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Senco pins titanium on the men’s jewellery
map with Aham Ti22 and Harshvardhan Rane

KOLKATA

The brand has released an advertising campaign featuring
the actor wearing pieces from its new titanium, gold and
natural diamond collection under the Aham line. The campaign

philosophy is ‘Be Bold. Be Strong’, with titanium forming the
core of the product proposition

(RJ Exclusive)
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Meralda Jewels’ Onam campaign places family
time at the centre of festive communication

Targeting Ma
around a you
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extend into t

addition to media channe
ne brand’s stores through

curated jewe
(RJ Exclusive)
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Aisshpra turns the spotlight on everyday diamond
jewellery in ad campaign with actor Zoya Afroz

GORAKHPUR

The brand planned the campaign for August, which falls

outside the main bridal season, with wa
by the lightweight category. The campa
wider category-building exercise, with t
focus on lower weight products

(RJ Exclusive)
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Diamond Constellation ties up with tennis league
team to deepen consumer connect in Lucknow

LUCKNOW

The brand’s partnership with the Lucknow Blazers franchise
alms to connect its craftsmanship and luxury positioning with
the ambition and energy associated with the sport. It will
focus on match-day engagement and exclusive experiences
to engage a new audience

(RJ Exclusive)
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https://cutt.ly/1yfyPzGu
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Amaera Signature Jewellery taps women’s talent to
drive brand awareness and Kochi store discovery

The brand’s ‘Art Artist Amaera’ initiative shifts jewellery
marketing from celebrity-led promotion to authentic story-
telling, using women artistes and their work to build social

engagement, strengthen brand recall and drive discovery of

Its new store
(RJ Exclusive)
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Malabar Gold & Diamonds brings Nayraa to life
with brand film featuring actor Srinidhi Shetty

The campaign uses story-telling to present the jewellery
and its inspiration, drawn from nature and traditional Chillai
craftsmanship. It uses Shetty’s presence to encourage
collection discovery, and to urge customers to explore it
further through Malabar’s digital platforms and stores
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https://cutt.ly/HyfyIl3j
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P. N. Gadgil & Sons brings back Vaidehi Parshurami
as face of latest Mangalsutra Mahotsav campaign

The integrated campaign focuses on the Mangalsutra as a
deeply personal piece of jewellery that can reflect a woman’s
individual style, while remaining rooted in tradition. It mirrors

the wider evolution of the Mangalsutra category, evident in the
brand’s new collection
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https://cutt.ly/2yfyUCQS
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UAE jewellery brand Nishka set to enter India
with launch of first showroom in Kozhikode

Nishka Momentous Jewellery announced its India entry at an
event held in Kozhikode recently. Actor Tamannaah Bhatia,
who represents the brand in the Middle East, will inaugurate
the brand’s first Indian showroom on Aug 29. Post that, two
more stores will be launched at Thalassery and Bengaluru
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READ MORE 3&'3


https://cutt.ly/IyfyY8io
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AFINMET

Complete PMLA solution for
your business:

an advanced
screening application designhed to
streamline and enhance the
Prevention of Money Laundering Act
(PMLA) compliance process.

simplifies compliance education,
making it accessible, engaging, and
effective for professionals across industries.

* Investigation by the Regulatory Authorities and associated costs
* Regulatory penalties

*Termination of business licences and closure
* Personal liability and/or imprisonment

BE CONFIDENT WITH COMPLIANCE

FINMET is backed by a highly skilled team of former bankers, chartered accountants,
and ACAMS-certified professionals. With our extensive expertise in AML, KYC, and CFT
across sectors, we deliver comprehensive and reliable solutions.

Email: info@finmet.io
Contact: Deven +91 77381 56577
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GIVEAWAY ALERT
PROMISE WITH DC
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DC Jewellers takes Raksha Bandhan beyond
gifting with ‘Promise With DC’ campaign

The campalgn invites people to share a photograph with
a loved one and make a personal promise, creating a
compelling proposition. Such festival-led initiatives with
participation mechanics can support both brand building and
customer acquisition

\ Y/

READ MORE 3@
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Birdhichand Ghanshyamdas celebrates ‘Mumbali
Homecoming’ at new boutique in Jio World Plaza

The brand had established a retail home at Jio World Plaza in
late 2025. It hosted a massive, star-studded launch event called
‘Mumbal Homecoming’, with celebs drawn from Mumbai’s
fashion, cultural and luxury circles, to celebrate its full arrival in

the city. Nine archival jewellery pieces were presented to mark
the occasion
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New diamond and platinum jewellery brand Aevum
launches in Gujarat, with stores at Rajkot and Morbi

A group company of Arjun Jewellers, the new brand has

entered the jewellery retail market with a product proposition
centred on natural diamonds, platinum and contemporary

design. It has set out plans to scale up to an 11-store network
by 2027

READ MORE &3


https://cutt.ly/gyfusUZr
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ére notgood at following rules.

QWEEN

NATURAL HIGH JEWELLERY

Teetail Jeweller

India’s First Self-Discovery Experiential Jewellery Brand

Thellipwas long overdoe.

For decades, jewellery was stuck behind glass counters
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TAKE UPSPACE.
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Becanse when it comes to perfection, we leave nothing to chance.
Thints why 100% of cur diamonds are out w absolute precision
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5Year Gemstones & Diamonds Price Protection
The gemstone & dismond rate on sll studded jewellery is protected for 5 years. At the time of exchange/buyback,
you recaive the purchase-date price or prevailing rate, whichever s higher.
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Qween “flips the script on jewellery’ with
Print campaign advertising Noida launch

The brand rolled out a front-page Print ad innovation in the
Noida Times, presented entirely upside down, prompting
readers to physically rotate the newspaper to read the message.

It led into the second page of the ad, proclaiming the brand’s
philosophy ‘We’re not good at following rules’

READ MORE - (¢
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Sri Jagdamba Pearls turns Raksha Bandhan into
festival of creativity with in-store DIY Rakhi plan

HYDERABAD

Under its ‘Create, Don’t Just Gift!’ campaign, the brand is
offering siblings a create-your-own Rakhi experience over two
days - Aug 27 and 28 - at its stores to shift festive retail from
simple gifting to participation, personalization and stronger
emotional engagement
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https://cutt.ly/uyfiGVVV
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Shyam Sundar Co. Jewellers celebrates India’s 80th
Independence Day at model village Swarnagram

AGARTALA

Rupak Saha, Director, Shyam Sundar Co. Jewellers, termed

the celebration as a move in the direction of developing youth
power In the village, as children at ‘Swarnagram Shikshalaya’,
a residential school project, celebrated the day showcasing the
true spirit of freedom
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READ MORE 3@
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Ekatra raises Rs 10 cr in strategic investment,
reaches Rs 100 cr valuation to fuel growth

NEW DELHI

The capital will support brand building, retail expansion and
product innovation across India and international markets.
As gold trades at record highs, the brand is betting on its

proprietary hollow gold construction tec

nnology to deliver

statement jewellery using a fraction of the usual gold weight
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India targets $100 bn gems & jewellery exports
by 2040, roadmap unveiled at Chintan Shivir

Innovation, design leadership and global branding are key to
achieving this target, says Commerce Secretary Rajesh Agrawal.
Government-industry dialogue identifies priority missions

to consolidate India’s edge in traditional segments while
aggressively capturing emerging value pools
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Bhima Jewels expands UAE retall presence
with new showrooms in Dubal and Sharjah

_ocated at Lulu Hypermarket, Al Barsha, Dubal, and Lulu
Hypermarket, Muweilah, Sharjah, both the new showrooms
give the brand access to customers in established shopping
destinations. The retailer plans to open three more
showrooms at Dubali, Abu Dhabi and Ajman shortly

\ Y/

READ MORE 3@
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Contemporary design, heritage craft gain
traction in celebrity jewellery choices

From Huma Qureshi and Nayanthara to Mindy Kaling,
celebrities are bringing contemporary Indian jewellery,
heritage-inspired craftsmanship and statement designs into
fashion and red-carpet moments, expanding visibility for
established and emerging jewellery brands across markets
and audiences
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READ MORE 3@
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P | ' . Yash Londe

Director, Londe Jewellers

retailjewellerindia.com Gold & Diamonds

How Yash Londe swapped five paid
platforms for a system he built himself

The Director of Londe Jewellers Gold & Diamonds found no
systems, no data, and no separation between ownership and
operations. He built his own Al-powered internal application
— replacing five paid platforms — to manage HR, sales and

CRM, making effort visible for the first time and driving 87%
sales growth

READ MORE b


https://cutt.ly/7yfyAVkD

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retalil Dive sign up here
for free subscription. For past editions of Retalil Dive, you
can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@theretailjeweller.com
with thoughts, feedback, and criticism or share your story
if you'd like to see It featured In this space.
'd love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retalil Dive.
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