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Retall Jeweller India Awards 2026 celebrates
the new frontiers of Indian jewellery design

The 215t edition of the awards saw a full house with leading
jewellery retailers, experts and connoisseurs turning up

to celebrate the evolving face of Indian jewellery design.
Established jewellery houses, regional retailers and newer
names shared the honours across 24 categories at the awards,
which reflected the strength of design talent in the industry

(RJ Exclusive)
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Jos Alukkas launches Onam Face Hunt 2026,
aims to find new muse for next ad campaignn

The campaign brings young women from Kerala in the 18-
30 years age group into the spotlight, celebrating their

individuality and confidence.
Alukkas advertising campaigr
the initiative into its wider bra

(RJ Exclusive)
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NATURAL
DIAMONDS

TRULY RARE & CONFLICT-FREE

c ankit gems’

Buy from us, Be Assured

NATURAL DIAMOND
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BECAUSE RARE
IS NEVER ORDINARY
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Eyora Jewels, an alliance of
Ankit Gems (De Beers Sightholder), is a refined
destination for natural diamond solitaire jewellery,
built on an innovative solitaire programme
for today’s evolving jewellery market.
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BECOME OUR
RETAIL PARTNER. CONNECT
Call: +9198200 33319
Email: info@eyorajewels.com

WITH US

www.eyorajewels.com

—Timeless Natural Jewels

DOWNLOAD THE

APP NOW ’
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Antara Jewellery turns customers’ old gold
exchange queries into educational video series

The series addresses customer concerns around valuation,
purity, deductions and other gold exchange parameters,
helping them understand the process even before a store
visit, reducing uncertainty in transactions. Old gold exchange
currently accounts for nearly 70% of the company’s business,
and iIs expected to grow further

(RJ Exclusive)

\Y/

READ MORE 3’@


https://cutt.ly/kystN6gl

i“tdl i Arundhatl I;
r Tetail Joweller

de ha 2026

CASH PRIZE!

ASSURED GIFT HAMPERS _
FOR ALL SELECTED INFLUENCERS

"4

retailjewellerindia.com

Arundhati Jewellers launches ‘Star Influencer
of Odisha 2026’ to step up digital engagement

BHUBANESWAR

The influencer contest will bring together 100 regional
creators to the brand’s stores across the State. The retailer’s
aim Is to develop some of the participating creators into
genuine brand advocates who understand the business and
can authentically represent it in future

(RJ Exclusive)
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INDRA

INDIAN NATURAL DIAMOND RETAILERS ALLIANCE

AN INITIATIVE BY DE BEERS GROUP & GJEPC

Give your

natural diamonds
the powerful,
authentic story
they deserve.

SCAN TO KNOW MORE
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Elevé Diamonds acquires ‘Karimnagar Diamonds’
TG20 team, taps it to launch men’s jewellery line

HYDERABAD

By integrating its product launch with a cricket franchise
ownership, the brand created a marketing model that extends
beyond endorsement, using a popular sport as a platform to
build its identity and drive category adoption of lab-grown

diamond jewellery for men
(RJ Exclusive)
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Indriva names Krithi Shetty brand ambassador
for south markets, unveils Varalakshmi campaign

At the heart of the campaign is a new brand film featuring
Shetty, set against the backdrop of preparations for
Varalakshmi, a significant festival in the South. The 360-degree
campaign is being released across Television, Digital, Print,
outdoor and in-store experiences
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LALITHAA JEWELLERY MART LIMITEL

Lalithaa Jewellery Mart plans to add 10 new stores
with proceeds of Rs 1,700 cr IPO opening on Aug 17

The company operates 61 stores across 51 cities in Sout
with 45 stores located in Tier Il and Tier Il markets. It p
continue its retail-led expansion strategy and focus on
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metro markets, as it has already established a presence across

major big markets
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Kalyan Jewellers features Kalyani Privadarshan
and her mother in old gold exchange campaign

Casting of a real-life mother-daughter pair gives the
campaign an authentic narrative. The brand communicates
that old gold does not have to remain unused. Instead, pieces
that are no longer worn can be taken to Kalyan Jewellers and
exchanged for new jewellery
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THE GOLD SHOW OF INDIA

Be a winner.

EwEnLeRy show 2020 OCTOBER 2026
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PNG Jewellers rebrands its lightweight
diamond jewellery brand Litestyle as ‘YOOU’

Pitched as a brand around evolving identities of women,
YOOU' is designed for modern lifestyles. It offers diamond
jewellery in 9K, 14K, 18K and 22K gold, and champions
individuality, self-expression and confidence, with the belief
that jewellery should not wait for an occasion
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The World’s Safest & invern ess

Gentlest Ear Piercing
System

Safe & Gentle Ear Piercing

Connect with us

Corporate Office:
B/1207, Capital Building, 12th Floor, Plot No. C-70, G Block, Bandra Kurla Complex, Bandra (E), Mumbai 400 051.
Tel.: 022 4502 1234 | www.invernessindia.com
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LML STRENGTHENS ITS JEWELLERY LEGACY
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sangini

LML Brand Holdings enters the jewellery sector
by acquiring diamond brands Asmi and Sangini

NEW DELHI

The company aims to strengthe
vision by bringing the two jewel
reviving once prominent Indian

n its ‘Reimagining Legends’
ery brands under its mission of
orands. It will now partner with

category experts through a licensing-led model to unlock their

long-term potential
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www.finmet.io

AFINMET

Complete PMLA solution for
your business:

an advanced
screening application designhed to
streamline and enhance the
Prevention of Money Laundering Act
(PMLA) compliance process.

simplifies compliance education,
making it accessible, engaging, and
effective for professionals across industries.

* Investigation by the Regulatory Authorities and associated costs
* Regulatory penalties

*Termination of business licences and closure
* Personal liability and/or imprisonment

BE CONFIDENT WITH COMPLIANCE

FINMET is backed by a highly skilled team of former bankers, chartered accountants,
and ACAMS-certified professionals. With our extensive expertise in AML, KYC, and CFT
across sectors, we deliver comprehensive and reliable solutions.

Email: info@finmet.io
Contact: Deven +91 77381 56577
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Lab-grown diamond jewellery retail brand
Mayavé debuts with Italian design offering

The brand has entered the retail market with its first immersive
store in Noida, targeting modern luxury consumers. It has

collaborated with Italian jewellery designer

Massimiliano

Bonoli to come up with eight launch collections of lab-grown

diamonds set in 9kt and 18kt gold
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Indian Association for
Gold Excellence and Standards
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|AGES celebrates first anniversary, and creating
trust and transparency in India’s gold ecosystem

Accredited partners, industry leaders and trade associations
came together at an event hosted by the self-regulatory
industry body to celebrate its achievements on completion of
Its debut year. IAGES currently has 140+ accredited partners
spread across 750+ stores in 235+ cities under its wing
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Six digit alphanumeric code
which will be unique for each

Purity of Gold jewellery article
BIS Mark
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Mark (for 22 carat code which will be
aold) unique for each

BIS expands mandatory hallmarking
of gold jewellery to 12 more districts

NEW DELHI

Hallmarking is now applicable in 392 districts across India,
raising the number of districts covered by the Bureau of Indian
Standards (BIS) framework from 380 earlier. For jewellers
operating in the newly added districts, compliance with
hallmarking rules becomes mandatory
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An initiative of

Retaul Jeweller

CONNECTIONS
& COLLECTIONS

1315
2027

DUBAI gemgold.show

Ashish Dubal: 84337 07381 Chirag Waghela: 2167 252 611
Pinkesh Karia: 93236 45457
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Sabyasachi flags off tie-up with the Met, New York
with Byzantine-inspired high jewellery collection

NEW YORK

The multi-year collaboration will be formally launched during
the New York Fashion Week in September. The first images
of the inaugural collection, released on the designer’s official
Instagram page, reflect the Byzantine love of gold
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Celebrity style takes centre-stage with
statement jewellery from Indian brands

-rom Sidharth Malhotra in Amaris Jewels to Karisma Kapoor
iINn Anmol Jewellers to Zahan Kapoor in Diva Jewels, this
week belonged to sharp celebrity looks accentuated by
craftsmanship, rich colours and detailed jewellery design,
with diamonds taking the lead
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How Sunaar The Jeweller makes zero making
charges work with disciplined math, not discounts

CHANDIGARH

At the heart of the model is a disciplined loss-leader strategy

built on volume, mixed-basket economics and strong footfalls,
as the brand scales from eight stores towards 24 outlets in 24
months and ultimately 100 stores across North India
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If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retalil Dive sign up here
for free subscription. For past editions of Retalil Dive, you
can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@theretailjeweller.com
with thoughts, feedback, and criticism or share your story
if you'd like to see It featured In this space.
'd love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retalil Dive.
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