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Rokde Jewellers unveils new brand identity via
Riteish and Genelia Deshmukh-starrer campaign

NAGPUR

The campaign launch aligns with Rokde Jewellers’ renewed 
brand philosophy ‘From the Heart of India, to the Hearts of 
India’, reflecting its ambition to go beyond home-ground 
Vidarbha and scale nationally. The jeweller has backed the 
campaign with a 360-degree marketing strategy
(RJ Exclusive)
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New Shriniwas Jewellers attracts new buyers
beyond Nashik with post-harvest campaign

NASHIK

With its core customers rooted in Nashik’s farming 
community, the brand timed its 90-day promotion to the 
months when rural households have more disposable income. 
Coupons were given out not just based on jewellery purchase, 
but also on value of exchanged gold or silver jewellery
(RJ Exclusive)

READ MORE

https://cutt.ly/HypsJDHP


CLICK HERE  to view more details

https://cutt.ly/dyo8YoAD


Gandevikar Jewellers launches brand ‘Lavina’
to tap Gen Z demand for lab-grown diamonds

VADODARA

The brand aims to target first-time diamond buyers who 
look for affordable jewellery. By retailing the new LGD brand 
within its Vadodara showroom, the jeweller’s strategy is to 
complement the existing natural diamond business while 
expanding its customer base

(RJ Exclusive)

READ MORE

https://cutt.ly/4ypsGQYj


IIJS Bharat Premiere 2026 highlights stronger 
global market access for Indian jewellery exporters

MUMBAI

The show reflects India’s growing influence in the global 
jewellery industry and showcases innovation, technology, and 
emerging talent shaping the sector’s next phase of growth. 
Industry leaders at the event highlighted policy reforms, 
including tax incentives and diamond trading initiatives, 
positioning India as a future global trading hub 

READ MORE

https://cutt.ly/cypsF9tI
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PNG Jewellers’ CMD Saurabh Gadgil launches
his deeply honest memoir ‘Choosing Gold’

MUMBAI

The book delves into the mindset that built PNG Jewellers, 
recounting the sixth-generation jeweller’s conviction, patience, 
challenges and choices that shaped the legacy jewellery brand 
from the time a young Gadgil inherited it to what he has made 
of it today 

READ MORE

https://cutt.ly/vypsSV0L


CaratLane debuts ‘Kaashika’ film in Varanasi, 
features heritage-led design inspiration

VARANASI

The film integrates the track ‘Tum Tak’ into its narrative and 
draws from the city’s ghats, temples and daily life. It also 
reflects the brand’s focus on Uttar Pradesh as a market while 
presenting the collection through a culture-led story-telling 
approach

READ MORE

https://cutt.ly/uypsSwFu
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Jewel One turns flagship store in Coimbatore
into bridal runway to engage more customers

COIMBATORE

The brand’s objective was to create an engaging in-store 
experience while introducing its bridal collections and Bridal 
Pavilion to a distinguished group of potential customers. 
The runway featured women from diverse professional 
backgrounds, making it relatable

READ MORE

https://cutt.ly/sypsPp4y


RR Gold Palace woos customers through its
in-store Swarna Bumper Yojana lucky draw

ARKALGUD

The initiative encourages customers to visit the showroom, 
witness the draw firsthand and participate in the selection 
process. The monthly format also supports continued 
participation in the retailer’s savings scheme, with eligibility 
tied to timely instalment payments

READ MORE

https://cutt.ly/sypsOxBa


https://cutt.ly/Nyo8WtWX


Alankar Jewellers works for community welfare
by upgrading key public infrastructure facilities

HISAR

The retailer sought to improve working conditions for police 
personnel on duty through its own efforts while reinforcing a 
long-standing commitment to the community. The initiative 
helped the retailer stand out before those who favour 
businesses that contribute to society 

READ MORE

https://cutt.ly/gypsISS5


Gold set as strategic economic driver in World 
Gold Council’s Swarnim Udaan 2047 report

MUMBAI

The report sets targets for domestic mining, gold mobilization 
and jewellery exports, while proposing reforms in policy, finance 
and manufacturing. It also highlights gold’s use in industrial 
sectors and calls for institutional mechanisms such as a National 
Gold Board and Innovation Centre to support implementation 
across the gold ecosystem 

READ MORE

https://cutt.ly/CypsUVzt
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CIBJO progresses towards strict ‘synthetic’
descriptor for all lab-created diamonds

BERN

In a huge shift for the jewellery industry’s terminology 
landscape, the World Jewellery Confederation (CIBJO) 
is expected to remove the terms ‘laboratory grown’ and 
‘laboratory created’ from its list of recommended language 
for diamonds at its forthcoming meet in Italy 

READ MORE
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Celebrity appearances drive visibility for
fine jewellery brands across occasions

MUMBAI

Be it actor Alia Bhatt in Chand Begum’s vintage ruby and 
polki chand balas, or cricketer Suryakumar Yadav in his 
custom natural diamond pendant created by the De Beers 
Group or actor Vaani Kapoor bedecked in jewellery from 
Rihaan Jewels, leading Indian jewellery brands stood out in all 
their grandeur this week 

READ MORE
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What Indriya’s regional-first strategy 
reveals about scaling a growing jewellery 
retail brand to 80 stores this fast

MUMBAI

Indriya CEO Sandeep Kohli details scaling to 80 stores in 
24 months via a “regional but national” model — hyperlocal 
designs backed by centralized infrastructure. He discusses the 
SparkleScope diamond-trust tech, standardized showroom 
transparency, Gen Z’s mobility needs and an industry-first 
100% buyback guarantee amid gold volatility  

READ MORE
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If you enjoyed reading Retail Dive,  
please share it with your friends, family, and colleagues.

 
If you don’t receive Retail Dive sign up here  

for free subscription. For past editions of Retail Dive, you 
can check our Weekly Newsletter page here. 

And please write to me anytime at 
samit.bhatta@theretailjeweller.com  

with thoughts, feedback, and criticism or share your story 
if you’d like to see it featured in this space. 

I’d love to hear from you. 

Thanks for reading, and see you again next week! 
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