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Meralda Jewels pitches its bridal jewellery to
hon-brides via ‘For the Star Bride In You’ campaign

By repositioning bridal jewellery as everyday wear for
working women, the campaign aims to unlock new demand
segments, increase usage frequency and create a continuous

consumption model that drives customer acquisition outside
the traditional wedding lifecycle

(RJ Exclusive)
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Pandit Jewellers turns family legacy into a
story-telling campaign with ‘Dadi Ki Tijori’

BULANDSHAHR

Celebrating the emotional significance of heirloom jewellery,
the campaign explores the memories, traditions and family

bonds that make jewel
philosophy of the jewe
Hal’ advertising campa
(RJ Exclusive)

ery a lasting legacy. It brings to life the
ler’s larger ‘Pyaar Baantne Se Badhta
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Senthil Murugan Jewellers ends retail campaign
‘Jolly Jackpot’ with high-turnout gratitude event

The grand finale of the three-month purchase-linked
campaign brought together 2,500+ customers in Madural.
The jeweller set out to make every customer feel special,
with individual attention, turning it into a huge relationship-
building exercise for the brand

(RJ Exclusive)
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Paint your devotion,
portray Lord Jagannath through your imagination.

Khimji Jewellers drives store visits through
Rath Yatra-themed ‘Chhota Kalakar’ contest

BHUBANESWAR

The brand encouraged children to explore the spiritual and
cultural significance of Odisha’s famous Rath Yatra festival
through art. Held across all 11 Khimji Jewellers stores in the
State, the activity encouraged families to visit stores together,

creating a scalable customer acquisition funnel
(RJ Exclusive)

\X/

READ MORE 3@


https://cutt.ly/DyruoDwS

“Animesh Bhadra | L- . .
97680 31506 | abjewellery.in

M

&’) CLICK HERE to view more details



https://cutt.ly/HyeI9NJv

OO AN
2 \:L-‘ 1 q\’ {‘€ 1'5 lI{I? -
LN o Ve

\ e 1 ‘, Yoy i1k
MRE e =

=7 NN b é( = ey f;"“ .

Yy J 1‘\“5!‘ \‘(Ju' "al-!" 5 P o e A

retailjewellerindia.com

Sl o

la a -

Mia by Tanishq links old gold exchange to tree
plantation, creating purpose-led engagement

Each gram of gold exchanged translated into a tree planted
through a partner organization, and contributed to supporting
niodiversity, especially habitat restoration for Red Pandas

In Sikkim. The brand created a compelling proposition by
embedding sustainability within an existing service

(RJ Exclusive)
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Kalyan Jewellers announces actor Sara
Ali Khan as its newest brand ambassador

She joins the ranks of actors Amitabh Bachchan, Katrina Kaif
and others as the faces of the brand, and will feature in the
brand’s upcoming integrated advertising campaigns. The

partnership reflects the jeweller’s focus on connecting with a
new generation of consumers
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@jgp.jewellers CELEBRATING 25 STORES

Jagannath Gangaram Pednekar Jewellers unveils
‘The Godhadi Effect’, re-imagining gold exchange

The Marathi short film celebrates the emotions woven into
family heirlooms while offering a fresh perspective on

old gold excha
jewellery not jL

nge. It encourages families to see their old
st as precious memories, but as a conduit to

creating new o

NeS
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Mahabir Danwar Jewellers launches Season 5
of ‘Couple No. T’ at curtain-raiser in Kolkata

KOLKATA

The brand intends to build on the success of earlier editions
of the competition, designed for married couples to showcase
their love and commitment, which is usually symbolized by
jewellery. The grand finale of the contest is scheduled for
September, 2026
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www.finmet.io

AFINMET

Complete PMLA solution for
your business:

an advanced
screening application designhed to
streamline and enhance the
Prevention of Money Laundering Act
(PMLA) compliance process.

simplifies compliance education,
making it accessible, engaging, and
effective for professionals across industries.

* Investigation by the Regulatory Authorities and associated costs
* Regulatory penalties

*Termination of business licences and closure
* Personal liability and/or imprisonment

BE CONFIDENT WITH COMPLIANCE

FINMET is backed by a highly skilled team of former bankers, chartered accountants,
and ACAMS-certified professionals. With our extensive expertise in AML, KYC, and CFT
across sectors, we deliver comprehensive and reliable solutions.

Email: info@finmet.io
Contact: Deven +91 77381 56577

'b CLICK HERE to view more details
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Joyalukkas’ gold exchange campaign urges
customers to unlock value of old jewellery

The jeweller has brought out the campaign proposition through
a series of situational films in various languages, reinforcing the
judiciousness of old gold exchange vis a vis pledging it, taking
expensive loans or buying gold at high price. The campaign
runs up to August 9, 2026
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Arabian Gol{dﬁ & Diamonds
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Arabian Gold & Diamonds names South actor
Mamta Mohandas as its brand ambassador

The association marks a new phase for the jewellery retailer
as It looks to engage more deeply with customers in Kerala.
Mohandas will be part of campaigns and initiatives across

platforms, representing the brand’s product offerings across its
markets
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Gargi by PN Gadgil & Sons unveils hew monsoon
line with ad campaign featuring Mithila Palkar

The campaign depicts a rain-kissed celebration of green,
and contemporary silver and natural diamond jewellery
made for the season of petrichor. It urges women to see the

monsoon not as a break in their style calendar, but as its most
atmospheric chapter
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Neha Lulla Jewellery launches educational
event ‘Young Diamantaire’ for teenagers

Based on founder Neha Lulla Kriplani’s observations as a
parent, the initiative aims to spark curiosity about diamonds
and gemstones among children and young adults, building
early into the pipeline for a future customer base and interest

IN the industry
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AUKERA

Lab-grown diamond jewellery brand Aukera
raises Rs 90 crore in fresh round of funding

The company aims to L

with store additions in

will also invest in product development anc

strengthen its omnicha
operations

se the capital to grow its retail network

noth existing and new locations. It

design, and

nnel systems that st
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GOLD & DIAMONDS

WIDE ANGLE
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Malabar Gold & Diamonds hosts ‘Bridal Edit’
masterclass across showrooms in Canada

The events enabled direct customer engagement, with
attendees walking the ramp wearing the brand’s jewellery

collections.

to-be, the al

Designed as a pre-wedding platform for brides-

M was to prepare them for different aspects of a

wedding through structured sessions
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WIDE ANGLE

Palmonas opens first international store
at Abu Dhabl in the United Arab Emirates

ABU DHABI

Global expansion marks a significant milestone in the demi-
fine jewellery brand’s retail journey so far. It is set to further
expand Its presence in the

the Ma

| of the Emirates In

JAE with a second store located at

Dubal by the end of July
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Celebrity style elevates leading jewellery
brands across high-brow events and outings

Be it Rekha in Amrapali Jewels, Elon Musk’s mother Maye
Musk in Vilandi, Alia Bhatt in Akoya Jewels or Isha Ambani

iIn Lorraine Schwartz, public figures opted for traditional
ndian design or global luxury aesthetics across diverse social
occasions
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Kulthiaa Jewel brings out the drama in diamonds
through fictional luxury content series 'KJ Bling’

From a diamond-obsessed millionaire socialite to exaggerated
yet relatable moments of glamaur, the series places the brand™s
jewellery at the heart of pop culture. Inspired to an extent

by the popularity of 'Desi Bling' on Netflix, the series uses
humour, aspiration and larger-than-life personalities to spark
conversations and create brand recall
(RS Exciisive)
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Dilip Sonigara Jewellers turns store relocation
into customer magnet with Thar-led campaign

SCAN TO SUBSCRIBE
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How Sri VNM Jewellers stays relevant as
Puducherry’s jewellery market changes

PUDUCHERRY

From a hallmark-first s
to a 3,200 sq. ft flagshi
corridor, Sri VNM Jewellers has spe

NOWroom on a congested street lane
p on the town’s busiest jewellery
Nt 29 years doing one thing

exceptionally well — earning trust. Now, with a data-led second

generation at t
customers onli

ne helm and a founder who talks directly to his

ne, the brand is growing faster tha

N ever
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Chirag Waghela: +91 91672 52611

'&“) CLICK HERE to know more



https://cutt.ly/tyeMXsdm

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retalil Dive sign up here
for free subscription. For past editions of Retail Dive, you
can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@theretailjeweller.com
with thoughts, feedback, and criticism or share your story
it you'd like to see it featured In this space.
'd love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retalil Dive.
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