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Jaipur Gems taps Botticelli painting unveiling
to create exclusive art-led brand experience

NEW DELHI

The brand collaborated with the Italian Embassy in New Delhi 
for the first-ever unveiling in India of the Renaissance painter’s 
famous ‘Madonna and Child’, presenting its own high-jewellery 
creations alongside the globally significant work of art before 
an invited audience
(RJ Exclusive)

READ MORE

retailjewellerindia.com

https://cutt.ly/4t7Iq4EO


P.C. Chandra Jewellers steps up to honour
artisans through ‘Karigari’ campaign film

KOLKATA

Featuring brand ambassador Saiee M Manjrekar, the 
campaign pays tribute to the ‘kaarigars’ who are actually 
responsible for the craftsmanship behind the brand’s 
creations while spotlighting Swarnamrigaya, its premium gold 
and diamond line 
(RJ Exclusive) 

READ MORE

https://cutt.ly/Xt7IwnUl


How Mahesh Notandass used Mahjong to build
a community and make Notan World exciting

MUMBAI

The brand hosted a Mahjong tournament at its Bandra store, 
turning it into a culture and community hub. Instead of 
jewellery, the brand intentionally allowed the game and social 
interactions to take centrestage, in line with its philosophy of 
enabling connections

(RJ Exclusive)

READ MORE

https://cutt.ly/zt7IwF0r








D.P. Jewellers takes live cricket route to
visibility through Madhya Pradesh League

INDORE

The platform gave the brand access to audiences across 
Madhya Pradesh, and created visibility even in regions where 
it has limited physical presence by way of digital streaming 
on Disney+ Hotstar. Marketing activity included hoardings, 
on-ground displays and commercials during match 
broadcasts

 
(RJ Exclusive)

READ MORE

https://cutt.ly/Zt7IeMzN




Khandelwal Jewellers builds presence in evolving
markets with four-month lucky draw campaign

NAGPUR

With stores across Nagpur, Yavatmal, Varud and Hingoli, 
the retailer used the campaign for repeat engagement of 
customers in markets where organized jewellery retail is still 
taking shape. The brand recorded significant increase in sales 
during the active campaign period

(RJ Exclusive) 

READ MORE

https://cutt.ly/7t7IrEaW




De Beers Group builds on success of new ‘Love,
From Dad’ campaign with Fathers’ Day activation

MUMBAI

This year’s edition of the campaign delivered a 12% uplift in 
consumer consideration for natural diamonds and generated 
1.78 billion impressions, denoting growing consumer 
engagement with the category. Immersive activations launched 
across select stores nationwide received overwhelming 
response 

READ MORE

https://cutt.ly/Tt7IrV8c


CLICK HERE to view collection



Tanishq Natural Diamonds reflects the stories
women live via ‘Souls in Symphony’ campaign

MUMBAI

The campaign brings together actors Ananya Panday, 
Sushmita Sen and Radhika Apte in a sparkling portrayal of 
new-age sisterhood. The three actors’ different sensibilities 
and distinct styles are a metaphor for the Tanishq Natural 
Diamonds collection, with versatile designs 
 

READ MORE

https://cutt.ly/Nt7Ito6A




Grand Awards Night 
7th August, 2026 retailjewellerindiaawards.com

V I S I T  U S

recognition.

design.

Y o u  c r a f t  e x c e p t i o n a l
s t o r i e s  i n t o  g r e a t

N o w  i m p a c t  i t  w i t h

CLICK HERE for any queries

https://cutt.ly/Xt44lVLK
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Harsahaimal Shiamlal Jewellers backs the May
Queen Ball to align with Bareilly’s social legacy

BAREILLY

For the brand, supporting the event was a way to be part of a 
local tradition that has remained an integral part of Bareilly’s 
social life for decades and strengthen ties with the city’s 
elite. The objective was also to contribute to a platform that 
recognizes young talent

READ MORE

https://cutt.ly/rt7ItXnU






  CLICK HERE to know more

https://cutt.ly/Rt44k4Go


PMJ Jewels enters the United States with
launch of first showroom in Frisco, Texas

FRISCO

The store in Frisco is the brand’s 45th retail outlet globally, 
and represents a significant step in its international expansion 
strategy, extending its retail network to cater to Indian 
consumers living overseas, especially the Telugu diaspora in 
the region 

READ MORE

WIDE ANGLE

https://cutt.ly/tt7IyP59




Malabar Gold & Diamonds promotes handcrafted
jewellery with ‘Artistry Show’ across UAE and UK

DUBAI

A signature initiative of the brand, Artistry Show combines 
product display with contests and purchase-linked incentives 
to engage customers. It is designed to encourage store visits 
and interaction with the brand, while extending reach across 
key international markets 

READ MORE

WIDE ANGLE

https://cutt.ly/3t7IyVve
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AKSHAYA TRITIYA 2026:
GLITTERS BEYOND 
GOLD, Powerful RETAIL 
CONVERSATIONS 
AT RJSF’26, Discover 
STORYTELLING become 
luxury retailers’ newest 
advantage, FARAH KHAN 
FINE JEWELLERY’S new 
Fort flagship, KRISHNA 
JEWELLERS’ bridal evolution, 
INDRIYA’S journey towards 
50 stores, and many more 
stories redefining jewellery retail 
across India.

READ NOW

https://cutt.ly/Dt44vHJi


High jewellery auction in New York concludes
global De Beers x Sotheby’s collaboration series

NEW YORK

Across each stop from Asia to Europe to the United States, 
the auctions have highlighted how diamonds continue 
to evolve as cultural artefacts, shaped by craftsmanship, 
heritage and contemporary self-expression. The final sale 
involved a curated group of exceptional natural diamonds 

READ MORE

WIDE ANGLE

https://cutt.ly/st7IueR2
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 Gold trends continue 
to remain bullish. With 
a 35% increase in overall 
sales value this Akshaya 
Tritiya, gold sales are 
expected to be consistent 
with last year’s volume of 

20 tonnes. While exports have dipped by 
around 5%, the domestic market remains 
robust through purchase occasions 
like Akshaya Tritiya. Consumers today 
ascribe to gold as a fashion statement 
and status symbol, along with its 
investment appeal. With mandatory 
hallmarking, trust in gold jewellery has 
increased, with more people, especially 
the younger generation, choosing 
jewellery over bullion  

Rajesh Rokde, Chairman, GJC

 Gold’s long-term 
outlook remains 
robust, underpinned 
by macroeconomic and 
geopolitical factors. In 
Q1 2025, global gold 

demand reached 1,206 tonnes—the 
highest since 2016—despite high 
prices. While jewellery demand 
by volume fell 21%, the value of 
consumer spending on gold jewellery 
rose 9% year-on-year to $35 billion, 
reflecting continued confidence in 
gold. Akshaya Tritiya 2025 reflected 
this phenomenon, as gold remains a 
reliable store of value. This market 
resilience, along with sustained 
interest from central banks and 
investors, reinforces gold’s enduring 
investment appeal 

Sachin Jain, Regional CEO, India, 
World Gold Council

Akshay Tritiya 2025 sees a festive shift as exchange 
programmes and e-commerce fuel buying decisions, even as 

light weight diamond jewellery sales soar

Mohini Pradhan

Continue reading on page 02

AKSHAYA TRITIYA 2025:  
BEYOND GOLD, 

STILL GOLD

A
midst gold price volatility, 
Akshaya Tritiya 2025 
witnessed positive 
consumer 
sentiment. Gold 

held its ground as a safe-haven, 
while consumer choices 
whispered change—old jewellery 
made way for HUID-compliant 
pieces through value-smart exchange 
programmes, and trust in e-commerce 
transformed screens into showrooms. As 
diamond, polki, and silver pieces gained 
prominence, the once gold-dominated 
celebration expanded its palette. Retailers, 
attuned to the shift, embraced lighter designs 
and diverse offerings, reflecting evolving 
customer preferences.

MODERN BUYING MODES 
Additionally, two major developments were 

noted in purchasing patterns: the 
growing popularity of exchange 

programmes and the increasing 
adoption of e-commerce. 
Customers offered old or 
lower-purity jewellery for 
newer, HUID-compliant 

pieces, as the former attracted 
budget-conscious buyers 

with the advantage of higher gold 
valuations. Simultaneously, e-commerce 
gained traction, as some retailers attributed 
60–65% of their revenue to online sales. 
Consumers now trust digital platforms due 
to improved transparency, certification, 
and convenience, reflecting a broader trend 
toward digital convenience in traditionally 
tactile markets.
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Celebs continue to champion Indian jewellery
brands across an array of special occasions

MUMBAI

From Kareena Kapoor Khan’s Atarashi earrings and Nora 
Fatehi’s Burmese ruby ring to heritage-inspired creations 
worn by Khushi Kapoor and Amruta Fadnavis, the jewellery 
pieces visible across multiple high-profile appearances 
celebrated craftsmanship, culture and contemporary 
elegance 

READ MORE

WHO WORE WHAT

https://cutt.ly/gt7Iukkl
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Rachna Soni: Fifteen years, one non-negotiable, 
and an unbendable design rule that is paying off

MUMBAI

The founder of the eponymous brand Adorned by Rachna 
Soni discusses the evolution of antique gold bridal jewellery, 
regional design preferences, digital design adoption, customer-
led product development, and the role of practical, market-
focused design education in preparing the next generation of 
jewellery designers  

READ MORE
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