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With doctors as brand advocates, NAC Jewellers
unlocks high-trust network to influence customers

CHENNAI

By tapping into a credible professional community and 
bringing out individual stories through a structured marketing 
campaign, the jeweller built relatability, expanded reach and 
created a scalable model for customer acquisition beyond the 
traditional retail environment
(RJ Exclusive)

READ MORE
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https://cutt.ly/Ft9BD7Cq


Antara Jewellery’s Diamond Diva 2026 campaign
scores by introducing a young diva in the plot

MUMBAI

With an 11-year-old diva among those featured in the 
campaign, the brand aims to attract new audiences, targeting 
people who recognize elements of themselves in the narrative. 
It focuses on first-time diamond buyers and those drawn 
towards modern, everyday diamond jewellery
(RJ Exclusive)

READ MORE

https://cutt.ly/9t9BDEKT
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VCJ Bespoke Jewellery drives brand engagement
via ‘Conversations of Craft and Carat with Sulish’

NEW DELHI

Anchored by Sulish Verma, MD of VCJ Bespoke Jewellery, 
the content series presents jewellery within a broad narrative 
framework, going beyond the product. References range 
from historical jewellery such as the Nizam’s collection and 
the Kohinoor to contemporary red-carpet moments, creating 
sustained engagement with the audience 
(RJ Exclusive) 

READ MORE

https://cutt.ly/Zt9BDrn0


L Gopal Jewellers supports Unstoppable 2.0,
turns the spotlight on female cancer warriors

GUWAHATI

Women battling various forms of cancer walked the ramp 
wearing diamond-studded gold jewellery from L Gopal 
Jewellers, and were celebrated for their resilience. Such 
engagements reflect the values that businesses seek to 
uphold within the communities they serve

(RJ Exclusive)

READ MORE

https://cutt.ly/Xt9V47y0


CLICK HERE to sign up CLICK HERE to reach usCLICK HERE  to view more details

https://indraonline.in/
https://cutt.ly/vt9AUcPD


JGP Jewellers launches OOH campaign across Goa
and Maharashtra for its ‘Painjan Jodvi Mahotsav’

MUMBAI

The campaign has helped drive awareness for the retailer’s 
annual festival for silver foot ornaments ‘painjan’ (anklet) and 
‘jodvi’ (toe rings worn by married women). Running up to 
June 17, it is concentrated in areas around the brand’s retail 
outlets, and aims to drive store visits 
(RJ Exclusive)

READ MORE

https://cutt.ly/Zt9BAAg3


Jewellery Hub connects to customers through
devotional music and curated retail experience

GUWAHATI

The brand hosted a pre-event high tea where it showcased 
its jewellery designs, offering attendees a close look at its 
collections in an interactive setting. At the intersection of 
spirituality and social connect, the brand could engage a 
1,200-strong audience through shared cultural expression 
(RJ Exclusive)

READ MORE

https://cutt.ly/Et9BSjRM


https://cutt.ly/wt9sIkkj


crash.club runs padel passion project, uniting
the sport and jewellery at ‘Ace of Diamonds’

BENGALURU

A personal interest in the increasingly popular racket sport 
for Chaitanya V. Cotha, Executive Director, crash.club, led 
to limited-edition padel rackets and an experiential retail 
initiative by way of a tournament offering an integrated 
brand experience 
(RJ Exclusive) 

READ MORE

https://cutt.ly/dt9BPLQS


Brand ambassador Kareena Kapoor Khan fronts
Malabar Gold & Diamonds’ new TVC for Nuwa

KOZHIKODE

The campaign introduces the Nuwa diamond jewellery 
collection through a narrative that links design with elements 
observed in nature, and presents these references through 
visual story-telling. The campaign objective is to expand the 
brand’s natural diamond portfolio 

READ MORE

https://cutt.ly/It9MVuv0
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https://cutt.ly/Mt9XnytL


BK Saraf Jewellers organizes ‘Bada Mangal
Maha Prasad’, boosting community connect

LUCKNOW

Existing customers and members of the larger city populace 
came together for the event, dedicated to Lord Hanuman, 
interacting with the brand spontaneously as it became part of a 
400-year-old Lucknow tradition. Such initiatives create strong 
brand recall 

READ MORE

https://cutt.ly/0t9V77Et


VS Selva Maligai Jewelry launches new brands
dedicated to diamond jewellery, custom design

SALEM

While ‘Vairathodu Jewel Makers’ is an exclusive diamond 
jewellery sub-brand, ‘Head to Toe’ gives customers the 
opportunity to create jewellery tailored to their individual 
preferences. Together, they reflect the company’s evolving 
approach to jewellery retail

READ MORE

https://cutt.ly/Xt9V7LvH
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Anopchand Tilokchand Jewellers taps audience
of poetry-lovers via 20-year cultural association

RAIPUR

An event honoured celebrated physician, poet and writer 
from Chattisgarh, the late Dr Surendra Dubey, with whom the 
brand has been associated for over two decades. The brand 
sees value in showing up and supporting a platform that 
already has a loyal audience in the region

READ MORE

https://cutt.ly/ht9V7cgO


Titan flags off ‘Made in India: A Titan Story’ at
special event for group leaders and partners

MUMBAI

Hosted by Noel Tata, Chairman, Tata Trusts, and Ajoy Chawla, 
MD, Titan Company Ltd. at the Tata Theatre, NCPA in Mumbai, 
the special screening was attended by C.K. Venkataraman, 
former MD of Titan, Arun Narayan, CEO of the Jewellery 
Division, Titan and others

READ MORE

https://cutt.ly/ft9V8wR7
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Aaina by Baijnath Jewellers launches new
men’s silver jewellery shop-in-shop space

KANPUR

The brand identified a gap in the market that men’s jewellery 
was not a focused category within most retail environments, 
and decided to dedicate a section specifically for it. The 
launch event, attended by actor and narrator Vijay Vikram 
Singh of Bigg Boss fame, created a buzz  

READ MORE

https://cutt.ly/ct9V9m1q


Fashion league partnership gives Gokulam
Signature Jewels live market research insights

HYDERABAD

The event provided the silver jewellery brand a glimpse 
into the preferences of future consumers, with younger 
participants appearing more drawn to design-led, statement-
oriented pieces than the minimalistic styles often favoured by 
today’s buyers  

READ MORE

https://cutt.ly/Nt9Bvtoi
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https://cutt.ly/Jt9XQlWi


LGD brand beYon by Titan marks official
launch with grand celebration in Mumbai

MUMBAI

The event introduced beYon through an experience-led 
evening attended by a host of celebrities. Senior leaders from 
Titan decoded the brand philosophy and framed beYon’s 
offerings around everyday wear, not limited by occasion or 
convention  

READ MORE

https://cutt.ly/St9V2PcS
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L. Sunderdas Zaveri elevates heirloom jewellery
through concerted efforts in India and the UAE

MUMBAI

In India, the brand has launched a content series titled ‘From 
Hand to Heirloom’, while in the UAE, it has dedicated the 
whole month to bridal and heirloom jewellery, and named 
it ‘The June Chapter’. Both initiatives aim to achieve strong 
brand visibility and recall 

READ MORE
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https://cutt.ly/nt9V0aAE


Tabu, Kangana Ranaut, Janhvi Kapoor and others
mark Bollywood’s jewellery moments this week

MUMBAI

Be it Tabu in Zoya Jewels, Janhvi Kapoor in Mahesh 
Notandass, Karisma Kapoor in KAJ Fine Jewellery, Triptii 
Dimri in Shri Paramani Jewels or Kangana Ranaut in Amaris, 
celebrities brought jewellery into the spotlight through 
various platforms 

READ MORE
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How Sri Balaji Jewellers is turning multipurpose 
jewellery into its strongest demand-creation tool

HYDERABAD

As gold prices surged, the price point no longer justified a 
single-occasion purchase. Spotting this unmet market gap, 
Kunj Gupta of Sri Balaji Jewellers introduced multipurpose 
jewellery in the lightweight category, driving an 80% rise in 
demand for the category  

READ MORE
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 Gold trends continue 
to remain bullish. With 
a 35% increase in overall 
sales value this Akshaya 
Tritiya, gold sales are 
expected to be consistent 
with last year’s volume of 

20 tonnes. While exports have dipped by 
around 5%, the domestic market remains 
robust through purchase occasions 
like Akshaya Tritiya. Consumers today 
ascribe to gold as a fashion statement 
and status symbol, along with its 
investment appeal. With mandatory 
hallmarking, trust in gold jewellery has 
increased, with more people, especially 
the younger generation, choosing 
jewellery over bullion  

Rajesh Rokde, Chairman, GJC

 Gold’s long-term 
outlook remains 
robust, underpinned 
by macroeconomic and 
geopolitical factors. In 
Q1 2025, global gold 

demand reached 1,206 tonnes—the 
highest since 2016—despite high 
prices. While jewellery demand 
by volume fell 21%, the value of 
consumer spending on gold jewellery 
rose 9% year-on-year to $35 billion, 
reflecting continued confidence in 
gold. Akshaya Tritiya 2025 reflected 
this phenomenon, as gold remains a 
reliable store of value. This market 
resilience, along with sustained 
interest from central banks and 
investors, reinforces gold’s enduring 
investment appeal 

Sachin Jain, Regional CEO, India, 
World Gold Council

Akshay Tritiya 2025 sees a festive shift as exchange 
programmes and e-commerce fuel buying decisions, even as 

light weight diamond jewellery sales soar

Mohini Pradhan

Continue reading on page 02

AKSHAYA TRITIYA 2025:  
BEYOND GOLD, 

STILL GOLD

A
midst gold price volatility, 
Akshaya Tritiya 2025 
witnessed positive 
consumer 
sentiment. Gold 

held its ground as a safe-haven, 
while consumer choices 
whispered change—old jewellery 
made way for HUID-compliant 
pieces through value-smart exchange 
programmes, and trust in e-commerce 
transformed screens into showrooms. As 
diamond, polki, and silver pieces gained 
prominence, the once gold-dominated 
celebration expanded its palette. Retailers, 
attuned to the shift, embraced lighter designs 
and diverse offerings, reflecting evolving 
customer preferences.

MODERN BUYING MODES 
Additionally, two major developments were 

noted in purchasing patterns: the 
growing popularity of exchange 

programmes and the increasing 
adoption of e-commerce. 
Customers offered old or 
lower-purity jewellery for 
newer, HUID-compliant 

pieces, as the former attracted 
budget-conscious buyers 

with the advantage of higher gold 
valuations. Simultaneously, e-commerce 
gained traction, as some retailers attributed 
60–65% of their revenue to online sales. 
Consumers now trust digital platforms due 
to improved transparency, certification, 
and convenience, reflecting a broader trend 
toward digital convenience in traditionally 
tactile markets.

India’s Most Loved 
Among Retailers

A TRUSTED  
ADVISOR

SCAN TO SUBSCRIBE

Subscriptions 1 Year 2 Years 3 Years 5 Years
No. of Issues 6 12 18 30
Cover Price Rate 2,700 5,400 8,100 13,500
Special Rate, You Pay 1,999 3,999 5,999 9,999
You Save 701 1,401 2,101 3,501

CLICK HERE to subscribe

https://cutt.ly/9t9XWVxn
https://cutt.ly/qt0U9qaQ


If you enjoyed reading Retail Dive, 

please share it with your friends, family, and colleagues. 

If you don't receive Retail Dive sign up here 

for free subscription. For past editions of Retail Dive, 

you can check our Weekly Newsletter page here. 

And please write to me anytime at 

samit.bhatta@retailjewellerindia.com 

with thoughts, feedback, and criticism or share your story 

if you'd like to see it featured in this space. 

I'd love to hear from you. 

Thanks for reading, and see you again next week! 
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