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Talla Jewellers strengthens bridal play with its 
‘Vyah’ campaign featuring actor Sandeepa Dhar

JAMMU

The campaign film focuses on wedding traditions in the region 
and presents jewellery as a central part of the ceremony and 
rituals. It led to a rise in bridal enquiries and store footfalls, with 
customers referencing the film and asking for specific pieces of 
jewellery from the ‘Vyah’ line

 (RJ Exclusive)

READ MORE
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https://retailjewellerindia.com/talla-jewellers-strengthens-bridal-play-with-its-vyah-campaign-featuring-actor-sandeepa-dhar/


Rokde Jewellers builds strong connect across 
customer journeys with ‘Ladli Beti’ campaign 

NAGPUR

The campaign was centred around marking key moments 
in a girl’s life, from early years to marriage, with jewellery 
positioned as an integral part of these occasions. It led to 
engagement with customers both in-store and on digital 
platforms, contributing to conversions
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/rokde-jewellers-builds-strong-connect-across-customer-journeys-with-ladli-beti-campaign/


S L Shet Diamond House ties up with St Agnes’ 
college fest ‘Aagosham 2.0’ to build visibility 

MANGALURU

By associating with the event attended by college students 
and teenagers, the brand gained exposure before a young 
audience in the 18-20 age group. Digital promotions and on-
ground exposure helped the jeweller connect with a socially 
active demographic in the city 
(RJ Exclusive)

READ MORE

MANGALURUMANGALURUMANGALURU

https://retailjewellerindia.com/s-l-shet-diamond-house-ties-up-with-st-agnes-college-fest-aagosham-2-0-to-build-visibility/


Krishna Jewellers Pearls & Gems enters buzzing 
silver segment with launch of sub-brand Tavya 

HYDERABAD

Led by third-generation jeweller Saanvi Naredi, Tavya 
currently exists in shop-in-shop formats at Krishna Jewellers 
Pearls & Gems’ flagship stores in Hyderabad, along with an 
online platform. The company plans to expand Tavya into 
standalone stores in the next three to six months   
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/krishna-jewellers-pearls-gems-enters-buzzing-silver-segment-with-launch-of-sub-brand-tavya/


Sri Jagdamba Pearls launches pioneering pearl 
exchange programme, with value appreciation 

HYDERABAD

By offering 2X the original invoice value on exchanges, the 
brand aims to position pearls as a growing asset. Running 
from March 15 to March 31, 2026, the initiative is designed to 
allow customers to upgrade their vintage pearl jewellery into 
fashionable modern pieces 
 

READ MORE

https://retailjewellerindia.com/sri-jagdamba-pearls-launches-pioneering-pearl-exchange-programme-with-value-appreciation/


CaratLane brings actor Yami Gautam Dhar on 
board as its first-ever brand ambassador 

MUMBAI

The brand has launched an ad film ‘Heera Har Heere Ke 
Liye’ featuring the actor. According to Saumen Bhaumik, 
MD of CaratLane, she represents values such as authenticity, 
elegance and a modern perspective on success, that resonate 
deeply with the brand

READ MORE

https://retailjewellerindia.com/caratlane-brings-actor-yami-gautam-dhar-on-board-as-its-first-ever-brand-ambassador/




Actor Ayushmann Khurrana signed on as new 
brand ambassador for P. C. Chandra Jewellers

KOLKATA

The appointment marks a significant step in P. C. Chandra 
Jewellers’ journey towards becoming a national brand. With a 
familiar face as its brand ambassador, it aims to build visibility 
and consumer connect beyond its core market, as it scales its 
presence across India    

READ MORE

https://retailjewellerindia.com/actor-ayushmann-khurrana-signed-on-as-new-brand-ambassador-for-p-c-chandra-jewellers/


Indriya presents ‘Orizon’ showcase with designer 
Amit Aggarwal at Lakme Fashion Week X FDCI

MUMBAI

With ‘Orizon’, Indriya positioned Polki not as a legacy craft 
confined to tradition, but as an evolving, contemporary 
expression of identity. Actor Disha Patani was the show-stopper, 
embodying the collection’s central theme of heritage re-
imagined for the modern Indian woman   

READ MORE

https://retailjewellerindia.com/indriya-presents-orizon-showcase-with-designer-amit-aggarwal-at-lakme-fashion-week-x-fdci/
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With ‘Mr & Miss 3182’ partnership, Abharan 
Jewellers reaches an impressionable audience

UDUPI

The brand could place its designs within a fashion-driven 
platform, reaching a young audience. Through contestant 
styling, the brand gained visibility in a real setting, helping 
build recall among consumers and influencing those who will 
shape future jewellery-buying decisions    

READ MORE

https://retailjewellerindia.com/with-mr-miss-3182-partnership-abharan-jewellers-reaches-an-impressionable-audience/
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At the centre—India’s 
first-ever B2B BRIDAL 
JEWELLERY SURVEY, 
capturing insights from   
 150 INDEPENDENT 
RETAILERS across 
India, decoding modern 
bride’s decision-making 
and key action points for 
jewellers.
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Malabar Gold & Diamonds announces CSR 
initiatives worth Rs 200 crore for FY 2026-27

NEW DELHI

The announcement was made at an event in New Delhi, where 
Union Minister Piyush Goyal inaugurated the distribution 
of educational scholarships for 33,000 girl students across 
India. The CSR projects will be implemented across more than 
3,000 locations in 19 States    

READ MORE

https://retailjewellerindia.com/malabar-gold-diamonds-announces-csr-initiatives-worth-rs-200-crore-for-fy-2026-27/




Dholakia Foundation inaugurates ‘CIBJO Lake’ 
in Gujarat to mark World Water Day 2026

AMRELI

Through its philanthropic arm, the Hari Krishna Group and its 
retail brand Kisna Diamond & Gold Jewellery demonstrated 
how environmental initiatives led by the industry can deliver 
measurable community impact while paying tribute to 100 
years of CIBJO   

READ MORE

https://retailjewellerindia.com/dholakia-foundation-inaugurates-cibjo-lake-in-gujarat-to-mark-world-water-day-2026/
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“WITH A 35% INCREASE IN 
OVERALL SALES VALUE 
THIS AKSHAYA TRITIYA, 

GOLD SALES PROJECTIONS 
TO BE CONSISTENT WITH 

LAST YEAR’S VOLUME OF 20 
TONNES”

“THIS AKSHAYA TRITIYA, 
DEMAND WAS SOFTER IN 
VOLUME BUT STEADY IN 
VALUE, UNDERSCORING 

GOLD’S ENDURING APPEAL 
AS A STORE OF VALUE”
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 Gold trends continue 
to remain bullish. With 
a 35% increase in overall 
sales value this Akshaya 
Tritiya, gold sales are 
expected to be consistent 
with last year’s volume of 

20 tonnes. While exports have dipped by 
around 5%, the domestic market remains 
robust through purchase occasions 
like Akshaya Tritiya. Consumers today 
ascribe to gold as a fashion statement 
and status symbol, along with its 
investment appeal. With mandatory 
hallmarking, trust in gold jewellery has 
increased, with more people, especially 
the younger generation, choosing 
jewellery over bullion  

Rajesh Rokde, Chairman, GJC

 Gold’s long-term 
outlook remains 
robust, underpinned 
by macroeconomic and 
geopolitical factors. In 
Q1 2025, global gold 

demand reached 1,206 tonnes—the 
highest since 2016—despite high 
prices. While jewellery demand 
by volume fell 21%, the value of 
consumer spending on gold jewellery 
rose 9% year-on-year to $35 billion, 
reflecting continued confidence in 
gold. Akshaya Tritiya 2025 reflected 
this phenomenon, as gold remains a 
reliable store of value. This market 
resilience, along with sustained 
interest from central banks and 
investors, reinforces gold’s enduring 
investment appeal 

Sachin Jain, Regional CEO, India, 
World Gold Council

Akshay Tritiya 2025 sees a festive shift as exchange 
programmes and e-commerce fuel buying decisions, even as 

light weight diamond jewellery sales soar

Mohini Pradhan

Continue reading on page 02

AKSHAYA TRITIYA 2025:  
BEYOND GOLD, 

STILL GOLD

A
midst gold price volatility, 
Akshaya Tritiya 2025 
witnessed positive 
consumer 
sentiment. Gold 

held its ground as a safe-haven, 
while consumer choices 
whispered change—old jewellery 
made way for HUID-compliant 
pieces through value-smart exchange 
programmes, and trust in e-commerce 
transformed screens into showrooms. As 
diamond, polki, and silver pieces gained 
prominence, the once gold-dominated 
celebration expanded its palette. Retailers, 
attuned to the shift, embraced lighter designs 
and diverse offerings, reflecting evolving 
customer preferences.

MODERN BUYING MODES 
Additionally, two major developments were 

noted in purchasing patterns: the 
growing popularity of exchange 

programmes and the increasing 
adoption of e-commerce. 
Customers offered old or 
lower-purity jewellery for 
newer, HUID-compliant 

pieces, as the former attracted 
budget-conscious buyers 

with the advantage of higher gold 
valuations. Simultaneously, e-commerce 
gained traction, as some retailers attributed 
60–65% of their revenue to online sales. 
Consumers now trust digital platforms due 
to improved transparency, certification, 
and convenience, reflecting a broader trend 
toward digital convenience in traditionally 
tactile markets.
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NEW STORE LAUNCH

MAHARASHTRA 
JEWELLERS

The renovated 10,000 
square feet Kalyan 

store aims to 
elevate the brand’s 

retail strategy
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DEVENDER KUMAR
Managing Director, 

Krishna Pearls & 
Jewellers, states how 

digital marketing is 
impactful but not a 

cure-all in retail 

+
YOUNG TURK

OUSHNIK CHANDRA
CEO, P.C. Chandra 
Jewellers explains 

how he bridged vital 
service gaps through 

a customer 
engagment team
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LEGACY 
TRANSFORMATIONS

AKSHAY CHAWLA
Fourth-gen jeweller, 

Punjab Jewellers & Sons 
is enhancing luxury 

retail through
strategic initiatives 
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STYLE QUOTIENT

TIARA DHODY
Jewelllery designer, 

Treasures by Tiara shares 
how blending heirloom 
artistry with pop culture 

makes her brand 
collectible and clickable.
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VISHAL SISODIYA
IT Head, PMJ Jewels, 
discusses digitising 

operations, to create 
a digitally precise, 

predictive omnichannel 
powerhouse
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RAMARAO MANEPALLY
Director, Manepally Jewellers, reflects on his years of experience and leadership journey
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Neil Sonawala, Managing Director, talks creating India’s go-to affordable modern diamond 
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114
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Yash Gupta, Director  shares the retail  playbook for tier 2 and 3 
markets

109
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AMRAPALI JEWELS
Tarang Arora Creative Director and CEO, talks about how Juhu is a natural fit for Amrapali Jewels’ Mumbai flagship
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Chairman and Managing Director, discusses the key lessons that have shaped his business approach over the years
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Natural Diamond Council creates a global event, 
declares World Diamond Day on April 8, 2026

NEW YORK

People have been encouraged to post a photo or short video 
that captures what natural diamonds mean to them, be it a 
milestone, a memory, a piece of jewellery they love, or the 
journey behind it, using the hashtags #WorldDiamondDay 
and #NaturalDiamonds on April 8   

READ MORE

WIDE ANGLE

https://retailjewellerindia.com/natural-diamond-council-creates-a-global-event-declares-world-diamond-day-on-april-8-2026/


Click for more details
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As celebrities step out, jewellery brands shine 
across awards and high-fashion platforms 

MUMBAI

Actors were seen wearing a mix of contemporary, classic and 
fashionable pieces at platforms like the Bvlgari event in Milan, 
Hello! Hall of Fame Awards, Lakmé Fashion Week and Gaddar 
Film Awards, reflecting how styling today is driven by context 
rather than a trend 

READ MORE

WHO WORE WHAT

https://retailjewellerindia.com/as-celebrities-step-out-jewellery-brands-shine-across-awards-and-high-fashion-platforms/
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