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Abharan Jewellers hosts ‘AbhaRun 2026’ couple 
marathon themed ‘Run for Her, Run with Her’

UDUPI

The marathon held in Udupi drew around 1,500 runners and 
encouraged couples to take part in it together. It allowed the 
brand to engage with a group of people interested in sports 
and fitness, areas where jewellery brands do not always have 
a presence  

(RJ Exclusive)
READ MORE

retailjewellerindia.com

https://retailjewellerindia.com/abharan-jewellers-hosts-abharun-2026-couple-marathon-themed-run-for-her-run-with-her/


Lagu Bandhu Jewellers enlists detective-style 
campaign to encourage jewellery discovery 

MUMBAI

The campaign featuring playback singer and actor Aarya 
Ambekar banks on comedy and an ‘investigation’ that leads 
to Lagu Bandhu Jewellers. It has gone live on TV, print, OOH, 
digital and in cinema halls, besides programmatic advertising 
on websites with a female audience base

(RJ Exclusive)
READ MORE

https://retailjewellerindia.com/lagu-bandhu-jewellers-enlists-detective-style-campaign-to-encourage-jewellery-discovery/
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C. Krishniah Chetty partners with Fever FM for
‘Michael Learns to Rock’ concert in Bengaluru

BENGALURU

The concert drew around 5,000-6,000 attendees, and placed 
the jewellery house within an event attended by Gen X and 
millennial music audiences in the city. It formed part of the 
brand’s customer engagement strategy through lifestyle and 
cultural platforms
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/c-krishniah-chetty-partners-with-fever-fm-for-michael-learns-to-rock-concert-in-bengaluru/ 
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Talla Jewellers partners with ‘The Himalayan 
Panchatantra’ to showcase its regional craft

JAMMU

The event gave Talla Jewellers a platform that celebrates 
regional design, reflecting the heritage it represents, while 
allowing it to present its jewellery before new audiences in a 
fresh format. Designer garments were styled with the brand’s 
jewellery as models walked the ramp
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/talla-jewellers-partners-with-the-himalayan-panchatantra-to-showcase-its-regional-craft/


Keshavji Chhaganlal Jewellers marks Ranchi entry 
with month-long campaign ending in mega draw

RANCHI

The ‘Shop and Win’ campaign introduced the brand to a new 
market. It had weekly draws and other engagement activities 
such as a gold bar challenge and interactive games, with the 
grand finale being a mega draw on March 7 that awarded the 
winner a Tata Sierra car 
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/keshavji-chhaganlal-jewellers-marks-ranchi-entry-with-month-long-campaign-ending-in-mega-draw/
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Women’s Day 2026: Jewellery brands celebrate 
women beyond traditional narratives, clichés

MUMBAI

From spotlighting real-life achievements to creating 
experiences centred on wellness and personal milestones, 
International Women’s Day initiatives by jewellery brands 
reflect how the industry is relating to women in the context of 
their lives today, going beyond set boundaries

READ MORE

https://retailjewellerindia.com/womens-day-2026-jewellery-brands-celebrate-women-beyond-traditional-narratives-cliches/


De Beers Group partners with cricketer Abhishek 
Sharma to champion natural diamonds in India

MUMBAI

Known for standing out both on and off the field, Sharma 
reflects qualities that lie at the heart of natural diamonds: 
authenticity, strength and inner brilliance. He is often seen 
wearing natural diamonds, which form an integral part of his 
identity and personal expression 

READ MORE

https://retailjewellerindia.com/de-beers-group-partners-with-cricketer-abhishek-sharma-to-champion-natural-diamonds-in-india/
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♦ PROGRAMME SCHEDULE ♦

3rd Retail Jeweller South Forum  ·  20 March 2026  ·  Sheraton Grand, Bengaluru

9:30 – 10:30 AM		 Registrations, Networking Coffee & Tea / Service 
Providers Exhibition

10:30 AM – 10:40 AM	 Inaugural Function: Lighting the Lamp with Jewellers Association Bangalore

10:40 AM – 11:00 AM		  Spark Session: From Counter to Confidence

11:00 AM – 11:40 AM	 Panel Discussion: Conversions From Clicks: 
Engaging the Always-Online Shoppers & 
Analysing Jewellery Retail’s Digital Pulse

11:50 AM – 12:00 PM	 Spark Session: INDRA: Driving India’s Rise as the World’s Second 
Largest Natural Diamond Jewellery Market

12:00 PM – 12:40 PM		  Panel Discussion: Building a Natural Diamond 
Strategy in a Gold-First Market

12:40 PM– 01:50 PM		  Lunch Break

01:50 PM– 2:10 PM		  Spark Session: Reimaginig Jewellery Retail Execution with AI

2:10 PM– 2:50 PM		  Panel Discussion: Unlocking the potential of digital gold apps: How retailers 
     are digitising gold invenstments and expanding their customer base

2:50 PM– 3:10 PM		  Spark Session: Building Consumer Trust through transparency 
and compliance

3:10 PM– 3:50 PM		  Panel Discussion: The Global South: Tapping into 
the Diasporic Market Opportunities

3:50 PM– 4:30 PM		  Panel Discussion: The Buyer Reset: Decoding the New Jewellery 
Purchase Pattern in South India

4:30 PM– 6:30 PM		  Networking

6:30 PM– 7:30 PM		 Bridal Trendsetter Fashion Show

7:30 PM– 8:30 PM		 The Retail Jeweller Circle of Excellence – Felicitation 2026

POWERED BYPRESENTS

https://retailjewellerindiaforum.com/


KISNA changes its name to ‘Radha’ for a day 
in honour of International Women’s Day

MUMBAI

With this move, the brand marked the beginning of a 
campaign spanning print and digital platforms, with the 
‘Radha’ identity reflected across brand communication and 
in-store displays. The name ‘Radha’ was invoked to represent 
feminine strength and presence

READ MORE

https://retailjewellerindia.com/kisna-changes-its-name-to-radha-for-a-day-in-honour-of-international-womens-day/


Kalamandir Jewellers inaugurates daycare 
facility for working mothers at Surat HQ

SURAT

The initiative aims to help employees manage professional 
responsibilities while ensuring supervised care for their young 
children. The company stated that the aim is to integrate 
employee welfare into its workplace structure and support 
employees beyond formal policies 

READ MORE

https://retailjewellerindia.com/kalamandir-jewellers-inaugurates-daycare-facility-for-working-mothers-at-surat-hq/


https://retailjewellerindiaforum.com/


Indriya captures attention in Indore with 3D 
jewellery billboard, boosts store visibility

INDORE

The large-format 3D outdoor display on MG Road in Indore 
used oversized earrings and directional messaging to drive 
awareness, while directing viewers to the brand’s two 
retail outlets in the city. It brought out design details more 
effectively than traditional billboard imagery

READ MORE

https://retailjewellerindia.com/indriya-captures-attention-in-indore-with-3d-jewellery-billboard-boosts-store-visibility/
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Arundhati Jewellers hosts ‘51 Mega Lakhpati 
Draw’ with brand ambassador Archita Sahu

ANGUL

The appearance of actor Sahu, who has been associated 
with the brand for long, captivated the audience. Fifty-one 
customers got an opportunity to become ‘lakhpatis’ through 
the mega draw, held in the presence of Arundhati Jewellers 
MD, Brahmananda Meher 

READ MORE

https://retailjewellerindia.com/arundhati-jewellers-hosts-51-mega-lakhpati-draw-with-brand-ambassador-archita-sahu/


https://retailjewellerindiaforum.com/


Ekatra Retail Ventures makes its lab-grown 
diamond jewellery debut with Ekatra Jewels 

MUMBAI

The brand is co-founded by its design director Sussanne Khan, 
along with four other celebrities. ‘Shristi Ratna’, a proprietary 
lab-grown diamond engineered with 108 facets, serves as the 
brand’s defining signature and the central inspiration for its 
flagship launch collection 

READ MORE

https://retailjewellerindia.com/ekatra-retail-ventures-makes-its-lab-grown-diamond-jewellery-debut-with-ekatra-jewels/


GIVA associates with boAt in campaign to 
celebrate women who wear their charm

MUMBAI

At the heart of the ‘Wear Your Charm’ campaign is a 
smartwatch with a GIVA-crafted pure silver charm accessory, 
making it a statement of style and personality. It features 
women across different professions and journeys, who always 
tackle life’s challenges with their ‘charm’  

READ MORE

https://retailjewellerindia.com/giva-associates-with-boat-in-campaign-to-celebrate-women-who-wear-their-charm/


https://retailjewellerindiaforum.com/


Malaika Arora launches her brand ‘Maejoy’ 
with lab-grown diamond jewellery on Myntra

MUMBAI

The brand debuts with more than 250 accessories, including 
lab-grown diamond jewellery set in sterling silver and 
handbags, marking a new entry into India’s fast-growing 
accessible luxury segment through a collaboration with 
Myntra and Exceed Entertainment 

READ MORE

https://retailjewellerindia.com/malaika-arora-launches-her-brand-maejoy-with-lab-grown-diamond-jewellery-on-myntra/
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GJIIF Akshaya Tritiya edition sees huge turnout 
of buyers for South Indian jewellery in Chennai

CHENNAI

The Gem & Jewellery India International Fair (GJIIF) 2026 
attracted more than 8,000 buyers, comprising independent 
and corporate retail brands, strengthening its position as a 
key sourcing platform for South Indian jewellery ahead of the 
crucial Akshaya Tritiya buying season   

READ MORE

https://retailjewellerindia.com/gjiif-akshaya-tritiya-edition-sees-huge-turnout-of-buyers-for-south-indian-jewellery-in-chennai/


https://gjepc.org/iijs-tritiya/iijs-tritiya-lucky-draw-contest.php


Tanishq formally launches Westborough store, 
marking its 10th location in the United States

WESTBOROUGH

The 4,000 sq. ft. showroom formally celebrated its opening 
on March 6, 2026, giving customers across Massachusetts and 
New England a new destination for Indian fine jewellery and 
further expanding Tanishq’s presence across major East Coast 
hubs in the United States 

READ MORE

WIDE ANGLE

https://retailjewellerindia.com/tanishq-formally-launches-westborough-store-marking-its-10th-location-in-the-united-states/
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Hollywood actor Jake Gyllenhaal is Bvlgari’s 
latest global brand ambassador for jewellery

ROME

With Gyllenhaal joining the maison, Bvlgari continues to 
expand the cultural narrative and values that define the brand 
on a global stage. He is the second brand ambassador signed 
by the fashion house in as many months after it brought on 
board singer Dua Lipa recently 

READ MORE

WIDE ANGLE

ROME

https://retailjewellerindia.com/hollywood-actor-jake-gyllenhaal-is-bvlgaris-latest-global-brand-ambassador-for-jewellery/
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“WITH A 35% INCREASE IN 
OVERALL SALES VALUE 
THIS AKSHAYA TRITIYA, 

GOLD SALES PROJECTIONS 
TO BE CONSISTENT WITH 

LAST YEAR’S VOLUME OF 20 
TONNES”

“THIS AKSHAYA TRITIYA, 
DEMAND WAS SOFTER IN 
VOLUME BUT STEADY IN 
VALUE, UNDERSCORING 

GOLD’S ENDURING APPEAL 
AS A STORE OF VALUE”
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 Gold trends continue 
to remain bullish. With 
a 35% increase in overall 
sales value this Akshaya 
Tritiya, gold sales are 
expected to be consistent 
with last year’s volume of 

20 tonnes. While exports have dipped by 
around 5%, the domestic market remains 
robust through purchase occasions 
like Akshaya Tritiya. Consumers today 
ascribe to gold as a fashion statement 
and status symbol, along with its 
investment appeal. With mandatory 
hallmarking, trust in gold jewellery has 
increased, with more people, especially 
the younger generation, choosing 
jewellery over bullion  

Rajesh Rokde, Chairman, GJC

 Gold’s long-term 
outlook remains 
robust, underpinned 
by macroeconomic and 
geopolitical factors. In 
Q1 2025, global gold 

demand reached 1,206 tonnes—the 
highest since 2016—despite high 
prices. While jewellery demand 
by volume fell 21%, the value of 
consumer spending on gold jewellery 
rose 9% year-on-year to $35 billion, 
reflecting continued confidence in 
gold. Akshaya Tritiya 2025 reflected 
this phenomenon, as gold remains a 
reliable store of value. This market 
resilience, along with sustained 
interest from central banks and 
investors, reinforces gold’s enduring 
investment appeal 

Sachin Jain, Regional CEO, India, 
World Gold Council

Akshay Tritiya 2025 sees a festive shift as exchange 
programmes and e-commerce fuel buying decisions, even as 

light weight diamond jewellery sales soar

Mohini Pradhan

Continue reading on page 02

AKSHAYA TRITIYA 2025:  
BEYOND GOLD, 

STILL GOLD

A
midst gold price volatility, 
Akshaya Tritiya 2025 
witnessed positive 
consumer 
sentiment. Gold 

held its ground as a safe-haven, 
while consumer choices 
whispered change—old jewellery 
made way for HUID-compliant 
pieces through value-smart exchange 
programmes, and trust in e-commerce 
transformed screens into showrooms. As 
diamond, polki, and silver pieces gained 
prominence, the once gold-dominated 
celebration expanded its palette. Retailers, 
attuned to the shift, embraced lighter designs 
and diverse offerings, reflecting evolving 
customer preferences.

MODERN BUYING MODES 
Additionally, two major developments were 

noted in purchasing patterns: the 
growing popularity of exchange 

programmes and the increasing 
adoption of e-commerce. 
Customers offered old or 
lower-purity jewellery for 
newer, HUID-compliant 

pieces, as the former attracted 
budget-conscious buyers 

with the advantage of higher gold 
valuations. Simultaneously, e-commerce 
gained traction, as some retailers attributed 
60–65% of their revenue to online sales. 
Consumers now trust digital platforms due 
to improved transparency, certification, 
and convenience, reflecting a broader trend 
toward digital convenience in traditionally 
tactile markets.

A PROMISE OF THE GREATEST
COMEBACK OF

NATURAL DIAMONDSNATURAL DIAMONDSNATURAL DIAMONDSNATURAL DIAMONDSNATURAL DIAMONDSNATURAL DIAMONDS

NEW STORE LAUNCH

MAHARASHTRA 
JEWELLERS

The renovated 10,000 
square feet Kalyan 

store aims to 
elevate the brand’s 

retail strategy

094 096

PERSONAL OPINION

DEVENDER KUMAR
Managing Director, 

Krishna Pearls & 
Jewellers, states how 

digital marketing is 
impactful but not a 

cure-all in retail 

+
YOUNG TURK

OUSHNIK CHANDRA
CEO, P.C. Chandra 
Jewellers explains 

how he bridged vital 
service gaps through 

a customer 
engagment team

100 104

LEGACY 
TRANSFORMATIONS

AKSHAY CHAWLA
Fourth-gen jeweller, 

Punjab Jewellers & Sons 
is enhancing luxury 

retail through
strategic initiatives 
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STYLE QUOTIENT

TIARA DHODY
Jewelllery designer, 

Treasures by Tiara shares 
how blending heirloom 
artistry with pop culture 

makes her brand 
collectible and clickable.

050 138

THE SPECIALIST

VISHAL SISODIYA
IT Head, PMJ Jewels, 
discusses digitising 

operations, to create 
a digitally precise, 

predictive omnichannel 
powerhouse
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LAST WORD

RAMARAO MANEPALLY
Director, Manepally Jewellers, reflects on his years of experience and leadership journey

190
135

TO BHARAT
ZEN DIAMOND INDIA

Neil Sonawala, Managing Director, talks creating India’s go-to affordable modern diamond 
jewellery brand

MAVERICK
SIDDHARTH BARADIA
Director, Anopchand Tilokchand Jewellers, shares how the brand established itself as a leading destination for modern bridal jewellery

114
BRAND STORY - PRECIOUS
SRI ALANKAR JEWELLERS & SONS

Yash Gupta, Director  shares the retail  playbook for tier 2 and 3 
markets

109
NEW STORE

AMRAPALI JEWELS
Tarang Arora Creative Director and CEO, talks about how Juhu is a natural fit for Amrapali Jewels’ Mumbai flagship

84

LESSONS LEARNT
PRINCESON JOSE

Chairman and Managing Director, discusses the key lessons that have shaped his business approach over the years

119
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Actors, sports and global entertainment icons 
flaunt Indian high jewellery brands this week

MUMBAI

Be it Sachin Tendulkar in Manish Malhotra High Jewellery, 
Kylie Jenner in Sabyasachi High Jewellery, Sonam Bajwa in 
Zoya Jewels, or Nora Fatehi in Vandals, celebrities stepped out 
wearing statement pieces from Indian jewellery houses, giving 
the brands high visibility 

READ MORE

WHO WORE WHAT

https://retailjewellerindia.com/actors-sports-and-global-entertainment-icons-flaunt-indian-high-jewellery-brands-this-week/
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