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Abharan Jewellers rolls out ‘Abharan Around 
You’ to strengthen original brand identity

UDUPI

Through a micro-influencer-led district-wise campaign, the 
brand is reinforcing its trademark ownership and founder’s 
legacy across Karnataka and Goa, while improving awareness 
in new markets such as Bengaluru. The seven-episode series 
will cover seven districts where the brand operates   

(RJ Exclusive)
READ MORE

retailjewellerindia.com

https://retailjewellerindia.com/abharan-jewellers-rolls-out-abharan-around-you-to-strengthen-original-brand-identity/


Khwaahish Diamonds boosts client engagement 
through ‘The Khwaahish Jugalbandi’ showcase  

CHENNAI

The curated runway format combined professional models with 
patrons of the brand, who also participated in a flash-mob-
style ramp walk, presenting select designs, while storyboards 
and short films explained each featured design. It generated 
strong interest and early sales 

(RJ Exclusive)
READ MORE

https://retailjewellerindia.com/khwaahish-diamonds-boosts-client-engagement-through-the-khwaahish-jugalbandi-showcase/


How jewellery brands in India tapped the viral 
Punch-kun moment to shape their story-telling  

MUMBAI

Punch-kun, the baby Japanese macaque from Ichikawa City 
Zoo in Japan, became widely known for clinging to a plush 
orangutan toy after being hand-raised by caretakers. By 
leaning into this emotional moment, jewellery brands are 
aligning adornment with comfort 

(RJ Exclusive)
READ MORE

https://retailjewellerindia.com/how-jewellery-brands-in-india-tapped-the-viral-punch-kun-moment-to-shape-their-story-telling/
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Navratan Jewellers’ ‘Jhumka Gira Re’ campaign 
sets out to increase footfalls at its showroom  

VARANASI

Conducted in association with Radio Mirchi, the campaign 
focused on jewellery-based games and quizzes, encouraging 
families to participate, and helping the brand interact with 
them. The grand finale of the 40-day campaign was held at 
the brand’s showroom in Varanasi  
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/navratan-jewellers-jhumka-gira-re-campaign-sets-out-to-increase-footfalls-at-its-showroom/
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VBJ reaches out to Tamil audiences in India and 
overseas through Super Singer 11 association  

CHENNAI

By instituting the Golden Mic Awards and gifting a Rs 10 lakh 
voucher to the winner, VBJ aligned the brand with moments 
of talent, celebration and aspiration. The brand styled a jury 
member who wore VBJ jewellery in every episode, ensuring 
consistent on-screen representation    
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/vbj-reaches-out-to-tamil-audiences-in-india-and-overseas-through-super-singer-11-association/


D. Khushalbhai Jewellers builds new showroom 
visibility with community cricket partnership 

SURAT

Partnering the Sangini Vedanta Premier League enabled the 
brand to introduce its new store to people living near it. Such 
associations help the brand remain visible during periods of 
slow market activity, and strengthen relationships ahead of 
future purchase cycles    
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/d-khushalbhai-jewellers-builds-new-showroom-visibility-with-community-cricket-partnership/


Malabar Gold & Diamonds’ latest campaign 
makes a case for mood-based jewellery styling 

KOZHIKODE

In the TVC, a mock elevator with playful buttons becomes the 
core setting, allowing women to select their moods that are 
then reflected through the jewellery they wear. The idea is to 
link jewellery to personal expression rather than occasions    

READ MORE

https://retailjewellerindia.com/malabar-gold-diamonds-latest-campaign-makes-a-case-for-mood-based-jewellery-styling/


Indriya reaches 50-store milestone in India, 
with launch of third outlet in Bengaluru 

MUMBAI

The milestone, achieved around 19 months after the brand 
was launched in July 2024, reflects Indriya’s accelerated 
national expansion, with Bengaluru emerging as a key growth 
market, reinforcing its scale, retail ambition and growing 
relevance in organized jewellery retail    

READ MORE

https://retailjewellerindia.com/indriya-reaches-50-store-milestone-in-india-with-launch-of-third-outlet-in-bengaluru/


PNGS Reva Diamond Jewellery IPO receives 
1.23X subscription on final day of bidding  

MUMBAI

The Pune-based company wants to use proceeds of the 
public issue to set up up 15 new stores by fiscal year 2028, as 
well as marketing and promotional expenses related to the 
launch of these new stores, in a bid to enhance visibility of 
the flagship brand ‘Reva’      

READ MORE

https://retailjewellerindia.com/pngs-reva-diamond-jewellery-ipo-receives-1-23x-subscription-on-final-day-of-bidding/


PC Jeweller incorporates mining subsidiary in 
Chad to enter precious metal ore extraction  

NEW DELHI

Expanded its operations beyond jewellery retail, the brand 
has incorporated a new step-down subsidiary, PCJ Mining 
SARL, in the Republic of Chad through its wholly owned 
subsidiary, PCJ Gems & Jewellery Limited. The new entity is 
yet to commence operations       

READ MORE

https://retailjewellerindia.com/pc-jeweller-incorporates-mining-subsidiary-in-chad-to-enter-precious-metal-ore-extraction/


New York-born lab-grown diamond jewellery 
brand Verlas launches its India operations  

NEW DELHI

The brand enters India with a digital-first retail offering. With 
clean, minimal, internationally-inspired designs for Gen Next 
customers who primarily shop online, it aims to move the 
conversation beyond weddings and lockers to designs crafted 
for real and everyday life      

READ MORE

https://retailjewellerindia.com/new-york-born-lab-grown-diamond-jewellery-brand-verlas-launches-its-india-operations/


Forevermark aligns natural diamonds with Raw 
Mango’s couture at London Fashion Week 

LONDON

Partnership with the Kolkata-based design house positions 
natural diamonds in the context of contemporary fashion, 
reinforcing De Beers’ strategy to elevate diamond desirability 
while strengthening Forevermark’s brand presence among 
international luxury consumers  

READ MORE

WIDE ANGLE

https://retailjewellerindia.com/forevermark-aligns-natural-diamonds-with-raw-mangos-couture-at-london-fashion-week/
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Bvlgari adds Dua Lipa to its list of global brand 
ambassadors, continuing cultural partnerships 

ROME

The superstar singer joins fellow house ambassadors like 
Anne Hathaway, Priyanka Chopra Jonas and Zendaya, 
among others. The association reflects Bvlgari’s constant 
engagement with influential figures across music and 
culture, strengthening its global positioning within the luxury 
segment  

READ MORE

WIDE ANGLE

https://retailjewellerindia.com/bvlgari-adds-dua-lipa-to-its-list-of-global-brand-ambassadors-continuing-cultural-partnerships/
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Tanishq and designer Bibhu Mohapatra present 
‘She is the Balance’ at NYFW Fall/Winter 2026 

NEW YORK

Both Tanishq USA and Mohapatra committed to supporting 
artisan communities and sustaining generational 
craftsmanship. This message resonates strongly within the 
global luxury jewellery trade, where authenticity, provenance 
and craftsmanship are critical differentiators  

READ MORE

WIDE ANGLE

https://retailjewellerindia.com/tanishq-and-designer-bibhu-mohapatra-present-she-is-the-balance-at-nyfw-fall-winter-2026/
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“WITH A 35% INCREASE IN 
OVERALL SALES VALUE 
THIS AKSHAYA TRITIYA, 

GOLD SALES PROJECTIONS 
TO BE CONSISTENT WITH 

LAST YEAR’S VOLUME OF 20 
TONNES”

“THIS AKSHAYA TRITIYA, 
DEMAND WAS SOFTER IN 
VOLUME BUT STEADY IN 
VALUE, UNDERSCORING 

GOLD’S ENDURING APPEAL 
AS A STORE OF VALUE”
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 Gold trends continue 
to remain bullish. With 
a 35% increase in overall 
sales value this Akshaya 
Tritiya, gold sales are 
expected to be consistent 
with last year’s volume of 

20 tonnes. While exports have dipped by 
around 5%, the domestic market remains 
robust through purchase occasions 
like Akshaya Tritiya. Consumers today 
ascribe to gold as a fashion statement 
and status symbol, along with its 
investment appeal. With mandatory 
hallmarking, trust in gold jewellery has 
increased, with more people, especially 
the younger generation, choosing 
jewellery over bullion  

Rajesh Rokde, Chairman, GJC

 Gold’s long-term 
outlook remains 
robust, underpinned 
by macroeconomic and 
geopolitical factors. In 
Q1 2025, global gold 

demand reached 1,206 tonnes—the 
highest since 2016—despite high 
prices. While jewellery demand 
by volume fell 21%, the value of 
consumer spending on gold jewellery 
rose 9% year-on-year to $35 billion, 
reflecting continued confidence in 
gold. Akshaya Tritiya 2025 reflected 
this phenomenon, as gold remains a 
reliable store of value. This market 
resilience, along with sustained 
interest from central banks and 
investors, reinforces gold’s enduring 
investment appeal 

Sachin Jain, Regional CEO, India, 
World Gold Council

Akshay Tritiya 2025 sees a festive shift as exchange 
programmes and e-commerce fuel buying decisions, even as 

light weight diamond jewellery sales soar

Mohini Pradhan

Continue reading on page 02

AKSHAYA TRITIYA 2025:  
BEYOND GOLD, 

STILL GOLD

A
midst gold price volatility, 
Akshaya Tritiya 2025 
witnessed positive 
consumer 
sentiment. Gold 

held its ground as a safe-haven, 
while consumer choices 
whispered change—old jewellery 
made way for HUID-compliant 
pieces through value-smart exchange 
programmes, and trust in e-commerce 
transformed screens into showrooms. As 
diamond, polki, and silver pieces gained 
prominence, the once gold-dominated 
celebration expanded its palette. Retailers, 
attuned to the shift, embraced lighter designs 
and diverse offerings, reflecting evolving 
customer preferences.

MODERN BUYING MODES 
Additionally, two major developments were 

noted in purchasing patterns: the 
growing popularity of exchange 

programmes and the increasing 
adoption of e-commerce. 
Customers offered old or 
lower-purity jewellery for 
newer, HUID-compliant 

pieces, as the former attracted 
budget-conscious buyers 

with the advantage of higher gold 
valuations. Simultaneously, e-commerce 
gained traction, as some retailers attributed 
60–65% of their revenue to online sales. 
Consumers now trust digital platforms due 
to improved transparency, certification, 
and convenience, reflecting a broader trend 
toward digital convenience in traditionally 
tactile markets.

A PROMISE OF THE GREATEST
COMEBACK OF

NATURAL DIAMONDSNATURAL DIAMONDSNATURAL DIAMONDSNATURAL DIAMONDSNATURAL DIAMONDSNATURAL DIAMONDS

NEW STORE LAUNCH

MAHARASHTRA 
JEWELLERS

The renovated 10,000 
square feet Kalyan 

store aims to 
elevate the brand’s 

retail strategy

094 096

PERSONAL OPINION

DEVENDER KUMAR
Managing Director, 

Krishna Pearls & 
Jewellers, states how 

digital marketing is 
impactful but not a 

cure-all in retail 

+
YOUNG TURK

OUSHNIK CHANDRA
CEO, P.C. Chandra 
Jewellers explains 

how he bridged vital 
service gaps through 

a customer 
engagment team

100 104

LEGACY 
TRANSFORMATIONS

AKSHAY CHAWLA
Fourth-gen jeweller, 

Punjab Jewellers & Sons 
is enhancing luxury 

retail through
strategic initiatives 
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STYLE QUOTIENT

TIARA DHODY
Jewelllery designer, 

Treasures by Tiara shares 
how blending heirloom 
artistry with pop culture 

makes her brand 
collectible and clickable.

050 138

THE SPECIALIST

VISHAL SISODIYA
IT Head, PMJ Jewels, 
discusses digitising 

operations, to create 
a digitally precise, 

predictive omnichannel 
powerhouse
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LAST WORD

RAMARAO MANEPALLY
Director, Manepally Jewellers, reflects on his years of experience and leadership journey

190
135

TO BHARAT
ZEN DIAMOND INDIA

Neil Sonawala, Managing Director, talks creating India’s go-to affordable modern diamond 
jewellery brand

MAVERICK
SIDDHARTH BARADIA
Director, Anopchand Tilokchand Jewellers, shares how the brand established itself as a leading destination for modern bridal jewellery

114
BRAND STORY - PRECIOUS
SRI ALANKAR JEWELLERS & SONS

Yash Gupta, Director  shares the retail  playbook for tier 2 and 3 
markets

109
NEW STORE

AMRAPALI JEWELS
Tarang Arora Creative Director and CEO, talks about how Juhu is a natural fit for Amrapali Jewels’ Mumbai flagship

84

LESSONS LEARNT
PRINCESON JOSE

Chairman and Managing Director, discusses the key lessons that have shaped his business approach over the years

119
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Celebs bring Indian and international jewellery 
brands into focus at major awards nights 

MUMBAI

Be it Alia Bhatt in David Morris, Shibani Akhtar in Ananya Fine 
Jewellery or Sanya Malhotra in Birdhichand Ghanshyamdas, 
this week saw stunning red carpet jewellery moments at the 
70th Filmfare Awards South and the 79th BAFTA Awards  
  

READ MORE

WHO WORE WHAT

https://retailjewellerindia.com/celebs-bring-indian-and-international-jewellery-brands-into-focus-at-major-awards-nights/
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