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Jewellery brands across India redefine V-Day
with self-love, shared moments and new rituals

Going beyond romantic clicheés and grand gestures,
Valentine’s Day campaigns this year focus on personal
choice, everyday emotions and meaningful connections, with
jewellery positioned as a reminder that love is defined by
moments people create for themselves

(RJ Exclusive)
READ MORE b


https://retailjewellerindia.com/jewellery-brands-across-india-redefine-v-day-with-self-love-shared-moments-and-new-rituals/
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N.S. Jewellers uses pre-Valentine knowledge
session to build trust around natural diamonds

Part of the brand’s Valentine campaign ‘Fall in Love with
Diamonds’, the in-store session built brand loyalty and
transparency, according to the jeweller, who stated that
customers tend to trust those who openly share product
information that is often kept confidential in the trade

(RJ Exclusive)

READ MORE b


https://retailjewellerindia.com/n-s-jewellers-uses-pre-valentine-knowledge-session-to-build-trust-around-natural-diamonds/
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Devi Pavitra ties up with Radio City cooking
contest to reach out to its core audience

HYDERABAD

By partnering with the culinary platform, the jeweller
leveraged on-ground engagement, targeted radio promotions
and brand visibility to showcase its jewellery and gold savings
schemes, and connect directly with potential customers at

the closed-door event
(RJ Exclusive)
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READ MORE 3&’)


https://retailjewellerindia.com/devi-pavitra-ties-up-with-radio-city-cooking-contest-to-reach-out-to-its-core-audience/

BSKSETHJEWELLERS

L™ f

I”-ﬁ'ﬁ;!

&‘3 CLICK HERE to view collection

isksethjewellers IFIE

o +91 79927949268 022 2240240507
ba

®
S K SETH JEWELLERS
MOHANLAL SETH
Mumbai

CLICK HERE to reach us



https://cutt.ly/7woz0Kvw
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Thangamayil Jewellery taps Celebrity Cricket
League to support Chennal expansion plan

The brand partnered with Team Vel’s Chennal Kings in

the popular cricket tournament, in a strategic move that
connected it with audiences across cinema and sports. The
association is expected to build brand recall as the company
expands its retall network in Chennai

(RJ Exclusive)
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READ MORE 3&’)


https://retailjewellerindia.com/thangamayil-jewellery-taps-celebrity-cricket-league-to-support-chennai-expansion-plan/
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BK Saraf Jewellers builds social and cultural
connect through Kasturi Music Festival 3.0

By supporting t
profit organizat

ne festival presentec

lon working with chi

by Ehsaas, a
dren and fam

brand aligned with both music and social respons

The collaboration a
conversations beyo

(RJ Exclusive)
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Ilies, the

ibility.
SO sparked enquiries and consumer
Nnd immediate retall intent

READ MORE b


https://retailjewellerindia.com/bk-saraf-jewellers-builds-social-and-cultural-connect-through-kasturi-music-festival-3-0/

retailjewellerindia.com

PNG Jewellers’ first campaign with Ranbir
Kapoor spotlights its legacy and future vision

The film highlights the brand’s roots and its nationwide
growth roadmap. The narrative draws attention to growth
through its sister brands, PNG Jewellers Lifestyle and

Silvostyle, reinforcing the idea that legacy is built through
progress rather than inheritance alone

READ MORE b


https://retailjewellerindia.com/png-jewellers-first-campaign-with-ranbir-kapoor-spotlights-its-legacy-and-future-vision/

retailjewellerindia.com

Kataria Jewellers initiates vertical integration by
investing in manufacturing unit at Ratlam

The strategic move positions Kataria Jewe
stack jewellery house, with the entire jewe

ers as a full-

ery-maki

N9

ecosystem under one roof. Without third party dependency, it
IS expected to help the brand gain full control over timelines,

quality and creative outcomes

READ MO

RE b


https://retailjewellerindia.com/kataria-jewellers-initiates-vertical-integration-by-investing-in-manufacturing-unit-at-ratlam/

Kumari Fine Jewellery enters franchise sports
with eponymous cricket team ‘Kumari Jets’

The brand’s participation in the entertainment-led cricket
tournament All Stars Tennis Ball Cricket League (ASTCL)
reflects its strategic focus on building deeper engagement
with younger, urban audiences through platforms that appeal
to them, more than traditional retail touchpoint

READ MORE b


https://retailjewellerindia.com/kumari-fine-jewellery-enters-franchise-sports-with-eponymous-cricket-team-kumari-jets/
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Digital-first silver jewellery brand TrueSilver
debuts with ‘Stay True to Yourself’ campaign

NEW DELHI

The r
mant

positioned as a co

mi

dal

ennials and Ge
y style expressi

N Z, re-imagining 925 si

on rather than occasior

ew direct-to-consumer (D2C) brand launched by
facturing and export company ACPL Exports, is
ntemporary, everyday silver brand for

ver jewellery as a
al Indulgence
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READ MORE 3&"3



https://retailjewellerindia.com/digital-first-silver-jewellery-brand-truesilver-debuts-with-stay-true-to-yourself-campaign/

BlueStone invests Rs 25 cr in lab-grown diamond
jewellery brand Ethera, supporting its growth

BENGALURU

Ethera plans to deploy the fresh capital primarily towards
expanding its physical retail footprint. The brand also
plans to continue upgrading in-house design capabilities,

Its technology stack and brand awareness to support
omnichannel growth

READ MORE b


https://retailjewellerindia.com/bluestone-invests-rs-25-cr-in-lab-grown-diamond-jewellery-brand-ethera-supporting-its-growth/
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CS Jewels drives cancer awareness session,
extending its role beyond jewellery retail

The Initiative focused on providing information about

early detection, myth-busting and access to support for
the disease. Open participation helped the brand build
trust, strengthen community ties and generate extended
conversations with customers

READ MORE b


https://retailjewellerindia.com/cs-jewels-drives-cancer-awareness-session-extending-its-role-beyond-jewellery-retail/
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Sawansukha Institute pushes sustainable design
with student competition ‘Scrap to Treasure’

KOLKATA

Participants were required to rethink waste and transform
discarded materials such as scrap collected from streets

and househo

jewellery desi

an endpoint,

ds, metal remnants, packaging waste, etc., into
gns. They were encouraged to see waste not as

out as the start of a new design journey

READ MORE b


https://retailjewellerindia.com/sawansukha-institute-pushes-sustainable-design-with-student-competition-scrap-to-treasure/
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Titan Company completes 67% stake acquisition In
Damas Jewellery business in GCC countries

The move builds Titan’s contro
jewellery market through the k

ling presence in the GCC

nown Damas brand. It

leverages Titan’s international subsidiary framework to
facilitate overseas expansion while maintaining operational
efficiency in the regional market

READ MORE b


https://retailjewellerindia.com/titan-company-completes-67-stake-acquisition-in-damas-jewellery-business-in-gcc-countries/
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Arakkal Gold & Diamonds campaign rewards
jewellery buyers with global travel experience

With ‘Travel the World with Arakkal’, the brand reinforced

its experiential retail strategy, focusing on emotional
engagement rather than transactional promotions. The brand
sought to reward customer loyalty and create experiences
that resonate long after the purchase

READ MORE &3


https://retailjewellerindia.com/arakkal-gold-diamonds-campaign-rewards-jewellery-buyers-with-global-travel-experience/
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
nonds

Click for more details



https://cutt.ly/MCU3qlJ
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Namibia signs Luanda Accord as GJEPC and DMCC
prepare to join Natural Diamond Council

CAPE TOWN

The Gem and Jewellery Export Promotion Council (GJEPC) of
India and the NDC sighed a Memorandum of Understanding
that sets out a pathway for GJEPC to become an NDC
member by May 1, 2026. This step builds on GJEPC’s
signature of the Luanda Accord in June, 2025

READ MORE &‘.‘)


https://retailjewellerindia.com/namibia-signs-luanda-accord-as-gjepc-and-dmcc-prepare-to-join-natural-diamond-council/

MARCH-APRIL 2025 | VOL 21 ISSUE 2 |RS. 350 h
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE
retailjewellerindia.com

THE FAVOURITE BUSINESS MAGAZINE OF RETAIL JEWELLERS

SUBSCRIBE

TODAY.

Subscribe India’s Favourite Business Magazine for Jewellery
Retailers 6 Blockbuster Editions, Readers 12,600 leading
jewellers, 315 cities, 1 relevant premium business magazine.

India's Most
WelV/=TeWiNgglelgle
Retailers .

ATRUSTED
ADVISOR

TTTTTTTTTTT
EEEEEEEEEEEEEEEEEEEEEEEEEEEEE
retailiewelleringin b

RETAIL JEWELLER
RECOMMENDS

PLEASE SCAN THIS QR CODE
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THE FAVOURITE BUSINESS MAGAZINE OF JEWELLERY RETAILERS
Subscriptions 1 years 2years 3years syears
No. of Issues o Issues 12 Issue 13 Issue 30 Issue
Cover Price Rate 2700 5400 8100 13500
o Special Rate, you pay 2000 3400 4800 7800
You save 700 2000 3300 5700

For Subscription please call: Nagesh: 9167252615 Mohan Babu: 91671 62442

’b CLICK HERE to subscribe now CLICK HERE to reach us
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High-profile global celebrity appearances bring
fine jewellery brands into the spotlight

Be it Deepika Padukone at Cartier’s high jewellery gala in
Dubal, Kriti Sanon in Manish Malhotra Fine Jewellery at Dubal
—ashion Week or Vijay Verma sporting rings from Tribe by
Amrapali, the week belonged to actors flaunting their luxury
jewellery

A/

READ MORE 3&"’3


https://retailjewellerindia.com/high-profile-global-celebrity-appearances-bring-fine-jewellery-brands-into-the-spotlight/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retail Dive sign up here
for free subscription. For past editions of Retail Dive,
you can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see It featured In this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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