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Ranka Jewellers crafts temple jewellery for
Dagdusheth Halwai Ganpati idol in Phuket

Craftsmanship of the 400-gm ‘Sundahaar’, identical to the
one adorning the idol in Pune, has evoked keen interest In
Ranka Jewellers’ design philosophy. The project has also

opened up avenues for similar collaborations in future in
other overseas markets

(RJ Exclusive)
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https://retailjewellerindia.com/ranka-jewellers-crafts-temple-jewellery-for-dagdusheth-halwai-ganpati-idol-in-phuket/
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Khandelwal Jewellers weaves itself into the
city’s social fabric via Warud Premier League

The brand leveraged the widely followed city-level cricket
tournament to build familiarity and trust around its Warud
showroom, anchoring the brand name within the town’s

shared public life. It also interacted closely with its target
audience of doctors, who organized the league

(RJ Exclusive)

READ MORE &3


https://retailjewellerindia.com/khandelwal-jewellers-weaves-itself-into-the-citys-social-fabric-via-warud-premier-league/
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Rokde Jewellers extends its ‘Happy Customers:
Together Forever’ campaign to podcast format

The podcast features some of t

participants,
with the jewel

(RJ Exclusive)

nosen for t

er, rather t

ne aut

ne campalign’s Season 5

nenticity of their association

nan Vvisibility or status. The brand
sees customer experience as a continuing business narrative
shaped by the people it serves

READ MORE b


https://retailjewellerindia.com/rokde-jewellers-extends-its-happy-customers-together-forever-campaign-to-podcast-format/
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Heer by GIVA builds an emotional connection
through story-telling initiative ‘Alfaaz-e-Heer’

Using poetry as the medium, Alfaaz-e-Heer presents short
verses that explore themes such as love, companionship,
self-worth, choice and personal milestones. An ongoing
iIntellectual property, it has monthly chapters to allow
continuity and build audience familiarity over time

(RJ Exclusive)
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https://retailjewellerindia.com/heer-by-giva-builds-an-emotional-connection-through-story-telling-initiative-alfaaz-e-heer/
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P.C. Chandra Jewellers creates in-store cheer
with cards from ‘Little Hands, Big Celebration’

KOLKATA

At the start of the year, the brand chose to spend time with
children from underserved communities across six cities. The
INnitiative extended into Its stores when cards made by the

children were given to customers, reiterating the brand values
of empathy and inclusion

(RJ Exclusive)

READ MORE \Q‘)


https://retailjewellerindia.com/p-c-chandra-jewellers-creates-in-store-cheer-with-cards-from-little-hands-big-celebration/
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De Beers Group launches ‘Heera Hal Aapke Liye’
to boost natural diamond accessibility

The star-studded event saw actor Sonakshi Sinha joining
Shweta Harit, Global Senior Vice President of De Beers Group
and CEO of Forevermark, to unveil an initiative dedicated to

making natural diamonds an integral part of daily life for the
modern Indian consumer

READ MORE \Q‘)


https://retailjewellerindia.com/de-beers-group-launches-heera-hai-aapke-liye-to-boost-natural-diamond-accessibility/
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PNG Jewellers names Ranbir Kapoor as brand
ambassador, to drive modern retail narrative

By associating with A-lister Kapoor, belonging to Gen-Next
of the legendary Kapoor family of Bollywood, PNG Jewellers
continues to reinforce its evolving legacy, creating a powerful

connection between tradition and contemporary India, to fuel
national expansion

READ MORE &‘3


https://retailjewellerindia.com/png-jewellers-names-ranbir-kapoor-as-brand-ambassador-to-drive-modern-retail-narrative/
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Senco Gold to acquire strategic 68% stake In
online jewellery brand Melorra for Rs 68 cr

KOLKATA

T
d
e

ne move aims to boost Senco Gold’s online presence

nd outreach to younger customers, even as Melorra’s

-commerce and design strength will complement Senco

Gold’s robust showroom operations. The deal is expected to

b

e finalized by April 2026

READ MORE &3


https://retailjewellerindia.com/senco-gold-to-acquire-strategic-68-stake-in-online-jewellery-brand-melorra-for-rs-68-cr/
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Joyalukkas names John Paul Alukkas as Chief
Executive Officer, to drive its global growth

As CEO, John Paul Alukkas will oversee global strategy,
service standards and operational alignment across
regions. The transition allows the organization to streamline

leadership responsibilities, strengthen governance
frameworks and consistency across market
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READ MORE 3&")


https://retailjewellerindia.com/joyalukkas-names-john-paul-alukkas-as-chief-executive-officer-to-drive-its-global-growth/
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Television serial cast visit sparks interest in CS
Jewels’ mobile showroom at Sangli

Cast members of the Star Pravah Marathi serial ‘Vachan Dile
Tu Mala’ visited CS Jewels’ Suvarna Safar mobile store after
noticing it at the Sangli Festival venue recently. They went
jewellery shopping in the store set up inside a customized
bus, and naturally increased its visibility
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READ MORE 3&")


https://retailjewellerindia.com/television-serial-cast-visit-sparks-interest-in-cs-jewels-mobile-showroom-at-sangli/
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De Beers Group and Mumbal Indians champion
Intention and excellence in Women’s T20 League

Central to t
Pendant, w

nis Initiative Is the Natural Diamond Intention
nich acts as a personal reminder to the wearer to

visualize the best version of themselves. For Mumbai Indians

Women, it

ne

every mom

er

DS S

narpen focus and bring their best game to

t, on

and off the pitch

v/

READ MORE 3&")


https://retailjewellerindia.com/de-beers-group-and-mumbai-indians-champion-intention-and-excellence-in-womens-t20-league/
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CaratLane launches ‘Treasure Chest’ on PhonePe
for better access to planned jewellery purchase

By bringing its savings scheme to the popular payments
app, CaratLane enabled more than 650 million PhonePe
users to enter the jewellery buying journey through a digital
touchpoint, while keeping redemption seamless across its
online and physical store network
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https://retailjewellerindia.com/caratlane-launches-treasure-chest-on-phonepe-for-better-access-to-planned-jewellery-purchase/
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WHY CHOOSE KISNA DIGIGOLD ?
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With launch of KISNA Digital Gold, brand marks
expansion of its omnichannel gold ecosystem

The Initi

retall, e
store. T

ative bridges digital gold owners
nabling redemption against jewel

ne digital gold is 24-karat gold of

nip with physical

ery at any KISNA
995 fineness or

higher purity, stored in vaults operated by internationally

recognl

zed precious metals custodians

READ MORE &3


https://retailjewellerindia.com/with-launch-of-kisna-digital-gold-brand-marks-expansion-of-its-omnichannel-gold-ecosystem/

WHERE THE REGION THAT
DRIVES GROWTH SETS THE
DIRECTION FOR CHANGE

Join The Discussion.

4

retailjewellerindiaforum.com [ Laxmi : 77383 52502

'&‘3 CLICK HERE click here to register CLICK HERE to reach us



https://cutt.ly/ZrZH3Vzw
https://cutt.ly/vtjc7qeM
https://cutt.ly/vtjc7qeM

2 IR
> i e

| retalljewellermdla com

m ..I:I |

¥ 4

& ' L b |
B o :-_ = & I.. ’. 1l b
FE L. g

L

Sennes debuts officially with Kolkata launch
party attended by brand muse Tara Sutaria

KOLKATA

A sub-brand from the House of Senco, Sennes’ lab-grown
diamond jewellery, leather products and fragrance collections
were showcased in an Immersive setting that positioned the
brand as a modern lifestyle offering for the conscious,
new-age, mindful consumer

READ MORE b


https://retailjewellerindia.com/sennes-debuts-officially-with-kolkata-launch-party-attended-by-brand-muse-tara-sutaria/
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India’s gem & jewellery exports to US fall
44.42%; other markets keep exports stable

During April-December 2025, exports to the US declined to $
3.86 billion, compared to $ 6.95 billion in the corresponding
period last year. However, market diversification and Free
Trade Agreements (FTAs) with several countries helped
maintain the overall guantum of exports
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https://retailjewellerindia.com/indias-gem-jewellery-exports-to-us-fall-44-42-other-markets-keep-exports-stable/
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
nonds

Click for more details



https://cutt.ly/MCU3qlJ
https://cutt.ly/d71FuvL

WIDE ANGLE

A\ MALABAR

retall]ewellermdla com

¥
'|‘s A | ?
NS B RN
i 1 i
- J
=

AT RIA |
e ,_-_l'nv.._ t_..,._....' : _._ﬂ"-. !
\S BE EI( }xs
! ! Iﬂui.’n'lrlr

EiMA

[

1; 3 i17

1'1TFI'I"I

Malabar Gold & Diamonds opens flagship store
In Kuala Lumpur, its ninth outlet in Malaysia

KUALA LUMPUR

According to the brand, the new store introduces a
premium high-street showroom concept designed to offer

an Immersive jewellery s

nopping experience. Located In

a prestigious neighbourhood, Bangsar, it caters to Malay
jewellery connoisseurs and HNI Indian buyers
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https://retailjewellerindia.com/malabar-gold-diamonds-opens-flagship-store-in-kuala-lumpur-its-ninth-outlet-in-malaysia/
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"WHO WORE WHAT

Ttedal Jeveder

Be it film promotions, weddings or couture
shoots, the stars sparkle In their jewellery

From Aditi Rao Hydari in Indriya Jewels to Kriti Sanon in
Khanna Jewellers, Tiger Shroff in Anmol Jewellers to Sara
Arjun in Tribe by Amrapali, celebrities showcased a blend of
traditional craftsmanship, modern design and personalized

luxury jewellery

READ MORE b


https://retailjewellerindia.com/be-it-film-promotions-weddings-or-couture-shoots-the-stars-sparkle-in-their-jewellery/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retail Dive sign up here
for free subscription. For past editions of Retail Dive,
you can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see It featured In this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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