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RJIF 2026 resonates with new ideas, new growth 
playbooks for India’s jewellery retail industry

MUMBAI

Conversations at the 12th Retail Jeweller India Forum veered 
around the industry outlook for gold in the current scenario, 
silver’s new relevance, premium consumption patterns led by 
natural diamonds and innovations by young leaders that are 
redefining retail growth   

(RJ Exclusive)
READ MORE

retailjewellerindia.com

https://retailjewellerindia.com/rjif-2026-resonates-with-new-ideas-new-growth-playbooks-for-indias-jewellery-retail-industry/


5th Retail Jeweller MD & CEO Awards honour 
transformational leadership in the industry  

MUMBAI

The awards celebrated leaders whose business strategies, 
capital discipline and brand stewardship have translated 
vision into scalable growth and sustainable competitive 
advantage in India’s organized jewellery sector, while 
recognizing upcoming young leaders 

(RJ Exclusive)
READ MORE

https://retailjewellerindia.com/5th-retail-jeweller-md-ceo-awards-honour-transformational-leadership-in-the-industry/


Radha Krishna Jewellery partners with Tripura 
Medical College fest to build local brand recall  

AGARTALA

According to the jeweller, campus events with consistent 
footfalls and sustained attention over several days offer 
the brand a way to reach younger audiences early, helping 
build recognition and a sense of comfort before their buying 
preferences even begin to take shape  
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/radha-krishna-jewellery-partners-with-tripura-medical-college-fest-to-build-local-brand-recall/
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Kakkad Jewellers supports new Nagpur outlet 
launch with 6-month lucky draw campaign  

NAGPUR

The recurring lucky draw has been launched exclusively at the 
brand’s newly launched showroom at Kamal Chowk, to build 
customer movement at the new location and strengthen 
early-stage engagement with both existing and new 
customers. It will run up to April, 2026    
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/kakkad-jewellers-supports-new-nagpur-outlet-launch-with-6-month-lucky-draw-campaign/
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Ratnalaya Jewellers marks year-end with entire 
team cooking litti chokha together 

PATNA

With both December 31, 2025 and January 1, 2026 being 
working days, the brand turned a peak retail day into a team 
engagement exercise, bringing its 120 employees together 
to prepare and eat Bihar’s traditional littis while bonding 
through collective effort    
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/ratnalaya-jewellers-marks-year-end-with-entire-team-cooking-litti-chokha-together/
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De Beers Group CEO Al Cook highlights India’s 
stellar role in global natural diamond growth 

MUMBAI

Addressing a media roundtable, Cook outlined how India has 
moved from being a priority market to a strategic anchor for 
De Beers. Meanwhile, Forevermark has opened a new store 
in Mumbai, which is the largest De Beers-owned retail outlet 
anywhere in the world    

READ MORE

https://retailjewellerindia.com/de-beers-group-ceo-al-cook-highlights-indias-stellar-role-in-global-natural-diamond-growth/
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Forevermark launches ‘My Guiding Light’ ad 
campaign along with Mumbai store opening 

MUMBAI

Olympic medallist Manu Bhaker, actor Diana Penty, designer 
Masaba Gupta and social entrepreneur Princess Gauravi 
Kumari of Jaipur front the campaign, which is being 
rolled out through digital stories on Instagram focused on 
individuality, purpose, and inner confidence    

READ MORE

https://retailjewellerindia.com/forevermark-launches-my-guiding-light-ad-campaign-along-with-mumbai-store-opening/


#TogetherPurever: Bhima Gold marks 100 years 
with film honouring its legacy and circle of life  

BENGALURU

The film is a cultural tribute that reflects Bhima’s enduring 
values across generations, relationships and shared journeys 
with its customers. At the heart of the film is a symbolic 
tribute to the divine feminine, reflecting the evolving roles of 
women across generations      

READ MORE

https://retailjewellerindia.com/togetherpurever-bhima-gold-marks-100-years-with-film-honouring-its-legacy-and-circle-of-life/


Tanishq brings in actor Ananya Panday as face of 
the brand, features her in latest campaign  

MUMBAI

The actor embodies the brand’s evolving muse: confident, 
authentic and expressive. In the new ‘Festival of Diamonds’ 
TVC, with the tagline ‘Give wings to the girl within’, she 
reinforces the belief that modern natural diamond jewellery 
must connect with real lives and emotions       

READ MORE

https://retailjewellerindia.com/tanishq-brings-in-actor-ananya-panday-as-face-of-the-brand-features-her-in-latest-campaign/


KISNA creates Guinness World Record with 
simultaneous marathon run across 55 cities  

MUMBAI

Run in aid of the Swachh Bharat Abhiyaan as a social 
initiative, the KISNA Diamond Marathon, now in its 10th year, 
was officially presented with a certificate recognizing the 
record achievement during a felicitation ceremony held on 
January 7, 2026      

READ MORE

https://retailjewellerindia.com/kisna-creates-guinness-world-record-with-simultaneous-marathon-run-across-55-cities/


Ranka Jewellers hosts in-store fashion shows 
weekly, inviting customers to walk the ramp  

PUNE

Around 50 customers took part in each of the initial shows, 
presenting the brand’s jewellery on stage even as they 
experienced the designs first hand and understood their 
value. Weekly diamond prizes added excitement and buzz, 
with winners spreading the word      

READ MORE

https://retailjewellerindia.com/ranka-jewellers-hosts-in-store-fashion-shows-weekly-inviting-customers-to-walk-the-ramp/
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GIVA rolls out multi-platform campaign for new 
jewellery line with actor Barkha Singh 

MUMBAI

The campaign supports GIVA’s new ‘Glow in Motion’ silver 
jewellery line, which uses movement and light as its core 
design idea. With the campaign’s heist-style narrative, 
the brand aims to reach younger urban consumers across 
television, digital, outdoor and in-store platforms      

READ MORE

https://retailjewellerindia.com/giva-rolls-out-multi-platform-campaign-for-new-jewellery-line-with-actor-barkha-singh/
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De Beers Group appoints veteran Mallikarjuna 
Reddy Yarabolu as MD of Forevermark India  

MUMBAI

With more than 20 years of cross-sector experience, Yarabolu 
has built a strong track record in channel development and 
retail expansion. This depth of experience positions him to 
meaningfully support the brand as it enters its next phase of 
growth in the Indian marke      

READ MORE

https://retailjewellerindia.com/de-beers-group-appoints-veteran-mallikarjuna-reddy-yarabolu-as-md-of-forevermark-india/
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Chanel names singer Gracie Abrams as face of 
Coco Crush fine jewellery collection globally 

MUMBAI

Abrams will feature in Chanel’s upcoming global campaign 
scheduled for release on January 13. A music-led brand 
ambassador highlights how global luxury houses are drawing 
from popular culture to engage younger buyers without 
altering core design identities   

READ MORE

WIDE ANGLE

https://retailjewellerindia.com/chanel-names-singer-gracie-abrams-as-face-of-coco-crush-fine-jewellery-collection-globally/
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 Gold trends continue 
to remain bullish. With 
a 35% increase in overall 
sales value this Akshaya 
Tritiya, gold sales are 
expected to be consistent 
with last year’s volume of 

20 tonnes. While exports have dipped by 
around 5%, the domestic market remains 
robust through purchase occasions 
like Akshaya Tritiya. Consumers today 
ascribe to gold as a fashion statement 
and status symbol, along with its 
investment appeal. With mandatory 
hallmarking, trust in gold jewellery has 
increased, with more people, especially 
the younger generation, choosing 
jewellery over bullion  

Rajesh Rokde, Chairman, GJC

 Gold’s long-term 
outlook remains 
robust, underpinned 
by macroeconomic and 
geopolitical factors. In 
Q1 2025, global gold 

demand reached 1,206 tonnes—the 
highest since 2016—despite high 
prices. While jewellery demand 
by volume fell 21%, the value of 
consumer spending on gold jewellery 
rose 9% year-on-year to $35 billion, 
reflecting continued confidence in 
gold. Akshaya Tritiya 2025 reflected 
this phenomenon, as gold remains a 
reliable store of value. This market 
resilience, along with sustained 
interest from central banks and 
investors, reinforces gold’s enduring 
investment appeal 

Sachin Jain, Regional CEO, India, 
World Gold Council

Akshay Tritiya 2025 sees a festive shift as exchange 
programmes and e-commerce fuel buying decisions, even as 

light weight diamond jewellery sales soar

Mohini Pradhan

Continue reading on page 02

AKSHAYA TRITIYA 2025:  
BEYOND GOLD, 

STILL GOLD

A
midst gold price volatility, 
Akshaya Tritiya 2025 
witnessed positive 
consumer 
sentiment. Gold 

held its ground as a safe-haven, 
while consumer choices 
whispered change—old jewellery 
made way for HUID-compliant 
pieces through value-smart exchange 
programmes, and trust in e-commerce 
transformed screens into showrooms. As 
diamond, polki, and silver pieces gained 
prominence, the once gold-dominated 
celebration expanded its palette. Retailers, 
attuned to the shift, embraced lighter designs 
and diverse offerings, reflecting evolving 
customer preferences.

MODERN BUYING MODES 
Additionally, two major developments were 

noted in purchasing patterns: the 
growing popularity of exchange 

programmes and the increasing 
adoption of e-commerce. 
Customers offered old or 
lower-purity jewellery for 
newer, HUID-compliant 

pieces, as the former attracted 
budget-conscious buyers 

with the advantage of higher gold 
valuations. Simultaneously, e-commerce 
gained traction, as some retailers attributed 
60–65% of their revenue to online sales. 
Consumers now trust digital platforms due 
to improved transparency, certification, 
and convenience, reflecting a broader trend 
toward digital convenience in traditionally 
tactile markets.
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NEW STORE LAUNCH

MAHARASHTRA 
JEWELLERS

The renovated 10,000 
square feet Kalyan 

store aims to 
elevate the brand’s 

retail strategy
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PERSONAL OPINION

DEVENDER KUMAR
Managing Director, 

Krishna Pearls & 
Jewellers, states how 

digital marketing is 
impactful but not a 

cure-all in retail 

+
YOUNG TURK

OUSHNIK CHANDRA
CEO, P.C. Chandra 
Jewellers explains 

how he bridged vital 
service gaps through 

a customer 
engagment team
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LEGACY 
TRANSFORMATIONS

AKSHAY CHAWLA
Fourth-gen jeweller, 

Punjab Jewellers & Sons 
is enhancing luxury 

retail through
strategic initiatives 
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STYLE QUOTIENT

TIARA DHODY
Jewelllery designer, 

Treasures by Tiara shares 
how blending heirloom 
artistry with pop culture 

makes her brand 
collectible and clickable.
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VISHAL SISODIYA
IT Head, PMJ Jewels, 
discusses digitising 

operations, to create 
a digitally precise, 

predictive omnichannel 
powerhouse
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RAMARAO MANEPALLY
Director, Manepally Jewellers, reflects on his years of experience and leadership journey
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Neil Sonawala, Managing Director, talks creating India’s go-to affordable modern diamond 
jewellery brand
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SIDDHARTH BARADIA
Director, Anopchand Tilokchand Jewellers, shares how the brand established itself as a leading destination for modern bridal jewellery

114
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Yash Gupta, Director  shares the retail  playbook for tier 2 and 3 
markets
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AMRAPALI JEWELS
Tarang Arora Creative Director and CEO, talks about how Juhu is a natural fit for Amrapali Jewels’ Mumbai flagship
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LESSONS LEARNT
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Chairman and Managing Director, discusses the key lessons that have shaped his business approach over the years
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Celebs spotlight fine jewellery across fashion 
weeks, mag covers and public appearances 

MUMBAI

Be it Khushi Kapoor in Golecha Jewels, Huma Qureshi in 
Anmol Jewellers, Shraddha Kapoor in Manish Malhotra High 
Jewellery or Nimrat Kaur in Pandit Jewellers, the accent 
this week was on a wide spectrum of jewellery expressions, 
balancing heritage-rich design and modern styling  
  

READ MORE

WHO WORE WHAT

https://retailjewellerindia.com/celebs-spotlight-fine-jewellery-across-fashion-weeks-mag-covers-and-public-appearances/
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