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Ahmedabad jewellers adopt Project INDRA to
boost natural diamond sales, gain confidence

AHMEDABAD

Retailers who are part of Project INDRA reflect growing
Interest in a shared approach to strengthening natural
diamond retail. They are benefiting from support on
consumer awareness, category clarity and communication
alignment amid pricing and market pressures

(RJ Exclusive)

\ Y/

READ MORE 3&\'3


https://retailjewellerindia.com/ahmedabad-jewellers-adopt-project-indra-to-boost-natural-diamond-sales-gain-confidence/
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#SeasonOf Sparkle: Mia by Tanishq listens to
customers via ‘Christmas Wish Tree’ In stores

The campalgnh encourages visitors to write down what

Mia represents in their lives, and hang their messages on a
‘Christmas Wish Tree’ placed inside every Mia store, to win
diamond jewellery and gift vouchers. Consumer insights thus
gathered will guide future brand decisions

(RJ Exclusive)

\ Y/

READ MORE 3@


https://retailjewellerindia.com/season-of-sparkle-mia-by-tanishq-listens-to-customers-via-christmas-wish-tree-in-stores/
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Panna Jewellers Exclusive pitche
lightweight bridal jewellery in new campaign

HYDERABAD

The tagline ‘So Much For So Less’ is the co
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the campaign idea that emerged from customer feedback
to encourage more visual story-telling around the brand’s

value proposition. The campaignh had a mu
extending the brand’s reach across South |

(RJ Exclusive)
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READ MORE 3’@



https://retailjewellerindia.com/panna-jewellers-exclusive-pitches-its-signature-lightweight-bridal-jewellery-in-new-campaign/
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Shyam Sundar Co. offers honeymoon packages
as reward for Shubho Vivaha Utsav lucky draws

KOLKATA

By spacing out lucky draws and the promise of high-value
experiential prizes across the festival period, the brand

IS turning wedding shopping into a repeat-visit journey,
sustaining footfalls, conversion momentum and customer
engagement. The festival is in i1ts 19th year now

(RJ Exclusive)
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READ MORE 3@


https://retailjewellerindia.com/shyam-sundar-co-offers-honeymoon-packages-as-reward-for-shubho-vivaha-utsav-lucky-draws/
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WHP Jewellers ties up with fithess-focused
Initiative to build local presence in Thane
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READ MORE


https://retailjewellerindia.com/whp-jewellers-ties-up-with-fitness-focused-initiative-to-build-local-presence-in-thane/
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Swarna Prabha Jewellers builds in-store activity
around savings scheme for customer connect

Monthly draws bring customers to the store for a lively
gathering, and the possibility of an additional reward. They
often buy higher-value products during the events, exceeding
the scheme-linked redemption amount. The initiative keeps
customers connected to the brand all year

(RJ Exclusive)
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READ MORE 3@


https://retailjewellerindia.com/swarna-prabha-jewellers-builds-in-store-activity-around-savings-scheme-for-customer-connect/
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Suniti Jewellers connects to a style-conscious
audience at Marathi Fashion Week showcase

CHINCHWAD

The brand’s first exposure to the Marathi fashion industry
prompted it to launch a Rajwadi collection and demonstrate
its versatility, while leveraging the occasion to reach out to a
broader set of potential customers and reinforce its presence
IN the region’s jewellery market

(RJ Exclusive)
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READ MORE 3@


https://retailjewellerindia.com/suniti-jewellers-connects-to-a-style-conscious-audience-at-marathi-fashion-week-showcase/
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Svaraa Jewels’ outreach initiative thrives on
cross-brand partnerships across locations

The activity aims to place Svaraa before customers of other
premium brands by distributing Svaraa gift vouchers to
shoppers at partner outlets. Collaboration with multiple retail

partners has already built visibility for Svaraa beyond its
showrooms

(RJ Exclusive)

\ Y/

READ MORE 3’@


https://retailjewellerindia.com/svaraa-jewels-outreach-initiative-thrives-on-cross-brand-partnerships-across-locations/
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GRT Jewellers presents new chapter of ‘Born to
Sparkle’ podcast with cricketer R. Ashwin

Featuring the cricketer in candid conversation with his wife,
the episode reflects their warmth and honesty, and allows
the brand to use honest story-telling to build relevance with
Its audience, and connect with them beyond traditional
marketing communication

\ Y/

READ MORE 3@


https://retailjewellerindia.com/grt-jewellers-presents-new-chapter-of-born-to-sparkle-podcast-with-cricketer-r-ashwin/
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Shaya Diamonds: CaratLane launches natural
diamonds set in 925 silver to boost affordability

The move reflects the brand’s strategy to widen access to
diamond jewellery, especially for entry-level and first-time
buyers, and address the fallout of gold price rise in the
market. It reinforces CaratLane’s focus on format innovation
within organized jewellery retail in India

\ Y/

READ MORE 3@


https://retailjewellerindia.com/shaya-diamonds-caratlane-launches-natural-diamonds-set-in-925-silver-to-boost-affordability/
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Zen Diamond ties up with Francorp to build
franchise network across Tier |, Tier Il cities

The brand plans to grow from five existing stores to over 20
franchise outlets across India by 2026. The strategy targets
organized jewellery retail, mall and high-street locations,
and responds to growing consumer demand for branded
diamond jewellery In the Indian market

\ Y/

READ MORE 3@


https://retailjewellerindia.com/zen-diamond-ties-up-with-francorp-to-build-franchise-network-across-tier-i-tier-ii-cities/
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Aamir Khan, Ranbir Kapoor invest in Qween as it
readies for its experiential retail debut

The actors have invested an undisclosed amount in the fine
jewellery brand, which will launch large format experiential
retall stores in Bengaluru and New Delhi by Feb, 2026. This
follows a recent investment of Rs 1,000 crore by global
jewellery brands Rosy Blue and Kashikey

READ MORE @


https://retailjewellerindia.com/aamir-khan-ranbir-kapoor-invest-in-qween-as-it-readies-for-its-experiential-retail-debut/
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GIVA brings in ‘Corporate Babaji’ to market its
Exchange Fest with workplace humour

BENGALURU

The campaign is built around the workplace tradition of

Secret Santa, and uses

experiences linked to gi

numour to reflect common office
fting during the festive season. It

presents the GIVA Exchange Fest as an option for employees
seeking gifting solutions within limited budgets

\ Y/

READ MORE 3&’3



https://retailjewellerindia.com/giva-brings-in-corporate-babaji-to-market-its-exchange-fest-with-workplace-humour/
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A1 BHIMA GALLERIA

Bhima Jewellery showcases designs from across
the country at ‘The Great Indian Antique Fest’

THIRUVANANTHAPURAM

The festival provides the brand an opportunity to engage
with customers directly, build awareness about its antique
collections and generate sales volume in a specialized
category. Bhima aims to achieve sales of 50-60 kilos of
antigue jewellery during the festiva

\ Y/

READ MORE 3&’3


https://retailjewellerindia.com/bhima-jewellery-showcases-designs-from-across-the-country-at-the-great-indian-antique-fest/
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Radhakrishna Jewellery promotes new store in
Dharmanagar with 30-day daily lucky draw

DHARMANAGAR

Running from December 15, 2025 to January 15, 2026,

the daily lucky draw is intended to keep the 2,000 sq. ft
showroom buzzing beyond opening week. The brand is
INviting visitors to participate in the activity through which an
electrical appliance is being given away each day

\ Y/

READ MORE 3@


https://retailjewellerindia.com/radhakrishna-jewellery-promotes-new-store-in-dharmanagar-with-30-day-daily-lucky-draw/
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India-Oman CEPA set to quadruple gems and
jewellery exports to Oman In three years

According to the Gem & Jewellery Export Promotion
Council (GJEPC), with duty-free access under the newly-
sighed Comprehensive Economic Partnership Agreement
(CEPA), exports could rise from the current $35 million to an
estimated $150 million over the next three years

\ Y/

READ MORE 3@


https://retailjewellerindia.com/india-oman-cepa-set-to-quadruple-gems-and-jewellery-exports-to-oman-over-next-three-years/
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Tanishg opens flagship store in Dubal’s Meena
Bazaar as Titan-Damas merger takes effect

The store - the brand’s largest outlet in the GCC region -
reflects Tanishg’s expanded regional strategy, with wider
jewellery choices, specialized retail zones and a Diamond
Excellence Centre. The brand is aligning itself more closely
with evolving regional consumer preferences

\ Y/

READ MORE 3&’3


https://retailjewellerindia.com/tanishq-opens-flagship-store-in-dubais-meena-bazaar-as-titan-damas-merger-takes-effect/
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Celebrities illuminate the week with modern
designs In sighature statement jewellery

Be it Raashi Khanna in Forevermark by De Beers, Alia Bhatt
IN Sanjay Gupta by Tibarumals Jewellers or Abhay Deol in
House of Shikha, this week saw celebs spotlight statement
creations by leading jewellers, blending modern silhouettes,
heritage influences and fine diamond craftsmanship across
global events and fashion moments

\ Y/

READ MORE 3@


https://retailjewellerindia.com/celebrities-illuminate-the-week-with-modern-designs-in-signature-statement-jewellery/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retail Dive sign up here
for free subscription. For past editions of Retail Dive,
you can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see It featured In this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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