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GJC’s Lucky Lakshmi concludes on a high note
as digital push, flexible rewards drive success

According to Madan Kothari, convenor of Lucky Lakshmi,
collaboration with influencers and innovative engagement
proved how traditional jewellery retail can thrive through
modern marketing methods. The final draw for the bumper
prize of 1 kg gold bar will be held on November 22

(RJ Exclusive)
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Kumari scores during ICC Women’s World Cup
final with ‘Play Bold. Dazzle Always’ campaign
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https://retailjewellerindia.com/kumari-scores-during-icc-womens-world-cup-final-with-play-bold-dazzle-always-campaign/

The ultimate shopping celebration of the season is back
HIGGER. BETTER & MORE LUXURIOUS THAN EVER!
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Sunder Jewellers aims to enhance North India
reach, grow sales with Sabse Sunder Utsav 4.0

CHANDIGARH

The jeweller’s annual campaign is designed to engage
customers by way of attractive prizes linked to jewellery
purchase, and is in its fourth edition this year. It began during

Navratri, and will conclude with a grand draw on December
21,2025

(RJ Exclusive)
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Chawla Jewellers rebrands to Right Gold
Jewels, focuses on transparency and tech

NEW DELHI

Right Gold Jewels introduced Live Gold Rate billing, enabling
customers to view and purchase jewellery based on current
market prices, a move that led to a major shift in the brand’s
customer base. Within a year, nearly 80% of its buyers were

first-time customers

(RJ Exclusive)
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https://retailjewellerindia.com/chawla-jewellers-rebrands-to-right-gold-jewels-focuses-on-transparency-and-tech/

INDIAN NATURAL DIAMOND RETAILERS ALLIANCE

AN INITIATIVE BY DE BEERS GROUP & GJEPC

Sparkle Up
Your Marketing
With INDRA'S Al.

- Join 3000+ retailers and 210+

- stores already generating 180+
stunning Al visuals for Rings,
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appeal and staying ahead! |
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D.P. Jewellers ties up with ‘Aha Zindagi with
Anupam Kher’ story-telling series on MY FM

By co-creating the weekly radio show that features one
iINnspiring and relatable real-life story narrated by the actor in
each episode, D.P. Jewellers aims to strengthen its emotional
connect with audiences across India in alignment with its
brand values

(RJ Exclusive)
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https://retailjewellerindia.com/d-p-jewellers-ties-up-with-aha-zindagi-with-anupam-kher-story-telling-series-on-my-fm/
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Gold Excellence and Standards
An Industry Initiathsa

Together, Towards a Transparent
Gold Industry

Inviting Gold Business Entities to adopt Industry Defined Code of Conduct and enhance
Consumer Trust

Eligible Businesses:

Refining | Bullion Trading | Manufacturing | Hallmarking & Assaying | Retailing | Digital Gold Retailing

Join the Mission. Register with IAGES

— @ Trust

Capability

Development @

@® Compliance

Market

Development © ® Credibility

For information on code of conduct and registration log on to www.iages.com
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Khushiyo ka Mahotsav 3.0 boosts Gehna Gems &
Jewels’ revenue, strengthens market presence

The jeweller has expanded the size of the campaign
almost five times compared to last year, based on
customer response. The Initiative aims to deepen customer

engagement while driving seasonal footfalls across its four
showrooms in Gwalior, Jhansi, Ranchi and Guna

(RJ Exclusive)
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Legacy brand Waman Hari Pethe Jewellers is
first retailer to receive IAGES accreditation

AGES certification will help the brand to further expand
Its market presence and establish its authenticity among
younger, more informed consumers who seek complete
transparency, trust and sustainability across the entire gold
value chain
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Tanishqg’s Rivaah debuts a new retail format with
its own exclusive bridal jewellery lounge

NEW DELHI

Timed with the wedding season ahead, the 10,200 sq. ft
dedicated ‘Rivaah Wedding Lounge’ aims to provide a
complete bridal experience - from personalized jewellery
design and heirloom transformation to curated trousseaus
and styling guidance - all under one roof
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https://retailjewellerindia.com/tanishqs-rivaah-debuts-a-new-retail-format-withits-own-exclusive-bridal-jewellery-lounge/
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Gold ETF
I H GOId ETF- Fi . )
It's Aaj Ka Gold. It's Aaj Ka Gold. It's Aaj Ka Gold.

An easy way for beginners to A simple way for go-getters
invest in gold with just ¥200/- to invest in gold from anywhere.

Gold ETF.

WGC launches gold ETF campaign ‘It’s Aaj ka
Gold’, targeted at young investors In India

The campaign re-imagines gold’s narrative for a generation
that values flexibility and instant control. It repositions gold
from a symbol of tradition to a contemporary investment
choice. With three films and four key visuals, it is going live
across TV, digital and print media
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https://retailjewellerindia.com/wgc-launches-gold-etf-campaign-its-aaj-ka-gold-targeted-at-young-investors-in-india/
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Senco clocks sales of Rs 17700+ cr for October,
highest for the month in its 85+ year history

KOLKATA

Diwali and Dhanteras buying pushed Senco Gold &
Diamonds’ sales to an unprecedented high, registering 56%
YoY growth over October last year, despite highest-ever gold
prices and muted Q2 demand. Volume growth comprised 4%
iINn gold, 5% in diamonds and 8% In silver

READ MORE &3


https://retailjewellerindia.com/senco-clocks-sales-of-rs-1700-cr-for-october-highest-for-the-month-in-its-85-year-history/
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Bhima Jewels introduces new customer loyalty
Initiative, the ‘Gold Tree Privilege Programme’

With greater demand for brand connect among customers,
Bhima’s initiative underscores a growing industry trend—
where loyalty and emotional value are becoming as

significant as product design and price. It has been launched
across Bhima showrooms in Karnataka
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https://retailjewellerindia.com/bhima-jewels-introduces-new-customer-loyalty-initiative-the-gold-tree-privilege-programme/
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Natural Diamond Council and Dubai Jewellery
Group host ‘The Diamond Dialogue’ in Dubali

The roundtable brought together leading voices from the
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& Studded Jewellery

Crafted For Global Trade
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Millennium Airport Hotel, Dubali
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Mahesh Notandass Jewellers’ Louvre showcase
unfolded as museum grappled with jewel heist

T
d

brought together leading designers and artists from around
the world to celebrate the fusion of heritage, technology and
contemporary art

ne brand was part of the prestigious Sino-French Design

nd Art Exhibition, hosted at the iconic Louvre Museum, that
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https://retailjewellerindia.com/mahesh-notandass-jewellers-louvre-showcase-unfolded-as-museum-grappled-with-jewel-heist/
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Brand ambassador Rashmika Mandanna joins
global icons at Swarovski’s 130-year celebration

LOS ANGELES

An exclusive event in Los Angeles marked the milestone and
opening of the ‘Masters of Light - Hollywood’ exhibition,
upholding Swarovski’s rich legacy and showcasing its
century-long influence on the worlds of entertainment and

luxury design
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https://retailjewellerindia.com/brand-ambassador-rashmika-mandanna-joins-global-icons-at-swarovskis-130-year-celebration/
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)
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Joyalukkas opens new showroom in Fujairah,
renovated store on Dubai’s Damascus Street

Launch of the Fujairah store drew strong participation from
dignitaries, industry associates and loyal customers in what
the brand described as a new landmark for jewellery retai
iINn the Emirate. The brand announced an array of inaugura
offers for customers

|}
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https://retailjewellerindia.com/joyalukkas-opens-new-showroom-in-fujairah-renovated-store-on-dubais-damascus-street/
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THE FAVOURITE BUSINESS MAGAZINE OF RETAIL JEWELLERS

SUBSCRIBE

TODAY.

Subscribe India’s Favourite Business Magazine for Jewellery
Retailers 6 Blockbuster Editions, Readers 12,600 leading
jewellers, 315 cities, 1 relevant premium business magazine.
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RETAIL JEWELLER
RECOMMENDS

PLEASE SCAN THIS QR CODE
FOR SUBSCRIPTION

- SUBSCRIBE

THE FAVOURITE BUSINESS MAGAZINE OF JEWELLERY RETAILERS
Subscriptions 1 years 2years 3years syears
No. of Issues o Issues 12 Issue 13 Issue 30 Issue
Cover Price Rate 2700 5400 8100 13500
o Special Rate, you pay 2000 3400 4800 7800
You save 700 2000 3300 5700

For Subscription please call: Nagesh: 9167252615 Mohan Babu: 91671 62442

’b CLICK HERE to subscribe now CLICK HERE to reach us
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Celebs dazzle in emeralds, rubies and polki
jewels, blending tradition with couture flair

-rom Sushmita Sen’s emerald brilliance to Tara Sutaria’s
ayered polki elegance and Bhumi Pednekar’s ruby and pearl
grandeur, this week’s celebrity line-up celebrated Indian
craftsmanship where traditional artistry met contemporary
design with stunning precision and detail
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https://retailjewellerindia.com/celebs-dazzle-in-emeralds-rubies-and-polki-jewels-blending-tradition-with-couture-flair/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retail Dive sign up here
for free subscription. For past editions of Retail Dive,
you can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see It featured In this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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