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Mahendra Jewellers introduces fully branded

Project INDRA zone at its flagship

KOLHAPUR

The leading retailer from Kolhapur is the first jeweller in the

country to have such a dedicated zone, and
iIntegrated the INDRA branding across its go
antique jewellery counters as well, to ensure
customer touchpoints

(RJ Exclusive)
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READ MORE 3&’3


https://retailjewellerindia.com/mahendra-jewellers-introduces-fully-branded-project-indra-zone-at-its-flagship-showroom/
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4" & 5" Weekly Draw

THE WORLD'S
LARGEST JEWELLERY FESTIVAL

High footfalls, repeat buyers cheer retailers as
Lucky Lakshmi approaches its final phase

When a customer wins a prize, it builds loyalty - that
customer stays with the retailer, and brings new ones in.
Participating retailers say Lucky Lakshmi has been a strong

enab
jewel
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ery retal

(RJ Exclusive)

es and customer engagement, reinforcing the

ecosystem nationwide

READ MORE b


https://retailjewellerindia.com/high-footfalls-repeat-buyers-cheer-retailers-as-lucky-lakshmi-approaches-its-final-phase/
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Mia by Tanishq partners with TVF to weave
festive stories into web series ‘Very Parivarik’

Content integration in the popular comedy series meant
seamless positioning of Mia jewellery as part of various

festive and emotiona
narrative. By connect

scenarios, woven into t

Ing with TVF’s wide audi

organically, Mia also expanded its digital reac

(RJ Exclusive)
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https://retailjewellerindia.com/mia-by-tanishq-partners-with-tvf-to-weave-festive-stories-into-web-series-very-parivarik/
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BULLIONAIRE

BY FINME]
Legacy Meets Leadership

Bullionaire by FinMet is a premier leadership summit
designed for the next generation of jewellers and bullion professionals.

Venue: Hotel Marriott, Al Jaddaf, Dubai
Date: November 23 - 24, 2025

A Premier Leadership Workshop for the Next Generation of Bullion & Jewellery Professionals

Join FinMet in collaboration with
* India Bullion and Jewellers Association Ltd. (IBJA) « Dubai Bullion & Refinery Group (DBRG)
* Dubai Jewellery Group (DJIG) * World Gold Council (WGC)

A two-day intensive Bullion Boot Camp designed for emerging entrepreneurs, successors of family businesses, and rising
professionals in the global precious metals ecosystem.

- Programme Highlights L
« Expert-led MasterClass Sessions by global industry leaders. « Fireside Chat with Mr. Harish Pawani (Peekay Intermark Ltd).
+ High-impact insights across banking, refining, logistics, compliance & branding.

» Cross-border networking between India, UAE and global bullion hubs. » Cocktails & Networking Dinner.

Membership Base Rate GST [18%) Total Payable
Category Rate (AED/USD)

Vember G
Dubai Jewellery Group/DBRG™

B T I
** Referred By

NMon-Resident IBJA Member 32,000

N /

Bank Name: CCBC BANK

Bank Branch: 65, Chulia Street, OCBC Centre, Singapore 049513
Account No.. 601256795201

SWIFT Code: OCBCSCSG

Beneficiary's Name: Finmet Pte. Ltd.

Bank Name: ICICI BANK LIMITED

Bank Branch: BEANDEA WEST BRANCH, MUMBAI
Account No.: D03805016389

IFSC CODE: ICICO000038

Name: Finmet India Private Limited

Eub'_ai, Contact: Rohit Kamble India, Contact: Deven Dhanak
Mobile: +971 56 243 3743 - email: rk@finmet.io Mobile: +91 77381 56577 - email: deven.dhanak@finmet.io
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For Complete Event Programme - ‘

'&) CLICK HERE to sign up CLICK HERE to reach us
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BIESSINGS OF THE GODS SCINTILEATING DIAMONDS
THAT WHISPER GCGRACE

VAJRAA
DIAMONDS

—— By Khazanchi ——

retailjewellerindia.com

Khazanchi Jewellers launches new brand ‘Vajraa
Diamonds’ to capture growing market demand

The [aunch and upcoming 10,000 sq.ft showroom are key
steps in the brand’s strategy to strengthen its presence in the
diamond category, and cater to the increasing preference

for natural diamond jewellery among young and urban
consumers across South India

(RJ Exclusive)
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READ MORE 3&’)


https://retailjewellerindia.com/khazanchi-jewellers-launches-new-brand-vajraa-diamonds-to-capture-growing-market-demand/
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Jewellers Ltd.
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101, Mumbadevi Chambers, 'f:.".. oor, Office No. 12, Zaveri L- Mumbai - 400002.
Tel - 491 22 2347 0009 Tﬁﬂ shankjewel@gmail.com / info@shankeshjewellers.com

\{‘) CLICK HERE to view collection
CLICK HERE to reach us



https://cutt.ly/drAqer3p
https://cutt.ly/BrP65izW
https://cutt.ly/BrP65izW
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Brand Deshya makes colourful debut, targets
high-end market in luxury gemstone jewellery

Launch of the brand reflects a growing shift towards coloured
gemstones as the new language of luxury. The brand plans to
build its presence through exclusive showcases and private
events, aimed at connecting with discerning buyers, rather
than traditional retall

(RJ Exclusive)

READ MORE b


https://retailjewellerindia.com/brand-deshya-makes-colourful-debut-targets-high-end-market-in-luxury-gemstone-jewellery/
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MUMBAI | DELHI

15+ COLLECTIONS

10,000+ DESIGNS

INDIA'S LEADING
MANGALSUTRA
MANUFACTURER

Let's bring the finest Mangalsutra designs to your store.

18|22 |24 KARAT -

FOR READY STOCK SELECTION PLEASE VISIT
www.shringarms.comé-—i

\{‘) CLICK HERE to view collection
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Manohar Lal Jewellers partners with content
creator Sahiba Bali to build youth connect

In a video shoot, the brand followed a candid conversation
format. Through it, Bali showcased contemporary
interpretations of gold and natural diamond jewellery by
the brand in a spontaneous, authentic manner relatable to
younger audiences

(RJ Exclusive)

READ MORE b


https://retailjewellerindia.com/manoharlal-jewellers-partners-with-content-creator-sahiba-bali-to-build-youth-connect/

INDRA

INDIAN NATURAL DIAMOND RETAILERS ALLIANCE

AN INITIATIVE BY DE BEERS GROUP & GJEPC

Let your store shine
as much as your
natural diamonds.

.............................................................................

Boost customer relations, enhancé‘"‘-.:
- store appeal, and scale up your |
. natural diamond business with

 INDRA. §

SCAN TO KNOW MORE

Visit:
INDRAONLINE.IN

DE BEERS GROUP
NIh

X GJEPC %

INDIA # s %

919

&) CLICK HERE to sign up CLICK HERE to reach us
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J Lo Is hew brand ambassador for Zen Diamond,
appears In its latest advertising campaign

Jennifer Lopez’s chance encounter with the brand has grown
INto a creative partnership. The new Zen Diamond ad shot

IN Los Angeles blends Lopez’s sighature charisma with the
radiance of Zen’s diamond jewellery, capturing a powerful
image of glamour and sophistication

READ MORE \Q‘)


https://retailjewellerindia.com/jennifer-lopez-is-new-brand-ambassador-for-zen-diamond-appears-in-its-latest-ad-campaign/
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MANUFACTURERS OF
18K POLKI & DIAMOND JEWELRY SPECIALIZED IN VICTORIAN STYLE
& 22K JUNAGADH (UNCUT) JEWELRY

© 6-3-899/3, first floor, Madhav Kunj, Rajphavan Road, Somajiguda, Hyderabad - 500082
info@aravjewels.com (@ aravjewels (& 73375 73356

b CLICK HERE to view collection
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Kalyan Jewellers’ Chhath Puja ad campaign has
togetherness as the underlying theme

Set in a household preparing for the festival, the film’s
narrative follows a couple as they go about their evening
chores before the rituals begin. Showing how shared routine
tasks turn to devotion, it ends with the husband presenting
his wife with jewellery from the brand

READ MORE &3


https://retailjewellerindia.com/kalyan-jewellers-chhath-puja-ad-campaign-has-togetherness-as-the-underlying-theme/
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Sawansukha gives young jewellery designers a
platform to showcase their creativity

KOLKATA

Under the aegis of Sawansukha Indian

INnspired jewe
Indian Museu

the brand hosted an event called ‘Jewe
five teams of budding designers presented unique heritage-
lery, crafted after an immersive visit to the

M, Kolkata

nstitute of Jewellery,
Exposition” where

A7

READ MORE 3&")



https://retailjewellerindia.com/sawansukha-gives-young-jewellery-designers-a-platform-to-showcase-their-creativity/
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Siddhartha Fine Jewellers names Nandamuri
Tejeswini as brand ambassador, launches new ad

HYDERABAD

Tejeswini, grand-daughter of the legendary NT Rama Rao and
daughter of actor Nandamuri Balakrishna, brings the legacy
of one of Telugu cinema’s most recognized families to the
brand, as it aims to enhance its presence across the Telugu-
speaking States

A/

READ MORE 3&"3


https://retailjewellerindia.com/siddhartha-fine-jewellers-names-nandamuri-tejeswini-as-brand-ambassador-launches-new-ad/
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How Indriya lit up Mumbalr’s Bandra-Worli Sea
Link to celebrate this season of prosperity

The brand saw the iconic structure as a representative of the
financial capital of India, and the lighting activation - with
moving projections of the brand’s gazelle motif and festive

jewellery - an appropriate way to create extra buzz about its
ongoing festive campaign

READ MORE &3


https://retailjewellerindia.com/how-indriya-lit-up-mumbais-bandra-worli-sea-link-to-celebrate-this-season-of-prosperity/
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22KT & 18 KT

& Studded Jewellery

Crafted For Global Trade

10™ & 11™ NOV, 2025
Millennium Airport Hotel, Dubali

gemgold.show

'b CLICK HERE to exhibit CLICK HERE to reach us
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Kushals ropes in actors Sanya
Privanka Mohan to be faces of

NEW DELHI

Sanya Malhotra will represent the brand in North India while

Privanka Mohan will endorse it in Sout
bring their unique personalities to the

Malhotra and
the brand

N India. Both the actors
orand, and feature

IN an ad campaign - a series of fun and quirky films about

women’s passion for jewellery

A/

READ MORE 3&"3


https://retailjewellerindia.com/kushals-ropes-in-actors-sanya-malhotra-and-priyanka-mohan-to-befaces-of-the-brand/
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7th January | Mumbai | Grand Hyatt

WHERE THE PROGRESSIVE
RETAIL MINDS ALIGN

Join The Discussion.

Retail Jowell Tetal Jowel§ Retal Joweller

Envisioning
opportunities:
Growing industry
trends and new
ideas for profitable

’&‘) CLICK HERE to register CLICK HERE to reach us Q
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Gold Demand Trends
Q3 2025
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Q3 gold jewellery demand in India dips by 31%,
gold investment demand shoots up 20%: WGC

The World Gold Council’s latest trends report says globally,
there was record demand for gold in this quarter. Sachin
Jain, Regional CEO, India, WGC, remains optimistic about
consumer sentiment in India and anticipates robust demand
IN the festive and wedding season

READ MORE b


https://retailjewellerindia.com/q3-gold-jewellery-demand-in-india-dips-by-31-gold-investment-demand-shoots-up-20-wgc/

ACHIEVING
BUSINESS
GROWTH AND
EXPANSION?

Apply For
Retaul Jeweller

M D & CEG"%%“%E

EXCELLENCE IN LEADERSHIP

7th January | Mumbai | Grand Hyatt
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TITAN

COMPANY

damas X # |

Titan sets up holding company ‘Signature
Jewellery’ for all Damas business in GCC

This move follows Titan’s July 2025 agreement to acquire a

67% stake in Damas’ jewellery business, wit

N the remaining

33% stake to be acquired after December 31, 2029. The new

step-down subsidiary will drive the acquisiti

on, as Titan

focuses on its international expansion agenda

READ MORE &3



https://retailjewellerindia.com/titan-sets-upholding-company-signature-jewellery-for-all-damas-business-in-gcc/
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
nonds

Click for more details
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Kalyan Jewellers strengthens UAE presence with
hew showroom at Dubal’s Al Nahda 2

With actor Kalyani Priyadarshan inaugurating it, the new
store located in a busy neighbourhood is part of the brand’s
strategy to offer greater access to its jewellery collections to
customers. It will feature a wide range of jewellery designs
from Kalyan Jewellers’ house brands

A7

READ MORE 3&"3


https://retailjewellerindia.com/kalyan-jewellers-strengthens-uae-presence-with-new-showroom-at-dubais-al-nahda-2/
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THE FAVOURITE BUSINESS MAGAZINE OF RETAIL JEWELLERS

SUBSCRIBE

TODAY.

Subscribe India’s Favourite Business Magazine for Jewellery
Retailers 6 Blockbuster Editions, Readers 12,600 leading
jewellers, 315 cities, 1 relevant premium business magazine.

India's Most
WelV/=TeWiNgglelgle
Retailers .

ATRUSTED
ADVISOR
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RETAIL JEWELLER
RECOMMENDS

PLEASE SCAN THIS QR CODE
FOR SUBSCRIPTION

- SUBSCRIBE

THE FAVOURITE BUSINESS MAGAZINE OF JEWELLERY RETAILERS
Subscriptions 1 years 2years 3years syears
No. of Issues o Issues 12 Issue 13 Issue 30 Issue
Cover Price Rate 2700 5400 8100 13500
o Special Rate, you pay 2000 3400 4800 7800
You save 700 2000 3300 5700

For Subscription please call: Nagesh: 9167252615 Mohan Babu: 91671 62442

’b CLICK HERE to subscribe now CLICK HERE to reach us
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From film promotions to cover shoots, celebs
sparkle in statement jewellery this week

Be it Sonam Bajwa in Anmol Jewellers, Harnaaz Sandhu
IN Mia by Tanishg or Samantha Ruth Prabhu in Sunita
Shekhawat Jewellery, celebrities showcased jewellery to
perfectly fuse cinematic allure and elegance in the festive

atmosphere

A/

READ MORE 3&’)


https://retailjewellerindia.com/from-film-promotions-to-cover-shoots-celebs-sparkle-in-statement-jewels-this-week/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retail Dive sign up here
for free subscription. For past editions of Retail Dive,
you can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see It featured In this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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