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Excitement builds around Lucky Lakshmi as
substantial weekly prizes boost buying morale

With 20 customers winning 5-gram gold coins each week,
the festival is inching towards the bumper draw where the
winner stands to win a 1 kg gold bar. Retailers participating

IN the campaign have reported increased footfalls as the
festival’s final phase nears

(RJ Exclusive)
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https://retailjewellerindia.com/excitement-builds-around-lucky-lakshmi-as-substantial-weekly-prizes-boost-buying-morale/
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P N Gadgil & Sons explores millennial views on
gold through launch of its new podcast series

Featuring stories and insights from influencers, the podcast
alms to engage with younger consumers on a more personal
level and understand their perspectives on gold jewellery -
whether it remains a desirable purchase, and how it fits into
their lifestyle choices

(RJ Exclusive)
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https://retailjewellerindia.com/p-n-gadgil-sons-explores-millennial-views-on-gold-through-launch-of-its-new-podcast-series/
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Manubhal Jewellers links craftsmanship with
Neeta Lulla’s couture to expand bridal market

The brand’s creative process for a new bridal jewellery
collection was guided by the designer’s detailing and
understanding of the contemporary bride. The collaboration
aims to offer brides a cohesive wedding look through
coordinated jewellery and couture styling

(RJ Exclusive)

\7

READ MORE 3&’)


https://retailjewellerindia.com/manubhai-jewellers-links-craftsmanship-with-neetu-lullas-couture-to-expand-bridal-market/
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PC Chandra Jewellers partners with web series
on Girlivapa to reach out to young audiences

KOLKATA

By integrating jewellery into the storyline, the brand has
ensured that it appears naturally in everyday moments,
celebrations and key plot points. It targets millennials and

Gen Z viewers, who engage with digital content, and value
individuality and meaningful connections

(RJ Exclusive)
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https://retailjewellerindia.com/pc-chandra-jewellers-partners-with-web-series-on-girliyapa-to-reach-out-to-young-audiences/

VIJAY EXPORTS
By Prakash Dhanak

Rosecut and Uncut Open
Setting Diamond Jewellery
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Aisshpra aims to boost presence in Tier lll and
Tier IV markets through Ballia lucky draw

The activity reflects Aisshpra’s continued focus on locally
relevant customer engagement strategies. The brand sought
to create a more interactive and rewarding environment for
Its customers in the regional market, supporting both sales
growth and brand visibility

(RJ Exclusive)

READ MORE \Q‘)


https://retailjewellerindia.com/aisshpra-aims-to-boost-presence-in-tier-iii-and-tier-iv-markets-through-ballia-lucky-draw/
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Armed Reserve Campus

Tr. Saravan Sundar Nr. Karthikeyan

Sumangali Jewellers supports infrastructure
upgrade for police personnel and families

COIMBATORE

Association with the initiative not only positioned the jeweller
as an active contributor to community well-being but also

created visibility among inf

event. While brand promoti

uential circles at the inaugural

on was not the aim, the jeweller

earned the people’s goodwill

(RJ Exclusive)
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https://retailjewellerindia.com/sumangali-jewellers-supports-infrastructure-upgrade-for-police-personnel-and-families/
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Ranka Jewellers contributes to Maharashtra
flood relief fund, aims to drive social impact

The announcement was made during inauguration of the

brand’s 15th showroom in Chakan, Pune.

CSR with brand milestones, Ranka Jewe
responsible corporate citizen, aiming to

By Integrating
ers emerged as a

INk 1ts growth with

tangible benefits for the community it serves

(RJ Exclusive)
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https://retailjewellerindia.com/ranka-jewellers-contributes-to-maharashtra-flood-relief-fund-aims-to-drive-social-impact/

An initiative of

Retaul Jeweller

.'_.I.;'.-"
o "I.
|‘-_'r
( _‘f r M j ’ ! F D? INDIA & MIDDLE EAST JEWELLERY COLLECTIVE

P I L
= TR l‘r’t*“w

o ey
f;.mmf

22KT & 18 KT

& Studded Jewellery

Crafted For Global Trade

10™ & 11™ NOV, 2025
Millennium Airport Hotel, Dubali

gemgold.show

'b CLICK HERE to exhibit CLICK HERE to reach us



https://cutt.ly/IrF9ZXAv
https://gemgold.show/seller
https://gemgold.show/seller

— A\
retalljewellermdla com
e

A

Diwali-Dhanteras 2025: Jewellery sales surge,
diamonds, silver shine as focus is on design

The festive season saw footfalls doubling and diamonds,
silver and platinum outpacing gold in growth. Retailers say
consumers have accepted current prices, prioritizing design,
sentiment and value as festive and wedding demand saw
strong revival

A/

READ MORE 3&"3


https://retailjewellerindia.com/diwali-dhanteras-2025-jewellery-sales-surge-diamonds-silver-shine-as-focus-is-on-design/
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Kalyan Jewellers’ Bhaidooj campaignis a
heartwarming tale of love and lifelong bonds

The digital campaign tells the story of a visually impaired
brother expressing his gratitude and love for his sister, and
surprising her with a meticulously crafted diamond bangle for
Bhaidooj. The brand’s message is that its jewellery resonates
not just with the eyes, but with the heart

A7

READ MORE 3&"3


https://retailjewellerindia.com/kalyan-jewellers-bhaidooj-campaign-is-a-heartwarming-tale-of-love-and-lifelong-bonds/
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Kolkata sees men’s jewellery sales surge this
Dhanteras despite soaring gold prices

KOLKATA

According to a media report, the men’s jewellery segment
almost doubled its share in total transactions during
Dhanteras. Jewellers say rising self-expression and shifting

notions of masculinity are driving strong demand as men
flaunt their jewellery

READ MORE b


https://retailjewellerindia.com/kolkata-sees-mens-jewellery-sales-surge-this-dhanteras-despite-soaring-gold-prices/
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Retail

The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
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Click for more details
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Amid rising gold imports, DGFT revises export
rules to tighten compliance, stop hoarding

NEW DELHI

The Directorate General of Foreign Trade (DGFT) has
mandated completion of export obligations within 120 days

of |

mport of gold, aligning procedures with the Foreign Trade

Policy 2023 to ensure that duty-free imports directly support

ge

nuine export production

READ MORE b


https://retailjewellerindia.com/amid-rising-gold-imports-dgft-revises-export-rules-to-tighten-compliance-stop-hoarding/
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WHO WORE WHAT

From pearls to gemstones, celebrities grab the
festive spotlight with their jewellery

Be it Alia Bhatt in B M Jewellers or Ananya Pandey in House

of Sunita Shek

Jewel

ers, celebrities em

flaunt

INg their exquisite |

nawat or Ankita Lokhande in Manubhal

oraced elegance and tradition by

ewel

to the

r ensembles over

DIWa

ery, adding the perfect sparkle
|

A7
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https://retailjewellerindia.com/from-pearls-to-gemstones-celebs-jewellery-grabbed-the-festive-spotlight-this-week/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retail Dive sign up here
for free subscription. For past editions of Retail Dive,
you can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see It featured In this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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