




Leading retailers aim to drive maximum reach 
and sales with Lucky Lakshmi’s Diamond Plan 

MUMBAI

Senco Gold & Diamonds, Joyalukkas, C. Krishniah Chetty 
Group and Rokde Jewellers are subscribed to the Diamond 
Plan, which offers the highest return on investment, reaching 
nearly 150%, making it the most lucrative plan of the 
nationwide jewellery shopping festival  
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/leading-retailers-aim-to-drive-maximum-reach-and-sales-with-lucky-lakshmis-diamond-plan/




Abaran’s association with ‘Kantara’ is in line 
with their shared coastal Karnataka narrative 

BENGALURU

Abaran has created jewellery pieces specifically for the film, 
integrating its designs with the storyline, characters and 
period setting. Following the film’s release on Oct 2, Abaran 
plans to feature a Kantara jewellery collection, linking the 
brand story with the film to engage audiences  
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/abarans-association-with-kantara-is-in-line-with-their-shared-coastal-karnataka-narrative/




Mulkh Raj Ashok Kumar Jewellers starts Navratri 
celebrations by honouring women achievers

JAMMU

The nine-day event at the brand’s Channi Himmat showroom 
in Jammu combines cultural recognition, customer 
engagement and influencer partnerships to position the brand 
as a community anchor during the festive season. A tie-up 
with Radio Mirchi is giving it added momentum
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/mulkh-raj-ashok-kumar-jewellers-starts-navratri-celebrations-by-honouring-women-achievers/




Waman Hari Pethe Jewellers supports young 
talent by partnering with Shravan Queen 2025

MUMBAI

The brand’s aim was to align with a platform that provides 
recognition to young women of Maharashtra, while 
showcasing its traditional and modern jewellery collections 
before a diverse audience. The brand plans to engage with 
the top three winners, extending the association
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/waman-hari-pethe-jewellers-supports-young-talent-by-partnering-with-shravan-queen-2025/


CLICK HERE to register
CLICK HERE to reach us



Live performance by musician Hanan Shaah 
brings thousands to Meralda Jewels’ showroom

KANNUR

The crowd was so large that it spilled out into the streets 
surrounding the showroom, and local police had to intervene. 
The high turnout created opportunities for the brand to 
engage directly with attendees, including many first-time 
visitors, and it immediately reflected in sales

(RJ Exclusive)
READ MORE

https://retailjewellerindia.com/live-performance-by-musician-hanan-shaah-brings-thousands-to-meralda-jewels-kannur-showroom/


CLICK HERE to view collection
CLICK HERE to reach us

https://cutt.ly/IrAufhd3
https://cutt.ly/arAudoAB
https://cutt.ly/arAudoAB


Aisshpra Gems and Jewels uses cooking class to 
bring back dormant customers, boost sales

GORAKHPUR

The session was led by five chefs, and around 45 select 
customers were invited to it, based on their purchase 
patterns and past ticket size. Once it was over, participants 
were taken to a dedicated counter to view a new jewellery 
line, leading to some big-ticket sales
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/aisshpra-gems-and-jewels-uses-cooking-class-to-bring-back-dormant-customers-boost-sales/


CLICK HERE to view collection
CLICK HERE to reach us

https://cutt.ly/drAqer3p
https://cutt.ly/BrP65izW
https://cutt.ly/BrP65izW


Forevermark embarks on a new era of branded 
diamond jewellery with flagship store in India

NEW DELHI

Central to this new chapter is Forevermark’s campaign, ‘This 
One’s For Me’, celebrating women who choose diamonds 
every day. After the global retail outlet in New Delhi, the 
brand from the De Beers Group has plans to open up to 15 
stores in 2025 and 100 stores by 2030 

READ MORE

https://retailjewellerindia.com/forevermark-embarks-on-a-new-era-of-branded-diamond-jewellery-with-flagship-store-in-india/


CLICK HERE to show interest CLICK HERE to reach us

https://cutt.ly/IrF9ZXAv
https://cutt.ly/1rZDno3O
https://cutt.ly/1rZDno3O


Tanishq launches ad campaign Mriganka for 
festive jewellery inspired by mythical worlds

MUMBAI

Set to the classic ‘Khoya Khoya Chand’, the ad film features 
former Miss World Manushi Chhillar, who wears pieces from 
the new collection, and is transported to a realm above the 
clouds, filled with birds and mythical forms. The jewellery 
links this world and personal expression

READ MORE

https://retailjewellerindia.com/tanishq-launches-ad-campaign-mriganka-for-festive-jewellery-inspired-by-mythical-worlds/




VBJ leverages collaboration with designer to 
highlight its Chettinad-inspired jewellery line

CHENNAI

By integrating jewellery with clothing on the ramp, VBJ 
gained exposure among fashion-conscious audiences and 
became part of a larger lifestyle conversation. It expects the 
December launch of its Chettinad collection to build on the 
visibility generated by this event

 
READ MORE

https://retailjewellerindia.com/vbj-leverages-collaboration-with-designer-to-highlight-its-chettinad-inspired-jewellery-line/




#AmiHeer: Heer by GIVA launches campaign 
celebrating multiple roles of today’s woman

BENGALURU

Inspired by the multiple forms of Devi Durga, the campaign 
is a tribute to the modern woman in her different roles, 
positioning Heer as an extension of her individuality. With an 
influencer-first approach, the campaign extends to in-store 
engagement, ATL and BTL activations  

READ MORE

https://retailjewellerindia.com/amiheer-heer-by-giva-launches-campaign-celebrating-multiple-roles-of-todays-woman/


Jewelbox’s debut Diwali campaign positions 
jewellery as a marker of meaningful bonds

BENGALURU

Featuring actor Vaani Kapoor, the campaign positions 
diamonds as gifts of gratitude and memory, while reaching 
out to a wide audience. With this campaign, the LGD brand 
aims to strengthen its presence during one of India’s key 
jewellery purchase seasons  

READ MORE

https://retailjewellerindia.com/jewelboxs-debut-diwali-campaign-positions-jewellery-as-a-marker-of-meaningful-bonds/


Mia by Tanishq launches Gen Z star Aneet Padda 
as brand ambassador through festive campaign

MUMBAI

With her bold, vibrant energy and authenticity, Padda 
perfectly embodies the spirit of self‑confidence and 
individuality that the brand stands for. The ‘Precious, Every 
Day’ campaign urges women to celebrate themselves, with or 
without an occasion  

READ MORE

https://retailjewellerindia.com/mia-by-tanishq-launches-gen-z-star-aneet-padda-as-brand-ambassador-through-festive-campaign/


Manubhai Jewellers aims to create real value in 
people’s lives by imparting life-saving skills

MUMBAI

The jeweller organized a session to train people in CPR 
techniques and the use of Automated External Defibrillator 
(AED) machines, empowering them to respond effectively in 
emergencies. By investing in people’s safety and well-being, 
it forged a deep bond with the community  

READ MORE

https://retailjewellerindia.com/manubhai-jewellers-aims-to-create-real-value-in-peoples-lives-by-imparting-life-saving-skills/
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CLICK HERE to reach usCLICK HERE to read the magazine

From SMALL 
TOWN triumphs to 
INTERNATIONAL 
diamond labels, 
INFLUENCER 
firepower to SILVER 
COUTURE - this 
edition captures it all. 

fresh. fierce. forward. 
iijs edition

https://book.retailjewellerindia.com/books/irvh/#p=1
https://cutt.ly/FrJluuYc
https://book.retailjewellerindia.com/books/irvh/#p=1


Rare heritage jewellery from Nashik’s Dande Gold 
& Diamonds shines at London Fashion Week

LONDON

A sustainable fashion brand presented historical jewellery 
pieces from Dande Gold & Diamonds’ Heritage Collection on 
the global stage. The association not only brought a moment 
of pride for Nashik, but aligned the jeweller with values 
admired by environmentally aware customers

READ MORE

WIDE ANGLE

https://retailjewellerindia.com/rare-heritage-jewellery-from-nashiks-dande-gold-diamonds-shines-at-london-fashion-week/


Click for more details

https://cutt.ly/MCU3qlJ
https://cutt.ly/d71FuvL


Bhima Jewels expands in UAE with new store at 
Abu Dhabi’s Madinat Zayed Shopping Centre

ABU DHABI

It is the brand’s second store in Abu Dhabi, and the location 
was selected in alignment with its strategy of expanding in 
prime urban hubs that cater to a diverse customer base. It 
continues the brand’s focus on being present in key retail 
destinations outside India

READ MORE

WIDE ANGLE

https://retailjewellerindia.com/bhima-jewels-expands-in-uae-with-new-store-at-abu-dhabis-madinat-zayed-shopping-centre/


CLICK HERE to subscribe now CLICK HERE to reach us
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 Gold trends continue 
to remain bullish. With 
a 35% increase in overall 
sales value this Akshaya 
Tritiya, gold sales are 
expected to be consistent 
with last year’s volume of 

20 tonnes. While exports have dipped by 
around 5%, the domestic market remains 
robust through purchase occasions 
like Akshaya Tritiya. Consumers today 
ascribe to gold as a fashion statement 
and status symbol, along with its 
investment appeal. With mandatory 
hallmarking, trust in gold jewellery has 
increased, with more people, especially 
the younger generation, choosing 
jewellery over bullion  

Rajesh Rokde, Chairman, GJC

 Gold’s long-term 
outlook remains 
robust, underpinned 
by macroeconomic and 
geopolitical factors. In 
Q1 2025, global gold 

demand reached 1,206 tonnes—the 
highest since 2016—despite high 
prices. While jewellery demand 
by volume fell 21%, the value of 
consumer spending on gold jewellery 
rose 9% year-on-year to $35 billion, 
reflecting continued confidence in 
gold. Akshaya Tritiya 2025 reflected 
this phenomenon, as gold remains a 
reliable store of value. This market 
resilience, along with sustained 
interest from central banks and 
investors, reinforces gold’s enduring 
investment appeal 

Sachin Jain, Regional CEO, India, 
World Gold Council

Akshay Tritiya 2025 sees a festive shift as exchange 
programmes and e-commerce fuel buying decisions, even as 

light weight diamond jewellery sales soar

Mohini Pradhan

Continue reading on page 02

AKSHAYA TRITIYA 2025:  
BEYOND GOLD, 

STILL GOLD

A
midst gold price volatility, 
Akshaya Tritiya 2025 
witnessed positive 
consumer 
sentiment. Gold 

held its ground as a safe-haven, 
while consumer choices 
whispered change—old jewellery 
made way for HUID-compliant 
pieces through value-smart exchange 
programmes, and trust in e-commerce 
transformed screens into showrooms. As 
diamond, polki, and silver pieces gained 
prominence, the once gold-dominated 
celebration expanded its palette. Retailers, 
attuned to the shift, embraced lighter designs 
and diverse offerings, reflecting evolving 
customer preferences.

MODERN BUYING MODES 
Additionally, two major developments were 

noted in purchasing patterns: the 
growing popularity of exchange 

programmes and the increasing 
adoption of e-commerce. 
Customers offered old or 
lower-purity jewellery for 
newer, HUID-compliant 

pieces, as the former attracted 
budget-conscious buyers 

with the advantage of higher gold 
valuations. Simultaneously, e-commerce 
gained traction, as some retailers attributed 
60–65% of their revenue to online sales. 
Consumers now trust digital platforms due 
to improved transparency, certification, 
and convenience, reflecting a broader trend 
toward digital convenience in traditionally 
tactile markets.
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NATURAL DIAMONDSNATURAL DIAMONDSNATURAL DIAMONDSNATURAL DIAMONDSNATURAL DIAMONDSNATURAL DIAMONDS

NEW STORE LAUNCH

MAHARASHTRA 
JEWELLERS

The renovated 10,000 
square feet Kalyan 

store aims to 
elevate the brand’s 

retail strategy

094 096

PERSONAL OPINION

DEVENDER KUMAR
Managing Director, 

Krishna Pearls & 
Jewellers, states how 

digital marketing is 
impactful but not a 

cure-all in retail 

+
YOUNG TURK

OUSHNIK CHANDRA
CEO, P.C. Chandra 
Jewellers explains 

how he bridged vital 
service gaps through 

a customer 
engagment team

100 104

LEGACY 
TRANSFORMATIONS

AKSHAY CHAWLA
Fourth-gen jeweller, 

Punjab Jewellers & Sons 
is enhancing luxury 

retail through
strategic initiatives 

MARCH-APRIL 2025 | VOL 21  ISSUE 2 |RS. 350

retailjewellerindia.com

 | VOL 21  ISSUE 2 |RS. 350

THE FAVOURITE BUSINESS MAGAZINE OF RETAIL JEWELLERS

STYLE QUOTIENT

TIARA DHODY
Jewelllery designer, 

Treasures by Tiara shares 
how blending heirloom 
artistry with pop culture 

makes her brand 
collectible and clickable.

050 138

THE SPECIALIST

VISHAL SISODIYA
IT Head, PMJ Jewels, 
discusses digitising 

operations, to create 
a digitally precise, 

predictive omnichannel 
powerhouse

JULY-AUGUST 2025 | VOL 21  ISSUE 4 | RS. 350

retailjewellerindia.com

THE FAVOURITE BUSINESS MAGAZINE OF RETAIL JEWELLERS

+
LAST WORD

RAMARAO MANEPALLY
Director, Manepally Jewellers, reflects on his years of experience and leadership journey

190
135

TO BHARAT
ZEN DIAMOND INDIA

Neil Sonawala, Managing Director, talks creating India’s go-to affordable modern diamond 
jewellery brand

MAVERICK
SIDDHARTH BARADIA
Director, Anopchand Tilokchand Jewellers, shares how the brand established itself as a leading destination for modern bridal jewellery

114
BRAND STORY - PRECIOUS
SRI ALANKAR JEWELLERS & SONS

Yash Gupta, Director  shares the retail  playbook for tier 2 and 3 
markets

109
NEW STORE

AMRAPALI JEWELS
Tarang Arora Creative Director and CEO, talks about how Juhu is a natural fit for Amrapali Jewels’ Mumbai flagship

84

LESSONS LEARNT
PRINCESON JOSE

Chairman and Managing Director, discusses the key lessons that have shaped his business approach over the years

119

1. S
H

R
IN

G
A

R
 H

O
U

S
E

 O
F M

A
N

G
A

LS
U

TR
A  2. D

H
A

R
M

E
S

H
  3. V

IJAY E
X

P
O

R
TS

 4. K
A

M
A JE

W
E

LLE
R

Y 

5. S
K

Y G
O

LD
 A

N
D

 D
IA

M
O

N
D

S
  6. S

H
ILP

I JE
W

E
LS

  7. S
H

R
E

E
 O

M
K

A
R

 JE
W

E
LLE

R
S

 8. R
K

R
 S

U
R

A
B

H
I 

9. ZAV
E

R
AT JE

W
E

LS
  10. R

ATN
A D

E
S

IG
N

  11. LA
K

H
TA

R
W

A
LA JE

W
E

LLE
R

S
 P

V
T LTD

.

1

2

3

4

9

6

5

8

11

10

RETAIL JEWELLERRECOMMENDS

7

India’s Most 
Loved Among 

Retailers
A TRUSTED  

ADVISOR

PLEASE SCAN THIS QR CODE 
FOR SUBSCRIPTION

https://cutt.ly/YrF0H3Wz
https://cutt.ly/Grn0UUpk
https://cutt.ly/Grn0UUpk


Elegant divas pose in statement fine jewellery 
pieces, steal the spotlight with glamour

MUMBAI

Be it Gauri Khan in Bvlgari Serpenti, Vidya Balan in Senco 
Gold & Diamonds, Sara Ali Khan in TBZ-The Original or Rashii 
Khanna in Kishandas & Co., celebs this week showcased 
ornaments that turned every look into a sparkling style 
moment 

READ MORE

WHO WORE WHAT

https://retailjewellerindia.com/elegant-divas-pose-in-statement-fine-jewellery-pieces-steal-the-spotlight-with-glamour/
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