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Project INDRA gathers momentum as retailers
across India join drive to pitch natural diamonds

By providing readily customizable marketing materials,
training and sales enabler tools, INDRA has reduced
marketing costs and amplified brand reach, say jewellers
who are part of the project. They see Iits clarity and reach,
and a collective push for the category enhancing demand for
natural diamonds

(RJ Exclusive)
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https://retailjewellerindia.com/project-indra-gathers-momentum-as-retailers-across-india-join-drive-to-pitch-natural-diamonds/
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Khimji Jewellers launches gold-to-diamond
upgrade scheme o ering 110% value on old gold

BHUBANESWAR

In response to market trends, the initiative not only unlocks
dormant gold value for customers but also enables easier
access to aspirational diamond purchase. The scheme Is set to
enhance diamond sales, loyalty and brand positioning, and also
attract new customers

(RJ Exclusive)
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https://retailjewellerindia.com/khimji-jewellers-launches-gold-to-diamond-upgrade-scheme-offering-110-value-on-old-gold
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Rokde Jewellers brings in Hasya Jatra to engage
customers at Its flagship showroom in Nagpur

By associating with the popular Sony TV comedy show, the
brand connected with I1ts core Maharashtrian audience while
allowing patrons to interact with Marathi celebrities. Both
customers and the stars explored the brand’s antique gold
Jewellery collection during the event

(RJ Exclusive)
READ MORE b


https://retailjewellerindia.com/rokde-jewellers-brings-in-hasya-jatra-to-engage-customers-at-its-flagship-showroom-in-nagpur/
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CaratLane launches Durga Puja campaign ‘Mayer
Aashirbad’ as a proposal story in West Bengal

The three-minute film Is structured as a visual narrative rather
than a conventional advertisement. The story flows through
the key days of Durga Puja, and builds towards a proposal
during sindoor khela, where CaratLane’s proposal ring
becomes the centrepiece

READ MORE b


https://retailjewellerindia.com/caratlane-launches-durga-puja-campaign-mayer-aashirbad-as-a-proposal-story-in-west-bengal/
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by P. N.Gadgil & Sons

A Premium Fashion Jewellery Brand
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Silver brand Gargi reaches milestone of 100 retall
outlets, with opening of two new stores

The company’s latest stores are located in Patna and Mumbal’s
Kurla. Both were Iinaugurated by someone who Is a true
representation of Gargi - either a team member or their family
member, such as the wife of a Gargi employee - bringing a
sense of ownership and family culture
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READ MORE 3&")


https://retailjewellerindia.com/with-opening-of-two-new-stores-silver-brand-gargi-reaches-milestone-of-100-retail-outlets/
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Kays Jewels shines spotlight on Punjabi culture
with jewellery showcase in Kanpur

The event celebrated Punjabl traditions through
performances, with models and participants wearing Kays’
specially curated jewellery collection designed to reflect
the richness and vibrancy of Punjab. The brand made the
experience interactive, increasing brand recall
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READ MORE 3&")


https://retailjewellerindia.com/kays-jewels-shines-spotlight-on-punjabi-culture-with-jewellery-showcase-in-kanpur/
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Shyam Sundar Co. Jewellers strengthens brand
connect with event under Swarnagram project

AGARTALA

By supporting a residential school set up by it in a remote
district of Tripura, the brand continues to build trust and
reinforce Its iImage as a socially responsible organization
committed to community development. This resonates with
Its wider customer base
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https://retailjewellerindia.com/shyam-sundar-co-jewellers-strengthens-brand-connect-with-event-under-swarnagram-project/
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Aukera announces actor Taapsee Pannu as Its
‘Partner in Purpose’ embodying shared values

BENGALURU

The partnership represents female empowerment,
Individuality and self-expression, that both Aukera and
Taapsee Pannu passionately stand for. It Is being promoted
through a nationwide campaign backed by multiple media
platforms such as print, digital and radio

READ MORE b


https://retailjewellerindia.com/aukera-announces-actor-taapsee-pannu-as-its-partner-in-purpose-embodying-shared-values/
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)
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WIDE ANGLE

PureJewels pilots Hallmarking 2.0 with digital
product passports in the United Kingdom

BENGALURU

Hallmarking 2.0, developed by the Edinburgh Assay O ce,
specifically allows integration of hallmarking information
with wider blockchain and Web 3 applications, and has been
Introduced In the Lotus Collection, the latest line of jewellery

from PureJewels
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https://retailjewellerindia.com/purejewels-pilots-hallmarking-2-0-with-digital-product-passports-in-the-united-kingdom/
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Kalyan Jewellers grows Middle East footprint,
launches second showroom In Fahaheel, Kuwait

FAHAHEEL

The new showroom strengthens the company’s brand
presence and enhances customer reach in the Kuwaiti market,
with 1ts high per-capita income and strong a nity for gold.
Kuwait has become a critical market for the retailer, and the
expansion Is part of its broader Gulf strategy
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https://retailjewellerindia.com/kalyan-jewellers-grows-middle-east-footprint-launches-second-showroom-in-fahaheel-kuwait/
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NEW STORE BRAND STORY - PRECIOUS MAVERICK LESSONS LEARNT TO BHARAT LAST WORD

AMRAPALIJEWELS  gR| ALANKAR JEWELLERS ~ SIDDHARTH BARADIA PRINCESON JOSE ZENDIAMOND INDIA  RAMARAO MANEPALLY
& SONS

Tarang Arora Creative Director, Anopchand Chairman and Managing | Neil Sonawala, Managing Director, Manepally
Director and CEO, talks Yash Gupta, Director Tilokchand Jewellers, Director, discusses the Director, talks creating Jewellers, reflects on
about how Juhuis a shares the retail shares how the brand key lessons that have India's go-to affordable his years of experience
© O O natural it for Amrapali | playbook fortier2and3 | established itself as a shaped his business modern diamond and leadership journey

Jewels' Mumbai flagship markets leading destination for | approach over the years jewellery brand
modern bridal jewellery
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From festive chandbalis to polki treasures,
Indian jewellers’ artistry shines on celebs

This week, the stars turned to brands like Gems & Jewels
Palace, AVS Polkis, Shree Jewellers, Shri Paramani Jewels and

Chaulaz Heritage Jewellery for statement looks that fused
creativity, craftsmanship and charisma
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https://retailjewellerindia.com/from-festive-chandbalis-to-polki-treasures-indian-jewellers-artistry-shines-on-celebs/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retail Dive sign up here
for free subscription. For past editions of Retail Dive,
you can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see It featured In this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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