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How Project INDRA will help retailers penetrate
the unexplored market for natural diamonds

With natural diamonds having just 10% market-share in India,
INDRA has set out to take it to 15% in the next three years.
With a strong training and marketing support ecosystem, it is

helping retailers unlock the opportunity presented by millions
of untapped consumers

(RJ Exclusive)

READ MORE b


https://retailjewellerindia.com/how-project-indra-will-help-retailers-penetrate-the-unexplored-market-for-natural-diamonds/
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" WORLD'S LARGEST JEWELLERY FESTIVAL

22" Sep - 9" Nov 2025

What GJC’s Lucky Lakshmi 2025 brings to the
table for small, mid-sized and large retailers

The Initiative aims to turn festive jewellery buying into

a structured r
assuring retail

ational campaign and shopping festival,
ers equal or greater returns on investment

while engagir
bumper prize
(RJ Exclusive)

g customers with the prospect of 1 kg gold as
and other incentives

READ MORE &‘3



https://retailjewellerindia.com/what-gjcs-lucky-lakshmi-2025-brings-to-the-table-for-small-mid-sized-and-large-retailers/
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INDIAN NATURAL DIAMOND RETAILERS ALLIANCE

AN INITIATIVE BY DE BEERS GROUP & GJEPC

Be a natural at the
natural diamond
business.

Through interactive and engaging
~ learning modules, train your staff

~ in everything natural diamonds.
~ Join INDRA today.

Visit:
INDRAONLINE.IN
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cordially invite you to an exclusive showcase

of magnificent jewellery collection
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Archana Aggarwal taps luxury jewellery buyers
In emerging markets through House of Aura

NEW DELHI

Collaboration with the multi-brand luxury showroom aimed to
highlight versatility of the brand’s jewellery through curated
styling sessions in Raipur and Nagpur. Beyond sales, the brand
nas already generated enquiries and custom orders, signalling
new opportunities for growth

(RJ Exclusive)
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READ MORE 3&’3


https://retailjewellerindia.com/archana-aggarwal-taps-luxury-jewellery-buyers-in-emerging-markets-through-house-of-aura/
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Khurana Jewellery House breaks pricing
perceptions with ‘The Ten and Timeless’ event

LUDHIANA

A curated photoshoot featuring prominent women from
Ludhiana became a key highlight of the initiative, centred
around a collection of jewellery priced under Rs 10 lakh at the
brand’s stores. It amplified brand visibility and made it more
accessible, widening customer reach

(RJ Exclusive)
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https://retailjewellerindia.com/khurana-jewellery-house-breaks-pricing-perceptions-with-the-ten-and-timeless-event/
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Spaces that transform jewels into shining centerpieces.

RETAIL DESIGN | DESIGN & BUILD | FIXTURES & FURNITURE
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DC Jewellers launches ‘Masterpieces’ with
vintage car showcase and city-wide outreach

A vintage car with models styled as a bride and groom,
wearing jewellery from the new line, was taken across the
city, creating visibility and conversations. The campaign,
supported by 360-degree marketing and a consultancy
programme, generated enquiries for bridal jewellery

(RJ Exclusive)
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https://retailjewellerindia.com/dc-jewellers-launches-masterpieces-with-vintage-car-showcase-and-city-wide-outreach/
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Ultimate, Unique, Unmatched

The Gold & Silver Show of India
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Guiding Young Minds: CKC links jewellery legacy
with education through mentorship session

BENGALURU

The initiative, designed to encourage underprivileged
students aspiring to be in the Civil Services, was led by senior
|AS officers who inspired the 56 young participants to follow
their ambition. It also built the jeweller’s reputation in the
community as well as brand recall

(RJ Exclusive)
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READ MORE 3&"3


https://retailjewellerindia.com/guiding-young-minds-ckc-links-jewellery-legacy-with-education-through-mentorship-session/
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Abaran goes back to its roots to mark 90 years,
tests Tier Il markets for future growth

‘Back to Our Roots’ provided an opportunity to reconnect
with Abaran’s earliest customers while offering them access
to designs usually seen in the brand’s Bengaluru showrooms.

T

ne brand also gauged how Tier Il city customers would

e

ngage with new product categories

A/

READ MORE 3&"3


https://retailjewellerindia.com/abaran-goes-back-to-its-roots-to-mark-90-years-evaluates-tier-ii-markets-for-future-growth/
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‘Style Like a Star’ by Baijnath Jewellers showcases
jewellery through experiential engagement

The brand’s aim was to create a platform where participants
could engage with its jewellery in a unique way. By
experiencing the designs themselves and sharing their photos,

each of the 35 participants took the connect beyond the event
and into the social media domain

A/

READ MORE 3&")


https://retailjewellerindia.com/style-like-a-star-by-baijnath-jewellers-showcases-jewellery-through-experiential-engagement/
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)
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KISNA to award 200+ cars and 1,000+ scooters
to customers through festive season campaign

The pan-India campaign runs from August 11 to October 19,
2025 at all KISNA showrooms. Each showroom will conduct
five scooter draws and one grand car draw on a fortnightly
basis throughout the campaign period, with winners declared
the same day

A/

READ MORE 3&"3


https://retailjewellerindia.com/kisna-to-award-200-cars-and-1000-scooters-to-customers-through-festive-season-campaign/
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THE FAVOURITE BUSINESS MAGAZINE OF RETAIL JEWELLERS

SUBSCRIBE

TODAY.

Subscribe India’s Favourite Business Magazine for Jewellery
Retailers 6 Blockbuster Editions, Readers 12,600 leading
jewellers, 315 cities, 1 relevant premium business magazine.
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RETAIL JEWELLER
RECOMMENDS

PLEASE SCAN THIS QR CODE
FOR SUBSCRIPTION

- SUBSCRIBE

THE FAVOURITE BUSINESS MAGAZINE OF JEWELLERY RETAILERS
Subscriptions 1 years 2years 3years syears
No. of Issues o Issues 12 Issue 13 Issue 30 Issue
Cover Price Rate 2700 5400 8100 13500
o Special Rate, you pay 2000 3400 4800 7800
You save 700 2000 3300 5700

For Subscription please call: Nagesh: 9167252615 Mohan Babu: 91671 62442

’b CLICK HERE to subscribe now CLICK HERE to reach us
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Parisian Maison Messika celebrates India debut
In the presence of founder Valerie Messika

NEW DELHI

Attendees at the event to celebrate opening of the brand’s
first India boutique at The Chanakya, New Delhi earlier this
year explored its collections and learnt more about its bold
and modern approach to diamonds, presented within the
context of India’s jewellery landscape

READ MORE b


https://retailjewellerindia.com/parisian-maison-messika-celebrates-india-debut-in-the-presence-of-founder-valerie-messika/
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To feature your story contact

Soma Bhatta +91 99878 11330, soma.bhatta@retailjewellerindia.com

To advertise with us contact

Chirag Waghela +91 91672 52611, chirag.waghela@retailjewellerindia.com
Ashish Dubal +91384337 07381, ashish.dubal@retailjewellerindia.com

To know about our events contact

Himali Shinde +91 7738252907,
himali.shinde@retailjewellerindia.com@retailjewellerindia.com

'&3 CLICK HERE to follow us on social media handles

CLICK HERE to reach The Retail Jeweller @:‘}
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India’s gem & jewellery exports face major blow
as 50% US tariff takes effect from Aug 27

The US is India’s single-largest market for gems and jewellery,
accounting for about 30% - or nearly $ 10 billion - of annual
exports, which could fall by over 75%, fear industry experts,
threatening the livelihood of lakhs of workers, particularly in
Surat, Mumbai and Jaipur

READ MORE &‘.‘)


https://retailjewellerindia.com/indias-gem-jewellery-exports-face-major-blow-as-50-us-tariff-takes-effect-from-aug-27/
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AMRAPALIJEWELS  sRj ALANKARJEWELLERS ~ SIDDHARTH BARADIA PRINCESON JOSE ZENDIAMONDINDIA ~ RAMARAO MANEPALLY
Tarang Arora Creative &SONS Director, Anopchand Chgirman alnd Managing | Neil Sonawala. Managing Director, Manepally
Director and CEO, talks Yash Gupta, Director Tilokchand Jewellers, Director, discusses the Director, talks creating Jewellers, reflects on
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L4 . = natural fit for Amrapali playbook fortier2and3 | established itself as a shaped his business modern diamond and leadership journey
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From statement brooches to elegant emeralds,
actors champion India’s fine jewellery-makers

This week, leading stars brought fine jewellery to the
forefront, be it for campaign shoots or curated looks. From

S
K

nri Paramani Jewels’ emeralds to statement brooc

nurana Jewellery House, each showcased how Ind

are shaping modern expressions of luxury

READ MORE 3&")
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https://retailjewellerindia.com/from-statement-brooches-to-elegant-emeralds-actors-champion-indias-fine-jewellery-makers/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retail Dive sign up here
for free subscription. For past editions of Retail Dive,
you can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see It featured In this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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