


GJC announces 5th edition of ‘Lucky Lakshmi’ 
to spark nationwide jewellery sales surge 

MUMBAI

Scheduled to take place across India from September 22 to 
November 9, 2025, the grand B2C event seeks to engage 
next-gen consumers, boost organized retail participation and 
increase demand for gold jewellery in the upcoming festive 
season  
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/gjc-announces-5th-edition-of-lucky-lakshmi-to-spark-nationwide-jewellery-sales-surge/


Solitaire Festival of India rallies 200+ 
retailers to boost diamond sales nationwide

MUMBAI

Running through August, the festival spearheaded by 
Divine Solitaires offers customers a mix of exclusive solitaire 
jewellery collections, assured gifts and bumper prize draws. 
Participating retailers have reported strong growth in sales 
and engagement     
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/solitaire-festival-of-india-rallies-200-retailers-to-boost-diamond-sales-nationwide/


CLICK HERE to sign up CLICK HERE to reach us

https://cutt.ly/wrFzzop6
https://cutt.ly/JrFzlr3V
https://cutt.ly/JrFzlr3V


Isvari leverages Vaishali S Couture showcase to 
introduce artisanal line to HNI audience

NEW DELHI

The brand’s new jewellery edit was presented alongside 
Vaishali Shadangule’s handloom creations at the event held 
by the Ministry of Textiles to mark National Handloom Day. 
The brand could engage directly with the elite 300+ audience 
and generate potential leads
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/isvari-leverages-vaishali-s-couture-showcase-to-introduce-artisanal-lineto-hni-audience/


CLICK HERE to register
CLICK HERE to reach us

https://cutt.ly/grYe0Sjm
https://cutt.ly/2rYe4VKh
https://cutt.ly/grYe0Sjm


PNG Jewellers celebrates tradition and connects 
to customers via ‘Chala Kheluya Mangalagaur’

MUMBAI

The event, which integrated the brand’s new Mangalsutra 
line, had an outreach of over 8 million people on-ground and 
through digital amplification. More than 20 Marathi television 
and film personalities participated in the festivities, adding to 
its appeal
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/png-jewellers-celebrates-tradition-and-connects-to-customers-via-chala-kheluya-mangalagaur/


CLICK HERE to reach us
CLICK HERE to view collection

https://cutt.ly/0rYjKz9L
https://cutt.ly/srYjJwQH
https://cutt.ly/srYjJwQH


Khimji Jewellers continues strategic alignment 
with Femina Achievers Awards in Odisha

BHUBANESWAR

The partnership reflects the brand’s consistent association 
with a platform recognizing excellence and leadership among 
women. The brand chose not to showcase any jewellery 
during the event, reflecting its intent to focus on purpose 
over promotion 
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/khimji-jewellers-continues-strategic-alignment-with-femina-achievers-awards-in-odisha/


CLICK HERE to reach us
CLICK HERE to view collection
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Genesis Diamonds by Deepak Toms focuses on 
custom jewellery redesign to make an impact

KOCHI

At the Palette Pop event in Kochi with an audience of 300+ 
women entrepreneurs, the brand introduced its jewellery 
redesign services by asking visitors whether they were tired 
of wearing the same jewellery for years, and encouraged 
them to reset old ornaments
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/genesis-diamonds-by-deepak-toms-focuses-on-custom-jewellery-redesign-to-make-an-impact/


Neelkanth Jewellers deepens connect with 
Pune brides through 10-day ‘Bridal Affair’

PUNE

The jeweller designed the campaign to have experts help 
brides choose and style jewellery for various wedding 
ceremonies, and address the challenges they face. In the first 
five days, the event attracted more than 50 brides, with many 
making purchases

(RJ Exclusive) 
 

READ MORE

https://retailjewellerindia.com/neelkanth-jewellers-deepens-connect-with-pune-brides-through-10-day-bridal-affair/


Sabyasachi launches digital boutique for India in 
partnership with Tata CLiQ Luxury

MUMBAI

The boutique, that goes live on the platform on August 21, 
2025, will feature a curated assortment of fine jewellery from 
Sabyasachi Calcutta, crafted in 18 carat gold, using VVS-VS 
EF colour brilliant cut diamonds, natural pearls and precious 
gemstones 

READ MORE

https://retailjewellerindia.com/sabyasachi-launches-digital-boutique-for-india-in-partnership-with-tata-cliq-luxury/


Click for more details



Kalyan Jewellers strengthens brand play, returns 
as associate partner for KBC Season 17

THRISSUR

The partnership carries significant brand synergy, as KBC 
host Amitabh Bachchan is Kalyan Jewellers’ global brand 
ambassador and resonates deeply with audiences across age 
groups. The brand aims to connect with customers across 
linguistic and regional strata through the show

READ MORE

https://retailjewellerindia.com/kalyan-jewellers-strengthens-brand-play-returns-as-associate-partner-for-kbc-season-17/
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Joyalukkas’ Brilliance Diamond Jewellery Show 
reflects Mysuru’s penchant for natural diamonds

MYSURU

Presenting a wide selection of diamond jewellery in 
combination with other precious stones and metals, the 
show features designs ranging from elaborate bridal sets to 
understated styles for daily wear. The show, that promotes 
diamond sale, runs up to August 24 

READ MORE

https://retailjewellerindia.com/joyalukkas-brilliance-diamond-jewellery-show-reflects-mysurus-penchant-for-natural-diamonds/
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 Gold trends continue 
to remain bullish. With 
a 35% increase in overall 
sales value this Akshaya 
Tritiya, gold sales are 
expected to be consistent 
with last year’s volume of 

20 tonnes. While exports have dipped by 
around 5%, the domestic market remains 
robust through purchase occasions 
like Akshaya Tritiya. Consumers today 
ascribe to gold as a fashion statement 
and status symbol, along with its 
investment appeal. With mandatory 
hallmarking, trust in gold jewellery has 
increased, with more people, especially 
the younger generation, choosing 
jewellery over bullion  

Rajesh Rokde, Chairman, GJC

 Gold’s long-term 
outlook remains 
robust, underpinned 
by macroeconomic and 
geopolitical factors. In 
Q1 2025, global gold 

demand reached 1,206 tonnes—the 
highest since 2016—despite high 
prices. While jewellery demand 
by volume fell 21%, the value of 
consumer spending on gold jewellery 
rose 9% year-on-year to $35 billion, 
reflecting continued confidence in 
gold. Akshaya Tritiya 2025 reflected 
this phenomenon, as gold remains a 
reliable store of value. This market 
resilience, along with sustained 
interest from central banks and 
investors, reinforces gold’s enduring 
investment appeal 

Sachin Jain, Regional CEO, India, 
World Gold Council

Akshay Tritiya 2025 sees a festive shift as exchange 
programmes and e-commerce fuel buying decisions, even as 

light weight diamond jewellery sales soar

Mohini Pradhan

Continue reading on page 02

AKSHAYA TRITIYA 2025:  
BEYOND GOLD, 

STILL GOLD

A
midst gold price volatility, 
Akshaya Tritiya 2025 
witnessed positive 
consumer 
sentiment. Gold 

held its ground as a safe-haven, 
while consumer choices 
whispered change—old jewellery 
made way for HUID-compliant 
pieces through value-smart exchange 
programmes, and trust in e-commerce 
transformed screens into showrooms. As 
diamond, polki, and silver pieces gained 
prominence, the once gold-dominated 
celebration expanded its palette. Retailers, 
attuned to the shift, embraced lighter designs 
and diverse offerings, reflecting evolving 
customer preferences.

MODERN BUYING MODES 
Additionally, two major developments were 

noted in purchasing patterns: the 
growing popularity of exchange 

programmes and the increasing 
adoption of e-commerce. 
Customers offered old or 
lower-purity jewellery for 
newer, HUID-compliant 

pieces, as the former attracted 
budget-conscious buyers 

with the advantage of higher gold 
valuations. Simultaneously, e-commerce 
gained traction, as some retailers attributed 
60–65% of their revenue to online sales. 
Consumers now trust digital platforms due 
to improved transparency, certification, 
and convenience, reflecting a broader trend 
toward digital convenience in traditionally 
tactile markets.
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retail strategy
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TIARA DHODY
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Treasures by Tiara shares 
how blending heirloom 
artistry with pop culture 

makes her brand 
collectible and clickable.
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Titan to hold pricing decisions across divisions 
as it chooses to assess impact of US tariffs

NEW DELHI

CK Venkataraman, MD of Titan Company Limited, ruled out 
a “knee-jerk reaction with respect to pricing” and said the 
company - which has a robust jewellery division including 
brands such as Tanishq, Zoya, Mia and CaratLane - plans to 
wait and watch until the end of August 

READ MORE

https://retailjewellerindia.com/titan-to-hold-pricing-decisions-across-divisions-as-it-chooses-to-assess-impact-of-us-tariffs/


https://cutt.ly/BeQl3ymf
https://retailjewellerindia.com/


GRT Jewellers addresses crying community need 
by contributing Rs 1 crore to kidney care NGO

CHENNAI

The donation is part of GRT Jewellers’ overall CSR allocation 
of Rs 3.67 crore this year, as it aims to alleviate community 
concerns through targeted financial assistance. The 
Tamilnad Kidney Research (TANKER) Foundation supports 
underprivileged kidney patients

READ MORE

https://retailjewellerindia.com/grt-jewellers-addresses-crying-community-need-by-contributing-rs-1-crore-to-kidney-care-ngo/


t h e  f a v o u r i t e  b u s i n e s s  m a g a z i n e  o f  r e t a i l  j e w e l l e r s
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Celebrities stand out in dazzling gold, silver and 
emerald creations from leading jewellers

MUMBAI

Celebrities showcased fine jewellery from leading Indian 
jewellers this week. From Kohinoor’s collector’s emeralds to 
Popley Eternal’s 22kt gold and Golden Window’s luxury silver, 
this week’s red-carpet and couture appearances were all 
about versatility and artistry

READ MORE

WHO WORE WHAT

https://retailjewellerindia.com/celebrities-stand-out-in-dazzling-gold-silver-and-emerald-creations-from-leading-jewellers/
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