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GJC announces 5th edition of ‘Lucky Lakshmr’
to spark nationwide jewellery sales surge

Scheduled to take place across India from September 22 to
November 9, 2025, the grand B2C event seeks to engage
next-gen consumers, boost organized retail participation and

Increase demand for gold jewellery in the upcoming festive
season

(RJ Exclusive)
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READ MORE 3&'3


https://retailjewellerindia.com/gjc-announces-5th-edition-of-lucky-lakshmi-to-spark-nationwide-jewellery-sales-surge/
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Solitaire Festival of India rallies 200+
retaillers to boost diamond sales nationwide

Running through August, the festival spearheaded by
Divine Solitaires o ers customers a mix of exclusive solitaire
Jewellery collections, assured gifts and bumper prize draws.
Participating retailers have reported strong growth in sales
and engagement

(RJ Exclusive)
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READ MORE 3&")


https://retailjewellerindia.com/solitaire-festival-of-india-rallies-200-retailers-to-boost-diamond-sales-nationwide/
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Isvari leverages Vaishali S Couture showcase to
Introduce artisanal line to HNI audience

NEW DELHI

The brand’s new jewellery edit was presented alongside
Vaishali Shadangule’s handloom creations at the event held
by the Ministry of Textiles to mark National Handloom Day.

The brand could engage directly with the elite 300+ audience
and generate potential leads

(RJ Exclusive)
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READ MORE 3&’)


https://retailjewellerindia.com/isvari-leverages-vaishali-s-couture-showcase-to-introduce-artisanal-lineto-hni-audience/
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PNG Jewellers celebrates tradition and connects
to customers via ‘Chala Kheluya Mangalagaur’

The event, which integrated the brand’s new Mangalsutra
line, had an outreach of over 8 million people on-ground and
through digital amplification. More than 20 Marathi television

and film personalities participated in the festivities, adding to
Its appeal

(RJ Exclusive)
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READ MORE 3&"3


https://retailjewellerindia.com/png-jewellers-celebrates-tradition-and-connects-to-customers-via-chala-kheluya-mangalagaur/
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'S Mumbai

Contact No.: + 91 9769933640 / 9137259504 | Email: support@smritijewels.com
Address: Raheja Tesla, Unit n0.234 Building no. 1B, TTC MIDC, Juinagar, Turbhe, Navi Mumbai-400705

Website - www.smritijewels.com | Instagram - www.instagram.com/smritijewelspvtltd
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Khimji Jewellers continues strategic alignment
with Femina Achievers Awards in Odisha

BHUBANESWAR

The partnership reflects the brand’s consistent association
with a platform recognizing excellence and leadership among
women. The brand chose not to showcase any jewellery

during the event, reflecting its intent to focus on purpose
over promotion

(RJ Exclusive)
READ MORE b


https://retailjewellerindia.com/khimji-jewellers-continues-strategic-alignment-with-femina-achievers-awards-in-odisha/
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Transforming brand stories into retail
design & build realities.

RETAIL DESIGN | DESIGN & BUILD | FIXTURES & FURNITURE
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Genesis Diamonds by Deepak Toms focuses on
custom jewellery redesign to make an impact

At the Palette Pop event in Kochi with an audience of 300+
women entrepreneurs, the brand introduced Iits jewellery
redesign services by asking visitors whether they were tired
of wearing the same jewellery for years, and encouraged
them to reset old ornaments

(RJ Exclusive)
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READ MORE 3&")


https://retailjewellerindia.com/genesis-diamonds-by-deepak-toms-focuses-on-custom-jewellery-redesign-to-make-an-impact/
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Neelkanth Jewellers deepens connect with
Pune brides through 10-day ‘Bridal A air’

The jeweller designed the campaign to have experts help
brides choose and style jewellery for various wedding
ceremonies, and address the challenges they face. In the first
five days, the event attracted more than 50 brides, with many
making purchases

(RJ Exclusive)
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READ MORE 3&"3


https://retailjewellerindia.com/neelkanth-jewellers-deepens-connect-with-pune-brides-through-10-day-bridal-affair/
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Sabyasachi launches digital boutique for India in
partnership with Tata CLIQ Luxury

The boutique, that goes live on the platform on August 21,
2025, will feature a curated assortment of fine jewellery from
Sabyasachi Calcutta, crafted in 18 carat gold, using VVS-VS

EF colour brilliant cut diamonds, natural pearls and precious
gemstones
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READ MORE 3&")


https://retailjewellerindia.com/sabyasachi-launches-digital-boutique-for-india-in-partnership-with-tata-cliq-luxury/
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Kalyan Jewellers strengthens brand play, returns
as assoclate partner for KBC Season 17

The partnership carries significant brand synergy, as KBC
host Amitabh Bachchan is Kalyan Jewellers’ global brand
ambassador and resonates deeply with audiences across age
groups. The brand aims to connect with customers across
linguistic and regional strata through the show

READ MORE b


https://retailjewellerindia.com/kalyan-jewellers-strengthens-brand-play-returns-as-associate-partner-for-kbc-season-17/
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Joyalukkas’ Brilliance Diamond Jewellery Show
reflects Mysuru’s penchant for natural diamonds

Presenting a wide selection of diamond jewellery In
combination with other precious stones and metals, the
show features designs ranging from elaborate bridal sets to
understated styles for daily wear. The show, that promotes
diamond sale, runs up to August 24

A/

READ MORE 3&")


https://retailjewellerindia.com/joyalukkas-brilliance-diamond-jewellery-show-reflects-mysurus-penchant-for-natural-diamonds/
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Titan to hold pricing decisions across divisions
as It chooses to assess impact of UStari s

NEW DELHI

CK Venkataraman, MD of Titan Company Limited, ruled out
a “knee-jerk reaction with respect to pricing” and said the
company - which has a robust jewellery division including
brands such as Tanishqg, Zoya, Mia and CaratLane - plans to
wait and watch until the end of August
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READ MORE 3&")


https://retailjewellerindia.com/titan-to-hold-pricing-decisions-across-divisions-as-it-chooses-to-assess-impact-of-us-tariffs/
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GRT Jewellers addresses crying community need
by contributing Rs 1 crore to kidney care NGO

The donation Is part of GRT Jewellers’ overall CSR allocation
of Rs 3.67 crore this year, as It aims to alleviate community
concerns through targeted financial assistance. The
Tamilnad Kidney Research (TANKER) Foundation supports
underprivileged kidney patients
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READ MORE 3&")


https://retailjewellerindia.com/grt-jewellers-addresses-crying-community-need-by-contributing-rs-1-crore-to-kidney-care-ngo/
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Celebrities stand out in dazzling gold, silver and
emerald creations from leading jewellers

Celebrities showcased fine jewellery from leading Indian
Jewellers this week. From Kohinoor’s collector’'s emeralds to
Popley Eternal’s 22kt gold and Golden Window’s luxury silver,
this week’s red-carpet and couture appearances were all
about versatility and artistry

A/

READ MORE 3&")


https://retailjewellerindia.com/celebrities-stand-out-in-dazzling-gold-silver-and-emerald-creations-from-leading-jewellers/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retail Dive sign up here
for free subscription. For past editions of Retail Dive,
you can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see It featured In this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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