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#SiblingTax: Kumari Fine Jewellery campaign
adds playful twist to Raksha Bandhan traditions

The ad flips the usual narrative of gift-giving by encouraging
sisters to ‘claim their dues’ for everything they’ve put up with
IN the course of growing up with brothers. It promotes the
brand’s jewellery as a form of ‘payback’, and its interactive
format appeals to younger audiences

(RJ Exclusive)
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https://retailjewellerindia.com/siblingtax-kumari-fine-jewellery-campaign-adds-playful-twist-to-raksha-bandhan-traditions/
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Rokde Jewellers sets out to pick customers as
brand ambassadors with month-long campaign

Season 5 of the brand’s ‘Happy Customers: Together Forever’
initiative invites customers to register for a chance to become
the face of Rokde Jewellers. It has seen high participation

with more than 450 entries across stores. The jeweller will
select 60 brand ambassadors

(RJ Exclusive)
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https://retailjewellerindia.com/rokde-jewellers-sets-out-to-pick-customers-as-brand-ambassadors-with-month-long-campaign/

' U ¥

Ultimate, Unique, Unmatched

The Gold & Silver Show of India

'y \
.‘ | @ m m
| a

151 :
iS | SEPTEMBER HIEE

> oo o - Helipad Exhibition Centre,
0 Gandhinagar, Gujarat

KEY FEATURES

‘ ® ® ® ® ®
n.n n'n g % 25
1000+ 600+ “T" 200+ | (@3 25000+ | W= 1500+ LAKH+
EXHIBITORS FROM ::\flﬂlulr PAN INDIA VISITORS HOSTED BUYERS EiEIIEITTlf]I:iR::EA
@  J
’ a ’ ) ?  15YEARS,
10 LAKH+ 33d 1 20 SHOWS

KNOWLEDGE SEMINAR FACE RECOCNTION
FOR GEMS & TECHNOLOGY
JEWELLERY INDUSTRY

B2B EXHIBITION
EXPERIENCE

- = « Main Sponsor - - -

[ $ VISITOR REGISTRATION
eIsEMmearnsell
Log on : www.g¢jS.C0.In

CHAINS PRIVATE LIMITED

Co-Sponsor
SHREE HARI @
[ H ORNAMENTS B)X;(EIINNDdlzogAﬁENATS BARCODE SOLUTIONS PVT. LTD. / JOintly Organized By \

- - - Badges Sponsor - - - - Directory Sponsor- - - G GJS

LLLLLLLLLLLLLLLLLLLLLLLL
GOLD ORNAMENTS WHOLESALE
JEWELLERS ASSOCIATION

A S| }o it

ORNAMENTS
it Industries Limited

vl A

M

#&‘) CLICK HERE to register g
CLICK HERE to reach us
.



https://cutt.ly/grYe0Sjm
https://cutt.ly/2rYe4VKh
https://cutt.ly/grYe0Sjm

A

-

- | N J
o 2,
n ¥ e
- e B
J S .
r .,F_I 5 = 05
, . '..Iql -
i = - .-‘-1I -
.E*_ &, .-.""l E
- g .
i
i
h -
S
/ ' _ ‘ ‘
-
‘ e T

.

retailjewellerindia.com

; "
TS A w

In-store styling session allows Svaraa Jewels
to engage customers before Raksha Bandhan

The event held at the brand’s Borivali store featured an image
consultant who provided practical fashion guidance on how
to style different outfits with the brand’s jewellery, enhancing
customer understanding of its products, while encouraging
festive shopping

(RJ Exclusive)
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https://retailjewellerindia.com/in-store-styling-session-allows-svaraa-jewels-to-engage-customers-before-raksha-bandhan/
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N.S. Jewellers uses retro-themed fundraiser to
drive engagement among female clientele

The event, organized by the Ladies Circle India, brought
together 150 women to explore vintage jewellery styles and

fashion at an intimate gathering. A relatab
was created for the brand’s jewellery with
ambassadors

(RJ Exclusive)
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https://retailjewellerindia.com/n-s-jewellers-uses-retro-themed-fundraiser-to-drive-engagement-among-women-consumers/
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~{ INDIA INTERNATIONAL JEWELLERY SHOW

Statement, design-rich but lightweight jewellery
takes centrestage at 11JS Premiere 2025

High gold prices leading to strained consumer budgets and
demand for versatility drive brands to offer lighter jewellery,
balancing high aesthetic impact with affordability across
bridal and everyday categories. Silver sees strong traction as

a segment
(RJ Exclusive)
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https://retailjewellerindia.com/statement-design-rich-but-lightweight-jewellery-takes-centre-stage-at-iijs-premiere-2025/
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Tanishg’s Raksha Bandhan film is a tribute to the
role siblings play in shaping one another

‘Brothers Written by Sisters’ is a stirring ode to siblinghood,
celebrating a sister’s influence that adds beauty, empathy
and meaning to every relationship, and a brother’s willingness
to recelve, reflect and reciprocate those values as they grow
together

READ MORE &‘.‘)


https://retailjewellerindia.com/tanishqs-raksha-bandhan-filmis-a-quiet-tribute-to-the-role-siblings-play-in-shaping-one-another/
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Kalyan Jewellers collaborates with Swiggy
Instamart for Raksha Bandhan gifting campaign

To bring the campaign to life, the brand has launched a
visually engaging TVC featuring actor Sreeleela. According to
Ramesh Kalyanaraman of Kalyan Jewellers, the partnership
alms to create new touchpoints with younger audiences who
value speed, convenience and thoughtfulness

READ MORE &3


https://retailjewellerindia.com/kalyan-jewellers-collaborates-with-swiggy-instamart-for-raksha-bandhan-gifting-campaign/
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CaratLane launches exclusive fine jewellery line
Inspired by the iconic sitcom Friends

Crafted in 9K and 14K gold, enamel and diamonds, the new
line offers 30+ designs that spark a wave of nostalgia as they
bring to life favourite elements of the sitcom, such as the
lobster, the couch, the smelly cat, the yellow doorframe and

Joey’s pizzat

READ MORE b


https://retailjewellerindia.com/caratlane-launches-exclusive-fine-jewellery-line-inspired-by-the-iconic-sitcom-friends/
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Experience refined elegance and masterful artistry
in every piece of our handcrafted jewelry.

Reach us at sales@romiljewelry.com
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Kishandas & Co. strengthens luxury positioning
with partnership at Hyundal India Couture Week

NEW DELHI

The brand collaborated with designer Jayanti Reddy,
complementing the tone and structure of her garments with
its jewellery, for the premium event. The partnership allowed
Kishandas & Co. to hold up jewellery as a central design
element within a couture runway narrative
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https://retailjewellerindia.com/kishandas-co-strengthens-luxury-positioning-with-partnership-at-hyundai-india-couture-week/
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Bluestone cuts its IPO size to Rs 820 crore, down
from Rs 1,000 crore declared earlier

BENGALURU

The company launches the IPO on August 11 and closes bids
on August 13. Its existing shareholders, including venture
capital firms Accel India and Kalaari Capital, will now sell 13.9

million shares in the offering, lower than the 24 million shares
proposed earlier

READ MORE b


https://retailjewellerindia.com/bluestone-cuts-forthcoming-ipo-size-to-rs-820-cr-down-from-rs-1000-cr-declared-earlier/
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#GIVAlympics: GIVA leverages internal sports
event to build team spirit and leadership

BENGALURU

The initiative shows how structured employee engagement
can break silos, build leaders and boost employer branding

IN @ competitive talent market. The brand’s aim is to enhance

cross-team col
culture as it ac

aboration and drive a strong workplace

nieves scale
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https://retailjewellerindia.com/givalympics-giva-leverages-internal-sports-event-to-build-team-spirit-and-leadership/

BIS changes silver hallmarking to HUID from
September 1, but it remains voluntary so far

NEW DELHI

As the new rule is set to take effect for silver jewellery and
artefacts, the Bureau of Indian Standards (BIS) is moving to
resolve technical challenges in hallmarking silver surfaces.
Marking as per the old system (four marks) for silver articles
will be allowed until August 31, 2025
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https://retailjewellerindia.com/mandatory-silver-hallmarking-from-september-1-marks-next-phase-in-bis-quality-standards-push/
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GJEPC urges immediate policy reforms as 50%
US tariff shakes up India’s jewellery industry

Forced to rethink global strategy, the industry is actively
evaluating relocation to low-tariff countries such as Dubai
and Mexico, which face US duties as low as 10% or less. Even
large players like Titan are reportedly considering shifting
operations to the Middle East

READ MORE &‘.‘)


https://retailjewellerindia.com/gjepc-urges-immediate-policy-reforms-as-50-us-tariff-shakes-up-indias-jewellery-industry/
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Long-term diaspora ties help Bengal Jewellery
go beyond business in the US and Canada

By showing up year after year at key NRI Bengali cultural
events like the North American Bengali Conference (NABC)
and Kallol NJ, the heritage jewellery brand has cultivated
community ties that extend beyond jewellery into shared

identity and memory

READ MORE b


https://retailjewellerindia.com/long-term-diaspora-ties-help-bengal-jewellery-go-beyond-business-in-the-us-and-canada/
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Star power, styled in stone: Jewellery moments
make a statement as celebrities step out

From bold diamonds to intricate heirloom-inspired pieces,
celebrity looks this week brought the spotlight on how
jewellery elevates contemporary styling. Be it fusion layering,
understated elegance or modern glamour, each ensemble
was anchored by a distinct jewellery narrative

READ MORE b


https://retailjewellerindia.com/star-power-styled-in-stone-jewellery-moments-make-a-statement-as-celebrities-step-out/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retail Dive sign up here
for free subscription. For past editions of Retail Dive,
you can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see It featured In this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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