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#SiblingTax: Kumari Fine Jewellery campaign 
adds playful twist to Raksha Bandhan traditions

MUMBAI

The ad flips the usual narrative of gift-giving by encouraging 
sisters to ‘claim their dues’ for everything they’ve put up with 
in the course of growing up with brothers. It promotes the 
brand’s jewellery as a form of ‘payback’, and its interactive 
format appeals to younger audiences
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/siblingtax-kumari-fine-jewellery-campaign-adds-playful-twist-to-raksha-bandhan-traditions/


Rokde Jewellers sets out to pick customers as 
brand ambassadors with month-long campaign 

NAGPUR

Season 5 of the brand’s ‘Happy Customers: Together Forever’ 
initiative invites customers to register for a chance to become 
the face of Rokde Jewellers. It has seen high participation 
with more than 450 entries across stores. The jeweller will 
select 60 brand ambassadors  
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/rokde-jewellers-sets-out-to-pick-customers-as-brand-ambassadors-with-month-long-campaign/


CLICK HERE to register
CLICK HERE to reach us

https://cutt.ly/grYe0Sjm
https://cutt.ly/2rYe4VKh
https://cutt.ly/grYe0Sjm


In-store styling session allows Svaraa Jewels 
to engage customers before Raksha Bandhan

MUMBAI

The event held at the brand’s Borivali store featured an image 
consultant who provided practical fashion guidance on how 
to style different outfits with the brand’s jewellery, enhancing 
customer understanding of its products, while encouraging 
festive shopping     
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/in-store-styling-session-allows-svaraa-jewels-to-engage-customers-before-raksha-bandhan/
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N.S. Jewellers uses retro-themed fundraiser to 
drive engagement among female clientele

SILIGURI

The event, organized by the Ladies Circle India, brought 
together 150 women to explore vintage jewellery styles and 
fashion at an intimate gathering. A relatable styling language 
was created for the brand’s jewellery with local faces as brand 
ambassadors
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/n-s-jewellers-uses-retro-themed-fundraiser-to-drive-engagement-among-women-consumers/


Statement, design-rich but lightweight jewellery 
takes centrestage at IIJS Premiere 2025

MUMBAI

High gold prices leading to strained consumer budgets and 
demand for versatility drive brands to offer lighter jewellery, 
balancing high aesthetic impact with affordability across 
bridal and everyday categories. Silver sees strong traction as 
a segment
(RJ Exclusive)

READ MORE

https://retailjewellerindia.com/statement-design-rich-but-lightweight-jewellery-takes-centre-stage-at-iijs-premiere-2025/
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Tanishq’s Raksha Bandhan film is a tribute to the 
role siblings play in shaping one another

MUMBAI

‘Brothers Written by Sisters’ is a stirring ode to siblinghood, 
celebrating a sister’s influence that adds beauty, empathy 
and meaning to every relationship, and a brother’s willingness 
to receive, reflect and reciprocate those values as they grow 
together 

READ MORE

https://retailjewellerindia.com/tanishqs-raksha-bandhan-filmis-a-quiet-tribute-to-the-role-siblings-play-in-shaping-one-another/
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Kalyan Jewellers collaborates with Swiggy 
Instamart for Raksha Bandhan gifting campaign

THRISSUR

To bring the campaign to life, the brand has launched a 
visually engaging TVC featuring actor Sreeleela. According to 
Ramesh Kalyanaraman of Kalyan Jewellers, the partnership 
aims to create new touchpoints with younger audiences who 
value speed, convenience and thoughtfulness

READ MORE

https://retailjewellerindia.com/kalyan-jewellers-collaborates-with-swiggy-instamart-for-raksha-bandhan-gifting-campaign/
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CLICK HERE to view collection

https://vijayexports.co.in/
https://cutt.ly/ewSYNI2r
https://www.instagram.com/vijayexports/?igsh=bTV3cjUwYWt0ZTh3


CaratLane launches exclusive fine jewellery line 
inspired by the iconic sitcom Friends

MUMBAI

Crafted in 9K and 14K gold, enamel and diamonds, the new 
line offers 30+ designs that spark a wave of nostalgia as they 
bring to life favourite elements of the sitcom, such as the 
lobster, the couch, the smelly cat, the yellow doorframe and 
Joey’s pizzat 
 

READ MORE

https://retailjewellerindia.com/caratlane-launches-exclusive-fine-jewellery-line-inspired-by-the-iconic-sitcom-friends/


CLICK HERE to view collection
CLICK HERE to reach us

https://cutt.ly/1ezSFFqK
https://cutt.ly/3ezSGZP0
https://www.instagram.com/romiljewelry?igsh=cWVqMms0a25yc284


Kishandas & Co. strengthens luxury positioning 
with partnership at Hyundai India Couture Week

NEW DELHI

The brand collaborated with designer Jayanti Reddy, 
complementing the tone and structure of her garments with 
its jewellery, for the premium event. The partnership allowed 
Kishandas & Co. to hold up jewellery as a central design 
element within a couture runway narrative 

READ MORE

https://retailjewellerindia.com/kishandas-co-strengthens-luxury-positioning-with-partnership-at-hyundai-india-couture-week/
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 Gold trends continue 
to remain bullish. With 
a 35% increase in overall 
sales value this Akshaya 
Tritiya, gold sales are 
expected to be consistent 
with last year’s volume of 

20 tonnes. While exports have dipped by 
around 5%, the domestic market remains 
robust through purchase occasions 
like Akshaya Tritiya. Consumers today 
ascribe to gold as a fashion statement 
and status symbol, along with its 
investment appeal. With mandatory 
hallmarking, trust in gold jewellery has 
increased, with more people, especially 
the younger generation, choosing 
jewellery over bullion  

Rajesh Rokde, Chairman, GJC

 Gold’s long-term 
outlook remains 
robust, underpinned 
by macroeconomic and 
geopolitical factors. In 
Q1 2025, global gold 

demand reached 1,206 tonnes—the 
highest since 2016—despite high 
prices. While jewellery demand 
by volume fell 21%, the value of 
consumer spending on gold jewellery 
rose 9% year-on-year to $35 billion, 
reflecting continued confidence in 
gold. Akshaya Tritiya 2025 reflected 
this phenomenon, as gold remains a 
reliable store of value. This market 
resilience, along with sustained 
interest from central banks and 
investors, reinforces gold’s enduring 
investment appeal 

Sachin Jain, Regional CEO, India, 
World Gold Council

Akshay Tritiya 2025 sees a festive shift as exchange 
programmes and e-commerce fuel buying decisions, even as 

light weight diamond jewellery sales soar

Mohini Pradhan

Continue reading on page 02

AKSHAYA TRITIYA 2025:  
BEYOND GOLD, 

STILL GOLD

A
midst gold price volatility, 
Akshaya Tritiya 2025 
witnessed positive 
consumer 
sentiment. Gold 

held its ground as a safe-haven, 
while consumer choices 
whispered change—old jewellery 
made way for HUID-compliant 
pieces through value-smart exchange 
programmes, and trust in e-commerce 
transformed screens into showrooms. As 
diamond, polki, and silver pieces gained 
prominence, the once gold-dominated 
celebration expanded its palette. Retailers, 
attuned to the shift, embraced lighter designs 
and diverse offerings, reflecting evolving 
customer preferences.

MODERN BUYING MODES 
Additionally, two major developments were 

noted in purchasing patterns: the 
growing popularity of exchange 

programmes and the increasing 
adoption of e-commerce. 
Customers offered old or 
lower-purity jewellery for 
newer, HUID-compliant 

pieces, as the former attracted 
budget-conscious buyers 

with the advantage of higher gold 
valuations. Simultaneously, e-commerce 
gained traction, as some retailers attributed 
60–65% of their revenue to online sales. 
Consumers now trust digital platforms due 
to improved transparency, certification, 
and convenience, reflecting a broader trend 
toward digital convenience in traditionally 
tactile markets.
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The renovated 10,000 
square feet Kalyan 

store aims to 
elevate the brand’s 

retail strategy
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TIARA DHODY
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collectible and clickable.
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Bluestone cuts its IPO size to Rs 820 crore, down 
from Rs 1,000 crore declared earlier

BENGALURU

The company launches the IPO on August 11 and closes bids 
on August 13. Its existing shareholders, including venture 
capital firms Accel India and Kalaari Capital, will now sell 13.9 
million shares in the offering, lower than the 24 million shares 
proposed earlier

READ MORE

https://retailjewellerindia.com/bluestone-cuts-forthcoming-ipo-size-to-rs-820-cr-down-from-rs-1000-cr-declared-earlier/
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#GIVAlympics: GIVA leverages internal sports 
event to build team spirit and leadership

BENGALURU

The initiative shows how structured employee engagement 
can break silos, build leaders and boost employer branding 
in a competitive talent market. The brand’s aim is to enhance 
cross-team collaboration and drive a strong workplace 
culture as it achieves scale 

READ MORE

https://retailjewellerindia.com/givalympics-giva-leverages-internal-sports-event-to-build-team-spirit-and-leadership/


BIS changes silver hallmarking to HUID from 
September 1, but it remains voluntary so far

NEW DELHI

As the new rule is set to take effect for silver jewellery and 
artefacts, the Bureau of Indian Standards (BIS) is moving to 
resolve technical challenges in hallmarking silver surfaces. 
Marking as per the old system (four marks) for silver articles 
will be allowed until August 31, 2025

READ MORE

https://retailjewellerindia.com/mandatory-silver-hallmarking-from-september-1-marks-next-phase-in-bis-quality-standards-push/


GJEPC urges immediate policy reforms as 50% 
US tariff shakes up India’s jewellery industry

MUMBAI

Forced to rethink global strategy, the industry is actively 
evaluating relocation to low-tariff countries such as Dubai 
and Mexico, which face US duties as low as 10% or less. Even 
large players like Titan are reportedly considering shifting 
operations to the Middle East

READ MORE

https://retailjewellerindia.com/gjepc-urges-immediate-policy-reforms-as-50-us-tariff-shakes-up-indias-jewellery-industry/


https://cutt.ly/BeQl3ymf
https://retailjewellerindia.com/


Long-term diaspora ties help Bengal Jewellery 
go beyond business in the US and Canada

TORONTO

By showing up year after year at key NRI Bengali cultural 
events like the North American Bengali Conference (NABC) 
and Kallol NJ, the heritage jewellery brand has cultivated 
community ties that extend beyond jewellery into shared 
identity and memory

READ MORE

WIDE ANGLE

https://retailjewellerindia.com/long-term-diaspora-ties-help-bengal-jewellery-go-beyond-business-in-the-us-and-canada/
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WHO WORE WHAT

Star power, styled in stone: Jewellery moments 
make a statement as celebrities step out

MUMBAI

From bold diamonds to intricate heirloom-inspired pieces, 
celebrity looks this week brought the spotlight on how 
jewellery elevates contemporary styling. Be it fusion layering, 
understated elegance or modern glamour, each ensemble 
was anchored by a distinct jewellery narrative

READ MORE

https://retailjewellerindia.com/star-power-styled-in-stone-jewellery-moments-make-a-statement-as-celebrities-step-out/
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