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Isvari bets on cultural story-telling and designer
syhergy to expand premium market appeal

NEW DELHI

The jeweller has collaborated with designer Amit Aggarwal for

the new collection ‘Banarsi: The Art of Becoming’, to elevate
the brand narrative through a cross-category connect. A joint
presentation at the upcoming India Couture Week will tap the
luxury segment for the new line

(RJ Exclusive)

A/

READ MORE 3&"3


https://retailjewellerindia.com/isvari-bets-on-cultural-story-telling-and-designer-synergy-to-expand-premium-market-appeal/

' chandukaka Saraf’

Jewellers Loved Across Generations

GRAND OPENING

IN PANVEL

Friday, 4™ July 2025 | 11:00 AM

A Golden Opportunity to

Win Gifts on Jewellery Purchase!

Offer from 4™ - 9™ July

Mahindra Thar

On purchase of T50,000* or abbove Brd on &n Investment of T35,

1cAr-

00" or above.

Up to 10% cff on Gold making charges
Up to 100% cff on Dlamond making charges
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Chandukaka Saraf Jewellers turns to mega
give-aways to build its reputation in a new market

T
o
13th store In
with first-tim
values and gaining trust
(RJ Exclusive)

ne brand launc
kes and a Mah

Panvel. It aims to establish
e jewellery buyers by promnr

ned a 360-degree marketing exercise - with
iIndra Thar as prizes - alongside opening of its

ong-term relationships
oting the brand’s

A/

L,
,b

READ MORE



https://retailjewellerindia.com/chandukaka-saraf-jewellers-turns-to-mega-give-aways-to-build-its-reputation-in-a-new-market/

[Discover our
diamond
masterpieces

at I1JS Premiere '25
30 July - 3 August

The Select Club
Jio World Convention Centre

Stall Club 26A Hall JWCC

RSVP +9193317 62239

Wholesale & Export
by Sawansukha

&‘) CLICK HERE to view collection
CLICK HERE to reach us @‘D



https://cutt.ly/TrYjFUIb
https://www.sawansukha.com/
https://www.instagram.com/sawansukhaindia
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Vandals uses physical destruction as a branding
tool with its ‘Destroy to Create’ campaign

Transforming spaces into canvases of actual disruption, the

ﬁ

C

_GD brand from the House of Mahesh Notandass aims to shape

OW new-age consumers experience jewellery, and compel
nose who may not have been open to lab-grown diamonds to

C

nink differently about the genre

(RJ Exclusive)
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READ MORE 3&’)


https://retailjewellerindia.com/vandals-uses-physical-destruction-as-a-branding-tool-with-its-destroy-to-create-campaign/
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Meralda Jewels seeks out NRI bridal buyers
through seminar series and Star Bride campaign

The initiative targets key bridal decision-makers through
workshops in Thrissur, Kozhikode and Kochi, at a time when
a large number of NRIs return to Kerala for weddings. It gives
the brand access to a community already invested in high-
value wedding purchases

(RJ Exclusive)
READ MORE b


https://retailjewellerindia.com/meralda-jewels-seeks-out-nri-bridal-buyers-through-seminar-series-and-star-bride-campaign/

GOLD & DIAMONDS

—— MAKE IN BHARAT , FOR THEWORLD ——

KIMORA

Solitaires that shine the brightest
A SKY PRODUCT

INTERNATIONAL

STALL NO. 4T 506A

=i .l-""-.".i " y

‘Bombay Exhibition Centre ~-Mumbai

LUXURY THAT SHINES BOLD

5 .
+91 90898 99000 Dskygold.coii

'&) CLICK HERE to view collection

CLICK HERE to reach us



https://www.skygold.co.in
https://cutt.ly/OeJjMqXx
http://www.skygold.co.in
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DENTIFY THE MYSTERY SOUND
IIHIIH[I OITY 51.9 FM AND CASH IN

Thakur Prasad Gopal Das Jewellers leverages
‘City Secret Sound’ to drive footfalls to its store

GORAKHPUR

The intriguing campaign around the audio contest on Radio

City 9

9 FM connected the brand with loca

Gorak

Npur and created store-level buzz, whi

Isteners In

e consistent

radio branding and an on-ground prize distribution event
afforded it visibility

(RJ Exclusive)
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READ MORE 3&")


https://retailjewellerindia.com/thakur-prasad-gopal-das-jewellers-leverages-city-secret-sound-to-drive-footfalls-to-its-store/ 
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PREMIERE 2025

31% July - 4* August 2025
Bombay Exhibition Centre - Mumbai

HALL- 1(1A 34A) NESCO (BEC)

Contact No.:+ 91 9769933640 | 9137259504 | Email: support@smritijeWels.com
Address: Raheja Tesla, Unit no.234 Building no. 1B, TTC MIDC, Juinagar, Turbhe, Navi Mumbai-400705

Website - www.smritijewels.com | Instagram - www.instagram.com/smritijewelspvtitd

&‘) CLICK HERE to view collection
CLICK HERE to reach us



https://cutt.ly/0rYjKz9L
https://cutt.ly/srYjJwQH
https://cutt.ly/srYjJwQH

TITAN

COMPANY

Arun Narayan to take charge as CEO of Titan’s
Jewellery Division from January 1, 2026

Currently leading Titan’s Tanishg India operations across retail,
marketing, and merchandising, Narayan has been at the helm
of the Tanishqg India business since April 2020. He succeeds
Ajoy Chawla, who moves to his new role as MD of Titan
Company from January 1, 2026

READ MORE b



https://retailjewellerindia.com/arun-narayan-to-take-charge-as-ceo-of-titans-jewellery-division-from-january-1-2026/

EXPERIENCE THE ALLURE OF

O

DIAMOND
DREAMS

COME VISIT US AT I1JS

www.diamonddreamsinternational.com
Whatsapp +94 (72) 222 5180

b CLICK HERE to view collection
CLICK HERE to reach us



https://cutt.ly/trxc7A5L
https://cutt.ly/1rxc6K7U
https://cutt.ly/trxc7A5L
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GIVA’s new film with Anushka Sharma reframes
Raksha Bandhan traditions for brand impact

BENGALURU

The campaign challenges conventional Rakhi narratives

by shifting focus from traditional sibling relationships to
broader expressions of care and protection. The brand’s
focus this year is on silver rakhis with lab-grown diamond
embellishments, designed to be worn beyond the occasion

\7

READ MORE 3&"3


https://retailjewellerindia.com/givas-new-film-with-anushka-sharma-reframes-raksha-bandhan-traditions-for-brand-impact/
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l l ]q INDIA
INTERNATIONAL
oy, JEWELLERY SHOW
PREMIER 2025

July 31 to August 4, 2025
BEC (Bombay Exhibition Centre)

STALL NO

1C82B

MANUFACTURERS OF
18K POLKI & DIAMOND JEWELRY SPECIALIZED IN VICTORIAN STYLE & 22K JUNAGADH (UNCUT) JEWELRY

a T T XS

© SHOP NO. 104, SURABHI SHRADHA, AHUJA ESTATE, ABIDS, HYDERABAD-500001.
© info@aravjewels.com @ aravjewels @ 73375 73356

&‘) CLICK HERE to view collection

CLICK HERE to reach us



https://cutt.ly/rrYjZxhx
https://cutt.ly/IrYjLL4N
https://cutt.ly/IrYjLL4N
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Ratnalaya Jewellers engages locals through
high-impact blood donation camp in Patha

The brand’s Danapur branch hosted the camp with huge
public participation and digital traction, reinforcing the

jeweller’s aim to serve a genuine need in the community
while also strengthening the human connect around the

brand. A strong publicity campaign ensured reach beyond
Ratnalaya’s core customer base

A7

READ MORE 3&"3


https://retailjewellerindia.com/ratnalaya-jewellers-engages-locals-through-high-impact-blood-donation-camp-in-patna/

/\ usmit @ ausmit.in

READY TO
TRANSFORM YOUR
JEWELLERY BUSINESS?

Choose Ausmit — where tradition
meets technology.

About Ausmit

lndia’g First Al_Driven Gems & Connecting 200+ trusted brands with 1,000+
' global retail buyers. With 1,000+ curated
JCW@]]@F}’ ECOSyStem products, smart design tools, digital

storefronts, and virtual trade shows, Ausmit
unites tradition and tech to streamline sourcing,
spark collaboration, and scale growth across
the entire jewellery supply chain.

Ausmit empowers every player in the jewellery supply
chain to collaborate, grow, and thrive all in one place.

Why Choose Ausmit?

Why do Manufacturers choose us? Why Retailers choose us?
« Trade with Confidence * Smarter Retail Operations E
« Curated, Verified Network * Direct Manufacturer Access @
* Personalised Matchmaking * Instant Marketing Power -
®

20+ Manufacturers 400+ Retailers

&‘) CLICK HERE to view collection
CLICK HERE to reach us



https://cutt.ly/WrU5bmak
https://cutt.ly/PrUtHd14
https://cutt.ly/orUtJ2cG
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SINCE 1900

L XLay agant

Aadi_

nJULY 17 AUGUST <

i Anna Nagar | Frisco, Texas

VBJ Since 1900 unvelils ‘Extravagant Aad/i’
campaign to celebrate the auspicious season

and enables the jewe
{ encourages custom

devotion

The six-week campaign runs from July 11 to August 17, 2025,

ler to reach out to a wider audience.
ers to buy the brand’s handcrafted

jewellery during a sacred time of worship, prosperity and

A/

READ MORE 3&")


https://retailjewellerindia.com/vbj-since-1900-unveils-extravagant-aadi-festival-campaign-to-celebrate-the-auspicious-season/

THE STORE MAKERS

atmdsphere Jewellery

EXPERIENCES

Where ambience, layout, and material come together
to frame every jewel in its best light.

RETAIL DESIGN | DESIGN & BUILD | FIXTURES & FURNITURE

'&‘) CLICK HERE to view collection
CLICK HERE to reach us @D



https://cutt.ly/jrnSLwEj
https://cutt.ly/ernSZgvM
https://cutt.ly/jrnSLwEj

CARATLANE ]
Accelerates Ml:i
Growth
in Uttar Pradesh

retailjewellerindia.com

CaratLane intensifies focus on Uttar Pradesh as it
charts regional growth strategy for FY26

LUCKNOW

ne brand’s plan is to expand its presence in the State by
ntering new cities, strengthening customer relationships

nd continuing to innovate around how people discover and
urchase jewellery. It plans to [aunch 15 new stores across UP
uring FY26

O O v © —

A7

READ MORE 3&"3


https://retailjewellerindia.com/caratlane-intensifies-focus-on-uttar-pradesh-as-it-charts-regional-growth-strategy-for-fy26/

/vajrajewelsahmedabad | & +9198799 55110
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https://cutt.ly/6rYe8lsA
https://www.instagram.com/vajrajewelsahmedabad
https://www.instagram.com/vajrajewelsahmedabad
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TBZ - The Original sets out to promote
environmental responsibility among children

The brand recently conducted an awareness session and
tree-plantation drive, in partnership with Pahley Akshar
Foundation. The initiative was part of #TBZCares, the
company’s structured CSR platform, aligning with its larger
mission of adapting sustainability into its business practices

A7

READ MORE 3&")


https://retailjewellerindia.com/tbz-the-original-sets-out-to-promote-environmental-responsibility-among-school-children/
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Ultimate, Unique, Unmatched

The Gold & Silver Show of India
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> oo o - Helipad Exhibition Centre,
0 Gandhinagar, Gujarat

KEY FEATURES
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KNOWLEDGE SEMINAR FACE RECOCNTION
FOR GEMS & TECHNOLOGY
JEWELLERY INDUSTRY

B2B EXHIBITION
EXPERIENCE

- = « Main Sponsor - - -

[ $ VISITOR REGISTRATION
eIsEMmearnsell
Log on : www.g¢jS.C0.In

CHAINS PRIVATE LIMITED

Co-Sponsor
SHREE HARI @
[ H ORNAMENTS B)X;(EIINNDdlzogAﬁENATS BARCODE SOLUTIONS PVT. LTD. / JOintly Organized By \

- - - Badges Sponsor - - - - Directory Sponsor- - - G GJS
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GOLD ORNAMENTS WHOLESALE
JEWELLERS ASSOCIATION
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CLICK HERE to reach us
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Ranka Jewellers’ Doctors’ Day campaign brings

focus on a new

segment of customers

The engagement was structured in two formats: either the

store teams visitec
the stores. Betwee

the hospitals or doctors were invited to

N June 20 and July 10, 2025, the campaign

covered 25+ hospitals and felicitated 80+ doctors across

Pune

READ MORE &‘.‘)


https://retailjewellerindia.com/ranka-jewellers-doctors-day-campaign-brings-focus-on-a-new-segment-of-customers/ 
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Turn heads with this
ROMIL JEWELRY masterpiece
where luminous diamonds
striking pink sapphires
and a rose gold design

unite in a vision of beauty.

Reach us at: sales(@romiljewelry.com

b CLICK HERE to view collection

CLICK HERE to reach us



https://cutt.ly/1ezSFFqK
https://cutt.ly/3ezSGZP0
https://www.instagram.com/romiljewelry?igsh=cWVqMms0a25yc284

Arundhati Jewellers organizes large-scale
‘annaprasad’ distribution at Puri’s Bahuda Jatra

Through its CSR arm, the Arundhati Foundation, the brand
distributed meals to thousands of pilgrims at Puri Baradanda,
marking a strong presence at one of Odisha’s most

popular and spiritually significant events and reinforcing its
commitment to community welfare

READ MORE b



https://retailjewellerindia.com/arundhati-jewellers-organizes-large-scale-annaprasad-distribution-at-puris-bahuda-jatra/ 

O ) AWARDS
B 20255

YOU BRING IN

THE MASTERPIECES
WE BRING YOU

THE GLORY

Grand Awards Night
1st August 2025

CLICK HERE for any queries @‘D



https://cutt.ly/NrsUsgt7

NATURAL
DIAMOND

WIDE ANGLE

COUNCIL

retailjewellerindia.com

David Kellie, CEO of the Natural Diamond
Council, announces his decision to step down

NEW YORK

U
k

inked
ntil th

nown as the Diamond Producers Association, as the Natural

He made the news publ

n profile, and sa
e end of 2025. F

Ic through a recent post on

Id he will continue In his posi

e had rebranded the group,

Diamond Council in June 2020

READ MORE b

NIS

tion
earlier



https://retailjewellerindia.com/david-kellie-ceo-of-the-natural-diamond-council-announces-his-decision-to-step-down/
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Retail

The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
nonds

Click for more details



https://cutt.ly/MCU3qlJ
https://cutt.ly/d71FuvL
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RAHUL MISHRA TANISHQ RAHUL MISHRA

A PRODUCT
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Tanishq marks its third Paris Couture Week with
the ‘Radiance in Rhythm’ showcase

The brand has continued its association as the official
jewellery partner for designer Rahul Mishra. Featuring rare
natural diamonds and a diverse mix of gemstones, the
showcase aligns with the brand’s ongoing push into global
design conversations

READ MORE &3


https://retailjewellerindia.com/tanishq-marks-third-paris-couture-week-appearance-with-the-radiance-in-rhythm-showcase/
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https://cutt.ly/2rTtRRer
http://wa.link/4e8c7o
https://cutt.ly/2rTtRRer
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JEWELLERY

retailjewellerindia.com |
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Sabyasachi takes Bengal-inspired high jewellery
to an exclusive residency at Harrods

To be held at the London luxury store’s iconic Knightsbridge
Penthouse Suite from July 21 to 27, the showcase features
two signature lines: Bengal Royale and Bengal Byzantine
Broadway, merging Eastern craftsmanship with Western
grandeur

A/

READ MORE 3&"3


https://retailjewellerindia.com/sabyasachi-takes-bengal-inspired-high-jewellery-to-an-exclusive-residency-at-harrods/

Retarl Jeweller

The Favourite Business Magazine of Retail Jewellers

FOLLOW US ON

f TheRetaillJeweller

retailJeweller_india

Y retailjwlrindia

o TheRetailJeweller

IN The Retail Jeweller India

retailjewellerindia.com

To feature your story contact

Soma Bhatta +91 99878 11350, soma.bhatta@retailjewellerindia.com

To advertise with us contact

Chirag Waghela +91 91672 52611, chirag.waghela@retailjewellerindia.com
Ashish Dubal +9138433( 07381, ashish.dubal@retailjewellerindia.com

To know about our events contact

Himali Shinde +91 (738232907,
himali.shinde@retailjewellerindia.com@retailjewellerindia.com

’&‘) CLICK HERE to follow us on social media handles

CLICK HERE to reach The Retail Jeweller @D
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The Week in Jewels: How stars gave classic gold
and polki a subtly modern twist

From legacy polki to contemporary gold, celebrities across
the spectrum brought out the best in Indian fine jewellery.
Be it Katrina Kaif in gold ornaments by Kalyan Jewellers

or Huma Qureshi sporting a House of Rambhajos set, they
made statements that blend tradition, glamour and regional
craftsmanship

\7

READ MORE 3&"3


https://retailjewellerindia.com/the-week-in-jewels-how-stars-gave-classic-gold-and-polki-a-subtly-modern-twist/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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