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#Bridallnsider: As modern brides seek style cues,
Rivaah by Tanishq responds with video series

BENGALURU

The series offers curated styling content from an expert,
iIntegrating real-time fashion insights with Rivaah’s wide
bridal jewellery portfolio. Instead of simply showcasing
products, it contextualizes them in real wedding settings,
making the narrative personal and experiential

(RJ Exclusive)

READ MORE b


https://retailjewellerindia.com/bridalinsider-as-modern-brides-seek-style-cues-rivaah-by-tanishq-responds-with-video-series/ 
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£ NOVOTEL JAIPUR CONVENTION CENTRE
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VISITORS REGISTRATION OPEN
VIsit: www.jasjaipur.com

252, Johar1 Bazar, Jaipur, Ph: 0141-4034112/113, +91 93523 70067, +91 63781 81421
E: info@jasjaipur.com | www.jasjaipur.com

CLICK HERE to register

CLICK HERE to reach us



http://www.jasjaipur.com
https://cutt.ly/ernsUx5J
https://cutt.ly/UrnsQqvZ
http://www.jasjaipur.com
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Why Indriya created statement pieces Rajmudra
and Anantara to stand apart in the jewellery race

HYDERABAD

Abhishek Rastogi, Design Head at Indriya, decodes the brand’s
strateqgy, says the two jewellery pieces - drawing from rich
traditions of the Maratha empire and South India - reflect the
brand’s commitment to cultural memory and regional identity,
more than mass appeal

(RJ Exclusive)

A/

READ MORE 3&’)



https://retailjewellerindia.com/why-indriya-created-statement-pieces-rajmudra-and-anantara-to-stand-apart-in-jewellery-race/ 
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. § /sksethjewellers MOHANLAL SETH
© +91 9322212220 / 022 22402405-07 Mumbai

\{‘) CLICK HERE to view collection

CLICK HERE to reach us



https://www.instagram.com/sksethjewellers
https://cutt.ly/7woz0Kvw
https://www.instagram.com/sksethjewellers
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Shaya promotes self-expression through 925
silver jewellery in new advertising campaign

The campaign aims to reinforce brand identity and connect
with both loyal and new customers while marking the brand’s
expansion into new product categories and strengthening

Its presence in the affordable silver jewellery market. It also
reaches out to young jewellery buyers

(RJ Exclusive)

A/

READ MORE 3&


https://retailjewellerindia.com/shaya-promotes-self-expression-through-925-silver-jewellery-in-new-advertising-campaign/ 
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EVERY SHOWCASE

RETAIL DESIGN | DESIGN & BUILD | FIXTURES & FURNITURE
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CLICK HERE to reach us
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Sona Chandis aligns with luxury platform to
present its jewellery to an affluent audience

The Luxo Show created visibility and potential customer
leads for Sona Chandis. The event, attended by an estimated
4,000+ people, brought direct business impact for the
jeweller, with some attendees walking into their store and
asking for pieces they had seen at the show

(RJ Exclusive)

A/

READ MORE 3&,")


https://retailjewellerindia.com/sona-chandis-aligns-with-luxury-platform-to-showcase-its-jewellery-before-an-affluent-audience/ 
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Punjabi Saraf makes customers part of its craft
through interactive Meenakari workshop

The two-day in-store event offered customers a chance to
explore the traditional craft hands-on. Artisans demonstrated
the steps, after which 30-odd participants each day were

guided through creating their own Meenakari designs using

basic materials provided to them
(RJ Exclusive)

A/

READ MORE 3&"3



https://retailjewellerindia.com/punjabi-saraf-makes-customers-part-of-its-craft-through-interactive-meenakari-workshop/ 
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Presents a 2-Day Exhibitor-Designer Workshop

ACADEMY OF DESIGN =42

An Exclusive opportunity to collaborate with

GCC designers, and co-create culturally
relevant jewellery for SAJEX 2025

-rrr-17|'-'-'|' 1 'l.""l:“‘"l‘1'|'|.'|.“11'

1\ mmm\m
- '-'f'lll' '& mmmw.m

‘\H' \‘L\‘h‘m‘ﬂ
H m‘;\\\\\\\mw
| *1. "a I\ m ".'433'! "

Dates: 30™ June to I¢ July 2025
0 GCC Expertly Curated Fee:

{
|
)
i
&
l
1

Designers Program 50,000 + Taxes

For enquiries, please contact us.

SA]EX The World Gem and Jewellery Fair
229) 11" - 13" Sep, 2025 : Jeddah Superdome

Barjinder Kohli (@) 8652634499
barjinder.kohli@gjepcindia.com

D

For Enquiry Contact:

YOUR CRAFT, OUR REACH, EXPORT WORLDWIDE WITH GJEPC

M

b CLICK HERE to register
CLICK HERE to reach us @D
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CaratLane ‘hits different’ with jewellery-first
content at Style Icons Summit and Awards 2025

Instead of going the usual logo placement route, the brand
explored more immersive formats. It created a ‘CaratLane

Style Zone’, where celebrities actually experienced the
brand’s jewellery and faced a rapid-fire round of questioning

to share their jewellery anecdotes

A/

READ MORE 3&")


https://retailjewellerindia.com/caratlane-hits-different-with-jewellery-first-content-at-style-icons-summit-and-awards-2025/
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PNG Jewellers enters high-growth lightweight
jewellery segment with new brand ‘Litestyle’

Crafted in 18K and 22K gold, Litestyle offers design-forward
fine jewellery for everyday wear, tailored for the modern
ndian woman in the 25 to 40 age group. PNG launches two

_itestyle stores, one each at Kharadi and Wakad in Pune, on
June 22, 2025

READ MORE b


https://retailjewellerindia.com/png-jewellers-enters-high-growth-lightweight-jewellery-segment-with-new-brand-litestyle/

Senco Gold targets 40% revenue inflow from
non-East markets by FY30, says Suvankar Sen

KOLKATA

The company’s revenue from non-East markets grew by 23%
to Rs 1,230 crore in FY25. It plans to fuel further growth and
deepen its national footprint by opening more company-

owned and franchise-run stores. In FY26, it plans to open 18-
20 new stores

READ MORE b



https://retailjewellerindia.com/senco-gold-targets-40-revenue-inflow-from-non-east-markets-by-fy30-says-suvankar-sen/

retailjewellerindia.com

PNGS Reva Diamond Jewellery files draft papers
with SEBI to raise Rs 450 crore via IPO

-unds to the tune of Rs 286.5 crore wi

and promotional expenses related to t
new stores, while some funds will be a
corporate purposes to enhance Brand

Il be used to set up

15 new stores by FY 2028, and Rs 35.4 crore for marketing

ne launch of these
located for general

Reva

READ MORE b


https://retailjewellerindia.com/pngs-reva-diamond-jewellery-files-draft-papers-with-sebi-to-raise-rs-450-crore-via-ipo/
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Malabar Gold & Diamonds reaches 400-store
milestone with launch of new showroom in Noida

The new store at Noida’s Wave One mall was inaugurated
by M.P. Ahammed, Chairman of Malabar Group. The brand’s
strong retaill network is spread across 13 countries including

India, the Middle East, the Far East, the USA, the UK, Canada
and Australia

READ MORE b


https://retailjewellerindia.com/malabar-gold-diamonds-reaches-400-store-milestone-with-launch-of-new-showroom-at-wave-one-mall-noida/
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THE GLORY

Grand Awards Night
1st August 2025

CLICK HERE for any queries @‘D
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PGI India all set to host 8th platinum buyer-seller
meet from June 26 to 27 in Kochi

This year’s agenda looks at how new product development,
pricing trends and marketing strategies can support category

through compelling design
partners from PGI’s nationa

demand even as it focuses on the next phase of growth

anguage. Around 60 retall
network are slated to attend

READ MORE b



https://retailjewellerindia.com/pgi-india-all-set-to-host-8th-platinum-buyer-seller-meet-from-june-26-to-27-in-kochi/  
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
nonds

Click for more details



https://cutt.ly/MCU3qlJ
https://cutt.ly/d71FuvL

WIDE ANGLE

GJEPC signs historic Luanda Accord that will
support global marketing of natural diamonds

The signatories—mining ministers of Angola, Botswana,
South Africa, Namibia and DRC, besides GJEPC, AWDC,
DMCC and De Beers—pledged to contribute 1% of annual
rough diamond revenues to fund a worldwide marketing
campaign led by the Natural Diamond Councll

\7

READ MORE 3&"3


https://retailjewellerindia.com/gjepc-signs-historic-luanda-accord-that-commits-to-support-global-marketing-of-natural-diamonds/
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Digital Edition

COVER STORY: DE BEERS 2.0

De Beers presents its bold strategy to
reignite India’s natural diamond demand
through targeted campaigns and retail
support
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THE FARV I RITE

COVER STORY: RETAIL JEWELLER
SOUTH FORUM 2025

gathered South India’s jewellers to explore
digital trends, sub-brands, regional
expansion, and silver’s bridal appeal

THE INTERVIEW: SHYAMALA RAMANAN
BUSINESS HEAD, MIA BY TANISHQ
discusses redefining daily wear fine jewellery
and building a Rs. 1,000 crore omni-channel
brand with high-velocity retail growth

BRAND PROFILE PRECIOUS: KAILASH
KABRA, FOUNDER AND MD, KK JEWELS
talks about the brand’s evolution into Kabra
Jewels through its recent IPO, Rs 200 crore
milestone, bridal positioning, and service-first
culture powering retail growth
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operations, to create a digitally precise,
predictive omnichannel national powerhouse

CLICKTO READ
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’&‘) CLICK HERE to read the magazine
CLICK HERE to reach The Retail Jeweller
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Bhima launches ‘Super Woman Toastmasters
Club’ to impart communication skills

The new Initiative Is an expansion of the brand’s long-
standing women’s empowerment initiative, the Bhima Super
Woman. It allows alumni from the earlier Super Woman
cohorts to stay connected in an ecosystem of empowered
women advocates linked to the brand

A/

READ MORE 3&"3


https://retailjewellerindia.com/bhima-launches-super-woman-toast-masters-club-to-impart-leadership-and-communication-skills/  
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Diamonds, emeralds and the stars who made a
precious statement wearing them

Whether it was Kareena Kapoor’s diamond minimalism for
Malabar Gold & Diamonds or Malaika Arora’s striking emerald
from Veda Diamonds, this week’s celebrity looks turned
precious jewellery into powerful personal statements

READ MORE b


https://retailjewellerindia.com/diamonds-emeralds-and-the-stars-who-made-a-precious-statement-wearing-them/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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