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How Abhushan Diamonds and Gold is enabling
women to make jewellery-buying decisions

The brand has positioned itself not as a product marketer, but
as a supporter of individual growth while collaborating with
a confidence-building platform for women in Agra, which is
expected to draw close to 1,000 attendees in the 40-60 age

group
(RJ Exclusive)

READ MORE b


https://retailjewellerindia.com/how-abhushan-diamonds-and-gold-is-enabling-women-to-make-their-own-jewellery-buying-decision/ 
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Designs that reflect the brilliance of your brand, inside and out.

RETAIL DESIGN | DESIGN & BUILD | FIXTURES & FURNITURE

’b CLICK HERE to view collection
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Tholasi Jewels’ talent hunt in Mysuru aims to find

local,

relatable faces to represent the brand

The ‘Style to Sparkle’ initiative, In its second season, is
designed to pick young, style-conscious brand advocates,
while engaging the public in the voting process and increasing

footfal

s. The long-term marketing activity is planned across six

SeasSon

S

(RJ Exclusive)
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https://retailjewellerindia.com/tholasi-jewels-talent-hunt-in-mysuru-aims-to-find-local-relatable-faces-to-represent-the-brand/
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VISITORS REGISTRATION OPEN
visit: wwjasjaipur.com

252, Johari Bazar, Jaipur, Ph: 0141-4034112/113, +91 93523 70067, +91 63781 81421
E: info@jasjaipur.com | www.jasjaipur.com

CLICK HERE to register

CLICK HERE to reach us



http://www.jasjaipur.com
https://cutt.ly/ernsUx5J
https://cutt.ly/UrnsQqvZ
http://www.jasjaipur.com

Kothari Jewellers builds local connect through
‘“Tere Angne Me’ in partnership with Red FM

JABALPUR

The campaign, designed to reach out directly to people In
residential societies through a range of community-driven
activities, helped the brand foster trust and closer ties with its

customers. The brand sees long-term potential for business
growth through the initiative

(RJ Exclusive)
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https://retailjewellerindia.com/kothari-jewellers-builds-local-connect-through-tere-angne-me-in-partnership-with-red-fm/
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Beyond the Finish Line: Siddharth Adeshra’s
book analyses powerful overlap between
endurance sports and entrepreneurship

JAMSHEDPUR

Director of Keshavji Chhaganlal Jewellers and a recent
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man 70.3 finisher, Adeshra combines the principles
ndurance activities with legacy retail, showing how

iIne and structured planning from marathon training

nape performance and leadership at the 100-year-old

jewellery house
(RJ Exclusive)

READ MORE b



https://retailjewellerindia.com/beyond-the-finish-line-siddharth-adeshras-book-analyses-powerful-overlap-between-endurance-sports-and-entrepreneurship/

CARATLANE

A TATA PRODUCT

CaratLane to roll out its own quick commerce
Initiative with jewellery delivery time of 4-6 hours

BENGALURU

According to a media report, the brand will have pilot runs

iIn Gurugram, Hyderabad and Bengaluru, as it aims for fast
delivery of its jewellery in cities. The brand had just entered a
strateqgic partnership with Amazon.in, offering 48-hour delivery
of its products

READ MORE b



https://retailjewellerindia.com/caratlane-to-roll-out-its-own-quick-commerce-initiative-with-jewellery-delivery-time-of-4-6-hours/

ROMIL

IMAGINATION « INNOVATION « INGENUITY

Enhance your collection with intricately designed

Reach us at: sales(@romiljewelry.com

&3 CLICK HERE to view collection
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https://www.instagram.com/romiljewelry?igsh=cWVqMms0a25yc284
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Aeterna Reimagined: Zoya’s new ad campaign
blends sacred geometry and feminine symbolism

With poetic visuals and personal story-telling, the campaign

DOSIti
prese
secor
desig

ons Aeterna as a quiet reflection of purpose and
nce, going beyond mere adornment. It promotes the
d iteration of the Aeterna collection which has deeper

N intent and expanded expression
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https://retailjewellerindia.com/aeterna-reimagined-zoyas-new-ad-campaign-blendssacred-geometry-and-feminine-symbolism/
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VIJAY EXPORTS' A TIMELESS LEGACY.
A NEW LOOK.

By Prakash Dhanak
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Omnichannel jewellery brand GIVA raises Rs 450
crore in Series C funding round, led by Creaegis

BENGALURU

The fresh capital will be utilized for operational expenditure,
Including talent acquisition, marketing, and other strategic
initiatives outlined in GIVA’s business roadmap. Series B funds
were primarily used to support retail expansion and focus on
lab-grown diamonds

READ MORE b


https://retailjewellerindia.com/omnichannel-jewellery-brand-giva-raises-rs-450-crore-in-series-c-funding-round-led-by-creaegis/
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SAJEX The World Gem and Jewellery Fair
‘;]j 11t - 13" Sep, 2025 @ Jeddah Superdome

For Enquiry Contact:
Pooja Andhe (@) 9892222846
(O pooja.andhe@gjepcindia.com

YOUR CRAFT, OUR REACH, EXPORT WORLDWIDE WITH GJEPC

FOREXHIBITOR [OF7H
REGISTRATION,
SCAN THE CODE [Gi=1}

Registration Link:
https://registration.gjepc.org/login.php
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Initial Public Offering

retailjewellerindia.com

Chennai-based Lalithaa Jewellery Mart files
draft papers with SEBI for Rs 1,700 crore IPO

Proceeds from the IPO will be used to set up 12 new stores,

In line with Lalithaa’s expansion strategy of scaling its large-
format and medium-format stores, primarily in Tier |l and Tier
Il cities across South India

READ MORE b



https://retailjewellerindia.com/chennai-based-lalithaa-jewellery-mart-files-draft-papers-with-sebi-for-rs-1700-crore-ipo/
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Grand Awards Night
1st August 2025

CLICK HERE for any queries @‘D



https://cutt.ly/NrsUsgt7
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| SARA Delight

SARA SCHOLARSHIP AWARD
7TH JUNE 2025

I'rom one year to many, your trust and smiles keep us going.

Sara Scholarship Award A journey of giving, growing, and gratitude.

In the 10th year of its scholarship initiative, Sara
Gandevikar Jewellers supports 1,000 students

VADODARA

The 2025 Sara Scholarship Award, run under the Delight and
Divine Charitable Trust, is designed not only to recognize
academic effort but also to encourage a sense of social
responsibility among students, while allowing the brand to
stay rooted in the community

A/

READ MORE 3&")



https://retailjewellerindia.com/in-the-10th-year-of-its-scholarship-initiative-sara-gandevikar-jewellers-supports-1000-students/
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
nonds

Click for more details



https://cutt.ly/MCU3qlJ
https://cutt.ly/d71FuvL
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Tanishq wins ‘Diamonds Do Good’ award for
purpose-driven leadership in natural diamonds

LAS VEGAS

Organized by the Diamonds Do Good Foundation, the awards
celebrate global leaders driving meaningful change across

the natural diamond industry. Tanishg & Mia by Tanis

NQ were

recognized for excellence in ethical sourcing, commt
upliftment and sustainability efforts

nity

READ MORE b



https://retailjewellerindia.com/tanishq-wins-diamonds-do-good-award-for-purpose-driven-leadership-in-natural-diamonds-business/
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Digital Edition

COVER STORY: DE BEERS 2.0

De Beers presents its bold strategy to
reignite India’s natural diamond demand
through targeted campaigns and retail
support
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THE FARV I RITE

COVER STORY: RETAIL JEWELLER
SOUTH FORUM 2025

gathered South India’s jewellers to explore
digital trends, sub-brands, regional
expansion, and silver’s bridal appeal

THE INTERVIEW: SHYAMALA RAMANAN
BUSINESS HEAD, MIA BY TANISHQ
discusses redefining daily wear fine jewellery
and building a Rs. 1,000 crore omni-channel
brand with high-velocity retail growth

BRAND PROFILE PRECIOUS: KAILASH
KABRA, FOUNDER AND MD, KK JEWELS
talks about the brand’s evolution into Kabra
Jewels through its recent IPO, Rs 200 crore
milestone, bridal positioning, and service-first
culture powering retail growth
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operations, to create a digitally precise,
predictive omnichannel national powerhouse

CLICKTO READ
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’&‘) CLICK HERE to read the magazine
CLICK HERE to reach The Retail Jeweller
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Diamantaire Govind Dholakia honoured with
Lifetime Achievement Award at JCK 2025

LAS VEGAS

The Founder and Chairman Emeritus of Shree Ramkrishna
Exports (SRK), has been a pioneer in ethical sourcing,
sustainable manufacturing and social impact through the
SRK Knowledge Foundation. The recognition from Diamonds
Do Good comes on the back of his distinguished six-decade
journey in the diamond industry

READ MORE b


https://retailjewellerindia.com/diamantaire-govind-dholakia-honoured-with-lifetime-achievement-award-at-jck-2025-in-las-vegas/

Retarl Jeweller

The Favourite Business Magazine of Retail Jewellers
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IN The Retail Jeweller India

retailjewellerindia.com

To feature your story contact

Soma Bhatta +91 99878 11350, soma.bhatta@retailjewellerindia.com

To advertise with us contact

Chirag Waghela +91 91672 52611, chirag.waghela@retailjewellerindia.com
Ashish Dubal +9138433( 07381, ashish.dubal@retailjewellerindia.com

To know about our events contact

Himali Shinde +91 (738232907,
himali.shinde@retailjewellerindia.com@retailjewellerindia.com
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CLICK HERE to reach The Retail Jeweller @D
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De Beers launches ‘Ombré Desert Diamonds’
jewellery beacon and ‘Origin’ polished diamonds

LAS VEGAS

The first ‘beacon’ product to be launched in more than

a decade, it will support category demand for natural
diamonds, just like the earlier beacons - the eternity ring and
three-stone ring. Meanwhile, ‘Origin’ will serve to differentiate
De Beers-sourced polished diamonds

READ MORE b


https://retailjewellerindia.com/de-beers-launches-ombre-desert-diamonds-jewellery-beacon-and-origin-branded-polished-diamonds/
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Celebrity jewellery picks prove that home-grown
design leads the way in statement adornment

While gracing red carpets, social gatherings or bridal
celebrations, these stars have turned to labels like Amrapall,
Manish Malhotra and Shoplune, choosing jewellery rooted
IN Indian craftsmanship and showcasing everything from
oxlidized silver to gemstone-laced high jewellery

READ MORE b


https://retailjewellerindia.com/celebrity-jewellery-picks-prove-that-home-grown-design-leads-the-way-in-statement-adornment/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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