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GJS April 2025: Silver’s rise, gold’s recalibration
iImpacts demand before Akshaya Tritiya

Amid rising gold prices and shifting buyer preferences,
GJS April 2025 spotlighted silver jewellery’s growing
appeal and a strategic pivot in gold offerings. GJS Apri
2025 reflected demand for lightweight, fast-selling designs
and re-affirmed the show as a key indicator of evolving

demand trends
(RJ Exclusive)

READ MORE b



https://retailjewellerindia.com/gjs-april-2025-silvers-rise-golds-recalibration-impacts-demand-before-akshaya-tritiya/
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Abhushan Premier League: IPL-inspired
campaign aims to woo customers ahead of

Akshaya Tritiya

By using IPL terms and building them into the jewellery

shopping journey, Abhushan Dia
made the game-themed experie

higher participation and convers
(RJ Exclusive)

monds and Gold not only

nce fun but also drove

ons In a volatile market
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READ MORE 3&")



https://retailjewellerindia.com/abhushan-premier-league-ipl-inspired-campaign-aims-to-woo-customers-before-akshaya-tritiya/

Together with the JITO family,
DC Jewellers celebrated the

» N
retailjewellerindia.com

I

Partnering grand Navkar Mahamantra event In
Ratlam wins DC Jewellers high visibility and

brand trust

Hosting an event culturally important to Jains who
represent a significant section of the business population
of Ratlam gave the brand traction, as did sharing video
messages of prominent celebrities such as Ajay Devgn,

Sonu Nigam, Kailash Kher and Shaan endorsing it
(RJ Exclusive)

READ MORE \&‘3


https://retailjewellerindia.com/partnering-grand-navkar-mahamantra-event-in-ratlam-wins-dc-jewellers-high-visibility-and-brand-trust/
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Vijay Exports by Prakash Dhanak —
Mumbai’s lcading manufacturer and

exporter of RUCOS (Rosecut &
Uncut Open Setting) Diamond Jewellery
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CONTACT +91 98088 668606

'&) CLICK HERE to view collection

CLICK HERE to register your interest @3



https://cutt.ly/FwSiUD7N
https://cutt.ly/ewSYNI2r
https://cutt.ly/FwSiUD7N

Mia by Tanishq reaches out to Mumbai

audience through experiential platform
‘Runway Star Event’

Just before Gudi Padwa, the brand launched its flagship
store at Oberoi Mall in Mumbal’s Goregaon, and came up
with the unique proposition of an event inviting ordinary

women In everyday clothes to walk the ramp wearing

Mia jewellery
(RJ Exclusive)

READ MORE &3



https://retailjewellerindia.com/mia-by-tanishq-reaches-out-to-mumbai-audience-through-experiential-platform-runway-star-event/
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Through new contest, Glow by Kirtilals rides
Ghibli Al wave to engage its Gen Z clientele

COIMBATORE

To enter, participants simply need to share their Ghibli-
ed avatars—created using ChatGPT’s advanced image
generation tool—on social media, tagging Glow by Kirtilals.

Interestingly, t

ne contest doesn’t mandate participants

to wear Kirtila

engagement
(RJ Exclusive)

s’ jewellery—a deliberate move to widen

v/

READ MORE 3&’)



https://retailjewellerindia.com/through-new-contest-glow-by-kirtilals-rides-ghibli-ai-wave-to-engage-its-gen-z-clientele/

L AMHA

An unforgettable moment
INDIA » UAE » USA

gﬁﬁﬁ‘@c/ 7 /%ﬁf@@ Lion
Where Every Detail Captures A Memory.

Head Office: A/301-304, 3rd Floor, Krishna Diamond Part A, Vasta Devdi Road, Katargam, Surat. Gujrat 395004,
Branch Office: 135, 1st Floor, Keytuo Industrial Est., Kondivita Road, Andheri East, Mumbai. Maharashtra 400058S.

@ LAMHAMUMBAI@GMAIL.COM ® +91 95374 66661 & WWW.LAMHA.COM
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CHANGE STARTS

SHE’S JUST WHAT EPRCTEDLE
THE BOSS. | | THE FUTURE

IS WATCHING!
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#BreaktheBias: PC Chandra Jewellers’ latest
campaign challenges outdated gender norms,
spotlights non-conformists

KOLKATA

Launched in March, the campaign continues to highlight
women breaking stereotypes and promotes equality. It re-
Imagines jewellery not just as a symbol of beauty, but as a

statement of strength, self-assurance and social change
(RJ Exclusive)

READ MORE b


https://retailjewellerindia.com/breakthebias-pc-chandra-jewellers-latest-campaign-challenges-outdated-gender-norms-spotlights-non-conformists/
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#RealDiamondsOfTheWeek: De Beers Group
ensures India’s leading TV anchors wear
diamonds in IPL season

Thanks to De Beers’ tie-up with JioHotstar and Star
Sports, 11 leading women cricket anchors from different
channels will sport natural diamond jewellery while
presenting matches and a segment called ‘Real Diamonds
of the Week’ meant for cricketing highlights

READ MORE b


https://retailjewellerindia.com/realdiamondsoftheweek-de-beers-group-ensures-indias-leading-tv-anchors-wear-diamonds-in-ipl-season/

Double Your

RETAILGRO

Jewellery Retalil Profits
In 9 weeks or less!!

Shangri-La Eros
CONNAUGHT PLACE, NEW DELH]

>>> Attend at No Cost
Also Available on Zoom
CONCLAVE 2025

Wednesday
April 16 | 9:30 AM - 2:30 PM

80 913 913 59

retailgro.com/doubleretailprofits
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Dr. Gaurav Bawa

India’s 1st Retail Caoch who is a
Retailer Himself

reach above company by @3
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Kalyan Jewellers approaches Bengali New
Year ‘Poila Boishakh’ with ad based on poetic
banter ‘Kabi Gaan’

The ad film stars brand ambassador Ritabhari Chakraborty,
and depicts new beginnings and enduring relationships
through the lens of Bengali traditions, while showcasing the
brand’s jewellery. It underscores Kalyan Jewellers’ penchant
for weaving local narratives into its brand story-telling

READ MORE b


https://retailjewellerindia.com/kalyan-jewellers-approaches-bengali-new-year-poila-boishakh-with-ad-based-on-poetic-banter-kabi-gaan/
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#AapkaShukriya: Senco launches new ad
film celebrating kaarigars in its ‘Khushiyon
Ki Reet’ series

The campaign film gives due credit to artisans whose
mastery shapes every Senco ornament. It brings forward
the unseen stories of artisans, honouring their role In
shaping not only exquisite jewellery but also the brand’s
enduring legacy of tradition and emotion

\ %4

READ MORE 3&')


https://retailjewellerindia.com/aapkashukriya-senco-launches-new-campaign-film-celebrating-kaarigars-in-its-khushiyon-ki-reet-series/
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The Universal Language of Diamond:s

Institute of Diamonds is the only laboratory focused exclusively on natural diamonds.

Assessing the 4Cs of a diamond with expertise and proprietary technology.
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#BangaramAnteBhima: Bhima Jewels
celebrates Telugu heritage with new
campaign featuring Ram Charan

HYDERABAD

Deeply rooted in the cultural richness of Andhra Pradesh
and Telangana, the campaign captures the region’s deep
emotional and traditional connection with gold, while
celebrating the women who light up every household

\ %4

READ MORE 3&")


https://retailjewellerindia.com/bangaramantebhima-bhima-jewels-celebrates-telugu-heritage-with-new-campaign-featuring-ram-charan/

AUGMONT G OLD

OR ALI

Clr %me/ess T reasure:
Limited Edition Coins

Ashtavinayak | Char Dham | Ram Mandir | Heritage Coins

India’s No. 1 Gold Platform

Contact us: +91 95012 51257 | Website: www.augmont.com/shop
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Bluestone receives SEBI nod to raise Rs
1,000 crore via IPO, plans to focus on retail

expansion

BENGALURU

In August 2024, BlueStone had raised Rs 900 crore In
a pre-IPO funding round, valuing the company at $970
million (approximately Rs 8,100 crore). This strategic
iInfusion of capital set the stage for the company’s
forthcoming IPO

\ %4

READ MORE :§D


https://retailjewellerindia.com/bluestone-receives-sebi-nod-to-raise-rs-1000-crore-via-ipo-plans-to-focus-on-retail-expansion/
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Grand Awards Night
2nd August 2025
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Industry celebrates 25 years of gold

jewellery hallmarking
‘hational hackathon’

At an event held on the sidel
Pralhad Joshi said the hackat

as Govt announces a

nes of GJS, Union Minister
non will develop scalable,

cost-effective and non-destructive testing for gold
jewellery In collaboration with the Bureau of Indian

Standards (BIS) and GJC

READ MORE b



https://retailjewellerindia.com/industry-celebrates-25-years-of-gold-jewellery-hallmarking-as-govt-announces-a-national-hackathon/
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OUR 20TH
ANNIVERSARY
EDITION, THE
FIRST OF 2025,
IS HERE!

For two decades, our
relentless pursuit of the
latest trends reshaping the
industry, new ideas that
provide a competitive edge,
and best practices that
establish new standards of
excellence have kept us at
the forefront of reflecting the
industry transformations
while empowering retailers
to keep pace with its
changing dynamics. Clearly,
introducing several new
sections is the most fitting
way to commemorate this
milestone edition.

ENJOY THE READ!

CLICKTO READ
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GOLD

Autobiography Launch of

]uﬁ. Hull as
13" April 2 4pm

at Lutt Tnternatlonal Ce ntion Centre, Thrissur

Jos Alukkas all set to unveil his
autobiography ‘Gold’, tracing his journey
and its impact on the brand

THRISSUR

To be launched or

of the brand’s fou

nder, from his early

becoming a know

alms to link the brand with a docume

N hame in the jewel

April 13, the book recounts the journey

years in Thrissur to
ery business, and

nted legacy

READ MORE b
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https://retailjewellerindia.com/jos-alukkas-all-set-to-unveil-his-autobiography-gold-tracing-his-journey-and-its-impact-on-the-brand/
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; o
Fil i
-----

[ =4

Bahrain's First Ever B2b
Jewellery Show

Buyers from 16 Countries

Design Excellence from

Bahrain, India & UAE

oCAN TO SHOW INTERSEST

retailjewellerme.com

TO CONNECT

Himali - 77382 32907 | Ashish - 84337 07381 | Pinkesh - 93236 45457 | Chirag - 91672 52611

&3 CLICK HERE to know more

CLICK HERE to register interest
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Titan unvells first international multi-brand
lifestyle destination store in the UAE

SHARJAH

Located in Rolla, Sharjah’s most sought-after shopping
district, the 5,000 sq. ft., two-storey retail space offers

the brand’s jewellery from Tanishq, premium watches and
eyewear solutions, all in one place. The new concept Is part
of Titan’s broader growth strategy in the region

READ MORE b



https://retailjewellerindia.com/titan-brings-together-tanishq-titan-watches-and-titan-eye-at-first-multi-brand-store-in-the-uae/
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Retail

The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
nonds

Click for more details
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Vummidi Bangaru Jewellers continues US

Tour 2025 with focus on strategic expansion
Into the US market

The tour began with events in the Bay Area, Virginia
and Richmond. The next one Is scheduled for Naperville,
Chicago on April 19-20. VBJ opened its first international

showroom at Dallas in 2023 and plans to expand to other
US cities

READ MORE &3



https://retailjewellerindia.com/vummidi-bangaru-jewellers-continues-us-tour-2025-with-focus-on-strategic-expansion-into-the-us-market/
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To feature your story contact
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To advertise with us contact

Chirag Waghela +91 91672 52611, chirag.waghela@retailjewellerindia.com
Ashish Dubal +9138433( 07381, ashish.dubal@retailjewellerindia.com

To know about our events contact

Himali Shinde +91 (738232907,
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Bollywood A-listers stand out in statement
pieces from leading Indian jewellery brands

Together, these fashion-forward moments reflect a
growing love for home-grown craftsmanship and the art
of mindful accessorizing in Bollywood style. From red

carpet glam to exclusive after-parties, Bollywood’s leading
ladies are setting jewellery trends

\ %4

READ MORE 3&')



https://retailjewellerindia.com/bollywood-a-listers-stand-out-in-statement-pieces-from-leading-indian-jewellery-brands/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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