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JGP Jewellers elevates brand experience with
iInnovative 3D bus stop installation to promote

new collection

Featuring oversized 3D models of intricate bridal pieces

from the brand’s S
the eye-catching ¢
successful in captu

hrungar Collection of wedding jewellery,
Isplay at Dadar in Mumbai has been
ring the attention of passers-by and

making the brand
(RJ Exclusive)

nighly visible

READ MORE b
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https://retailjewellerindia.com/jgp-jewellers-elevates-brand-experience-with-innovative-3d-bus-stop-installation-to-promote-new-collection/
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Menoparty 2025

Empowering change
rough conversations around menopause

retailjewellerindia.com

Through #MenoParty2025, NAC Jewellers
strives to destigmatize menopause and forge a
bond with female clientele

Partnership with the event, which sought to break the
silence around menopause, served as a strategic move to

reinforce brand recall among 170 participants present there,
while fostering a sense of trust and deep connection with

the brand’s customers
(RJ Exclusive)
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https://retailjewellerindia.com/through-menoparty2025-nac-jewellers-strives-to-destigmatize-menopause-and-forge-a-bond-with-female-clientele/
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With #VendiPremierLeague, Vendi leverages
gamification of the IPL to engage female
cricket fans

The brand sought to differentiate itself by going beyond the
usual seasonal discounts, and made IPL a key driver of its
marketing effort. The campaign runs through IPL season,
from March 15 to May 25, and has already seen strong

engagement
(RJ Exclusive)

READ MORE b



https://retailjewellerindia.com/with-vendipremierleague-vendi-leverages-gamification-of-the-ipl-to-engage-female-cricket-fans/
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Tetaul Jesvedler

Svaraa Jewels designs cricket-inspired lab-
grown diamond, plans to hand it over to IPL

2025 champions

The unique piece, created over 350 hours and through 12
trials, Is a tribute to the sport of cricket and its passionate

fans and players. According to the brand, it is per

smallest existing IPL logo using lab-grown diamo
(RJ Exclusive)
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https://retailjewellerindia.com/svaraa-jewels-designs-cricket-inspired-lab-grown-diamond-to-be-handed-over-to-ipl-2025-champions/

KHURANA

JEWELLERY HOUSE

AMRITSAR-LUDHIANA

Khurana Jewellery House brings luxury to

support philanthropy in fund-raising event for
thalassemia patients

LUDHIANA

The two-part event included a jewellery showcase at
the brand’s showroom followed by a fund-raiser gala.
Collaborating with a charitable organization not only

brought in new clientele for the brand, but also allowed it to

contribute to a noble cause
(RJ Exclusive)
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https://retailjewellerindia.com/khurana-jewellery-house-brings-luxury-to-support-philanthropy-in-fund-raising-event-for-thalassemia-patients/

AT SUNAAR, EVERY MOMENT SHINES

BECAUSE HERE, WE RE ALL WINNERS
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Sunaar The Jeweller relies on fun factor of
musical chairs, tongue-twisters, ramp walk to
target clients

CHANDIGARH

The in-store event aimed to engage old and new customers
through a day of interactive activities, while encouraging
them to explore the brand’s latest diamond jewellery

collection ‘Eternal Spark’ in a lively and fun environment
(RJ Exclusive)
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https://retailjewellerindia.com/sunaar-the-jeweller-relies-on-fun-factor-of-musical-chairs-tongue-twisters-ramp-walk-to-target-clients/
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TRITIYA 2025
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Brilliant Bharat.

AN ILJS THEME

RHYTHMS OF TRADITION
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[1JS Tritiva 2025: Natural diamonds,
coloured gemstones and silver dominate at
South India’s biggest B2B jewellery show

BENGALURU

The diamond segment emerged as a beacon of optimism,
as marginal pricing differences between gold and
diamonds enabled retailers to effectively promote natural
diamond jewellery, signalling a strong comeback with

iIncreased demand and massive investment potential
(RJ Exclusive)

READ MORE b


https://retailjewellerindia.com/iijs-tritiya-2025-gold-goes-slow-natural-diamonds-and-silver-dominate-at-south-indias-biggest-b2b-jewellery-show/

HLoveFrom Dad: De Beers unvells second

ear-piercing drive to spur natural diamond
demand among young consumers

The campaign following launch of the ‘Love, From Dad’
collection not only strengthens consumer connections to
natural diamonds, but also provides retailers with a strategic

platform to enhance their offerings during the festive season
and beyond

READ MORE \&‘3



https://retailjewellerindia.com/lovefromdad-de-beers-unveils-second-ear-piercing-drive-to-spur-natural-diamond-demand-among-young-consumers/

DANTARA JEWELLERS

Manufacturer of Gold & Diamond Jewellery

————

> QD — Date : . Zone: 1 . Location :
;]b 4-5-6-7 Stall : 1D02, 1D04

. Jio World Convention
ST e . APRIL, 2025 1E01,1E03 : Centre, Mumbai
HEAD OFFICE : MUMBAI  BRANCH OFFICE : CHENNAI - KERALA
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HONOURTHE?
CONTEST ALERT i

ONE LEGEND, ONE NUMBER,
I[l A CHAHL FT0 ONE LASTING TRIBUTE
waw MATCH TICKETS tHONOURTHE?
retailjewellerindia.com STAY TUNED

Men of Platinum’s #HonourThe7 campaign
IS a collective tribute to MS Dhoni’s legacy

from his fans

The campaign invites fans to share seven-word tributes to
their hero, which are transformed into Al-generated video
anthems, creating a digital keepsake and giving them a
chance to win tickets to select CSK games

READ MORE b


https://retailjewellerindia.com/men-of-platinums-honourthe7-campaign-is-a-collective-tribute-to-ms-dhonis-legacy-from-his-fans/

retailjewellerindia.com

Kalyan Jewellers’ Gudi Padwa campaign
with brand ambassador Pooja Sawant
celebrates new beginnings

THRISSUR

The campaign highlights the enduring bonds that connect
people across time and distance, in keeping with the
brand’s global approach. By narrating the story of a mother

and daughter, it high
and meaningful ritua

Ights the importance of home, love
S
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https://retailjewellerindia.com/kalyan-jewellers-gudi-padwa-campaign-with-brand-ambassador-pooja-sawant-celebrates-tradition-and-new-beginnings/
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The Universal Language of Diamond:s

Institute of Diamonds is the only laboratory focused exclusively on natural diamonds.

Assessing the 4Cs of a diamond with expertise and proprietary technology.
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https://cutt.ly/2e3Gzcju
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Vinsmera Group to invest Rs 2,000 crore to
establish gold jewellery retail chain in India

The brand will set up 20 jewellery showrooms and
production units across India and the Gulf region, with
the first retail store set to open in Kozhikode by the end
of April. Actor Mohanlal will be the brand ambassador
for Vinsmera

READ MORE \&‘3


https://retailjewellerindia.com/vinsmera-group-to-invest-rs-2000-crore-to-establish-gold-jewellery-retail-chain-in-india/
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Celebrating thbj Efet fln You!

Welcomes

Team Kallol

New Jersey, USA

Kor
Golden Jubilee Celebration
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retailjewellerindia.com Years of Association

Bengal Jewellery hosts grand kick-off in Kolkata
for Kallol of NJ’s 50th anniversary celebrations

The brand views its association with one of the largest
Bengali socio-cultural organizations in North America
as a long-term investment in its US expansion plans,
anticipating future business opportunities and aiming to
further strengthen its bond with the Bengali diaspora

READ MORE b


https://retailjewellerindia.com/bengal-jewellery-hosts-grand-kick-off-in-kolkata-for-kallol-of-njs-50th-anniversary-celebrations/
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OUR 20TH
ANNIVERSARY
EDITION, THE
FIRST OF 2025,
IS HERE!

For two decades, our
relentless pursuit of the
latest trends reshaping the
industry, new ideas that
provide a competitive edge,
and best practices that
establish new standards of
excellence have kept us at
the forefront of reflecting the
industry transformations
while empowering retailers
to keep pace with its
changing dynamics. Clearly,
introducing several new
sections is the most fitting
way to commemorate this
milestone edition.

ENJOY THE READ!

CLICKTO READ



https://book.retailjewellerindia.com/books/pgug/#p=1
https://wa.link/4e8c7o
https://book.retailjewellerindia.com/books/pgug/#p=1
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LGD start-up Firefly Diamonds secures $3
million in seed funding led by investment
firm WestBridge Capital: Report

The co
footpri
accord

mpany plans to use the funds to expand its retall
Nt and advance R&D for new jewellery collections,

INg to an official announcement. Launched in
December 2023, Firefly Diamonds has stores in Mumbai,
Pune, Bengaluru and Hyderabad

READ MORE b


https://retailjewellerindia.com/lgd-start-up-firefly-diamonds-secures-3-million-in-seed-funding-led-by-investment-firm-westbridge-capital-report/
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Manama,Bahrain

TO CONNECT
Himali - 77382 32907 | Ashish - 84337 07381
Pinkesh - 93236 45457 | Chirag - 91672 52611

&) CLICK HERE to know more

CLICK HERE to register interest @3
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Aksara Jewellers starts expansion plan in the
UAE with new corporate office inauguration
in Dubal

The Kerala-based brand is on a global expansion
agenda, with store launches in Kuala Lumpur, Dubal
and Kerala planned for the first half of the year. The
corporate office at Gold Souq, Deira, Dubal strengthens
the brand’s operational framework, enhances creativity
and supports future growth

A7

READ MORE 3&’)


https://retailjewellerindia.com/aksara-jewellers-starts-expansion-plan-in-the-uae-with-new-corporate-office-inauguration-in-dubai/
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Retail

The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
nonds

Click for more details
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PMJ Jewels gears up for USA Tour 2025, with
first stop at San Diego on March 29 and 30

The brand will showcase its array of diamond and gold
jewellery, targeted at buyers for weddings, anniversaries
and other special occasions. It aims for high visibility in
the US market, and recently launched its ‘Natural Beauty,
Natural Diamonds’ campaign at Times Square, New York

READ MORE b



https://retailjewellerindia.com/pmj-jewels-gears-up-for-usa-tour-2025-with-first-stop-at-san-diego-on-march-29-and-30/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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From Bvilgari to Amrapali: Bollywood
A-listers shine in statement pieces from top

jewellery maisons

From traditional Kundan to statement chokers studded

with emeralds, these celebrities were seen f
oeautiful ornaments at high society occasio

minimalist to contemporary designs

aunting

NS. They

mMmade a statement with their jewellery choices, right from

READ MORE b


https://retailjewellerindia.com/from-bvlgari-to-amrapali-bollywood-a-listers-shine-in-statement-pieces-from-top-jewellery-maisons/

Retarl Jeweller

The Favourite Business Magazine of Retail Jewellers

FOLLOW US ON

f TheRetaillJeweller

retailJeweller_india

Y retailjwlrindia

o TheRetailJeweller

IN The Retail Jeweller India

retailjewellerindia.com

To feature your story contact

Soma Bhatta +91 99878 11350, soma.bhatta@retailjewellerindia.com

To advertise with us contact

Chirag Waghela +91 91672 52611, chirag.waghela@retailjewellerindia.com
Ashish Dubal +9138433( 07381, ashish.dubal@retailjewellerindia.com

To know about our events contact

Himali Shinde +91 (738232907,
himali.shinde@retailjewellerindia.com@retailjewellerindia.com

’&‘) CLICK HERE to follow us on social media handles

CLICK HERE to reach The Retail Jeweller @D
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