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Retaill Jeweller South Forum 2025: De Beers’
mega campaign, silver-market growth, retail
expansion driven by sub-brands stand out

BENGALURU

The second edition of the Retail Jeweller South Forum,
presented by De Beers and associate partner Laxmi
Diamonds, saw 150 retallers from the southern region
gather to discuss the changing nuances of the markets and
diverse growth strategies for maximising opportunities in

India’s biggest regional jewellery market
(RJ Exclusive)
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https://retailjewellerindia.com/retail-jeweller-south-forum-2025-rjsf-2025-de-beers-mega-diamond-campaign-digitized-buying-journey-silver-market-growth-and-retail-expansion-driven-by-sub-brands-took-centre-stage-at-rjsf/
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#MookkuthikothiFest: Genesis Diamonds by
Deepak Toms’ campaign draws on rich legacy

of nose pins in Kerala

The campaign reflects how Mookkuthi (Mal

ayalam for

nose pin) is intertwined with deep desire or aspiration, and

encourages gender-neutral exploration of t
also traces the evolution of nose pins from

to contemporary fashion statement
(RJ Exclusive)

ne ornament. It

marker of status
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https://retailjewellerindia.com/mookkuthikothifest-genesis-diamonds-by-deepak-toms-campaign-draws-on-rich-legacy-of-nose-pins-in-kerala/

#SoShaya celebrates inspiring women
achievers and their stories, with silver
jewellery to match

The campaign featured eight extraordinary women
achievers, each styled with a Shaya jewellery collection that
matched their personality and accomplishments. The brand

sought to empower its audience by sharing the unigue

stories of these women
(RJ Exclusive)

READ MORE b



https://retailjewellerindia.com/soshaya-celebrates-inspiring-women-achievers-and-their-stories-with-silver-jewellery-to-match/
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Isvari Jalandhar Jewellery House, designer
Amit Aggarwal co-create a fresh narrative,
uniting tradition and innovation

NEW DELHI

The collaboration saw the fusion of meticulously crafted
heirloom jewellery with avant-garde couture, as the two
creative forces came together for the Fashion Design Council

of India’s ‘Ancestral Route to Innovation’ event in New Delhi
(RJ Exclusive)
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https://retailjewellerindia.com/isvari-jalandhar-jewellery-house-designer-amit-aggarwal-co-create-a-fresh-narrativeuniting-tradition-and-innovation/

' “ mss-unrse  pristine

|
MEET 2 DRDECC

" GREET | CONFERENCE &
MISS UNIVERSE WIT : VERSE >

=N
é‘&t
L

The Diamond Arcade

OFFICIAL CROWN
PARTNER

retailjewellerindia.com

Sona Chandis all set to dazzle as official crown
partner for Miss Universe India 2025 pageant

The announcement was made at a press conference during
Miss Universe 2024 Victoria Kjeer Theilvig’s recent visit to
India, where Sona Chandis digitally unveiled its exclusive
crown design for Miss Universe India 2025 and gained

visibility at a national level
(RJ Exclusive)
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https://retailjewellerindia.com/isvari-jalandhar-jewellery-house-designer-amit-aggarwal-co-create-a-fresh-narrativeuniting-tradition-and-innovation/

DUA GOLD, JEWELLERY MANUFACT
COIMBATORE
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French fine jewellery brand Persée Paris tests
the ground ahead of India debut in September

The brand, known for its unigue ‘floating diamond’
aesthetic, recently showcased its jewellery at the French
_uxury Experience 2025 events in Mumbai and New Delhi.
t plans to host pop-ups in key metro cities for Indian

consumers to experience Its designs firsthand
(RJ Exclusive)

READ MORE b


https://retailjewellerindia.com/french-fine-jewellery-brand-persee-paris-tests-the-ground-ahead-of-india-debut-in-september/
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With Golden Women Excellence Awards,
Pothys Swarna Mahal continues annual
tradition of honouring women

The awards ceremony, held across all Pothys store
locations, has been a consistent feature over the last few
years, reinforcing the brand’s practice of recognizing
women achievers who have made significant impact in

their respective domains
(RJ Exclusive)
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https://retailjewellerindia.com/with-golden-women-excellence-awards-pothys-swarna-mahal-continues-annual-tradition-of-honouring-women/

www.finmetals.com

AFINMET

Complete PMLA solution for
your business:

an advanced
screening application designhed to
streamline and enhance the
Prevention of Money Laundering Act
(PMLA) compliance process.

simplifies compliance education,
making it accessible, engaging, and
effective for professionals across industries.

* Investigation by the Regulatory Authorities and associated costs
* Regulatory penalties

*Termination of business licences and closure
* Personal liability and/or imprisonment

BE CONFIDENT WITH COMPLIANCE

FINMET is backed by a highly skilled team of former bankers, chartered accountants,
and ACAMS-certified professionals. With our extensive expertise in AML, KYC, and CFT
across sectors, we deliver comprehensive and reliable solutions.

Email: info@finmetals.com
Contact: Deven +91 77381 56577
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YOU ARE INVITED !
SPRING SUMMER EDIT

24 March. 20025

o

WE WILL BE PLEASED
BY YOUR GRACIOUS PRESENCE!

&

Manik Chand Jewellers is third-time title

sponsor of Vintage Vogue Spring Summer
Edit in Shillong

GUWAHATI

After successful earlier editions, the brand is looking at the
event, to be held on March 24, as an effective way to engage
with the city’s discerning clientele, who have high demand

for diamonds and fine jewellery
(RJ Exclusive)

READ MORE b



https://retailjewellerindia.com/manikchand-sons-and-jewellers-is-third-time-title-sponsor-of-vintage-vogue-spring-summer-edit-in-shillong/

ROMIL

IMAGIMATION = INNOVATION s INGENUITY

JEWELLERY EMBODIES

Reach us at: sales(@romiljewelry.com

&‘) CLICK HERE to view collection

CLICK HERE to register your interest


https://cutt.ly/1ezSFFqK
https://cutt.ly/3ezSGZP0
https://cutt.ly/1ezSFFqK

_L_;_‘ e/
h!r o4 ’:J -
_..::.——': ks [ I( s \}{fc_/,

11J5 TRITIYA 2025 & HAIME TRITIYA 2025

C Musunﬂmm CEP™“( Vool
e § k 2% it T 4 !

retailjewellerindia.com

| N
.'-I ‘J

[1JS Tritiva 2025 gets under way In
Bengaluru with 1,100+ exhibitors, including
500 new entrants

BENGALURU

The theme for 11JS Tritiya 2025 is ‘Classical Indian Dance
Forms’ under the ‘Brilliant Bharat’ initiative. More tech-
focussed than ever before, the show runs from March 21
to March 24, 2025, and expects to draw 15,000+ Indian
retailers and 300+ Iinternational buyers
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https://retailjewellerindia.com/iijs-tritiya-2025-gets-under-way-in-bengaluru-with-1100-exhibitors-including-500-new-entrants/
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Malabar Gold and Diamonds embarks on
plan to open 12 new showrooms during
March 2025

Flagging off this expansion spree, the brand launched
showrooms at Hospet and Chitradurga on March 15 and

16 respectively. After multiple launches through the
month, the final phase will see new stores at Dhanbad and
Amalapuram, both opening on March 30
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https://retailjewellerindia.com/malabar-gold-and-diamonds-embarks-on-plan-to-open-12-new-showrooms-during-march-2025/
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Kirtilals presents special necklace inspired
by the game of chess to grandmaster
Koneru Humpy in Chennal

The chess icon recently unveiled ‘Lustre & Legacy by
Kirtilals’, a series featuring six exclusive collections of
natural diamond jewellery, at an event. These collections
encapsulate the legacy of Kirtilals while reflecting its
forward-thinking approach to design
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https://retailjewellerindia.com/kirtilals-presents-special-necklace-inspired-by-the-game-of-chess-to-grandmaster-koneru-humpy-in-chennai/

The Universal Language of Diamonds

Institute of Diamonds is the only laboratory focused exclusively on natural diamonds.

Assessing the 4Cs of a diamond with expertise and proprietary technology.

INSTITUTE OF DIAMONDS

know more
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Kisna Diamond & Gold Jewellery announces

plan to open 60+ new showrooms across India
in 2025

The
ndia this year, with its planned expansion including entry

INto
ano
ano

brand aims to surpass 120 exclusive showrooms across

new markets such as Faridabad, Bhubaneswar, Assam

Manipur. The expansion focuses on key business hubs
nigh-potential markets

READ MORE &3



https://retailjewellerindia.com/kisna-diamond-gold-jewellery-announces-plan-to-open-60-new-showrooms-across-india-in-2025/
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Our 20th
anniversary
edition, the first
of 2025, is finally
here!

* For two decades, our
& relentless pursuit of the
latest trends reshaping

. 3_,.‘ the industry, new ideas
) /. that provide a competitive
edge, and best practices
- = that establish new

standards of excellence
have kept us at the
forefront of reflecting the
industry transformations
while empowering
retailers to keep pace with
its changing dynamics.
Clearly, introducing
several new sections

is the most fitting way

to commemorate this
milestone edition.

ENJOY THE READ!

CLICKTO READ

’&‘) CLICK HERE to read the magazine
CLICK HERE to reach The Retail Jeweller



https://book.retailjewellerindia.com/books/pgug/#p=1
https://wa.link/4e8c7o
https://book.retailjewellerindia.com/books/pgug/#p=1
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retailjewellerindia.com

CaratLane tweaks marketing strategy, banks
on television ads after a gap of seven years

BENGALURU

The Valentine’s Day campalgn was so effective that
Caratlane is considering substantial ad spends towards
TV campaigns in future. Overall, the brand is shifting its
marketing approach from tactical campaigns to deeper,
iInsight-driven narratives led by story-telling

READ MORE b


https://retailjewellerindia.com/caratlane-tweaks-marketing-strategy-banks-on-television-ads-after-a-gap-of-seven-years/
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TO CONNECT
Himali - 77382 32907 | Ashish - 84337 07381
Pinkesh - 93236 45457 | Chirag - 91672 52611
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GOLD & DIAMONDS

Senco Gold & Diamonds plans to launch 20
hew stores, and expects topline to grow by

20% in FY25
 MUMBAL

Demand for diamond jewellery was weak in the first t

quarters of the year, but Q4 saw more customers buyi

14-carat and 18-carat diamond jewellery, according to

ree

ng
a

statement made by the brand on media platform CNBC TV18

READ MORE
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https://retailjewellerindia.com/senco-gold-diamonds-plans-to-launch-20-new-stores-and-expects-topline-to-grow-by-20-in-fy25/
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Retail

The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
nonds

Click for more details
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WIDE ANGLE

\ PARHA SQUARE
3:30PM
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Saashri Jewellers ropes in actor Samantha
Ruth Prabhu for grand opening of hew

store in Sydney

The Vizag-based brand will live-stream the event from

Sydney’s Parramatta Square for fans of Prabh

customers, and provic

with the actor, and a fi

e an exclusive store tou

rst look at its latest col

u and its loyal
r, Interactions
ections

READ MORE b


https://retailjewellerindia.com/saashri-jewellers-ropes-in-actor-samantha-ruth-prabhu-for-grand-opening-of-new-store-in-sydney/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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From Cartier to Sabyasachi: Celebrities
shine in high jewellery from Indian and
international brands

From RI
Paduko
redefini
jewellery can truly transform a look at red-carpet galas,
film promotions and wedding celebrations

hanna’s Sabyasachi statement chain to Deepika
ne’s bold earrings by Cartier, celebrities are

Ng luxury accessorizing, proving that the right
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https://retailjewellerindia.com/from-cartier-to-sabyasachi-celebrities-shine-in-high-jewellery-from-indian-and-international-brands/

Retarl Jeweller

The Favourite Business Magazine of Retail Jewellers

FOLLOW US ON

f TheRetaillJeweller

retailJeweller_india

Y retailjwlrindia

o TheRetailJeweller

IN The Retail Jeweller India

retailjewellerindia.com

To feature your story contact

Soma Bhatta +91 99878 11350, soma.bhatta@retailjewellerindia.com

To advertise with us contact

Chirag Waghela +91 91672 52611, chirag.waghela@retailjewellerindia.com
Ashish Dubal +9138433( 07381, ashish.dubal@retailjewellerindia.com

To know about our events contact

Himali Shinde +91 (738232907,
himali.shinde@retailjewellerindia.com@retailjewellerindia.com

’&‘) CLICK HERE to follow us on social media handles

CLICK HERE to reach The Retail Jeweller @D
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