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Aisshpra Gems and Jewels deepens connect
with existing HNI customers with ‘24 Carat

Cappuccino’ event

GORAKHPUR

Fifteen high-end customers were invited to an experience
centred around coffee, conversation and a showcase of
carefully curated premium jewellery at the brand’s flagship

store. It resulted in a significant big-ticket sale
(RJ Exclusive)
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DC Jewellers promotes upcoming Indore

store launch with engaging traffic awareness
campaign

The jeweller has successfully generated excitement about
the new store and publicized the brand name ahead
of its entry into the city. The initiative also held up the

brand’s reputation as an entity interested in welfare of the

community
(RJ Exclusive)
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JEWELLERS

It's an honour for us to craft
the 600 grams Mukut
for Siddhivinayak Bappa Idol

JEWELLERS

Grateful to our clients for this
divine opportunity.

retailjewellerindia.com

Jagannath Gangaram Pednekar Jewellers
crafts 600-gram golden crown for deity at
Mumbai’s Siddhivinayak Temple

The 22kt hallmarked gold crown is one of the many
projects undertaken by the brand as part of its long-
standing dedication to temple adornments. The process of

crafting the ornament, featuring floral and elephant motifs,

took nearly three months
(RJ Exclusive)
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www.finmetals.com

AFINMET

Complete PMLA solution for
your business:

an advanced
screening application designhed to
streamline and enhance the
Prevention of Money Laundering Act
(PMLA) compliance process.

simplifies compliance education,
making it accessible, engaging, and
effective for professionals across industries.

* Investigation by the Regulatory Authorities and associated costs
* Regulatory penalties

*Termination of business licences and closure
* Personal liability and/or imprisonment

BE CONFIDENT WITH COMPLIANCE

FINMET is backed by a highly skilled team of former bankers, chartered accountants,
and ACAMS-certified professionals. With our extensive expertise in AML, KYC, and CFT
across sectors, we deliver comprehensive and reliable solutions.

Email: info@finmetals.com
Contact: Deven +91 77381 56577
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With Plogathon 2.0, Chetmani Ornaments &
Jewellers motivates the community to clean
up their environment

VARANASI

The campaign brought together 300 people including
residents of Varanasi, the jeweller’s employees and

various stakeho
community’s ro

ders. It raised awareness about the

e In waste management and had prizes

linked to the amount of trash people collected

(RJ Exclusive)
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Be a part of the Bridal Bliss
Journey Today!

LD -

1150 off per gram on Gold N
33000 off per carat on Diamond [ ST

Abharan Jewellers’ contest asks brides-to-be
to document their in-store wedding jewellery
shopping journey

The strategic initiative by the brand aims to tap into the
lucrative wedding season market by directly engaging
with brides-to-be at a crucial decision-making stage. The
authentic, user-generated content is also expected to

resonate with potential customers
(RJ Exclusive)

A7

READ MORE 3&’)



https://retailjewellerindia.com/abharan-jewellers-contest-asks-brides-to-be-to-document-their-in-store-wedding-jewellery-shopping-journey/

€2

EMI"ERI ERDS

Uncut Conversation with
533 LIVE @

EMI"EHI EHDS

LUncut Conversation with

A weuneéﬁ mm:ulmnt and deership I:;:l,r.;h, Pnd'mg,fm
trﬂnsfum'iﬂﬂif.;'mﬂwﬂmsﬂ into purpose. Frs -.ahh?am self-
awareness, she embraces life feadﬁsl‘rw&h zralﬂmiﬂ '

Fearless. Unstop puHe:Hnuut' -

“““’“mmmmm Ef;': Tuesday | 4th March, 2025 | 3:30 PM IST
; réﬂeﬁﬁng adventure on hemwnhnns by > _ _ ; : e
- 3 Join us as she shares her incredible story lve on Zoom! Details in the caption.

Sunday | 2nd March, 2025 | 3:00 PM IST —] = - L= Al

Join usas she shares her incredible story live on Zoom! Detalls in the caption:

With ‘Uncut Conversations’, Zaveri Bros
Diamonds & Gold seeks to build deep,
meaningful customer relationships

COIMBATORE

The campaign, launched ahead of International Women’s
Day, features a series of uncut, unscripted video interviews
with influential women. It allows the brand to connect with

existing and potential customers at a deeply personal level
(RJ Exclusive)

READ MORE &3
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Kirthi Diamonds’ hew capsule collection is
Influenced by iconic characters and elements

from Harry Potter films

From Chamber of Secrets to Prisoner of Azkaban references,
each piece of jewellery Is based on the famed fantasy series,
and stands out from existing designs thanks to the quirky

theme. The brand has crafted it for Harry Potter fans
(RJ Exclusive)

READ MORE &3
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Kakun Fine Jewellery boosts brand

perception and customer engagement with
exclusive styling event

LUCKNOW

The event, in collaboration with a celebrity Bollywood
stylist, provided attendees with styling tips, especially how
to accessorize with the brand’s jewellery and adapt it to
their personal style. It attracted a highly relevant audience,

making it a strategic success for the brand
(RJ Exclusive)

READ MORE &3
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Kavedia Jewellers pays tribute to teachers
by sponsoring cultural event to felicitate

them in Pune

The brand benefited from connecting with people who see
gold as a wise investment, aligning with its philosophy of
treating gold jewellery as an asset. The jeweller has also

started a podcast to educate listeners about the value of gold
(RJ Exclusive)

READ MORE b
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By associating with Maha Marathon Kolhapur,
Chandukaka Saraf Jewels stands out as a
socially aware brand

KOLHAPUR

The brand used in-store and outdoor promotions to
maximize visibility, emphasizing community involvement
and social concern over commercial gain. Branding gave it
exposure to potential new customers, with a large crowd

gathered in one place
(RJ Exclusive)
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ROMIL

IMAGINATION = INNOVATION = INGENUITY

CREATING ETERNAL

Reach us at: sales(@romiljewelry.com
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HWearYourWins: CaratLane revives long-
standing campaign, encourages women to
celebrate their achievements

BENGALURU

Ahead of International Women’s Day, the campaign
sheds light on how women often downplay their
achievements, letting their hard-earned milestones
go unnoticed, and urges them to acknowledge and
celebrate their personal victories—both big and small
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Jewellery brand Kevabox onboards South
actor-singer Madonna Sebastian as its
brand ambassador

MANGALURU

According to the brand, a modernistic jewellery sub-brand
of City Gold and Diamonds, the actor’s association will
resonate with fashion-forward audiences and fine jewellery
enthusiasts alike. Sebastian recently inaugurated Kevabox’s
fifth retail outlet at Forum Mall in Kochi

READ MORE b


https://retailjewellerindia.com/jewellery-brand-kevabox-onboards-south-actor-singer-madonna-sebastian-as-its-brand-ambassador/
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The Retail Jeweller
lists 20 rrends that
broadly reflect the
changes in Indian
jewellery retailing
and will impact
businesses in the
coming years. It
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The Retail Jeweller
November-December

plopl
Digital Edition

COVER STORY: TOP RETAIL TRENDS
SHAPING 2025 & BEYOND

We list 20 trends that broadly reflect the
changes in Indian jewellery retailing and will
impact businesses in the coming years

SHOW REVIEW: RETAIL JEWELLER WORLD
SHOW 24

The debut edition of our show recognised
the growing potential of the global Asian-
origin jewellery community for sourcing
directly from India while fostering deeper
relationships with Indian manufacturers

BRAND STORY - SILVER: GEN Z JEWELLERY
REVOLUTION

crash.club by CKC’s Executive Director
Chaitanya V Cotha delves into the brand’s
origins, identity, growth strategies, and its
appeal to Gen Z

BRAND STORY - PRECIOUS: BEYOND
URBAN BOUNDARIES

In an era of intense market competition,
Khandelwal Jewellers has carved a unique
niche by focusing on Tier-3 and Tier-4 cities
in Maharashtra’s Vidarbha region, where
competition is relatively limited

DIGITAL NATIVE - SILVER
Shyle by Astha

NEW STORE LAUNCH
Kumari Fine Jewellery

CLICKTO READ

’&‘) CLICK HERE to read the magazine
CLICK HERE to reach The Retail Jeweller
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#MyChoiceMyVoice: LGD brand Aukera’s
hationwide campaigh endorses women’s
freedom to make a choice

BENGALURU

Actor Taapsee Pannu and tennis world champion Sania
Mirza are the official brand ambassadors for the campaign,
through which the brand is celebrating the spirit of
womanhood ahead of International Women’s Day. Aukera is
also honouring 50 women change-makers at an event

READ MORE &3
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Aulerth and designer Suneet Varma come
together to launch jewellery line ‘Mehr’, inspired

by the Taj Mahal

The collection aims to celebrate self-love and the essence
of inner beauty that has a powerful influence on the

world around us. Inspired by t

ne Taj Mahal, it blends the

grandeur of Mughal architectt
craftsmanship

re with the artistry of Indian
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Tanishq@’s retail innovation brings its
jewellery, watches and eyewear from Titan
under one roof in Sharjah store

The brand soft-launched t
largest jewellery store Iin S

ne new store - touted to be t

narjah - at Rolla Market, a pri

destination for fine jewellery. The launch was timed to
concur with the beginning of the holy month of Ramadan

READ MORE
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
nonds

Click for more details
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Thangals Jewellery celebrates International
Women’s Day by recognizing employees at
its all-women showroom in Dubali

m

The company’s

C

var
have noted feeling empowered at work in an industry

dominated by men

ne jewellery

lous function

iInitiative highlights the role of women

industry and their contributions across
s within the organization, while employees

READ MORE &3
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If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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From Sabyasachi to Tyaani: How Indian

jewellery brands stood out at the 97th
Academy Awards

LOS ANGELES

The red carpet t
trendsetters in t
made a striking

NS year saw Indian jewellery brands as

ne global

Impact, w
of the biggest names in Ho

It

L

xury landscape. Indian jewellers
N Iconic pleces adorning some

lywood and beyond
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