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DRIYAS BRIDA

#MylindrivaBrideMoment: Indriya leverages
Al to allow women to ‘star’ in its bridal ad
campaign

The brand has employed advanced face swap technology
through which participants can seamlessly integrate their
faces into the destination wedding ad film, which originally

stars brand ambassador Aditi Rao Hydari
(RJ Exclusive)
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100

DESIGNS

retailjewellerindia.com

How CaratLane gathered deep insights
into the proposal experience for its
V-Day campaign

Atul Sinha, COO, CaratLane says the brand actually hit
the streets of Mumbai to explore the emotions and real-
life stories surrounding proposals, before rolling out the
360-degree campaign, encompassing digital, print, in-

store and ground activations
(RJ Exclusive)

READ MORE b


https://retailjewellerindia.com/how-caratlane-gathered-deep-insights-into-the-proposal-experience-for-its-v-day-campaign/

With Rs 100 cr revenue in 9 months of
FY25, Gargi by PNGS is in aggressive

expansion mode

Aditya Modak, Co-founder & Director of Gargi, attributes

the brand’s rapid growt
diamond-in-silver jewel

N to the success of its new

ery vertical, rising silver jewellery

sales, and launch of exclusive brand outlets

(RJ Exclusive)

READ MORE


https://retailjewellerindia.com/with-rs-100-cr-revenue-in-9-months-of-fy25-gargi-by-pngs-is-in-aggressive-expansion-mode/
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That's it. That's the whole quote.

The diamend bracelet?
A peace offering.”

-Karan, 48 Jaipur

Dan’'t make the same mistake this year.
HAPEY VYALENTINES DAY,

f;}
ANMOL

"She caught me saying her handmade Dal
Chewal wasn't as good as my momss.

It was nice knowing you all.

The heart ring saved my last words from being
literal.”

-Rahan, 43 Kolkata.

on't make the same mistake this pear
HAFFY VALENTINE'S DAY,

{:)
ANMOL

#RekindlingLove: Anmol Jewellers induces
humour in its campaign reminding men

about gifting

encou
also s

(RJ Exclusive)

he campaign features witty quotes, real-life relationship
nsights and a gifting guide for simplified shopping, while
raging men to gift thoughtfully on Valentine’s Day. It
NOwWSs up a more fun, light-hearted side of the brand
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https://retailjewellerindia.com/rekindlinglove-anmol-jewellers-induces-humour-in-its-campaign-reminding-men-about-gifting/

In-store photo-booths allow Kalamandir

Jewellers to connect with millenials in run-up
to V-Day

The brand assignhed a photographer to each customer for
a 10-minute photo session, encouraging them to capture
special moments. It not only gave young shoppers a fun,

Interactive experience but also allowed them to share these

moments online
(RJ Exclusive)
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https://retailjewellerindia.com/in-store-photo-booths-allow-kalamandir-jewellers-to-connect-with-millenials-in-run-up-to-v-day/
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Kothari Jewellers promotes culture and
tradition through its association with Saree
Walkathon 2.0

JABALPUR

About 5,000 women from different backgrounds - many
of them the brand’s customers - came together, creating
a lively atmosphere where the saree was not just an

attire but a symbol of unity and shared heritage
(RJ Exclusive)

READ MORE b



https://retailjewellerindia.com/kothari-jewellers-promotes-culture-and-tradition-through-its-association-with-saree-walkathon-2-0/

&
TRIOLOGIC

APPS THAT GROW YOUR BUSINESS

Increase revenue, streamline operations

JewelFlow makes it simple

CLIENT
SHOWCASE

.
-Gl:rLqu.uF:nh.Hl:hI:rl.uLl,ll.'!.
—
— MFG. OF TURKIZH. TTALIAN K CF IFNWFLLERY

HALL NO: 5
STALL NO: 5U 534

L O G 2 *
1S | o5 toose

JANUARY 2025
SIGNATURE 2025 BOMBAY EXHIBITION CENTRE - MUMBAI

DOWNLOAD APP

GET YOUR OWN APP! CALL US NOW!

N +91-9920227788

'&) CLICK HERE to view collection

CLICK HERE to register your interest Q‘_‘)



https://cutt.ly/meXnZGqe
https://cutt.ly/9eXnX5mF
https://cutt.ly/meXnZGqe

3.1?)%”;-0

i\

THOLASI

retailjewellerindia.com

#SpouseorSpice: Tholasi Jewels takes
a swing at encouraging women’s
participation in golf tournaments

Through the ‘Spouse or Spice’ golf tournament at the
Mysore Race Club, the brand aims to reach and engage
with an often-overlooked segment in the sport—the female

demographic, particularly the spouses of the players
(RJ Exclusive)

READ MORE \&‘3


https://retailjewellerindia.com/spouseorspice-tholasi-jewels-takes-a-swing-at-encouraging-womens-participation-in-golf-tournaments/

Shobha Shringar Jewellers launches sub-

brand ‘Chokseys 1983’ to meet demand for
exclusive jewellery

The core iIdea behind the new brand is to craft jewellery that
IS high-end and bespoke, allowing clients to own something

that is truly theirs, and ensuring that no design will ever be

replicated
(RJ Exclusive)

READ MORE b



https://retailjewellerindia.com/shobha-shringar-jewellers-launches-sub-brand-chokseys-1983-to-meet-demand-for-exclusive-jewellery/
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PUNJABI SARAF

Punjabi Saraf’s ‘Ringsutra Festival’ taps into
the rising popularity of precious gemstones

The festival, in Its second edition now, focuses on fast-
moving, gift-worthy designs tailored to modern tastes.
Recognizing the evolving preferences of younger consumers,
the brand is also educating shoppers on gemstone selection

and quality
(RJ Exclusive)
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https://retailjewellerindia.com/punjabi-sarafs-ringsutra-festival-taps-into-the-rising-popularity-of-precious-gemstones/
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Institute of Diamonds is the only laboratory focused exclusively on natural diamonds.
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Meralda Jewels links on-screen persona of

brand ambassador Mrunal Thakur to its ‘Letter
To Sita’ contest

nspired by Thakur’s iconic role in the film ‘Sita Ramam’, the
orand has urged participants to write heartfelt letters to the
fictional character ‘Sita Mahalakshml’, in an attempt to build

an emotional connect with existing and potential customers
(RJ Exclusive)

READ MORE b



https://retailjewellerindia.com/meralda-jewels-links-on-screen-persona-of-brand-ambassador-mrunal-thakur-to-its-letter-to-sita-contest/
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By presenting dance production EKAM, CKC
Jewellers stands solidly behind the artistic
community

BENGALURU

The jeweller has supported the arts for more than five
decades, by way of sponsorships and partnerships. Though it
did not create any jewellery lines for EKAM, seven of the lead

dancers from the ensemble sported the brand’s jewellery
(RJ Exclusive)
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https://retailjewellerindia.com/by-presenting-dance-production-ekam-ckc-jewellers-stands-solidly-behind-the-artistic-community/
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Shyam Sunder Co. Jewellers roots for

education with the ‘Bela Saha Smriti Vidya

Mandir’ in the Sundarbans

Set up In honour of Bela Saha, mother of Rupak Saha,

Director of Shyam Sunder Co. Jewellers, who devotec

her

earning for children in the flood-prone Sundarbans
(RJ Exclusive)

READ MORE

Ife to the cause of education, the school aims to facili

tate
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https://retailjewellerindia.com/shyam-sunder-co-jewellersroots-for-education-with-thebela-saha-smriti-vidya-mandir-in-the-sundarbans/
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CCLSTARTS FROM 8™ FEB

Kalyan Jewellers is official sponsor of
Telugu Warriors in the Celebrity Cricket

League 2025

For the jewellery brand, the sponsorship means a
celebration of excellence as the Telugu Warriors have
been a dominant force in the CCL, besides engagement
with a pan-India audience through live-streaming of the

matches
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The Retail Jeweller
lists 20 rrends that
broadly reflect the
changes in Indian
jewellery retailing
and will impact
businesses in the
coming years. It
attemnpts to give
1 a new direction to
‘:ai jewellers' priorities
0 and strategies for
y achieving business
| %"‘ growth in a dynamic

business 13 ndscape
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The Retail Jeweller
November-December

plopl
Digital Edition

COVER STORY: TOP RETAIL TRENDS
SHAPING 2025 & BEYOND

We list 20 trends that broadly reflect the
changes in Indian jewellery retailing and will
impact businesses in the coming years

SHOW REVIEW: RETAIL JEWELLER WORLD
SHOW 24

The debut edition of our show recognised
the growing potential of the global Asian-
origin jewellery community for sourcing
directly from India while fostering deeper
relationships with Indian manufacturers

BRAND STORY - SILVER: GEN Z JEWELLERY
REVOLUTION

crash.club by CKC’s Executive Director
Chaitanya V Cotha delves into the brand’s
origins, identity, growth strategies, and its
appeal to Gen Z

BRAND STORY - PRECIOUS: BEYOND
URBAN BOUNDARIES

In an era of intense market competition,
Khandelwal Jewellers has carved a unique
niche by focusing on Tier-3 and Tier-4 cities
in Maharashtra’s Vidarbha region, where
competition is relatively limited

DIGITAL NATIVE - SILVER
Shyle by Astha

NEW STORE LAUNCH
Kumari Fine Jewellery

CLICKTO READ

’&‘) CLICK HERE to read the magazine
CLICK HERE to reach The Retail Jeweller
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HEXxpressionsOfLove: Senco Gold &
Diamonds ad depicts jewellery as a powerful
conveyor of unspoken emotions

The campaign launched ahead of Valentine’s Day
takes relatable, everyday moments to link love’s silent
communications to the brand’s products, while Senco
continues to position itself as a brand that values the
emotional significance of jewellery

READ MORE b



https://retailjewellerindia.com/expressionsoflove-senco-gold-diamonds-depicts-jewellery-as-a-powerful-conveyor-of-unspoken-emotions/
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SWIGGY

~ retailjewellerindia.com

Mia by Tanishq partners with Swiggy Instamart
to deliver silver jewellery in 10 minutes

As part of its strategy to reach new customers through
diverse sales channels, the brand has entered the quick
commerce space in more than 35 cities, including Gurgaon,
Delhi, Kolkata, Pune, Bengaluru, Chennai, Mumbai and
Hyderabad
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https://retailjewellerindia.com/mia-by-tanishq-partners-with-swiggy-instamart-to-deliver-silver-jewellery-in-10-minutes/
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REVA § AR A

P N Gadgil & Sons launches sub-brand ‘Reva’
to make diamond jewellery more affordable

With the price point starting at Rs 10,000, the brand
aims to use Reva to connect with modern customers. The
promotion for the line runs up to Feb 16, also targeting
Valentine’s Day shoppers
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https://retailjewellerindia.com/p-n-gadgil-sons-launches-sub-brand-reva-to-make-diamond-jewellery-more-affordable/

A Knowledge and Networking Platform Where Progressive Jewellers Meet!

2HD

Retaul Jeweller
SOUTH FORUM' 25

20" MARCH [

Sheraton Grand, Brigade Gateway

REGISTER NOW FOR EARLY BIRD DISCOUNT

\\') b -
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retailjewellerindiaforum.com

For delegate registration Sponsorships and Retail Service Providers Booths
Nagesh: 91672 52615 | Ankita: 79773 81527 Nirav: 77380 12114
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BlueStone’s ‘Who’s Your Platinum?’
campaign speaks of unbreakable and
eternal love

BENGALURU

The campaign brings out the personification of platinum’s
traits through the lens of the human experience. The brand
has played out the campaign through four videos that invite
people to reflect on the enduring presence in their lives
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https://retailjewellerindia.com/bluestones-whos-your-platinum-campaign-speaks-of-unbreakable-and-eternal-love/
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)
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HSealltWithPlatinum: Platinum Love Bands
by PGI India launches V-Day campaign to
visualize future of love

Aiming to capture the essence of love that Is rare,
precious and everlasting - qualities characteristic of
platinum - the Al-powered experience allows couples to
Input their personalities and preferences to generate a
personalized glimpse into their love story’s journey ahead
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https://retailjewellerindia.com/sealitwithplatinum-platinum-love-bands-by-pgi-india-launches-v-day-campaign-to-visualize-future-of-love/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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Bollywood’s finest shine in exquisite
jewellery from leading international brands

-rom Deepika Padukone’s statement Cartier necklace to
Priyanka Chopra Jonas’ blinding ‘Emerald Venus Necklace’
from Bulgari’s ‘The Garden of Wonders’ jewellery

collection, each piece is a testament to fine craftsmanship
and style
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https://retailjewellerindia.com/bollywoods-finest-shine-in-exquisite-jewellery-from-leading-international-brands/
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To advertise with us contact
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To know about our events contact
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