Vi Rﬂtﬂ]l Jewe“er Retail Jeweller Publication

. Week in review:
& _ o g h“l‘a Keep up with the Latest Jewellery Market News

— /i TH st_7th
/1/7“/ Edition 202 | 1s--7"" February 2025

Let's Make LOVE
Mean More

#LoveSquad

__ - retailjewellerindia.com
KALA GHODA | KUMARI.CO - ‘!p- - . I | '

#LoveSquad: Kumari Fine Jewellery’s

V-Day campaigh opens horizons beyond
romantic love

The ‘Love Squad’ video showcases diverse facets of love In
all its forms—not just between couples but among family,

friends and even pets. The brand aims to make customers

rethink the Valentine’s Day concept
(RJ Exclusive)

READ MORE &3


https://retailjewellerindia.com/kumarilovesquad-kumari-fine-jewellerys-v-day-campaign-opens-horizons-beyond-romantic-love/
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BIS 4.8/5 on Lifetime ' - ‘ -
Hallmarked Google Reviews Buyback

#GoldSchoolLove: Gehna personalizes
jewellery gifting with hand-written notes in
the month of love

The campaign, ensuring the ‘old school’ touch, allows
online shoppers to add a personalized message to a gift.
The brand transforms it into an elegant note written by a

calligraphy artist before shipping it to the receiver
(RJ Exclusive)
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READ MORE 3&")


https://retailjewellerindia.com/goldschoollove-gehna-personalizes-jewellery-gifting-with-hand-written-notes-in-the-month-of-love/
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MURLIDHAR JEWELLERS

7, Circular road, Abohar - 152116 | Ph; 01634-223064, 9478832327
murlidhargroup@gmail.com | www.murdidhargroup.com | € D

With ‘Sampann Ghar Sampann Rishte’,
Murlidhar Jewellers aims to nurture customer
relationships, boost sales

Running from November 2024 to February 2025, this
Initiative offers customers the opportunity to win valuable
prizes, including cars and scooters, with each purchase. A

lucky draw Is set to take place at the month-end
(RJ Exclusive)
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READ MORE 3&')



https://retailjewellerindia.com/with-sampann-ghar-sampann-rishte-murlidhar-jewellers-aims-to-nurture-customer-relationships-boost-sales/

TRQ Application Services
Made Simple with FINMET

We assist domestic metal end-users with
hassle-free Tariff Rate Quota (TRQ)
applications for gold, silver,

and PGMs. Our trusted import
solutions through reputed

agencies and banks empower you 4
to make informed decisions and 4
meet your metal requirements
effectively.

Global Physical Sourcing & Distribution

From Mine to Market, Connecting Buyers
& Sellers to Profitability. Your Gateway to the vibrant markets
of India & UAE

Policy & Risk Management
O Stay Compliant with Confidence... Solutions for PMLA Compliance.
4

ScreenMate™: Streamlined Compliance, Enhanced Security.
Combat Money Laundering with our PMLA Training Modules.

Strategic Advisory & Consulting
Metals Expertise. Strategic Insights.

Proven Results.Trusted Advisors to the
Global Metals Industry.

Email: info@finmetals.com Contact: Deven +91 77381 56577

&‘) CLICK HERE to view collection

CLICK HERE to register your interest



https://cutt.ly/Ge5g3llI
https://cutt.ly/Ie5ernU3
https://cutt.ly/Ge5g3llI
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#SayltWithAisshpra #SayltWithAisshpra

#JataaoAurlJeeto: Aisshpra Gems and Jewels
celebrates love in its purest form through
V-Day campaign

GORAKHPUR

By broadening the appeal of its Valentine’s Day campaign
to a wider audience, the brand is making it an inclusive
and commercially viable offering. The campaign draws

inspiration from love in all its hues
(RJ Exclusive)
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https://retailjewellerindia.com/jataoaurjeeto-aisshpra-gems-and-jewels-celebrates-love-in-its-purest-form-through-v-day-campaign/

""they’ re just rings”

VENDI

TAKE PRIDE IN SILVER
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Vendi Silver launches rings with ‘invisible’

tech-enabled messages to target Valentine’s
Day shoppers

The laser-engraved messages, imperceptible to the

eye or even under a microscope, become vi

the rings catc

Extreme Preci

the line
(RJ Exclusive)
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READ MORE b


https://retailjewellerindia.com/vendi-silver-launches-rings-with-invisible-tech-enabled-messages-to-target-valentines-day-shoppers/

WS

NAGPURLADIES CIRCLE - 59

PRESENTS

+ I i
e Hii=— T I
3 |
b SUNDAY e
; | 2 FEB
| .. TEOO AMONWARDS
|7 CHITNAVIS CENTRE
—_— —— !

- I % "&_ :

|
J | <
.| g @ | | OUR SPONSORS
VIt ALt e [y e
f . . @[

} ofivees. @ausonss MUZIGAL |

By sponsoring Chidiyaghar 4.0, Parekh
Brothers Jewellers aids fund-raising for the

underprivileged

The jeweller had a strong presence at the event

organized by the Nagpur Ladies’ Circ
to support community development

e on

INnitiati

selection of lightweight jewellery was on d

1,500-strong crowd
(RJ Exclusive)

-eb 2

ves. A

Isplay for the

\ %4

READ MORE 3&")



https://retailjewellerindia.com/by-sponsoring-chidiyaghar-4-0-parekh-brothers-jewellers-said-fund-raising-for-the-underprivileged/

VISIT INDIA'S LARGEST B2B EXHIBITION FOR

SOUTH INDIAN JEWELLERY

GEM & JEWELLERY INDIA INTERNATIONAL FAIR

> GJIIF FEB. MAR. MAR. CHENNAI

NEW EXHIBITION BUILDING,
CHENNAI TRADE CENTRE COMPLEX, CHENNAI

BY THE INDUSTRY FOR THE INDUSTRY

PRE- REGISTRATION IN FULL SWING 2.V

@ Register online visiting
https://visitor.gjiif.in

WhatsApp “GJIIF 2025”
to 8056 119 111

Pre-Registration Fee:
Phase 1: till 15th Feb. 2025 - 300 | Phase 2: 16th Feb. to 25th Feb. 2025 - ¥ 500
On-Spot Registration Fee: 28th Feb. to 2nd Mar. 2025 -3 1,500
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For Registration Assistance Call Our Helpline # +91-99 3504 3504

&‘) CLICK HERE to view collection

CLICK HERE to register your interest @‘D
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https://cutt.ly/Pe5XwJn3
https://cutt.ly/oe5eyzO7
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This Valentine’s, say ir with KJH

KHURANA
ERY HOUSE

IEWELLER

Khurana Jewellery House roots for self-
love and inclusivity with ‘Mon Amour’

ahead of V-Day

AMRITSAR

Unlike traditional Valentine’s Day promotions that primarily
cater to couples, this campaign embraces a broader
perspective on gifting. The jeweller has added a subtle
branding exercise by way of an in-store photo booth that

generates keepsakes
(RJ Exclusive)

READ MORE \&‘3



https://retailjewellerindia.com/khurana-jewellery-house-roots-for-self-love-and-inclusivity-with-mon-amour-ahead-of-v-day/
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Sponsor NK Jewellers aims to convert interest

generated during Galentine’s event into
V-Day sales

VADODARA

The brand worked on building its image among 250
prominent women participants, and pitched to them the
Importance of gold as an investment. It offered incentives for

attendees to visit the showroom, and saw significant results
(RJ Exclusive)
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READ MORE 3&"‘3


https://retailjewellerindia.com/sponsor-nk-jewellers-aims-to-convert-interest-generated-during-galentines-event-into-v-day-sales/

N HKTDC N HKTDC

Hong Kong International Hong Kong International

Jewellery Show | EPLUS Diamond, Gem & Pearl Show | EPLUS
4-8/3/2025 2-6/3/2025

HKCEC AsiaWorld-Expo

23/2-13/3/2025 23/2-13/3/2025

Click2Match (Online) Click2Match (Online)
hkjewelleryshow.hktdc.com hkdgp.hktdc.com

Register and verify
your badge on
HKTDC Marketplace

Q (852) 1830 668
524 exhibitions@hktdc.org

Official Carrier:

M CATHAY Download Now

&‘) CLICK HERE to view collection


https://cutt.ly/Ue8D2tMs
https://cutt.ly/Ue8D2tMs
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Zovya launches multimedia campaign

‘Reborn’ about journey of a woman coming
into her own

The brand has also unveiled a refreshed logo and a new
solitaire collection which introduces the innovative star-
shaped ‘Eterna Cut’. The film emphasizes the personal

journey each woman experiences, with Zoya’s jewellery
reflecting this transformation

READ MORE b


https://retailjewellerindia.com/zoya-launches-multimedia-campaign-reborn-about-journey-of-a-woman-coming-into-her-own/
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Shyam Sundar Co. Jewellers launches
diamond brand Glitteria to meet demand for
affordable jewellery

According to the brand’s directors, Glitteria, launched with
a fashion show at DKS Sports Complex in Kolkata, was
initially test-marketed as an annual exhibition, the success
of which led to its launch as a standalone brand
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READ MORE 3&’)


https://retailjewellerindia.com/shyam-sundar-co-jewellers-launches-diamond-brand-glitteria-to-meet-demand-for-affordable-jewellery/

VIJAY EXPORTS"

PRAKASH DHANAK

Leading Manufacturer and Exporter of
RUCOS (Rosecut & Uncut Open Setting)
Diamond Jewellery

Contact | [
% +91 9307916976 Mumbai | ()

&‘) CLICK HERE to view collection

CLICK HERE to register your interest



https://cutt.ly/FwSiUD7N
https://cutt.ly/ewSYNI2r
https://cutt.ly/FwSiUD7N
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Kalyan Jewellers launches CSR initiative
‘Crafting Futures’ to improve lives of
jewellery artisans

The jeweller has given an initial commitment of Rs 3 crore,

and invited long-term partners and stakeholders to join the
collective effort, aiming to create a larger impact and drive
meaningful change through the project
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https://retailjewellerindia.com/kalyan-jewellers-launches-csr-initiative-crafting-futures-to-improve-lives-of-jewellery-artisans/
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https://cutt.ly/leJjNjhg
https://cutt.ly/OeJjMqXx

Malabar Group unvells scholarships for girl
students in Telangana as part of CSR initiative

HYDERABAD

For 2024-2025, Malabar Group has allocated Rs 16
crore to support the education of more than 21,000 girl

students across India. In Telangana alone, Rs 3.14 crore will
benefit more than 3,900 students from 116 colleges

READ MORE \&‘3



https://retailjewellerindia.com/malabar-group-unveils-scholarships-for-girl-students-in-telangana-as-part-of-csr-initiative/
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The Universal Language of Diamonds

Institute of Diamonds is the only laboratory focused exclusively on natural diamonds.

Assessing the 4Cs of a diamond with expertise and proprietary technology.
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https://cutt.ly/2e3Gzcju

Abhushan Jewellers’ festive season Initiative
leads to strong performance even after

campaign period

While the campaign’s primary aim was to engage customers

during the festive period, it also p
wedding season sales. The brand

ayed a key role in boosting

nas attributed this impact

to its 360-degree marketing approach

READ MORE b


https://retailjewellerindia.com/abhushan-jewellers-festive-season-initiative-leads-to-strong-performance-even-after-campaign-period/
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APPS THAT GROW YOUR BUSINESS

Increase revenue, streamline operations

JewelFlow makes it simple

CLIENT
SHOWCASE

.
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—
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HALL NO: 5
STALL NO: 5U 534
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JANUARY 2025
SIGNATURE 2025 BOMBAY EXHIBITION CENTRE - MUMBAI

DOWNLOAD APP

GET YOUR OWN APP! CALL US NOW!

N +91-9920227788

'&) CLICK HERE to view collection

CLICK HERE to register your interest Q‘_‘)



https://cutt.ly/meXnZGqe
https://cutt.ly/9eXnX5mF
https://cutt.ly/meXnZGqe
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LIMELIGHT

LABE GROWN CVD DIAMONDS

Limelight Lab Grown Diamonds secures $ 11
million in funding to fuel its retail growth

The fresh capital will enable Limelight to enhance its
operational capabillities, expand its retail presence across
India and strengthen its design portfolio. The funding

comes when India’s LGD sector Is witnhessing an annual
expansion rate of 15-20%

READ MORE b



https://retailjewellerindia.com/limelight-lab-grown-diamonds-secures-11-million-in-funding-to-fuel-its-retail-growth/
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The Retail Jeweller
lists 20 rrends that
broadly reflect the
changes in Indian
jewellery retailing
and will impact
businesses in the
coming years. It
attemnpts to give
1 a new direction to
‘:ai jewellers' priorities
0 and strategies for
y achieving business
| %"‘ growth in a dynamic

business 13 ndscape
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The Retail Jeweller
November-December

plopl
Digital Edition

COVER STORY: TOP RETAIL TRENDS
SHAPING 2025 & BEYOND

We list 20 trends that broadly reflect the
changes in Indian jewellery retailing and will
impact businesses in the coming years

SHOW REVIEW: RETAIL JEWELLER WORLD
SHOW 24

The debut edition of our show recognised
the growing potential of the global Asian-
origin jewellery community for sourcing
directly from India while fostering deeper
relationships with Indian manufacturers

BRAND STORY - SILVER: GEN Z JEWELLERY
REVOLUTION

crash.club by CKC’s Executive Director
Chaitanya V Cotha delves into the brand’s
origins, identity, growth strategies, and its
appeal to Gen Z

BRAND STORY - PRECIOUS: BEYOND
URBAN BOUNDARIES

In an era of intense market competition,
Khandelwal Jewellers has carved a unique
niche by focusing on Tier-3 and Tier-4 cities
in Maharashtra’s Vidarbha region, where
competition is relatively limited

DIGITAL NATIVE - SILVER
Shyle by Astha

NEW STORE LAUNCH
Kumari Fine Jewellery

CLICKTO READ

’&‘) CLICK HERE to read the magazine
CLICK HERE to reach The Retail Jeweller



https://book.retailjewellerindia.com/books/lhqr/#p=1
https://wa.link/4e8c7o
https://book.retailjewellerindia.com/books/lhqr/#p=1
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Good Glamm co-founder Privanka Gill
anhnounces launch of lab-grown diamond

brand Coluxe

NEW DELHI

Backed by early-stage funding for an undisclosed amount,

the brand will take an omni-channel approach. It is
slated for a digital launch in mid-2025, followed by retall

expansion by July this year
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https://retailjewellerindia.com/good-glamm-co-founder-priyanka-gill-announces-launch-of-lab-grown-diamond-brand-coluxe/

Manama,Bahrain

TO CONNECT

Himali - 77382 32907 | Ashish - 84337 07381 | Pinkesh - 93236 45457
Nirav - 7738012 114 | Chirag - 91672 52611

&\*‘) CLICK HERE to know more

CLICK HERE to register interest



https://cutt.ly/ne47RuN9
https://cutt.ly/Ne47T86k
https://cutt.ly/ne47RuN9

Gold Demand Trends
Q4 and Full Year 2024

retailjewellerindia.com

India surpasses China as largest consumer
of gold jewellery in 2024: WGC report

From January to December, 2024, India’s gold jewellery
consumption stood at 563.4 tonnes, compared to China’s
479.3 tonnes (511.4 tonnes including Hong Kong SAR and
Taiwan province of China) for the same period

\ %4

READ MORE 3&')


https://retailjewellerindia.com/india-is-largest-consumer-of-gold-jewellery-in-2024-surpassing-china-wgc-report/

A Knowledge and Networking Platform Where Progressive Jewellers Meet!

ﬁetail Jeweller %
MIDDLE EAST
FORUM' 25

26" FEBRUARY

Hyatt Regency, Deira
Retail Jeweller Middle East
RETAIL SOLUTIONS
AWARDS E X HIBITTION
2025:;2&5;:2;‘ or TECHNOLOGY, SERVICES, PRODUCTS

RESERVE YOUR SEAT

For Delegate Registration Sponsorships and Retail Service Providers Booths
Ankita: +91 79773 81527 Nirav: +91 77380 12114

Y

&) CLICK HERE to register

reach above company by
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Jewellery industry urges Government to
reduce GST on ornaments and bullion

from 3% to 1.25%

High taxation has been stifling growth, discouraging
consumer demand and pushing a significant portion of the
trade into the unregulated market, say industry leaders,
and a correction will enhance India’s competitiveness in the

global jewellery sector

A7

READ MORE 3&")


https://retailjewellerindia.com/jewellery-industry-urges-government-to-reduce-gst-on-ornaments-and-bullion-from-3-to-1-25/

A Knowledge and Networking Platform Where Progressive Jewellers Meet!

2HD

Retaul Jeweller
SOUTH FORUM' 25

20" MARCH [

Sheraton Grand, Brigade Gateway

REGISTER NOW FOR EARLY BIRD DISCOUNT

\\') b -
RETAIL SOLUTIONS | BRIDAL | JewellervFranchising

TECHNOLOGY, SERVICES, PRODUCTS TRENDSETTERS EXHIBITION -

retailjewellerindiaforum.com

For delegate registration Sponsorships and Retail Service Providers Booths
Nagesh: 91672 52615 | Ankita: 79773 81527 Nirav: 77380 12114

&‘) CLICK HERE to register

reach above company by @D


https://retailjewellerindiaforum.com/forum/retail-jeweller-south-forum/
https://retailjewellerindiaforum.com/forum/retail-jeweller-south-forum/
https://cutt.ly/seL5x18Q

WIDE ANGLE

Malabar Gold & Diamonds set to enter the

New Zealand market with NZD 75 million
Investment

With this announcement, the brand is expanding its global
presence to the 14th country of operation. Signing of the
Comprehensive Economic Partnership Agreement (CEPA)

between the UAE and New Zealand has catalysed this
strategic move

READ MORE b


https://retailjewellerindia.com/malabar-gold-diamonds-set-to-enter-the-new-zealand-market-with-nzd-75-million-investment/

7, ) hetal

| “

/

A

4

KEEP UP

WITH THE

WEEK’S LATEST

JEWELLERY

MARKET
NEWS

SCAN CODE FOR

FREE,

SUBSCRIPTION

Retail

The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
nonds

Click for more details



https://cutt.ly/MCU3qlJ
https://cutt.ly/d71FuvL

WIDE ANGLE
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India has overtaken China to become

world’s second largest diamond market:
De Beers CEO Al Cook

According to media reports, India’s cut and polished
diamond exports saw a decline this year due to fall Iin
demand in the US and China. This has boosted India’s
domestic market for diamonds

READ MORE b


https://retailjewellerindia.com/india-has-overtaken-china-to-become-second-largest-diamond-market-de-beers-ceo-al-cook/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.



https://retailjewellerindia.com/subscribe/
https://retailjewellerindia.com/newsletter/
mailto:samitbhatta%40retailjewellerindia.com?subject=samitbhatta%40retailjewellerindia.com
mailto:info%40retailjewellerindia.com?subject=Advertise

WHO WORE WHAT

Bollywood’s best sparkle in heritage jewellery
from India’s leading jewellery houses

From traditional Polki to Victorian elegance,
Bollywood’s leading ladies recently adorned themselves
with some of the most stunning jewellery pieces from
renowned Indian labels, including Amrapali Jewels and
Kalamandir Jewellers

\ %4
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https://retailjewellerindia.com/bollywoods-best-sparkle-in-heritage-jewellery-from-indias-leading-jewellery-houses/

Retarl Jeweller

The Favourite Business Magazine of Retail Jewellers

FOLLOW US ON

f TheRetaillJeweller

retailJeweller_india

Y retailjwlrindia

o TheRetailJeweller

IN The Retail Jeweller India

retailjewellerindia.com

To feature your story contact

Soma Bhatta +91 99878 11350, soma.bhatta@retailjewellerindia.com

To advertise with us contact

Chirag Waghela +91 91672 52611, chirag.waghela@retailjewellerindia.com
Ashish Dubal +9138433( 07381, ashish.dubal@retailjewellerindia.com

To know about our events contact

Himali Shinde +91 (738232907,
himali.shinde@retailjewellerindia.com@retailjewellerindia.com

’&‘) CLICK HERE to follow us on social media handles

CLICK HERE to reach The Retail Jeweller @D



https://retailjewellerindia.com/
https://www.instagram.com/theretailjeweller_india/
https://twitter.com/retailjwlrindia
https://in.linkedin.com/company/the-retail-jeweller-india
https://www.youtube.com/user/TheRetailJeweller/featured
https://cutt.ly/BeQl3ymf
https://www.facebook.com/TheRetailJeweller



