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WHP Jewellers scores on employee

engagement with its 25th annual team
cricket championship

The tournament has also become a point of interest for
customers. Winning team photos and trophies displayed
IN the stores spark conversations with customers who

appreciate the company’s culture and dedication to

employees
(RJ Exclusive)
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Solitario secures $3.6 million in pre-IPO
funding, plans global expansion through

The funding success sets the stage for further expansion
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https://retailjewellerindia.com/solitario-secures-3-6-million-in-pre-ipo-funding-plans-global-expansion-through-sis-model/

Kishandas & Co. leverages World Telugu
Federation’s ‘Amogham’ showcase for brand

exposure, connect with overseas clients

HYDERABAD

Participation in the conference aided both short-term
visibility and long-term business growth for the brand.
Word-of-mouth referrals formed a key customer acquisition
strategy, reinforced by in-person interactions with

delegates from around the globe at the event
(RJ Exclusive)
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https://retailjewellerindia.com/kishandas-co-leverages-world-telugu-federations-amogham-showcase-for-brand-exposure-connect-with-overseas-clients/

ADITYA ELEGANCE

Nilay Shah : 9930271413
“Aditya Elegance” Shop No. 15 3rd Floor Rajshrungi Complex, Rajkot - 360001.

'&‘) CLICK HERE to view collection

CLICK HERE to register your interest @)


https://cutt.ly/reaTO9oW
https://cutt.ly/peaUMYkc
https://cutt.ly/reaTO9oW

LS DRISHTI, F 1-' F Ut E Tl _:r | By DRISHTI ART FOUNDATION
l:ll-ﬂr-w-u B3 gar, Benns .;h G ol T W )

ODOran

Caturcay, 25" January 2025

i QDOran

Ch-:wr.'l ah Memaorial Hall

retanljewellermdla com

= e _

Abaran celebrates 90 years, promotes legacy
of temple jewellery as title sponsor of Drishti

Dance Festival

BENGALURU

The brand’s philosop

collaborations. It has

diversity and preservi

Ny centres around celebrating cultural
ng heritage through impactful

ong been committed to promoting

the arts through its CSR wing, the Abaran Foundation

(RJ Exclusive)
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https://retailjewellerindia.com/abaran-celebrates-90-years-promotes-legacy-of-temple-jewellery-as-title-sponsor-of-drishti-dance-festival/

LGD brand Evaglow broadens its
sustainability agenda with conservation
project for Olive Ridley turtles

The brand from the house of AVR Swarna Mahal Jewellers
nas roped in more than 200 employees from its Chennai
oranches for the long-term mass initiative, with backing

from the company’s total workforce of 1,600
(RJ Exclusive)
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https://retailjewellerindia.com/lgd-brand-evaglow-broadens-its-sustainability-agenda-with-conservation-project-for-olive-ridley-turtles/
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MEENAKSHI JEWELLERS B P

Manufacturers of . 242 K
Gem Stones Studded ¢

8-2-682/1, 3rd Floor Landmark +91 95021 64723
Banjara, Road No - 12, Banjara Hills Mj@mjw.000

Hyderabad-500034, INDIA. WWW.MjW.000
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Rare Scents by CKC becomes a gateway for
customers to explore the brand’s jewellery

BENGALURU

Strateqic cross-marketing introduces jewellery clients to the
brand’s perfume line Rare Scents, and fragrance customers
to its jewellery collections. The perfumes incorporate the
same artistry seen in the brand’s jewellery and are infused

with 24-karat gold flakes
(RJ Exclusive)

READ MORE b



https://retailjewellerindia.com/rare-scents-by-ckc-becomes-a-gateway-for-customers-to-explore-the-brands-jewellery/
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US-based private equity firm Advent
International to acquire Orra Fine Jewellery,
say media reports

The deal with Orra is expected to be valued at Rs 1,500-
1,750 crore. Orra will go public under the private equity firm
which will also take over the management and voting rights
as per the agreement

READ MORE b


https://retailjewellerindia.com/us-based-private-equity-firm-advent-international-to-acquire-orra-fine-jewellery-say-media-reports/

Shine with our Bangles Bengaluru!

21st - 24th March!

 SWASTIK

GOLDCORP PRIVATE LIMITED

Love 1s Forever

Swastik House, 17 Karanpara, Nr. Karanpara Chowk, Rajkot - 360001, Gujarat.
+91 722 8888 422 | info@swastikgoldcorp.com
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Jos Alukkas partners with PFC Kerala to
support India’s football World Cup dream

THRISSUR

In Kerala’s footba
the club’s efforts

scene. T

INn groom

The Jos Alukkas Group Chairman has long been involved

ne partnership aims to enhance
ng future football stars, and

contribute to India’s football success on the world stage

A7

READ MORE :§)


https://retailjewellerindia.com/jos-alukkas-partners-with-pfc-kerala-to-support-indias-football-world-cup-dream/
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Al takes on the facets of love in BlueStone’s
unique Valentine’s Day campaign

BENGALURU

By posing questions such as ‘Does Al always get emotions
right?’ and ‘Can technology truly grasp the intricacies of
numan romance?’, the campaign video humorously delves
iInto Al’s take on love, highlighting the depth of emotion

READ MORE \&‘3


https://retailjewellerindia.com/ai-takes-on-love-in-bluestones-unique-valentines-day-campaign/
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APPS THAT GROW YOUR BUSINESS

Increase revenue, streamline operations

JewelFlow makes it simple

CLIENT
SHOWCASE
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GET YOUR OWN APP! CALL US NOWI!

% +91-0920227788
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CS Jewels’ sterling silver campaign and
Haldi Kumkum event increase footfalls
across its stores

BARAMATI

The campaign promoted purchase of silver anklets and
toe rings, considered auspicious and traditionally bought
during the Sankranti festival. It gave the brand increased
footfalls, and engagement with a crucial section of its
target audience
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https://retailjewellerindia.com/cs-jewels-sterling-silver-campaign-and-haldi-kumkum-event-increase-footfalls-across-its-stores/
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Vardhman Jewellers’ mega draw campaign
enters third year with big prizes for customers

JABALPUR

The initiative Is designed to both appreciate loyal
customers and draw in new ones, and offers jewellery-
buyers a chance to win exciting prizes through coupons
for every Rs 10,000 spent by them. The campaign will run
up to Feb 23

READ MORE b



https://retailjewellerindia.com/vardhman-jewellers-mega-draw-campaign-enters-third-year-with-big-prizes-for-customers/
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De Beers announces plans to open 15
Forevermark brand retail stores in India
this year

The company aims to scale down its current business
model of operating through leading chains and focus more
on exclusive stores, either owned or franchisee, to expand
its market-share, De Beers India MD Amit Pratihari has
announced
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The Universal Language of Diamonds

Institute of Diamonds is the only laboratory focused exclusively on natural diamonds.

Assessing the 4Cs of a diamond with expertise and proprietary technology.
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Augmont adds LGDs to its SPOT gold-

trading platform, aims to rationalize
pricing model

The strategic move is aimed at streamlining the
procurement of LGDs for jewellers while establishing

a transparent and efficient pricing mechanism for the
rapidly growing LGD market in India

READ MORE
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https://retailjewellerindia.com/augmont-adds-lgds-to-its-spot-gold-trading-platform-aims-to-rationalize-pricing-model/
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The Retail Jeweller
lists 20 rrends that
broadly reflect the
changes in Indian
jewellery retailing
and will impact
businesses in the
coming years. It
attemnpts to give
1 a new direction to
‘:ai jewellers' priorities
0 and strategies for
y achieving business
| %"‘ growth in a dynamic

business 13 ndscape
l‘-ﬁ‘? @ o

The Retail Jeweller
November-December

plopl
Digital Edition

COVER STORY: TOP RETAIL TRENDS
SHAPING 2025 & BEYOND

We list 20 trends that broadly reflect the
changes in Indian jewellery retailing and will
impact businesses in the coming years

SHOW REVIEW: RETAIL JEWELLER WORLD
SHOW 24

The debut edition of our show recognised
the growing potential of the global Asian-
origin jewellery community for sourcing
directly from India while fostering deeper
relationships with Indian manufacturers

BRAND STORY - SILVER: GEN Z JEWELLERY
REVOLUTION

crash.club by CKC’s Executive Director
Chaitanya V Cotha delves into the brand’s
origins, identity, growth strategies, and its
appeal to Gen Z

BRAND STORY - PRECIOUS: BEYOND
URBAN BOUNDARIES

In an era of intense market competition,
Khandelwal Jewellers has carved a unique
niche by focusing on Tier-3 and Tier-4 cities
in Maharashtra’s Vidarbha region, where
competition is relatively limited

DIGITAL NATIVE - SILVER
Shyle by Astha

NEW STORE LAUNCH
Kumari Fine Jewellery

CLICKTO READ

’&‘) CLICK HERE to read the magazine
CLICK HERE to reach The Retail Jeweller



https://book.retailjewellerindia.com/books/lhqr/#p=1
https://wa.link/4e8c7o
https://book.retailjewellerindia.com/books/lhqr/#p=1

Kalyan Jewellers launches new subsidiary
hamed ‘Kalyan Gold and Diamond
Jewellery Ltd’ in the UK

According to an exchange filing on January 24, 2025, the
company stated that the aim of setting up the subsidiary
IS to expand its jewellery business in the UK. It has a

subscribed capital of GBP 1000 and Kalyan Jewellers has

100% stake in it

READ MORE b



https://retailjewellerindia.com/kalyan-jewellers-launches-new-subsidiary-named-kalyan-gold-and-diamond-jewellery-ltd-in-the-united-kingdom/

A Knowledge and Networking Platform Where Progressive Jewellers Meet!

ﬁetail Jeweller %
MIDDLE EAST
FORUM' 25

26" FEBRUARY

Hyatt Regency, Deira
Retail Jeweller Middle East
RETAIL SOLUTIONS
AWARDS E X HIBITTION
2025:;2&5;:2;‘ or TECHNOLOGY, SERVICES, PRODUCTS

RESERVE YOUR SEAT

For Delegate Registration Sponsorships and Retail Service Providers Booths
Ankita: +91 79773 81527 Nirav: +91 77380 12114

Y
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Eminent jeweller Viren Bhagat sets up first
global boutique in London’s Mayfair

The boutique provides exclusive, by-appointment-only
access to Bhagat’s handcrafted jewellery and displays
jewellery at a central desk. The jeweller’s approach of
creating only 50-60 unigque pieces each year remains
unchanged despite international expansion

READ MORE b


https://retailjewellerindia.com/eminent-jeweller-viren-bhagat-sets-up-first-global-boutique-in-londons-mayfair/

A Knowledge and Networking Platform Where Progressive Jewellers Meet!

2HD

Retaul Jeweller
SOUTH FORUM' 25

20" MARCH [

Sheraton Grand, Brigade Gateway

REGISTER NOW FOR EARLY BIRD DISCOUNT

\\') b -
RETAIL SOLUTIONS | BRIDAL | JewellervFranchising

TECHNOLOGY, SERVICES, PRODUCTS TRENDSETTERS EXHIBITION -

retailjewellerindiaforum.com

For delegate registration Sponsorships and Retail Service Providers Booths
Nagesh: 91672 52615 | Ankita: 79773 81527 Nirav: 77380 12114
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Joyalukkas launches its second store In
London, located at retail hub Southall

With the new store, the brand has positioned itself in the
heart of London’s primarily South Asian neighbourhood
aka ‘Little India’, catering to a clientele that values

traditional fine jewellery. The brand’s existing store Is at
Green Street
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https://retailjewellerindia.com/joyalukkas-launches-its-second-store-in-london-located-at-retail-hub-southall/
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
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Click for more details



https://cutt.ly/MCU3qlJ
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BRIDAL JEWELLERY
EXHIBITION

_*_ |

PORTLAND

I | FEB | 2025
i ' FROM 11AM TO 6PM

DoubleTree by Hilton Hotel Portland - Beaverton
- 15402 NW Cornell Rd, Beaverton, OR 57006

+1(262) 599-9689

@vegajewellers
@vegajewellers_jubileehills

retailjewellerindia.com

Vega Jewellers uses trunk shows in the
US to build client base among Telugu-
speaking diaspora

HYDERABAD

These events are structured to give NRIs a convenient
shopping experience, with prices displayed in Indian rupees
iInstead of US dollars, and transparent billing practices

that resonate with the community. The latest shows are In
Portland and Seattle on Feb 1and 2
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https://retailjewellerindia.com/vega-jewellers-uses-trunk-shows-in-the-us-to-build-client-base-among-telugu-speaking-diaspora/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.



https://retailjewellerindia.com/subscribe/
https://retailjewellerindia.com/newsletter/
mailto:samitbhatta%40retailjewellerindia.com?subject=samitbhatta%40retailjewellerindia.com
mailto:info%40retailjewellerindia.com?subject=Advertise

- -
2 o5
..-"" ~ 3 | ik ;
: | g / |
; . [ Jf
’ / ) Y R
) % :4 - *w e ) ﬂ‘
N .
£ /{ o 4 - 1 ‘ J
{28 | i
e~ 1"‘ i
; o e
£ 3 -
,Lg“.‘l_, ‘ ) o [ ]

Star-studded elegance: Celebs shine In
exquisite jewels at Sabyasachi’s 25th
anniversary & Business of Fashion galas

Both evenings showcased opulent statement jewellery
from Indian brands like Sabyasachi and Amrapali Jewels,
with Bollywood and fashion icons elevating their looks
through vintage-inspired heirlooms and contemporary
high jewellery pieces

READ MORE b



https://retailjewellerindia.com/star-studded-elegance-celebs-shine-in-exquisite-jewels-at-sabyasachis-25th-anniversary-business-of-fashion-gala/

Retarl Jeweller

The Favourite Business Magazine of Retail Jewellers

FOLLOW US ON

f TheRetaillJeweller

retailJeweller_india

Y retailjwlrindia

o TheRetailJeweller

IN The Retail Jeweller India

retailjewellerindia.com

To feature your story contact

Soma Bhatta +91 99878 11350, soma.bhatta@retailjewellerindia.com

To advertise with us contact

Chirag Waghela +91 91672 52611, chirag.waghela@retailjewellerindia.com
Ashish Dubal +9138433( 07381, ashish.dubal@retailjewellerindia.com

To know about our events contact

Himali Shinde +91 (738232907,
himali.shinde@retailjewellerindia.com@retailjewellerindia.com
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