Budget 2024: Industry relieved by customs

Retail Jeweller Publication

Week in review:

News, Opinions & Insights
Edition 174 | 20"-26%" July 2024

duty reduction in gold, discusses benefits on

the trade
_ MUMBAI

According to jewellers, the Budget has focused heavily
on employment and skilling, with its customs duty cut

to reduce smuggling cases and aid exports significantly.

Withdrawal of the 2% equalization levy will boost
performance of digital brands, while MSMEs and SMEs
stand to benefit from the newly introduced credit

guarantee scheme
(RJ Exclusive)

READ MORE
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https://retailjewellerindia.com/budget-2024-industry-relieved-by-customs-duty-reduction-in-gold-discusses-benefits-on-the-trade/
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TO REGISTER IN THE FURA CELEBRATION SAPPHIRE PROGRAM E
CALL: SAMEER +91 84518 69611 5can to Register

CLICK HERE to register your interest @)


https://forms.office.com/r/xJ3XT3YgWq
https://cutt.ly/5eq11fwF

Abharan Jewellery’s exclusive ‘Ladies’ Day Out’
cracks BTL marketing with post-event sales

MANNAGUDDA

With the theme ‘Ladies Day Out with Ab

naran’, the jeweller

brought together 50 participants at its Mannagudda
showroom to entertain the group with jewellery-themed

games and quizzes. It also enabled the ¢
the event, brand and its products throug

lents to promote

N jewellery try-

outs, followed by selfies promoted on personal WhatsApp
statuses, thus improving consumer stickiness

(RJ Exclusive)
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https://retailjewellerindia.com/abharan-jewellerys-exclusive-ladies-day-out-cracks-btl-marketing-with-post-event-sales/
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A MESMERIZING NIGHT OF PURE
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SHANKAR
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Rs 5,000/- per pass

FOR PRIME MEMBERS
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Rs 15,000/- for 4 passes
(Buy 3 Get 1 Free)

Rs 13,500/~ for 4 passes
(Buy 3 Get 1 Free)

Rs 50,000/- for 14 passes
(Buy 10 Get 4 Free)

Rs 45,000/ for 14 passes
(Buy 10 Get 4 Free)
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https://cutt.ly/leltvZqG
https://cutt.ly/leltvZqG

Rokde Jewellers’ ‘Real Jewels of Nagpur’

campaign shares life
women achievers

journeys of 12

The brand invited 12 women to become a part of this

extensive campaign. Media
amplified brand awareness
cities, and the campaign wi
format on YouTube and in t

MyFM India
(RJ Exclusive)

exposure of the participants
IN Nagpur and other adjoining
| be promoted in an audio-visual

ne form of a radio show with
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https://retailjewellerindia.com/rokde-jewellers-real-jewels-of-nagpur-campaign-shares-life-journeys-of-12-women-achievers/
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PRIORITY JEWELS PVT LTD
Plot No: 121, Road No. 15/18, MIDC, Andheri (EAST), Mumbai — 400093, INDIA

Contact No +91-22-67679898 / 9930064000
priority@priorityindia.com
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b CLICK HERE to view collection
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https://cutt.ly/Feltv5Jr
https://cutt.ly/oelgqs4L

Sri Vasavi Thanga Maaligai’s Women’s
Refreshment Programme motivates 115
staff with counselling, leadership sessions

The brand organised the initiative with the help of their
own team members. The four-day programme was
carefully structured to accommodate 115 employees,

engagement with the brand
(RJ Exclusive)

READ MORE

engaging them in three-hour intervals. The event’s videos
were shared and promoted among customers across the
brand’s database through WhatsApp to encourage direct
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https://retailjewellerindia.com/sri-vasavi-thanga-maaligais-womens-refreshment-programme-motivates-115-staff-with-counselling-leadership-sessions/

INDIA
s INTERNATIONAL
+ JEWELLERY SHOW
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PREMIERE 2024
Zone: 1B STALLNO: 1G 170 9TH _ 13T AUGUST

BOMBAY EXHIBITION CENTRE - MUMBAI

t. +919619920426 M. goldartism@gmail.com k 09Bae/6 17312
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Thangamayil Jewellery to spend Rs 400 crore
In FY25 on new stores

Accord]
appProxi

stores,

Ng to the latest reports, the company has al
mMmately Rs. 400 crore towards opening nine

iIncluding eight mid- and small-size outlets a
with a f

agship store in Chennal

READ MORE 3&")
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https://retailjewellerindia.com/thangamayil-jewellery-devises-rs-400-crore-plan-for-retail-expanion-in-fy-25/
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Hall number : 1
Stall number : 1A.32G
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+

JEWELLERY SHOW
PREMIERE 2024 A PREMIER MANUFACTURER OF CLOSED SETTING DIAMOND JEWELLERY
o i Enquiries for Authorized Distributorship,
9" -13" August, 2024 Call Mr.Laxman Thakulla +91 9380888030 / +91 9322941537

Bombay Exhibition Centre- Mumbai _
www.laxmidiamonds.com
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https://cutt.ly/YejvM46H
https://cutt.ly/YejvM46H
https://cutt.ly/WejPcq9Q

Chandukaka Saraf Jewels hosts Guru Purnima
with educators across all stores

As a part of Guru Dakshina, the brand provided
certificates to educators and mentors, symbolizing
appreciation. The certificates stated that Chandu Kaka
Sarah Jewels would donate the daily food requirements of
cows at the Dayoday Goshala in Baramati

READ MORE &3



https://retailjewellerindia.com/chandukaka-saraf-jewels-hosts-guru-purnima-with-educators-across-all-stores/

You Just Can’t Miss It!

SHOWCASING

our LARGEST COLLECTION
for THE FIRST TIME

at the BIGGEST STALL!

Hall 5 | Stall 5V 544D

Meet us at:
INDIA
INTERNATIONAL
JEWELLERY SHOW
PREMIERE 2024

Oth 45 13th August?4

Bombay Exhibition Centre - Mumbai

Rajkot, Gujarat, India
D +91 98242 95859 (Vineet N. Vasa)

W: www.lotusjewellery.com
E: Sales@lotusjewellery.com

Click here to like us on né—"\ Click here to Follow us on

N

Download our app ('0’)

search "Lotus Jewellery Creation” Do LO:F l 'S

Check here to Download

:-'r' JEWELLERY CREATION
Available on the GETITON Oy
’ App Store » Google Play [-"é“" CRAFTING JEWELS OF TRUST
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https://cutt.ly/segRyvHy
https://cutt.ly/UegRjo9o
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Mia by Tanishq enhances digital customer
engagement with new omnichannel strategy

The new approach has already shown promising results,
with the recent Akshaya Tritiya campaign marking a
significant success. Mia by Tanishqg reported a fivefold
INcrease In revenue on the day of the festival, alongside
notable improvements in email open rates and click-
through rates, surpassing industry benchmarks

READ MORE b



https://retailjewellerindia.com/mia-by-tanishq-enhances-digital-customer-engagement-with-new-omnichannel-strategy/
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The leading manufacturer and exporter in Mumbai for RUCOSD]J (Rosecut and Uncut Open Selting Diamond Jewellery)
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f Vijay Exports | For queries, contact +91 9307916916 | www.vijayexports.co.in
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Actor Vicky Kaushal inaugurates Kalyan
Jewellers’ new showroom in Pune

In celebration of the launch, Kalyan Jewellers is

offering specific promotional deals, alongside the

‘Kalyan Special Gold Board Rate’ standardized across

all company showrooms. Customers can also benefit
from Kalyan Jewellers’ 4-Level Assurance Certificate,
which guarantees purity, free lifetime maintenance of
ornaments, detailed product information, and transparent
exchange and buy-back policies
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https://retailjewellerindia.com/actor-vicky-kaushal-inaugurates-kalyan-jewellers-new-showroom-in-pune/
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from 700 + Exclusive Brands | Conferences & workshops

10 key commitment of
AllSecure Safety Guidelines

!.&iﬂ- . Reta I_‘ .

G | P2 | Nkt
L)l Ive"r E g HOMB e BRI ALFIEVEES
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For Marketing Opportunities

: Amruta Chavan - 8419980246 | Pranav Navare - 7738323257
: Ritesh Purohit | +91 77600 51651 | E: ritesh.purohit@informa.com
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This is a Trade Show. Children Below 18 years of Age are not allowed. Rights of admission reserved with Informa Markets India Pvt, Ltd.
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Karan Johar’s Tyaani enters Pune with its
first showroom in Kalyan Nagar

The launch event included jewellery styling sessions
which allowed guests to explore pieces that suited their
own. Attendees also had a chance to meet Maheep
Kapoor and learn about the inspiration behind Tyaani’s
designs

READ MORE &3



https://retailjewellerindia.com/karan-johar-launches-his-first-luxury-jewellery-brand-outlet-tyaani-in-pune/
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KCCI and GJEPC forge new partnerships to
boost gem and jewellery sector

SRINAGAR

GJEPC offered free exhibition space for Kashmiri jewellers
at their events, an offer warmly received by KCCIl and
announced plans to formulate a comprehensive action

plan In consultation with jewellers to maximize the
benefits of this cooperation

READ MORE b



https://retailjewellerindia.com/kcci-and-gjepc-forge-new-partnerships-to-boost-gem-and-jewellery-sector/

( ) R.R.Jewellers

www.rrjewellersonline.com

Glamour

Th Sp;aks

CREATOR OF DISTINGUISH "BADA BHI, LIGHT BHI" CNC GOLD JEWELLERY

W 4 N 9" TO 13" AUGUST, 2024
| § 19 ) JECREr St No: 3N.378A | Hall No : 03

PREMIERE 2024 Bombay Exhibition Centre - Mumbai

Contact : +91 84880 69880 | Email : rrjrajkot@gmail.com
3rd Floor, Panna Manek Complex, Opp. Maa Ashapura Temple, Palace Road, Rajkot.

Folowus: @@ \ rrjewellers.online
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GTRI finds India’s gold, silver trade with
UAE unsustainable, expresses concern over
FTA between the two nations

The research body said CEPA allows unlimited imports
of gold, silver, platinum, and diamonds from the UAE
iINnto India with zero tariffs in the coming years. This will
ead to significant annual revenue losses, move import
business from banks to a few private traders, and replace
top suppliers with Dubai-based firms

READ MORE &3



https://retailjewellerindia.com/gtri-finds-indias-gold-silver-trade-with-uae-unsustainable-expresses-concern-over-fta-between-the-two-nations/

ADITYA ELEGANCE

Bangle to fit every hand

INDIA INTERNATIONAL
JEWELLERY SHOW
PREMIER 2024

91013 Aygust 2024

Fri Tus

Hall No. 1
Stall No.1B 59

V

Bombay Exhibition Center,
NESCO, Goregaon, Mumbai.

(@ NilayShah:9930271413 XN adityaelegance@gmail.com © iamadityaelegance
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Shift from jewellery to gold bars and coins
driven by soaring prices: WGC

High gold prices and seasonal factors have dampened
demand for gold jewellery, while demand for bars and
coins remains strong. The mid-May to July period Is
typically slow for jewellery purchases. However, a revival
IS expected with the upcoming festival season in Q3.
Positive economic momentum and good monsoon
progress are anticipated to boost demand in both rural
and urban areas
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GOLDPINT

WE BUY GOLD

A unit of MUthoot EXIM Pvt. Ltd.
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Muthoot Exim expands in India with the opening
of its 25th centre in Tamil Nadu

With the addition of the Salem branch, Muthoot Exim now
operates 25 gold point centres across India, including two
mobile units in Mumbal and Bengaluru that offer door-
to-door gold collection. These centres purchase old and
used gold items directly from customers, which are then
reprocessed, refined, and made available for domestic use

READ MORE &3



https://retailjewellerindia.com/muthoot-exim-expands-in-india-with-the-opening-of-its-25th-centre-in-tamil-nadu/
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SWASTIK GOL.
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Love is Forever
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Wedding or not, these celebs uphold Indian

fine jewellery scene to a new level

ndian stars pose with ravishing jewellery by Tanis

-rom Kusha Kapila to Norah Fatehi, Bollywood and South

ng, Parina

nternational, Tanusha Jewels, Vummidi Bangaru .
and TDF Diamonds and Gold

ewellers,
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Digital Edition

COVER STORY: CAPITAL INJECTION

As the industry catapults from $70 billion in 2022
to $145 billion by 2030, should the cost of capital
be measured by the interest cost, equity dilution,
or the potential for missed growth opportunities?
India’s epic journey from a developing to a
developed nation presents businesses with a
once-in-a-lifetime opportunity

FEATURE INTERVIEW: AIMING FOR CHANGE
Sachin Jain, Regional CEO India, World Gold
Council, talks about contemporising gold, and
shaping the gold industry’s Self-Regulatory
Organisation (SRO) as the ‘mark of trust’ for
consumers

SPECIAL FEATURE: SHINING PARTNERSHIPS
From boosting brand credibility to driving
consumer adoption, celebrity partnerships

s g ) _
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giant leaps

DIGITAL NATIVE — DEMI
Pallavi Mohadikar, Founder, Palmonas

DIGITAL NATIVE — LGD
Varun Vummidi, Co-founder, Varniya
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Sangeeta Boochra, Founder and Head Designer,
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Retail

The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
nonds

Click for more details



https://cutt.ly/MCU3qlJ
https://cutt.ly/d71FuvL

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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The Favourite Business Magazine of Retail Jewellers
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retailjewellerindia.com

To feature your story contact

Soma Bhatta +91 99878 11350, soma.bhatta@retailjewellerindia.com

To advertise with us contact

Chirag Waghela +91 91672 52611, chirag.waghela@retailjewellerindia.com
Ashish Dubal +918433(7 07381, ashish.dubal@retailjewellerindia.com

To know about our events contact

Raghavendra +91 9820283868,
raghavendra.pandey@retailjewellerindia.com
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