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Batukbhai Jewellers’ Eid party withesses
cross-selling between jewellery and
couture clientele

The end-of-season sale facilitated cross-selling between
the sub-brand Eclat and Batukbhal Jewellers, which
attracted new customers at the brand’s Dharampeth
showroom, making up 30-40% of the total number of
customers. The brand noted an increase in sales from this

group, both during and after the celebration
(RJ Exclusive)
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https://retailjewellerindia.com/batukbhai-jewellers-eid-party-witnesses-cross-selling-between-jewellery-and-couture-clientele/

PNG Sons’ Marathi influencer campaign
hudges on currency of gold purchase

With over 2 [akh views across channels, 10,000 likes

and counting, the hilarious reel links the Marathi phrase
meaning ‘we will see’ to the auspicious muhurta of
purchasing gold. Harping on the currency factor, the reel

engaged the audience with a timely and simple mention of

the brand
(RJ Exclusive)
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https://retailjewellerindia.com/png-sons-marathi-influencer-campaign-nudges-on-currency-of-gold-purchase/
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TO REGISTER IN THE FURA CELEBRATION SAPPHIRE PROGRAM E
CALL: SAMEER +91 84518 69611 5can to Register

CLICK HERE to register your interest @)


https://forms.office.com/r/xJ3XT3YgWq
https://cutt.ly/5eq11fwF

Jewellery brands see Father’s Day as a

growing occasion for gifting and men’s
jewellery purchase

With rising interest in valuable gifts for men, jewellery has
become a desirable option for Father’s Day gifting. Platinum

jewellery saw a spike in demand particularly in southern

IN advance, as jewellers succeeded In getting impressive

conversions via video campaigns and exhibitions
(RJ Exclusive)

READ MORE

markets. All in all, customers planned their purchases a week
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https://retailjewellerindia.com/check-pc-jeweller-page-and-add-the-campaign-the-text-does-not-mention-what-raj-diamonds-did-to-garner-higher-sales/
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ADITYA ELEGANCE

Bangle to fit evry hand

() Nilay Shah:9930271413 2 adityaelegance@gmail.com @ iamadityaelegance
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New Shriniwas Jewellers initiates green drive
for its rural customers, aims to plant 3000
trees by July 2024

The brand Is raising

cause by distributing saplings of mango tree across all its
three stores in its rural belt, primarily to customers from

the farming commt

nurtured until they
(RJ Exclusive)

awareness and supporting the green

nity, to ensure that the saplings are

mature Iinto trees.
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SAIF Partnhers reduces stake in Senco Gold with
Rs 432.72 crore deal

Hong Kong-based SAIF Partners has divested a 5.8%
stake in the jewellery retailer Senco Gold, amounting
to Rs 432.72 crore. Following the transaction, shares of
Senco Gold experienced a 1.30% increase, closing at Rs
964.35 per share on the BSE. The listed jewellery firm
clocked a 23.6% rise in net profit in Q4 of FY24 as per
reports published last month

READ MORE b



https://retailjewellerindia.com/saif-partners-reduces-stake-in-senco-gold-with-rs-432-72-crore-deal/
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Silvostyle launches music video campaign

starring Rasha Thadani

Hindi catering to the Tier Tand Tier 2 de
campaign aims to reach out to and reso
younger generation, known as the zillen

of the song

mograp
nate wit

Prior to the launch, the brand released a teaser on
nstagram, YouTube and Facebook, in English anc

i
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IC. The
the

nials through the
fashionable appeal of the jewellery and the catchy beats

READ MORE



https://retailjewellerindia.com/silvostyle-launches-music-video-campaign-starring-rasha-thadani/

After you make it

PRECIOUS

we make it

PRICELESS

Grand Awards Night
10th August 2024

ENTRIES OPEN
kmi: /977381527 | Nagesh: 9167252615 | Priya: 8976907876

retailjewellerindiaawards.com
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BlueStone celebrates major milestone with
grand launch of 200th store in Surat

This store, the brand’s first in the city, is centrally located
at LP Savani and spans 2,500 square feet. In January 2023,
the omnichannel brand celebrated the launch of its 150th
store in Dimapur, Nagaland, and has since opened an
additional 50 stores nationwide

READ MORE b



https://retailjewellerindia.com/bluestone-celebrates-major-milestone-with-grand-launch-of-200th-store-in-surat/
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The Retail Jeweller

Mar-Apr 2024
Digital Edition

COVER STORY

Transformational Retail: The Retail Jeweller
South Forum 2024 aimed to explore and address
challenges, trends, and opportunities shaping
the retail jewellery industry in South India

SPECIAL

The young retailers of the South Indian jewellery
industry emphasized the need for businesses to
embrace innovation and adapt to unconventional
strategies

FELICITATION
The Retail Jeweller felicitates the visionary

leaders of the South Indian Jewellery Industry in
RJSF 2024

SHOW REVIEW: I1JS TRITIYA 2024

Despite fluctuating gold rates and timing
conflicts, I1JS Tritiya provided a comprehensive
platform for the industry to understand the South
Indian jewellery market

STYLE QUOTIENT
Puja Shah, Co-founder of Aurus and MOI,
Ahmedabad

NEW STORE LAUNCH
Batukbhai Jewellers, Nagpur

DIGITAL NATIVE — FINE
Sreesha Shetty, Founder, Shop Lune

BRAND PROFILE - SILVER
Siddhant AVR, Director, Vendi Silver and AVR
Swarna Mahal Jewellers

WOMAN ACHIEVER
Devika Kapoor, Partner, Kashi Jewels, Kanpur
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https://book.retailjewellerindia.com/books/cbuo/#p=1
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PGIl-India launches 7th edition of Platinum
Buyer-Seller Meet to catapult innovation

This year’s edition focuses on fostering sustained demand
for platinum jewellery while fortifying both new and
existing partnerships. It will highlight PGI’s flagship branded

categories such as Platinum Love Bands, Platinum Evara, and
Men of Platinum
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https://retailjewellerindia.com/pgi-india-launches-7th-edition-of-platinum-buyer-seller-meet-to-catapult-innovation/
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SUBSCRIBE TO THE RETAIL JEWELLER MAGAZINE
Call +91 9167252615/022 41731199/subscription@retailljewellerindia.com

’&‘) CLICK HERE to read the magazine
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Union Bank of India approves one-time
settlement offer from PC Jeweller

The approved settlement terms include a combination of
cash and equity payments, alongside the release of securities
and mortgaged properties as outlined in the agreement. The
company’s accounts have been classified as non-performing
assets (NPA) with its lenders since June 2021

READ MORE b



https://retailjewellerindia.com/union-bank-of-india-approves-one-time-settlement-offer-from-pc-jeweller/
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Milestone

at Shoppers Stop

Gargi by P N Gadgil & Sons celebrates

milestone with 25th Shoppers Stop SIS
launch in Mohali

The inauguration of the Mohali SIS iIs part of Gargi’s
strategic growth plan to make its exquisite jewellery
collections more accessible across India. Now present
In 25 locations, Gargi continues to extend its footprint,

bringing elegance and quality to a broader audience.
In FY’24, the brand continues its growth trajectory,
surpassing annual projections

READ MORE b



https://retailjewellerindia.com/gargi-by-p-n-gadgil-sons-celebrates-milestone-with-25th-shoppers-stop-sis-launch-in-mohali/

= INNOVATORS

Incredible
South
Innovators

Meet the legendary jewellery
manufacturing market
innovators from South India
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Zoya launches new boutique in Kalaghoda, is
poised for 25-30% annual growth: Ajoy Chawla

Situated in Brady House, the new boutigue features traditional
karigari fused with modern design. With a growth rate of 40%

over the past 4-5 years, the brand achieved revenues just
under Rs 300 crore In the last fiscal year
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https://retailjewellerindia.com/zoya-launches-5th-flagship-store-in-kalaghoda-is-poised-for-25-30-annual-growth/
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Retail

The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
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Click for more details



https://cutt.ly/MCU3qlJ
https://cutt.ly/d71FuvL

Tanishqg releases heartfelt Father’s Day
campaign

The film poignantly captures the journey of a daughter’s

life from childhood to adulthood, highlighting the
emotional connection and unspoken understanding that
deepens their relationship over time, creating a beautiful

life journey together

READ MORE b



https://retailjewellerindia.com/tanishq-releases-heartfelt-fathers-day-campaign/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samit.bhatta@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I’d love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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WHO WORE WHAT
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Bollywood stars go all bling, sport ravishing
jewellery pieces by Indian brands

From Mrunal Thakur to Shanaya Kapoor, Bollywood divas
put their best bejewelled looks to the fore with jewellery
from reputed Indian brands.
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