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My daughter wanted to -
get ready with me

Kumari Fine Jewellery promotes the bond
between mother and daughter-in-law, a
relationship often overlooked in traditional
Mother’s Day celebrations

The brand takes a unigue approach, highlighting the
transformation in society reflected in the evolving equation
of friendship and companionship that mothers share with
their daughters and daughters-in-law: it strikes a chord

with the modern woman’s unconventional view of such

relationships
(RJ Exclusive)

READ MORE b



https://retailjewellerindia.com/kumari-fine-jewellerys-mothers-day-reels-bring-out-inspiring-mother-daughter-bonds/

Happy Mother's Day 59

International Women’s Day: Industry marks
the importance of the occasion, releases
varied campaigns to stoke emotions of
children to gift mothers

The occasion Is gaining prominence in the marketing
calendar of jewellers as the industry starts to benefit from
the growing tradition of expressing love and appreciation

through jewellery on mother’s day
(RJ Exclusive)

READ MORE &3



https://retailjewellerindia.com/international-mothers-day-lightweight-diamond-jewellery-trumps-sales-amid-rising-gold-prices/

Raj Diamonds’ Mother’s Day unique celebration
boosts the potential for employee retention

The celebration, which incluc

ed inviting the mothers of

the staff members to the bra

nd’s head office, aimed to

INnstill gratitude and respect towards their mothers besides
INcreasing their scope of retention in the company. The
brand took the occasion to engage deeply with the families

of their staff by organising the ceremony of foot washing
for their mothers, giving a tour of the company, and offering

special employee discounts
(RJ Exclusive)
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READ MORE 3&’3



https://retailjewellerindia.com/raj-diamonds-mothers-day-celebration-boosts-potential-for-employee-retention/
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To join the program, contact
SAMEER GOSAR, NATIONAL SALES MANAGER
+91 84518 69611

Scan to check the reel

CLICK HERE to register your interest QD



https://forms.office.com/r/xJ3XT3YgWq
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Arundhati Jewellers hosts ‘Grand Lakhpati’ lucky
draw event, engages 1lakh coupon holders

BHUBANESWAR

The ‘Grand Lakhpati’ lucky draw event had 35 lucky
winners, who were presented with their rewards at an
event attended by loyal customers and their entourage. The
event witnhessed various entertainment performances, with

Ollywood actress Archita Sahu in attendance
(RJ Exclusive)

READ MORE &3



https://retailjewellerindia.com/arundhati-jewellers-hosts-grand-lakhpati-lucky-draw-event/
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CKC Group’s Gem- Z 2024 campaign features
young, empowered, and accomplished women;
influences buying decisions across age groups

BENGALURU

The Gem Z campaign sets a new trend by featuring young
women achievers cum influencers who live life on their
terms, styling their life and jewellery with unconventional
choices. The uber-fashionable presentation of these young

women Is drawing a massive response to the Gem-Z

collection at the store
(RJ Exclusive)
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READ MORE 3&")



https://retailjewellerindia.com/ckc-groups-gem-z-campaign-influences-buying-decisions-across-age-groups/

THE PIONEER B2B
JEWELLERY SHOW OF
HYDERABAD

INDIA'S PREMIUIVI
B2B JEWELLERY EXHIBITION

JEWELLERY
& GEM

HYDERABAD
| 6™ edition

HAI.I. 4, HITEX, HYDERABAD
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Call: +91 8850232251

KEY FEATURES

R r‘%
(Al PSS [~ o [0
\V[ =] It@l X
350+ 700+ 35000+Sqft | 8000+ Serious 1,00,000+ Latest & == 91 8928991 563
Best Exhibitors Exclusive Brands Exhibition Area Trade Buyers Unique Designs
o P, > @ @) o
&' ﬂ . POWER OF YOUNG 1 Powered by In Association with Slllllmrted by
' ‘ ‘\"fB\/G\f_ .
400+ VIP & Jewellery 16™years of Power Of Young Jewellery EWE\I.\Ii\IJ:
Hosted Buyers Workshops & Trust & legacy Awards Fashion show w:k & CEM =
Expert Speaks

www.hyderabad.jewelleryfair.in

This is a Trade Show. Children Below 18 years of Age are not allowed. Rights of admission reserved with Informa Markets India Pvt. Ltd.

'b CLICK HERE for Registration form

reach above company by



https://cutt.ly/eeqZ55Ws
https://cutt.ly/PeqZ7bWd
https://cutt.ly/eeqZ55Ws

Senco Gold & Diamonds releases video
campaign inspired by Brahmo marriage rituals

The jewellery line features Rajwada jewellery in
association with Bohurupi Santiniketan, a Kolkata-
based traditional clothing label. The theme focuses on
Saptapadi or the seven marital vows, and reimagines
Santiniketan, with the glimpses of Brahmo marriage

READ MORE &)



https://retailjewellerindia.com/senco-gold-diamonds-releases-video-campaign-inspired-by-brahmo-marriage-rituals/
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IBJA proposes establishment of GIFT Trade
Centre in Gandhinagar

AHMEDABAD

Under the proposed model, jewellers from across India would
converge at the GIFT Trade Centre, with oversight of goods
and valuation to be conducted by the customs department

and an assaying centre appointed by the IFSCA. This
initiative is anticipated to facilitate duty-free exports of gold

equivalent to the sale value for Indian jewellers
READ MORE b



https://retailjewellerindia.com/ibja-proposes-establishment-of-gift-trade-centre-in-gandhinagar/

FusionHawk

Captivate customers with lmmel‘S“/e Shopplng

Provide an unmatched try-before-you-buy experlence W|th Fus:onHawk s solutlon on' '

VIRTUAL TRY .Ns

enquiryefusionhawk.io www.fus_i_on.hdwll(.li“c.) . @ 99993505197

&‘3 CLICK HERE to view collection

reach above company by | :



https://cutt.ly/xeqXqx2m
https://cutt.ly/xeqXrc1r
https://cutt.ly/xeqXqx2m

Tanishg concludes Jewellery Fest Campaign
at Palladium, Ahmedabad

AHMEDABAD

The event featured an offer where shoppers purchasing
jewellery worth Rs 1 lakh received a 20gm silver coin. In
contrast, those spending Rs 1.5 lakhs at Zoya had a chance to
win an exclusive amulet pendant

READ MORE b



https://retailjewellerindia.com/tanishq-concludes-jewellery-fest-campaign-at-palladium-ahmedabad/

Jos Alukkas honours Bigg Boss Season 7
winner with the brand’s diamond necklace

BEGUMPET

John Alukka, Managing Director of Jos Alukkas, presented

the diamond necklace to Bigg Boss Season 7 winnet,
Pallavi Prashanth. The ceremony held at the Jos Alukkas

showroom at Begumpet was attended by various
dignitaries of the brand

READ MORE
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https://retailjewellerindia.com/jos-alukkas-honours-bigg-boss-season-7-winner-brands-diamond-necklace/
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Gargi by PNGS launches ‘Flaunt Your Finger’
campaign for elections

As per the campaign, customers visiting Gargi showrooms
ocated at FC Road in Pune, Laxmi Road in Pune, Phoenix
Mall, Wakad, Vashi, and Nashik can display their inked
fingers, symbolizing their participation in the voting
process and becoming eligible for a special discount

READ MORE b



https://retailjewellerindia.com/gargi-by-pngs-launches-flaunt-your-finger-campaign-for-elections/
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MPJ Jewellers announces Tollywood star
Subhashree Ganguly as hew brand ambassador

Subhashree Ganguly, known for her elegance and charm,
embodies the essence of MPJ Jewellers’ values and
aesthetic. Her association with the brand is expected

to resonate strongly across different demographics,
capturing the attention of consumers nationwide

\Y}

READ MORE 3’@



https://retailjewellerindia.com/mpj-jewellers-announces-tollywood-star-subhashree-ganguly-as-new-brand-ambassador/
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Incredible
South
Innovators

Meet the legendary jewellery
manufacturing market
innovators from South India

CLICKTO READ

sl A GEM &
SAVELLERY SHOMW
T BRSSO L= S X TN

& CLICK HERE to read the Incredible

CLICK HERE to advertise


https://book.retailjewellerindia.com/books/qvzo/#p=1
https://cutt.ly/u71DSk4
https://book.retailjewellerindia.com/books/qvzo/#p=1

Lightbox lowers its lab-grown diamond
retail prices by more than a third

PORTLAND

The price reduction follows months of testing lower prices
and researching the lab-grown diamond jewellery sector.
The brand will now have three linear price points - $500
per carat for |1J colour stones, $600 per carat for GH colour

stones and $900 per carat for the highest quality stones of
DEF colour, reduced from $1,500 per carat

READ MORE &3



https://retailjewellerindia.com/lightbox-lowers-its-lab-grown-diamond-retail-prices-by-more-than-a-third/

Incredible
Zaveri Bazaar
Innovators

Meet the top manufacturers
from Mumbai’s legendary
, jewellery market
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CLICKTO READ
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& CICK HERE to read the Incredible

CLICK HERE to advertise


https://cutt.ly/u71DSk4
https://book.retailjewellerindia.com/books/aqbq/#p=1
https://book.retailjewellerindia.com/books/aqbq/#p=1

Her Story Jewels rebrands as ANEKA,
aims at global expansion

Derived from the Sanskrit words “anek” (many) and “ek”
(one), ANEKA encapsulates the essence of individuality
within a diverse world, honouring its roots while embracing
a global identity. Chairman Philippe Nobile states

that ANEKA represents a modern question about the
iIndividual’s role within the collective. Under the leadership
of CEO Ankit Mehta, ANEKA is poised to make an impact in
the luxury market

READ MORE &3



https://retailjewellerindia.com/her-story-jewels-rebrands-as-aneka-aims-at-global-expansion/
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Retail

The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
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Click for more details



https://cutt.ly/MCU3qlJ
https://cutt.ly/d71FuvL

Bollywood celebrities showcase Indian fine
jewellery brands

Celebs took to social media to post images of themselves
gleaming with jewellery from Kalyan Jewellers, Chaulaz
Heritage Jewellery and other brands

\YJ

READ MORE
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https://retailjewellerindia.com/bollywood-celebrities-adorn-indian-fine-jewellery-brands/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samitbhattaretailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I'd love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.



https://retailjewellerindia.com/subscribe/
https://retailjewellerindia.com/newsletter/
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Retarl Jeweller

The Favourite Business Magazine of Retail Jewellers

FOLLOW US ON

f TheRetaillJeweller

retailJeweller_india

Y retailjwlrindia

o TheRetaillJeweller

IN The Retail Jeweller India

retailjewellerindia.com

To feature your story contact
Soma Bhatta +91 9988 11530, soma.bhatta@retailjewellerindia.com

To advertise with us contact

Chirag Waghela +91 91672 52611, chirag.waghela@retailjewellerindia.com

To know about our events contact

Raghavendra +91 9820283868,
raghavendra.pandey@retailjewellerindia.com

& CLICK HERE to follow us on social media handles

CLICK HERE to reach The Retail Jeweller @D
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