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International Women’s Day: Jewellers celebrate
women and their multi-faceted lives with
campaigns, social media posts and activities

Jewellery brands from across the country went all out
to make their women customers feel special on the
occasion, highlighting the importance of this primary
customer segment in jewellery retail. Many brands
encouraged women to step forward and share their
stories of resilience and empowerment, acknowledging

woman power
(RJ Exclusive)
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https://retailjewellerindia.com/international-womens-day-jewellers-celebrate-women-and-their-multi-faceted-lives-with-campaigns-social-media-posts-and-activities/

DENgA Jewellery

Celebrating the' /¢y ¢/ in You!

Bengal Jewellery launches centennial opus
‘More Than a Jeweller’, celebrates clients In

vear-long campaign

As a prelude to the book launch, the jeweller startec
soclal media campaign ‘Celebrating the Jewel in You

J

the

in 2022, and continued it until the anniversary in 2024.
The book documents stories and experiences through
a hundred years of the brand’s existence, as well as its
contributions that have influenced the region and beyond

(RJ Exclusive)

READ MORE
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https://retailjewellerindia.com/bengal-jewellery-launches-centennial-opus-more-than-a-jeweller-celebrates-clients-in-year-long-campaign/

#SparkARevolution: BK Saraf Jewellers urges
customers to challenge the status quo with
powerful campaign

The main objective of the six-month-long campaign Is

to re-mould the perspective about jewellery, as it urges
people to defy traditional gender roles, be unconventional,
Ignite the passion within and exercise this ‘revolution’ in
their jewellery choices too. ‘Radiance in You’ is the first
video launched under this campaign, and five more videos

will be launched in the coming months
(RJ Exclusive)

READ MORE &D



https://retailjewellerindia.com/sparkarevolution-bk-saraf-jewellers-urges-customers-to-challenge-the-status-quo-with-powerful-campaign/
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FURA PINK SAPPHIRE

CLICK HERE to register your interest



https://forms.gle/xu2Urw7D2RRd9xx46
https://cutt.ly/YwfG35Ei

.
17w
hH",n} .,'I Ii ™
|'l | |

(«

—— e

T e T e

Vishal Jewellers expands to 5,000 sq ft
store to showcase LGD, sees client base
almost treble in four months

NEW DELHI

The brand had been functioning from its single-floor
showroom since 1975, and built up a mammoth store area
with its first floor set up in November 2023 dedicated
solely to lab-grown diamonds. Print ads about its LGD
offerings gave it huge mileage and brought enquiries from

customers all over India
(RJ Exclusive)

READ MORE b



https://retailjewellerindia.com/delhis-vishal-jewellers-expands-to-5000-sq-ft-store-to-showcase-lgd-sees-client-base-almost-treble-in-four-months/

With CSR under Abaran Foundation, Abaran
Timeless Jewellery stands out for customers
who judge a brand by its ethos

BENGALURU

Corporate social responsibility is rooted in the culture of
the jewellery brand, which has been working in the area
of education, sports, wildlife conservation and raising
donations for impoverished people for well over a decade.
This draws customers who like to be associated with

corporates who have a vision beyond selling products
(RJ Exclusive)
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READ MORE 3&’3



https://retailjewellerindia.com/with-csr-under-abaran-foundation-abaran-timeless-jewellery-stands-out-for-customers-who-judge-a-brand-by-its-ethos/

Kalyan Jewellers unveils #SimplyMe
digital campaign to mark the occasion of

Women’s Day

Building upon the success of the #CelebrateYourMilestones
campaign introduced in 2023, the #SimplyMe digital
campaign with brand ambassador Wamiga Gabbi
encourages women to appreciate and celebrate
themselves. It acknowledges the various roles women

fulfil daily, like the brand’s intricate jewellery pieces, and
honours their resilience in the face of challenges, as they

pursue their dreams

N/

READ MORE 3&’3



https://retailjewellerindia.com/kalyan-jewellers-unveils-simplyme-digital-campaign-to-mark-the-occasion-of-womens-day/
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Malabar Gold & Diamonds debuts in

Rajasthan with its first store, inaugurated
by actor Anil Kapoor

The Jaipur store will showcase a large collection of
jewellery in gold, diamonds, precious gemstones, polki,

platinum and more from more than 25 exclusive brands
like Mine, Era, Divine, Ethnix, Precia, and Viraaz, featuring

alluring and distinctive designs

READ MORE
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https://retailjewellerindia.com/malabar-gold-diamonds-debuts-in-rajasthan-with-its-first-store-inaugurated-by-actor-anil-kapoor/
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Jos Alukkas launches eighth showroom in
Bengaluru, offers brand’s varied collections
to the city’s customers

BENGALURU

At the new store, an exclusive inaugural offer entails

customers receiving a complime
making a minimum purchase of
jewellery for a limited period. CL

their old gold for new

ntary gold coin upon
Rs 50,000 worth of gold
stomers can also exchange

UID-hall

marked gold jewellery
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READ MORE 3&’3



https://retailjewellerindia.com/jos-alukkas-launches-eighth-showroom-in-bengaluru-offers-brands-varied-collections-to-the-citys-customers/
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Actor Madhuri Dixit inaugurates PNG
Jewellers’ 2,800 sq. ft. store at Nigdi in Pune

The store aims to captivate the growing clientele in

the Pimpri Chinchwad area of Pune city. This strategic
expansion IS in response to the increasing demand from
oval customers. Meticulously crafted, the space reflects the
orand’s core values, Maharashtrian heritage and artistry,
while embracing contemporary designs deeply rooted Iin

tradition

\ Y/

READ MORE 3&’3



https://retailjewellerindia.com/actor-madhuri-dixit-inaugurates-png-jewellers-2800-sq-ft-store-at-nigdi-in-pune/

INVITING FRANCHISE PARTNERS FOR FOCM MODEL

One Stop Destination % FIONA

For Fine Jewellery

DIAMONDS

& Legacy of 20+ Years

% Awarded as India’s Most
Preferred Jeweller 2019

& Network of 10,000+
Happy Customers

PRESENCE IN

15 Locations £

AREA: 800 Sq. Ft.

INVESTMENT:
INR 2.20 Cr. Onwards

Payback Period: 17-19 Months

+91-9821563644 | info@fionadiamonds.com |
www.FionaDiamonds.com

CLICK HERE to connect with us ;&
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CaratLane launches second store in Mangalore,
to cater to wider audience in the city

MANGALORE

With l[aunch of the brand’s new store, customers will be
able to access designs from CaratLane’s iconic collections,

jewellery segme

Ike Butterfly and collaboration collections like Minions,
Peppa Pig and Harry Potter along with their most popular

nts such as modern mangalsutras,

everyday earrings and diamond rings

READ MORE &3



https://retailjewellerindia.com/caratlane-launches-second-store-in-mangalore-karnataka-to-cater-to-wider-audience-in-the-city/

Aditya Birla’s Novel Jewels receives Rs
500 crore debt facilities from ICICI Bank to
start operations

Initially, Novel Jewels will launch about four to five stores
sometime in July across various cities in north, west, and
central India. ICICI Bank, which is the sole lender so far, has
sanctioned Rs 450 crore as a working capital loan and Rs
50 crore as a term loan

READ MORE b



https://retailjewellerindia.com/aditya-birlas-novel-jewels-receives-rs-500-crore-debt-facilities-from-icici-bank-to-start-operations/

Zoya’s ‘A Love Affair with Yourself’ campaign

urges

self-acceptance and self-love

The bra
betwee

rose go

nd has consistently supported the significant bond
N jewellery and its wearer. The designs, crafted in

d, with amethysts, diamonds, sapphires and rubies,

reveal a compelling tale of awakening feminine essence and
serve as a symbol of self-acceptance and self-love. Through
this campaign, Zoya pays homage to the everlasting love
affair a woman has with herself

READ MORE b



https://retailjewellerindia.com/zoyas-a-love-affair-with-yourself-campaign-urges-self-acceptance-and-self-love/

Program Plan

‘I Attractive Point of Sale

materials for your showroom.

2 Focused training for your Sales
team to excel in selling Fura

Celebration Sapphires Natural
Colour Gemstone Jewellery.

3 Feature in the National Fura
Celebration Sapphires Jewellery
Catalogue, distributed across
India through top publications.

Receive digital e-certificates
from FURA and SGL for all

Become Fura Celebration
products.

Sapphires program Retailer?

Benefit from a National Digital

.I Sairs & new}prnﬁt-centre Marketing campaign to educate
O

opportunity for your showroom. and attract Indian customers to
the Fura Celebration Sapphires
2 India Consumer Research has Natural Colour Gemstone
shown that 76% Customers are category.

ready to buy Sapphire Jewellery.

How to join the National program

Stock up 100 carats of Fura Celebration Sapphires Jewellery from any of the 8 authorised manufacturers.
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Fresivas Comstune [rmolbry

To know more about the program, contact - SAMEER GOSAR, NATIONAL SALES MANAGER +91 84518 69611

CLICK HERE to register your interest
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https://cutt.ly/YwfG35Ei

Malabar Gold & Diamonds unveils first store Iin
Nagpur, nhotching up 35 stores in West India

The 6,250 sq. ft. store, inaugurated by Nitin Gadkari,
Minister of Road Transport and Highways of India, and
Vijay Darda, Chairman of Lokmat, aims to provide a
distinguished and authentic jewellery shopping experience

for its customers. With this new store, the brand now has a
total of 23 stores in Maharashtra

N/

READ MORE 3&



https://retailjewellerindia.com/malabar-gold-diamonds-unveils-first-store-in-nagpur-with-total-of-35-stores-in-west-india/

Aulerth and JJ Valaya to showcase ‘The
Valaya Perennials’ collection at upcoming
Lakme Fashion Week x FDCI

T
C

AU
INC

ne Va
Nevro

aya Perennials, featuring the ‘shifting leaves
"', 1S part of an ongoing partnership between

erth and fashion designer JJ Valaya. The versatile range
udes earrings, pendants and bangles, with the accent

on sustainability

READ MORE b



https://retailjewellerindia.com/aulerth-and-jj-valaya-to-showcase-the-valaya-perennials-collection-at-upcoming-lakme-fashion-week-x-fdci/

Koura Fine Diamond Jewelry IPO: Issue
subscribed 26.9 times on first day as retail

Investors bid highest

The allotment for the Koura
IS expected to be finalized o

Koura Fine Diamond Jewelry IPO will list on BSE SME with
tentative listing date fixed as Thursday, March 14, 2024. The

-ine Diamond Jewelry IPO
N Tuesday, March 12, 2024.

proceeds from the IPO are to be utilized for the funding
of working capital requirements and general corporate

purposes

READ MORE &)



https://retailjewellerindia.com/koura-fine-diamond-jewelry-ipo-issue-subscribed-26-9-times-on-first-day-and-retail-investors-bid-highest/

A Knowledge and Networking Platform Where Progressive Jewellers Meet!

INSTITUTE OF DIAMONDS

~
DE BEERS SYNERGICS
&

Presents

Retal Jeweller
SOUTH FORUM' 24

4™ APRIL

Sheraton Grand, Brigade Gateway

REGISTER NOW FOR EARLY BIRD DISCOUNT

)
EXHIBITION | JewellervEranchisino | BRIDAL
TECHNOLOGY, SERVICES, PRODUCTS - EXHIBITION - TRENDSETTERS
www.retailjewellerindiaforum.com
I
For delegate registration For Sponsorship / Exhibition
Laxmi +91 7977381527 | Nagesh + 9167252615 Raghavendra +91 98202 83868

Sagar +91 8976907876

CLICK HERE to contact us



https://cutt.ly/ywbbs3lJ
https://retailjewellerindiaforum.com/forum-2024/

Gold loan market may feel the heat of RBI’s
action against IIFL Finance, say experts

According to an RBI statement, over the last few months
It has been engaging with the senior management
ne company on these

and the statutory auditors of t
deficiencies. However, no mea
nas been evidenced so far, wh

IC

ol

Imposition of business restricti

O

ngful corrective action
N has necessitated the

ns with immediate

effect, in the overall interest of customers

READ MORE b



https://retailjewellerindia.com/gold-loan-market-may-feel-heat-of-rbis-action-against-iifl-finance-say-experts/

Trade bodies to meet French government
over concerns of terminology ban for lab-

grown

In India,

diamonds

the Gujarat government used the term ‘synthetic

diamond’ for LGDs during the recently announced Budget
when declaring the allocation of funds worth Rs 7 crore to

develop
been lau

the new Centre of Excellence. While the move has
ded by many, it has also raised questions among

_GD manufacturers and trade associations on the use of

the term

‘'synthetic’

READ MORE &3



https://retailjewellerindia.com/trade-bodies-to-meet-french-government-over-concerns-of-terminology-ban-for-lab-grown-diamonds/

Cut and polished diamond exports to
dip about 25-30% in FY24, according to
CARE ratings

As per the report, in the medium-term, CPD exports

from India wil
consumption

preference for dia
spending space. Moreover, the impending impact of G7

sanctions on
operational

chal

a key monitorab

RUSSI

e
e

be influenced by economic recovery Iin
markets, geopolitical landscape and customer

mond jewellery in the discretionary

an-origin diamonds on logistic and

nges for Indian CPD players would remain

N/

READ MORE 3&’3



https://retailjewellerindia.com/cut-and-polished-diamond-exports-to-dip-about-25-30-in-fy24-care-ratings/

7, ) hetal

| “

/

A

4

KEEP UP

WITH THE

WEEK’S LATEST

JEWELLERY

MARKET
NEWS

SCAN CODE FOR

FREE,

SUBSCRIPTION

Retail

The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
nonds

Click for more details



https://cutt.ly/MCU3qlJ
https://cutt.ly/d71FuvL

Malabar Gold & Diamonds’ Hunger-free World
Initiative pledges 3.6mn meals to school
children in Zambia

Chairman M.P. Ahammed emp
to give back to Africa, especially

sources raw material for its jewel

T
C

ne k

unger Free World program

nild

community development in colla
of Education in Zambia

malnutrition, gender dispari

nasized the responsibility

as the company

ery from the continent.
me alms to address

ties In education, and
boration with the Ministry

READ MORE b



https://retailjewellerindia.com/malabar-gold-diamonds-hunger-free-world-initiative-pledges-3-6mn-meals-to-school-children-in-zambia/

GJEPC explores potential gems and jewellery
partnership between India and Bangladesh

The meeting was attended by
the Bangladesh High Commiss
Ray, Executive Director of GJE

H.E. Md. Mustafizur,
loner, and Sabyasachi

PC, along with other

representatives from both cou

ntries. The Bang

Commissioner acknowledged the sector’s sign

and commended GJEPC’s efforts in glo
strengthening the sector, while expressi

the collaboration between the

two countries

adesh High

ificance
nal promotion and
ng full support for

READ MORE &3



https://retailjewellerindia.com/gjepc-explores-potential-gems-and-jewellery-partnership-between-india-and-bangladesh/

GJC sets the stage for the upcoming India
Gem & Jewellery Show in Dubal this April

To promote the show, GJC has conducted over 100 road
shows across India and is organizing jeweller meets in
key International markets like UAE, Qatar, Dubai and

Bangladesh. The event in April is expected to withess more
than 15,000 domestic as well as international buyers

N/

READ MORE 3&’)



https://retailjewellerindia.com/gjc-sets-the-stage-for-the-upcoming-india-gem-jewellery-show-in-dubai-this-april/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samitbhattaretailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I'd love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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Stunning show of uber-luxury jewellery
at Anant Ambani-Radhika Merchant pre-
wedding gala

The pre-wedding celebration of Anant Ambani and
Radhika Merchant was an extravaganza like no other,
with a dazzling display of jewels by all attendees, most

prominently the Ambani fami
the Ambanis captured everyo

y. Exquisite jewels worn by

ne’s attention - from bespoke

creations to heirloom pieces, each jewel representing
luxury, glamour and sophistication

\ Y}

\y

N/

READ MORE



https://retailjewellerindia.com/stunning-show-of-uber-luxury-jewellery-at-anant-ambani-radhika-merchant-pre-wedding-gala/
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