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Buy 4 Diamond Earrings at T1L99L
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exchange them anytime
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Viswa & Devji Diamonds expands value
proposition of diamond jewellery with

‘Pink Box’ curation

COIMBATORE

This Is the fourth year of the ‘Pink Box’, which holds four
carefully picked pairs of earrings, priced at Rs 1.99 lakh.
With sustained product promotions, Pink Box has done
remarkably well in the market during its limited-time
offer. Buyers also get to exchange the earrings for new

designs at no additional cost after a year of purchase
(RJ Exclusive)
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READ MORE 3§D



https://retailjewellerindia.com/viswa-devji-diamonds-expands-value-proposition-of-diamond-jewellery-with-pink-box-curation/

P. C. Chandra Jewellers’ new showroom at

Narayan Peth, Pune strikes cultural resonance
with Marathi community

The 2,700 sq. ft. store, the brand’s 65th outlet, indicates

Its aim to diversify its product offerings to suit the region-
specific tastes of its expanding customer base. Besides
Kolkata, it has showrooms in other cities of West Benga
as well as Agartala, Bhubaneswar, Ranchi and Patna in the

east, in addition to Delhi, Bangalore and Mumbai
(RJ Exclusive)
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READ MORE 3&'3



https://retailjewellerindia.com/p-c-chandra-jewellers-new-showroom-at-narayan-peth-pune-strikes-cultural-resonance-with-marathi-community/

MUSEUM of

BAD
GIFTS

MAKE GIFTS
GREAT AGAIN with

- KUMARI

Kumari Fine Jewels pulls off a marketing

coup with the hilarious ‘Museum of Bad
Gifts’ campaign

A cauliflower, anti-dandruff shampoo, a teddy bear and
more such bad gifts hogged the limelight in Instagram
reels by the brand in Valentine’s week as it got into rescue

gifting mode and positioned itself as the go to place for
good gifts
(RJ Exclusive)

READ MORE b



https://retailjewellerindia.com/kumari-fine-jewels-pulls-off-a-marketing-coup-with-the-hilarious-museum-of-bad-gifts-campaign/

CELEBRATE LOVEWITH
FURA PINK SAPPHIRE

CLICK HERE to register your interest



https://forms.gle/xu2Urw7D2RRd9xx46
https://cutt.ly/YwfG35Ei
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THE BRIDAL SERIES

“The bride is the heat of the wedding.
She brings together two famdies
and two souls, and hev love is the glue ¥
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THE BRIDAL SERIES - A

With Vadhuvu Bridal Series, Suvarnam
Jewels offers day-long in-store experience
for bride-to-be and her family

HYDERABAD

The activity was announced in the last week of February
and will continue up to the end of May, covering the entire
season of weddings in South India. It starts with a pick-
up facility at the doorstep of the bride to bring her to the
showroom, where she is given a complete make-over to

emulate her wedding day look
(RJ Exclusive)
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READ MORE 3&’3



https://retailjewellerindia.com/with-vadhuvu-bridal-series-suvarnam-jewels-offers-day-long-in-store-experience-for-bride-to-be-and-her-family/
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#SonePeSuhagaVivaah: Kuldipsons Jewellers
sees surge in sales with reward-based activity

for wedding jewellery shoppers

The brand allows customers to win a gold coin daily on

purchase of jewellery worth at least Rs 10,000 at its store.

Other than displaying the daily lucky draw winners on

soclal media, the jeweller is also advertising the campaign

through print media, thus reaching out to many potential

customers
(RJ Exclusive)
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READ MORE 3&’3



https://retailjewellerindia.com/kuldipsons-jewellers-vivaah-offer-rewards-wedding-jewellery-shoppers-on-their-purchases/

|
.'
{
-;II", A
: &
. ] g
;
1 iy
=
] o L' =
1- L1
)i
|
| MOHANLAL SETH ===
@ /sksethjewellers § /sksethjewellers (@) /sksethjewellers 3 /SethJewellers Mumbai
l';'\ QMumbai @ +91 93222 12220/022-22402405/07 | @skﬁethiewﬂlerﬁ@gmail.c;um
,3;11-1 : . :

reach above company by
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https://cutt.ly/7woz0Kvw

75 R - LA Lt (R
d '-"",-‘.'.1-*"'..?1'1-‘ !
l"..-l"-_ulil"-:Jl'.l 1. i
‘."..l"'.'.lﬁ'_" 8 | H"
"'_r."'*'.i","-"k 1 T l.:'{“
A ~. A4 " 1A _1-1’ - 1) AW
T LT LAt 1 . R
1 LAY T ULy | - A11h1d

World Gold Council appoints Sachin Jain as
CEO, to take up role from March 2024

Jain joins from De Beers where he has held several

senior roles for the past 13 years. As Managing Director

of DeBeers India, he has led the De Beers Forevermark
business in India and the Middle East. Current WGC India
CEO Somasundaram PR will retain his current role and
responsibilities until Jain joins to ensure a smooth transition

READ MORE b



https://retailjewellerindia.com/world-gold-council-appoints-sachin-jain-as-ceo-to-take-up-role-from-march-2024/

CaratLane launches first retail store at

Dimapur in Nagaland, its 10th store in the
North East

Through this new store, the brand aims to cater to the
diverse tastes of customers in Nagaland, who are known
for their sense of style. The brand also recently introduced

‘Postcards’ that enable users to record video messages and
embed them into any CaratLane ring

READ MORE b



https://retailjewellerindia.com/caratlane-launches-first-retail-store-at-dimapur-in-nagaland-10th-store-in-the-north-east/

CRAFTED

WITH PASSION

WORN WITH PRIDE

For Any Business Enquiry Call Mr.Laxman Thakulla
+91 9380888030 / +91 9322941537

A Leading Manufacturer of closed setting Diamond jewellery
www.laxmidiamonds.com

reach above company by



https://cutt.ly/RwIALDnt
https://cutt.ly/zwIE2Gg8

Kirtilals launches new campaign ‘Bandhan’ to
bring attention to the bride and her tribe

The new bridal jewellery campaign, that will shift the
spotlight on the bride’s tribe, is designed to grow Kirtilals’
current customer base beyond South India and showcase
Its jewellery to a larger audience pan-India. The campaign
IS In the form of a film and has captivating visuals of
Kirtilals’ exquisite diamond jewellery collections

READ MORE &3



https://retailjewellerindia.com/kirtilals-launches-new-campaign-bandhan-to-bring-attention-to-the-bride-and-her-tribe/
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#SheGotGame

Mia By Tanishq renews partnership with RCB’s
all-women’s team for T20 Season 2024

As the principal sponsor for the team, Mia is reaffirming its
support for women athletes and their pursuit of excellence
on the field with fresh vigour. The renewed partnership
between Mia by Tanishg and RCB’s all-women’s team
symbolizes a shared commitment to fostering inclusivity,
diversity and empowerment within the sporting community

READ MORE &3



https://retailjewellerindia.com/mia-by-tanishq-renews-partnership-with-rcbs-all-womens-team-for-t20-season-2024/

INVITING FRANCHISE PARTNERS FOR FOCM MODEL

One Stop Destination @ FIONA

For Fine Jewellery

DIAMONDS

4 Legacy of 20+ Years

4% Awarded as India’'s Most
Preferred Jeweller 2019

4 Network of 10,000+
Happy Customers

PRESENCE IN

15 Locations £

AREA: 800 Sq. Ft.

INVESTMENT:
INR 2.20 Cr. Onwards

Payback Period: 17-19 Months

+91-9821563644 | info@fionadiamonds.com |
www.FionaDiamonds.com

CLICK HERE to connect with us \ ;"@



https://cutt.ly/AwKXgTZ8
https://cutt.ly/ywLK8cjG

Platinum EVARA embraces the spirit of the
Women’s Premier League with #1GotThis

Platinum Evara has been associating with cricket since

ast year, via Jemimah who is the face of the brand. The
integration with WPL takes that journey further and builds
upon the foundation of Platinum Evara’s “Becoming

Me,” which highlighted Jemimah’s inspiring journey from
passionate six-year-old to a cricketing icon

READ MORE ®



https://retailjewellerindia.com/platinum-evara-embraces-the-spirit-of-the-womens-premier-league-with-igotthis-social-first-content/
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CLASSIYA

Classiya Jewels launches jewellery
e-boutique and flagship store at Salt Lake

City Center, Kolkata

Classiya Jewels’ collection consists primarily of in-trend
uxury silver jewellery priced between Rs 10,000 to Rs

1 lakh and is available online and offline. By launching
the physical retail store, online store and presence Iin
marketplaces at the same time, the brand aims to boost its

status as an omni-channel retailer

READ MORE
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https://retailjewellerindia.com/classiya-jewels-announces-the-launch-of-jewellery-e-boutique-flagship-boutique-at-salt-lake-city-center-kolkata/

Become Fura Celebration
Sapphires program Retailer?

'I Seize a new ‘pr{:ﬁt-centre
o)

opportunity

r your showroom.

2 India Consumer Research has
shown that 76% Customers are
ready to buy Sapphire Jewellery.

How to join the National program

Program Plan

‘I Aftractive Point of Sale

materials for your showroom.

2 Focused fraining for your Sales
team to excel in selling Fura

Celebration Sapphires Natural
Colour Gemstone Jewellery.

Feature in the National Fura
Celebration Sapphires Jewellery
Catalogue, distributed across
India through top publications.

Receive digital e-certificates
from FURA and SGL for all
products.

Benefit from a National Digital
Marketing campaign to educate
and atfract Indian customers to

the Fura Celebration Sapphires
Natural Colour Gemstone
category.

Stock up 100 carats of Fura Celebration Sapphires Jewellery from any of the 8 authorised manufacturers.
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AE REEEE AL TraT ATT

98202 68508

JEWELEX

28203 55208

.........

99107 03195

SINCE 1905

9821133573

Laxmi Diamond
Bince 1972

29879 70460

-~
MIDAS

DIAMOMDS PVT LTD

87/99 86856

priofrity

22200 64000

)
SANGHI

76748 1840

To know more about the program, contact - SAMEER GOSAR, NATIONAL SALES MANAGER +91 84518 69611

CLICK HERE to register your interest



https://forms.gle/xu2Urw7D2RRd9xx46
https://cutt.ly/YwfG35Ei
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Gargi by P N Gadgil & Sons expands into

Deccan with shop-in-shop stores at Shoppers

Stop in Hyderabad

The launch continues Gargi’'s aim to make its exquisite
products available in more markets across India and
the brand is now present in 16 Shop-in-Shop stores of

Shoppers’ Stop outlets. The brand has become known for

its high-quality fashion jewellery in brass, 92.5 sterling
silver and diamond collections

READ MORE

M
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https://retailjewellerindia.com/gargi-by-p-n-gadgil-sons-expands-into-deccan-with-shop-in-shop-stores-at-shoppers-stop-in-latur-and-hyderabad/

Private equity firm Lighthouse invests Rs 284
crore In jewellery brand Kushal’s

NEW DELHI

The funds will be used for brand building and to expand
the retail footprint. The company aims to open more

than 300 stores in the next three to four years. Currently,
Kushal’s has over 75 stores in more than 25 cities including

Bengaluru, Hyderabad, Chennai, Pune, Indore and
Chandigarh

READ MORE &3



https://retailjewellerindia.com/private-equity-firm-lighthouse-invests-rs-284-crore-in-jewellery-brand-kushals/

A Knowledge and Networking Platform Where Progressive Jewellers Meet!

INSTITUTE OF DIAMONDS

~
DE BEERS SYNERGICS
&

Presents

Retal Jeweller
SOUTH FORUM' 24

4™ APRIL

Sheraton Grand, Brigade Gateway

REGISTER NOW FOR EARLY BIRD DISCOUNT

O
RETAIL SOLUTIONS .T wilne LI
EXHIBITION | e]ﬂ“*ﬂ"BWFl (“"‘IINHQ | BR]DAL |
TECHNOLOGY, SERVICES, PRODUCTS “  EXHIBITION TRENDSETTERS
www.retailjewellerindiaforum.com
For delegate registration For Sponsorship / Exhibition
Laxmi +91 7977381527 | Nagesh + 9167252615 Raghavendra +91 98202 83868

Sagar +91 8976907876

CLICK HERE to contact us @‘D



https://cutt.ly/ywbbs3lJ
https://retailjewellerindiaforum.com/forum-2024/

\7

L

- T o
" - -
e T vE r 4
See Dol ters
L A e T e 10
. ‘ A - - F i !
By IR
PR e b S
e 3 €
\ Ay
- L :

1 = L e Iy Byl pie. RS o &
4 X ‘:P[:i"."" / ' R = ;-
~ Real MY o=l
dpiwgts S e -
ehaatar DAty F e . Caty :
iy :!?I.:.:I\ 5 L - 3 ’
f':' HI e It " e " r
'I:I'! :%- > 3 - s & 8= g ]
- T iy [ o ) i
"| '-\:. b T y o -~ j - - =
e = . 3 . .
) Ly : . e - =,
e - iy el .
A p o r .

LAB GROWN DIAMOND JEWELLERY " | 5 W

Ladia Lab-grown Diamond Jewellery opens
hew store at Jubilee Hills in Hyderabad

HYDERABAD

At Ladia Lab-grown Diamond Jewellery, diamonds and
solitaires made with gold jewellery come with a wide
choice to choose from: necklaces, bangles, pendants,

bracelets, earrings, jhumkas, rings and exclusive lab-
grown polkis

\ Y}

READ MORE 3&’3



https://retailjewellerindia.com/ladia-lab-grown-diamond-jewellery-opens-new-store-at-jubilee-hills-in-hyderabad/

Speak your mind.
Let your shine through
with gold.

World Gold Council launches ‘You are Gold’
campaign to connect with young consumers

The campaign introduces a film that embraces a broader
audience, presenting gold as an ally for youth, both
women and men. The film focuses on highlighting stories
of individuals who are getting past their doubts and
Insecurities, showing the world what they can truly achieve

READ MORE &3



https://retailjewellerindia.com/world-gold-council-launches-new-you-are-gold-campaign-to-connect-with-young-consumers/
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Retail

The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka
for The Rare Edit.

{RJ Exclugive) READ MORE s\;)

jal day,
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Click for more details



https://cutt.ly/MCU3qlJ
https://cutt.ly/d71FuvL

MIDC hands over |JPM plot to GJEPC, legal
title to be transferred after formalities

The Honorary Treasurer of IJPM received the plot from

the Head Surveyor of MIDC at the Mahape Industrial Area,
marking the physical possession of a portion of the 86,053
sg. m. land allocated for the |[JPM project. The project is
expected to attract investments of over Rs 50,000 crores
and create employment opportunities for over 100,000
people

READ MORE &3



https://retailjewellerindia.com/midc-hands-over-ijpm-plot-to-gjepc-legal-title-to-be-transferred-after-formalities/

Deloitte.

Future of retail:
Profitable growth through
technology and Al

Technology and Al to bring next wave of
growth in retail: Deloitte-RAl report

As per the report, by 2025, 20% top global retailers will use

distributed Al syste

mMs to revolutionize sales, supply chains

and operations, and around 45% marketing leaders plan to

invest in Gen Al in t

ne next 12-24 months. Another report

states that India’s retail market is expected to reach $2
trillion in 10 years and this presents a large opportunity for

retailers

\ Y}

READ MORE 3&’3



https://retailjewellerindia.com/technology-and-ai-to-bring-next-wave-of-growth-in-retail-deloitte-rai-report/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samitbhattaretailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I'd love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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Phygital, tech adoption and bridging gap with
Gen Z turn out to be key areas of focus at 5th
Retall Jeweller Dubal Forum

Amidst evolving trends, leading industry players say they
are intent on adapting to the growing influence of Next-
Gen in the realm of leadership, technology and consumers
to achieve success in business

\ Y/

READ MORE 3&’3



https://retailjewellerindia.com/phygital-tech-adoption-and-bridging-gap-with-gen-z-turn-out-to-be-key-areas-of-focus-at-the-5th-retail-jeweller-dubai-forum/

RETAIL.
JEWELLER
.| WORLD |

MIDDLE EAST

5th Retalil Jeweller Middle East Awards

recognize top jewellers for excellence in
diverse realms of retail

This year, the awards platform saw an unrivalled show

of retail excellence and achievements across design,
marketing, customer experience and more from the
region’s premier jewellery business houses. Jewellers were
recognized and awarded in 27 categories

READ MORE b



https://retailjewellerindia.com/5th-retail-jeweller-middle-east-awards-recognize-top-jewellers-for-excellence-in-diverse-realms-of-retail/

Retarl Jeweller

The Favourite Business Magazine of Retail Jewellers
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