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Retail Jeweller India Forum 2024 set to 
decode new knowledge vistas, tech and 
strategies for profitability 

READ MORE

Thematically organised around next-gen retail approaches 
and technology to revolutionize the jewellery business, 
the knowledge forum will be held at JW Marriott, Sahar 
in Mumbai on January 3. It will comprise eight sessions 
on key industry matters and will be followed by the Bridal 
Trendsetters show and MD & CEO Awards
(RJ Exclusive)

MUMBAI

https://retailjewellerindia.com/retail-jeweller-india-forum-2024-set-to-decode-new-knowledge-vistas-tech-and-strategies-for-profitability/


READ MORE

The brand aims to provide an accessible alternative to the 
high prices associated with the original brand, as a strategic 
response to the burgeoning demand in the men’s jewellery 
market, shaped by social media and pop culture. Amaya’s 
online presence will soon be followed by an offline launch
(RJ Exclusive)

Chennai-based Konika Jewellery launches 
sub-brand ‘Amaya’, featuring men’s jewellery 
inspired by Cartier

CHENNAI

https://retailjewellerindia.com/chennai-based-konika-jewellery-launches-sub-brand-amaya-featuring-mens-jewellery-inspired-by-cartier/


READ MORE

The showcase is an extension of the brand’s in-app experience 
which facilitates group video calls, virtual try-ons of jewellery 
and sketches of potential customizations in real time. Building 
a personal connection with NRI clients has also increased the 
brand’s exports
(RJ Exclusive)

Kalasha Fine Jewels aids NRI clients through 
‘systematic exports process’ and virtual showcase

HYDERABAD

https://retailjewellerindia.com/kalasha-fine-jewels-aids-nri-clients-through-systematic-exports-process-and-virtual-showcase/


CLICK HERE to register your interest

https://forms.gle/xu2Urw7D2RRd9xx46
https://cutt.ly/YwfG35Ei


Verma Jewellers bumps up wedding season sale 
by over 100% with lucky draw competition

READ MORE

Incentivizing prospective customers with discount coupons 
for jewellery purchase turned out to be a very successful 
strategy for the brand, which managed to excite customers 
of the gadgetry industry as well. In this way, the jeweller 
increased buying intent among a section of customers who 
were not staunch jewellery lovers
(RJ Exclusive)

SOLAN

https://retailjewellerindia.com/verma-jewellers-bumps-up-wedding-season-sale-by-over-100-with-lucky-draw-competition/


Shree Jee Jewellers upholds Rajasthan heritage 
with jewellery inspired by Picchwai paintings

READ MORE

The brand has dug deep into the family’s 75-year legacy 
in antique trade, diverse exposure to Rajasthan’s artistic 
schools, and antique Mughal arts to create Picchwai 
jewellery. The collection got a positive response at the 
Shree Jee x Tarun Tahiliani fashion show in Mumbai
(RJ Exclusive)

JAIPUR

https://retailjewellerindia.com/shree-jee-jewellers-upholds-rajasthan-heritage-with-jewellery-inspired-by-picchwai-paintings/


reach above company by

https://cutt.ly/JwozZkjv


READ MORE

By developing an awards property that celebrates the 
accomplishments of women leaders and achievers across 
diverse walks of life, the brand is giving back to the 
community and amping up its visibility. The idea for it 
came from a radio programme where an RJ interacted 
with the brand’s sales and marketing head, who was a top 
woman achiever
(RJ Exclusive)

Parekh Brothers Jewellers identifies with 
accomplished women by hosting ‘Woman of 
the Year’ awards 

NAGPUR

https://retailjewellerindia.com/parekh-brothers-jewellers-identifies-with-accomplished-women-by-hosting-woman-of-the-year-awards/


CLICK HERE to connect with us

https://cutt.ly/8wuAesrs
https://cutt.ly/BwuArjtX


READ MORE

Whether a customer is shopping for bridal or non-bridal 
jewellery, every store of the brand arranges for bindi stalls, 
nail art, chuda rasam and mehndi services. All of these are 
offered free of charge at all the brand’s showrooms, from 
November to February, which is the wedding season
(RJ Exclusive)

Jagannath Gangaram Pednekar Jewellers 
pampers customers with in-store activities for 
‘Vivaah Utsav’

MUMBAI

https://retailjewellerindia.com/jagannath-gangaram-pednekar-jewellers-pampers-customers-with-in-store-activities-for-vivaah-utsav/
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https://cutt.ly/xwAdx9zR
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READ MORE

‘Jewels and Journeys – A Zaveri Bridal Edit’ invited 
influencers to wear the brand’s jewellery and promote it 
through photos and reels on their social media handles. This 
resulted in powerful social media engagement, generating a 
lot of enquiries for the brand in wedding season
(RJ Exclusive)

Zaveri & Co. leverages power of influencer 
marketing at its first in-store bridal jewellery event

AHMEDABAD

https://retailjewellerindia.com/zaveri-co-leverages-power-of-influencer-marketing-at-its-first-in-store-bridal-jewellery-event/
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https://cutt.ly/ZwDHOa0w
https://cutt.ly/pwDHDi1A


READ MORE

At the Retail Jeweller India Forum, 3D printing technology 
and jewellery photography firm Intriguity is unveiling 
its innovations including immersive 3D animations for 
jewellers that are interactive and offer more engagement 
with their audience. Among the firm’s latest offerings is a 
solution for 3D configurators, which jewellers can use and 
embed on their website for customised rings
(RJ Exclusive)

#TechTalk: Intriguity to unveil advanced 
features in 3D printing technology at RJIF 2024

MUMBAI

https://retailjewellerindia.com/techtalk-intriguity-to-unveil-advanced-features-in-3d-printing-technology-at-rjif-2024/


CLICK HERE to connect with us

https://cutt.ly/YwAdlhP1
https://cutt.ly/zwAdzGPt


CaratLane’s ‘Everyday Vows’ campaign celebrates 
the expression of love in modern marriages

READ MORE

The campaign emphasizes that modern women view 
mangalsutras as an expression of love, celebrating all the 
special yet seemingly ordinary moments in a couple’s 
routine life. It highlights the idea that modern women 
choose to wear a mangalsutra as a marker of all the little 
things their husbands do to make them feel special

MUMBAI

https://retailjewellerindia.com/caratlanes-everyday-vows-campaign-celebrates-the-expression-of-love-in-modern-marriages/
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Lalchand Sobhraj Sons Jewellers experiments 
with polki diamonds in heritage jewellery 
collection Adah

READ MORE

Despite being a traditional heritage jewellery collection, the 
jewellery pieces are light in weight, with the rings starting 
at 7-8 grams and neckpieces ranging from 20-30 grams. 
Adah not only cater to the customer base shopping for 
heritage jewellery but also those looking for a complete 
bridal shopping experience

AGRA

https://retailjewellerindia.com/lalchand-sobhraj-sons-jewellers-experiments-with-polki-diamonds-in-its-latest-heritage-jewellery-collection/
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https://cutt.ly/iwocbzcD
https://cutt.ly/JwocvAAu


Kicky & Perky collaborates with fashion 
influencer Sufi Motiwala, boosts brand reach

READ MORE

Recognizing the far-reaching impact of a collaboration with 
a prominent fashion influencer, the jewellery brand banked 
on Motiwala’s humorous and insightful commentary. 
Motiwala’s heterogeneous audience of urban Gen Z and 
millennials seamlessly aligns with a significant segment of 
the brand’s target market

MUMBAI

https://retailjewellerindia.com/kicky-perky-collaborates-with-fashion-influencer-sufi-motiwala-boosts-brand-reach/
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Inauguration of Surat Diamond Bourse by 
PM Modi sets the agenda for high growth of 
diamond trade

READ MORE

In overall global gems and jewellery exports, India’s share is 
just 3.5%; and “if Surat decides” then the country’s share in 
gems and jewellery exports can touch double digits, the PM 
said, while inaugurating the ‘world’s largest office building’ 
spanning over 67 lakh square feet at Khajod in Surat 

SURAT

https://retailjewellerindia.com/inauguration-of-surat-diamond-bourse-by-pm-modi-sets-the-agenda-for-high-growth-of-diamond-trade/
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Malabar Gold & Diamonds unveils ‘Mine 
Diamond Festival’ to showcase eponymous 
sub-brand’s offerings

READ MORE

At the festival, customers can explore a diverse range 
of diamond jewellery from Malabar’s sub-brand, Mine 
Diamonds. The collection includes statement necklaces, 
earrings, solitaires, delicate studs and rings. It runs from 
December 8, 2023 to January 14, 2024

MUMBAI

https://retailjewellerindia.com/malabar-gold-diamonds-unveils-mine-diamond-festival-to-showcase-eponymous-sub-brands-offerings/


reach above company by

8

https://cutt.ly/0wSUuquS
https://cutt.ly/hVqD9tR


Devi Pavitra Gold & Diamonds launches new 
store in Hyderabad, aims to expand in Telangana

READ MORE

The new store, inaugurated by actor Kajal Aggarwal, 
promises to offer a unique shopping experience and 
provide a comfortable and welcoming atmosphere for 
customers. It features a dedicated bridal section and studio, 
underscoring the significance of bridal jewellery

HYDERABAD

https://retailjewellerindia.com/devi-pavitra-gold-diamonds-launches-new-store-in-hyderabad-telangana-aims-to-expand-in-the-state/
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GRT Jewellers showcases classical influences 
in its ornaments as jewellery partner for 
Marvellous Marghazhi

READ MORE

The Marvellous Marghazi event, a prelude to Chennai’s 
Marghazhi festival, welcomed a cadre of esteemed artistes, 
each adorned in exquisite jewellery from GRT Jewellers. It 
was able to successfully reach out to a vast audience of arts 
and jewellery enthusiasts, highlight the brand’s USP and 
reinforce its position as a staunch patron of the arts

CHENNAI

https://retailjewellerindia.com/marvellous-marghazhi-jewellery-partner-grt-jewellers-champions-the-arts-showcases-jewellery-with-classical-influences/
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Incredible
Jaipur
Innovators

Meet Jaipur’s legendary 
jewellery manufacturing 
market innovators

CLICK TO READ 

http://book.retailjewellerindia.com/books/euzh/index.html#p=1
https://cutt.ly/u71DSk4


Women employees of the jewellery sector to 
benefit from SEEPZ’s ‘Swasth Naari, Viksit 
Bharat’ programme

READ MORE

The drive aims to empower 500 women on a daily basis to 
take health screening tests, doctors’ consultations and even 
mammography and cervical cancer tests, if necessary. By 
providing the essential resources and tools to the women 
employees, the initiative will empower them to take charge 
of their own health

MUMBAI

https://retailjewellerindia.com/seepz-launches-health-initiative-for-women-employees-empowers-them-to-take-charge-of-their-health/
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Sabyasachi Mukherjee exhibits the brand’s first 
Indian high fashion jewellery show in New Delhi 

READ MORE

The entire fashion show consisted of various statement 
looks - a combination of high-end jewellery and minimal-
glam ensembles. Diamonds, coloured gemstones and gold 
added to the appeal of the designer gowns, jackets, capes 
and accessories

NEW DELHI

https://retailjewellerindia.com/sabyasachi-mukherjee-exhibits-the-brands-first-indian-high-fashion-jewellery-show-in-new-delhi/
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Motisons Jewellers launches IPO, price band 
set in the range of Rs 52 to Rs 55 per share

READ MORE

The brand saw an increase in revenue of 16.64% and 
profit after tax (PAT) of 50.51% in the last financial year. 
The jeweller intends to use the net proceeds of the fresh 
offering to finance the company’s working capital needs, 
general corporate purposes and to repay the company’s 
outstanding loans

JAIPUR

https://retailjewellerindia.com/motisons-jewellers-launches-ipo-price-band-set-in-the-range-of-rs-52-to-rs-55-per-share/
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Shiv Narayan Jewellers sets two more 
Guinness World Records with Shri Ananth 
Padmanabhaswamy masterpiece

READ MORE

The exquisite jewel, dedicated to Dr B. Govindan, Chairman 
of Bhima Jewellers,  now holds the world records for 
the heaviest diamond religious statue/idol and the most 
diamonds studded on a religious statue. This brings Shiv 
Narayan’s tally of world records to 10

HYDERABAD

https://retailjewellerindia.com/shiv-narayan-jewellers-sets-two-more-guinness-world-records-with-shri-ananth-padmanabhaswamy-masterpiece/
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Kalki Kanmani embodies timeless splendour 
in Nemichand Bamalwa & Sons polki 
masterpieces

READ MORE

The actor wore a necklace of polki elements with elegant and 
traditional settings. They were contrasted with ethereal green 
stones, their hue evoking the richness of emeralds

MUMBAI
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https://retailjewellerindia.com/kalki-kanmani-embodies-timeless-splendour-in-nemichand-bamalwa-sons-polki-masterpieces/


If you enjoyed reading Retail Dive, 
please share it with your friends, family, and colleagues. 

   
If you don’t receive Retail Dive sign up here 

for free subscription. For past editions of Retail Dive, 
you can check our Weekly Newsletter page here. 

   
And please write to me anytime at 

samitbhatta@retailjewellerindia.com 
with thoughts, feedback, and criticism or share your story 

if you’d like to see it featured in this space. 
I’d love to hear from you. 

 
Thanks for reading, and see you again next week! 
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