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#Your Momerds, OurCreations

Share your wedding colour palette with us,
and we'll design a unique style board customised
to your wedding celebration!

Red

For the bold and
confident bride!

With #YourMomentsOurCreations, Ranka
Jewellers helps brides achieve the perfect look

The campaign helps women select ideal bridal jewellery

by matching it with their preferred colour themes, while
suggesting bridal attire to complement it. With the wedding
season already on in full swing In most parts of the country,
the brand is utilizing this period creatively through the

campaign, to understand the needs of brides-to-be
(RJ Exclusive)
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READ MORE 3§)



https://retailjewellerindia.com/with-yourmomentsourcreations-ranka-jewellers-helps-brides-achieve-the-perfect-look/
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#JashnSacchaiKa: Aisshpra celebrates legacy of
trust, integrity with 80th anniversary campaign

GORAKHPUR

T
"
patrons on their soci

ghlights a few of t

ne campaign, that promotes the brand’s ideals,

ne many appreciation posts from loyal

al media handle under the hashtag

BharoseKiKahaniyan. The customer testimonials on services
and in-store experiences span their jewellery shopping

experience with the brand over decades
(RJ Exclusive)
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READ MORE 3&'3



https://retailjewellerindia.com/jashnsacchaika-aisshpra-celebrates-legacy-of-trust-and-integrity-with-80th-anniversary-campaign/

¥
u7 |l Y~
T " &
= &

Sri Vasavi Thanga Maaligal’s women employees
surprise male colleagues with Int’l Men’s Day event

The event at the brand’s Dindigul showroom comprised
activities honouring the contribution of male employees to the
organization. It deepened the connect amongst colleagues,
promoted an inclusive work culture and boosted employee
morale, and is in line with the company’s aim to develop

equality in leadership positions, irrespective of gender, at the

workplace
(RJ Exclusive)
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READ MORE 3&’)



https://retailjewellerindia.com/sri-vasavi-thanga-maaligais-women-employees-surprise-male-colleagues-with-international-mens-day-event/

CLICK HERE to register your interest @D
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JKJ Jewellers (Rajkumar Mosun Group)
enhhances bridal jewellery shopping with
Shagna’s 4-in-1range

Shagna encompasses antigue, temple, diamond and Rajputi
jewellery, thus providing its target audience with ample
choices in a single collection. It brings together the entire
offerings of the brand in the bridal segment under one

umbrella, in lightweight pieces that look bigger than usual
(RJ Exclusive)
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https://retailjewellerindia.com/jkj-jewellers-rajkumar-mosun-group-enhances-bridal-jewellery-shopping-with-shagnas-4-in-1-range/

Aurus Jewels’ memory project ‘Indian Family
Jewels’ sparks modern conversations about
jewellery heirlooms

AHMEDABAD

The open-source archive that invites personal narratives
from across the subcontinent, is an attempt to document
ocal histories, stories of families and craft associated with
neirloom ornaments. It recently hosted a discussion about
the rich social context of jewellery iIn Ahmedabad

(RJ Exclusive)
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READ MORE 3&’3



https://retailjewellerindia.com/aurus-jewels-memory-project-indian-family-jewels-sparks-modern-conversations-about-jewellery-heirlooms/

WWW.Swarnaadarsh.com

Source with great
responsibility,

and yield great power.
Isi Mey Faida Hal.

. Supported by
SWallid AlCart

Abhiyaan

An industry Initiative

Inspired by the
Retail Gold Investment Principles

reach above company by



https://cutt.ly/JwozZkjv

HTopcolour: House of Rose revisits Nizami
heritage with ‘Begum Sahiba’ necklace

The necklace is a tribute to namesake Durrusehvar’s life as
wife of Azam Jah, son of the last Nizam of Hyderabad, and
has taken more than 2,800 man-hours to be made from
scratch. It consists of a European old mine cut diamond
solitaire of 12.53 carats as the centrepiece, surrounded

by natural Mozambican ruby tumbles, diamonds and
freshwater pearls

(RJ Exclusive)

READ MORE b



https://retailjewellerindia.com/topcolour-house-of-rose-revisits-nizami-heritage-with-begum-sahiba-necklace/

KISNA launches 15th pan-India showroom at
Prayagraj, fourth exclusive store in UP

PRAYAGRAJ

The Prayagraj launch is KISNA’s fourth exclusive store in
Uttar Pradesh, and houses the brand’s full selection of
statement and lightweight fine jewellery designs. The brand
has previously launched exclusive showrooms in Ayodhya,

Barellly, Bangalore, Ghaziabad, Hyderabad, Hisar, Jammu,
Mumbai, New Delhi, Raipur and Siliguri.

\/

READ MORE 3&'3



https://retailjewellerindia.com/kisna-launches-15th-pan-india-showroom-at-prayagraj-fourth-exclusive-store-in-uttar-pradesh/

- KISNA

.DIAMOND & GOLD JEWELLERY

"TERI ROSHNI HUN MAIN

#: 40483N & 40483E

DIAMOND JEWELLERY FROMX5,000* ONWARDS

O/ 0/

0 0
BUYBACK EXCHANGE
ON MRP* ON MRP*

FREE LIFETIME REPAIRING & POLISHING
GUARANTEE ON DIAMOND REPLACEMENT
UPTO 0.05 CENTS IN1YEAR OF PURCHASE

reach above company by
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Fulchand Gulabchand Jewellers infuses heritage
and elegance into ‘Rajwadi Roshni’ collection

Drawing inspiration from Rajasthan’s illustrious ‘teriya’,
several designs exude an evergreen appeal. Fulchand
Gulabchand Jewellers’ creative team incorporated a
contemporary twist to these pieces, seamlessly blending
tradition with modernity

\/

READ MORE 3&’)



https://retailjewellerindia.com/fulchand-gulabchand-jewellers-infuses-heritage-and-elegance-in-rajwadi-roshni-collection/

Khurana Jewellery House unveails the Zahrah
collection, celebrates regional design influences

AMRITSAR

The collection features corals, firozas, and others woven in
through polki and gold stylistic elements. It brings together
the rich traditions of South Indian temple jewellery, the
allure of Hyderabadi gemstones, and design inspiration
from Western Indian polki jewellery
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READ MORE 3&’)



https://retailjewellerindia.com/khurana-jewellery-house-unveils-the-zahrah-collection-celebrates-regional-design-influences/
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@ NUANCE JEWEL _ INDIA

SOVEREIGN HOUSE 11-A , MAHAL INDUSTRIAL ESTATE , MAHAKALI CAVES ROAD ,
ANDHERI- EAST , MUMBATI - 400 093. TEL :-022 45210100
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https://cutt.ly/OVqDCNo
https://cutt.ly/hVqD9tR

Multani Jewellers’ Roshni collection highlights
grandeur of royal weddings in sync with season

NEW DELHI

The collection has been created, bearing in mind wedding
jewellery buyers during the busiest months of November

to January and beyond. The collection’s exclusivity Is
showcased in the form of a short preview of key pieces to
brides-to-be and their families before their visit to the store

\/

READ MORE '-"'b



https://retailjewellerindia.com/multani-jewellers-roshni-collection-highlights-the-grandeur-of-royal-weddings-for-the-ongoing-wedding-season/

Entice, KGK 1905 continues its legacy with
opening of 10 new stores across the country

The jewellery brand focuses on the design aspect as well
as adaptability and inclusivity. It embraces diversity in
taste and style, offering a host of choices that cater to its
different audiences. Apart from its presence in India, the
brand has also expanded globally in Botswana, Hong Kong
and Dubai

READ MORE b



https://retailjewellerindia.com/entice-kgk-1905-to-continue-its-legacy-with-10-stores-across-india-by-the-end-of-march-2023/
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Studded Precious Stones

NITIN JEWELLERS
1@5#%/ %ww

Hyderabad - Thrissur

More Datails: +91 6303886930, +91 8328288011
nitinjewellershyd@gmail.com I nitinjewellers.com

CLICK HERE to connect with us



https://cutt.ly/Rwatsr9l
https://cutt.ly/KwatdpqT

Josco Jewellers expands with new showroom
on Dickenson Road in Bengaluru

BENGALURU

The brand has planned and designed the new showroom in
such a way that it caters to the varying jewellery interests
of customers in the region. The showroom is spread across
four floors, with one floor each exclusively dedicated to a
wide range of collections in gold, diamond, platinum and
silver jewellery

\/

READ MORE 3&’3



https://retailjewellerindia.com/josco-jewellers-expands-with-new-showroom-in-dickenson-road-bengaluru-sandalwood-celebrities-launch-store/

Janhvi Kapoor unveils hew showrooms of
Kalyan Jewellers at Goregaon and Bandra
In Mumbal

Both the showrooms in Mumbail are part of the brand’s
commitment to offer quality shopping experience to their
customers. These showrooms will offer BIS hallmarkead
jewellery and along with Kalyan Jewellers’ 4-Level
Assurance Certificate

\/

READ MORE 3&’)



https://retailjewellerindia.com/kalyan-jewellers-launches-new-showrooms-at-goregaon-and-bandra-in-mumbai/

N R.R. Jevellers

N e e b sl et T e e
Distinguished Jewellery Creator

Creator of Distinguish "Bada bhi, Light bhi"
CNC Gold Jewellery
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%03 I1.JS 5o 2024

stall | 3] 378C OF4 7 swmumrson BOMBAY EXHIBITION
Mo e el CENTRE-MUMBAI

Contact : +91 84880 69880 | Email : rrjrajkot@gmail.com | Web : rrjewellersonline.com
3rd Floor, Panna Manek Complex, Opp. Maa Ashapura Temple, Palace Road, Rajkot.

Followus : @@ )\ rrjewellers.online

CLICK HERE to connect with us



https://cutt.ly/8wuAesrs
https://cutt.ly/BwuArjtX

Malabar Gold & Diamonds ‘Artistry Branded
Jewellery Show’ unveiled at Mangaluru store

MANGALURU

The showcase, which will run from December 2 to
December 10, presents handpicked creations from Malabar’s
sub-brands such as Mine, Era, Divine, Ethnix, Precia anc
Viraaz. The exhibition brings out a myriad of traditions in
Indian craftsmanship and artisanry

READ MORE \Q‘D



https://retailjewellerindia.com/malabar-gold-diamonds-artistry-branded-jewellery-show-unveiled-at-mangaluru-showroom/

Senco Gold & Diamonds celebrates 80
legacy years; opens two nhew showrooms
In West Bengal

The brand celebrated 80 years of excellent craftsmanship
and customer service. Senco also opened two new stores
In Alipurduar and Santipur, adding to the pan-national 150+
store growth trajectory

READ MORE b



https://retailjewellerindia.com/senco-gold-diamonds-celebrates-80-legacy-years-opens-two-new-showrooms-in-west-bengal/

Visit Us At
x4

4+ DA
INTERNATIONAL
[ ] + JEWELLERY SHOW

SIGNATURE 2024

5th - 8th January 2024

BOMBAY EXHIBITION CENTRE - MUMBAI

Hall No 1
Stall no: 1A 35D

Road No-12, Banjara Hills, Hyderabad-500034,INDIA
9505505916 , 95021 64723
order@mjw.000 , WWW.Mjw.000

CLICK HERE to connect with us
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ORRA creates a big splash for the wedding
season with Aekta bridal range

The co
with ‘T

lection presents three u

ne Emerald Story’, the ¢

Story’ featuring diamond jewel

nigque concepts, starting
assic ‘All Diamond Spread
ery sets with red gemstones

and inspired by gradient leaf r
Story’ having traditional diamo
layered necklaces

otif, and ‘The South Style
nd panchalada, haarams, and
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https://retailjewellerindia.com/orra-creates-a-big-splash-for-the-wedding-season-with-aekta-bridal-range/
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SUNIL JEWELLERS

Witness the world of fine craftsmanship with jadau & polki

: 22-25 December 2023
ﬁé/f\ﬁmw JECC, Sitapura, Jaipur
: Hall No.: 1
Booth No.: 1J11, 1J12,1J13,1J14

CLICK HERE to connect with us
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Indian Chamber of Commerce hosts Diamond
Conclave to discuss future of natural diamonds

The event saw a panel discussion with industry leaders
sharing perspectives on ethical sourcing, brand
consciousness, and the standardization surrounding
diamond gradation. The conclave wrapped up with a
jewellery fashion show and jewellery showcase

\/

READ MORE 3'@



https://retailjewellerindia.com/indian-chamber-of-commerce-hosts-diamond-conclave-leaders-discuss-future-of-natural-diamonds/

Become a Fura Sapphire
Jewellery program Retailer?

‘I Seize a new

rofit-centre

opportunity for your showroom.

2 India Consumer Research has
shown that 76% Customers are
ready to buy Sapphire Jewellery.

(AARA

98202 68508

How to join the National program

A

EMERALDS = RUBIES * SAPPHIRES

Program Plan

Attractive Point of Sale
materials for your
showroom.

Focused training for your
Sales team to excel in selling
Fura Pink Sapphire and
Colour Gemstone Jewellery.

Feature in the National Fura
Pink Sapphire Jewellery
Catalogue, distributed
across India through top
publications.

Receive digital certificates
from FURA and SGL for all

products.

Benefit from a National
Digital Marketing campaign
to educate and attract
Indian customers to the Pink
sapphire category.

Stock up 100 carats of Pink Sapphire Jewellery from any of the 8 authorised manufacturers.

JEWELEX

98203 55208

29107 05195

D)

Laxmi Diamond

MIDAS

DIAMOHDS PYT LTD

SINCE 1905

SANT 73503

SNCE 1952

98196 39947

87799 B6EB56

priority

39300 64000

i

LE ==S=="T |

SANGHI

Prirchous Gem slnne Jewellery

767481841

To know more about the program contact RIDHIMA - 98198 28515 | SUNIL - 70215 10477

&) CLICK HERE to register your interest

CLICK HERE to register your interest



https://forms.gle/xu2Urw7D2RRd9xx46
https://cutt.ly/YwfG35Ei

Melorra opens 32nd showroom in New Delhi,
aims at 400 store-mark In five years

NEW DELHI

The fine jewellery brand’s new store offers more than a
traditional retail space; it is an immersive journey through
the avenues of style and fashion. With a focus on the
wedding season in India the brand aims to make fashion-
forward jewellery accessible to all

READ MORE b



https://retailjewellerindia.com/melorra-opens-32nd-showroom-in-new-delhi-aims-at-400-store-mark-in-5-years/
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Platinum Evara’s new #BecomingMe campaign
celebrates personal journeys of women

The #BecomingMe campaign celebrates the ongoing
journey of self-discovery, growth, acceptance and love that
every woman undertakes, through short films based on the
two icons of the campaign. In keeping with this theme, the
campaign celebrates every milestone that women should
treasure, as they go on their personal journeys

\/

READ MORE 3&'3



https://retailjewellerindia.com/platinum-evaras-new-becomingme-campaign-celebrates-the-personal-journeys-of-women/
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Limelight Diamonds aims to connect
with diverse consumer base with store at
Somajiguda in Hyderabad

HYDERABAD

-or the brand, the new store at Somajiguda is another
milestone in its expansion journey. With hologram display

and an awe-inspiring 3D experience at the store, the

experience aligns with t
designs that can be see
catalogues

ne brand’s philosophy of exquisite

N on display, rather than in

\/

READ MORE 3&’)



https://retailjewellerindia.com/limelight-diamonds-aims-to-connect-with-diverse-consumer-base-with-store-at-somajiguda-in-hyderabad/

A Knowledge and Networking Platform Where Progressive Jewellers Meet!
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https://retailjewellerworld.com/dubai-forum/

[1JS Sighature D2D campaign reaches out to
hew buyers in Riyvadh and Jeddah

In Jeddah, the I1JS Signature campaign opened doors to

a spectrum of new buyers wanting to attend the show In
January 2024 in Mumbal. The team met with 19 prominent
jewellers in Jeddah such as BA Ali Jewellery, Durrant Lamar
Gold Jewellery, Mizan Al Almas, Salem Hassan Alammari,
Jawhart Al Arab, Bin Mahfooz, and others

\/

READ MORE 3’@



https://retailjewellerindia.com/iijs-signature-d2d-campaign-reaches-out-to-new-buyers-in-riyadh-and-jeddah/
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The

Rare Edit, a 5-day event held at the Rare Jewels boutigue
S ‘ A N ‘ O D E F O R store, which provided a complete makeover package
to brides and grooms from around 250 select families.

Designer boutique brand Mala and Kinnary and premium
I R E E :

wellness brand The Wedding Clinic joined forces with Ranka

for The Rare Edit.
(RJ Exclusive) READ MORE g_-}
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Click for more details



https://cutt.ly/MCU3qlJ
https://cutt.ly/d71FuvL

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samitbhattaretailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I'd love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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