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#RJEF2023: ‘Craftsmanship, tech, innovation
pivotal to rise of East India as a major jewellery
destination’

RISING above political problems and a slow market, jewellers
In east and north-east India have gathered their muscle
power to make grand showrooms, grander jewellery
designs and built up an elite clientele from across the
country, say leaders of prestigious brands from West
Bengal, Odisha, Assam and Bihar at the first edition of the

Retail Jeweller East Forum
(RJ Exclusive)
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#RJEF2023: Young jewellers decode next-
gen innovation, tech and customer retention
strategies

The inaugural edition of the Retail Jeweller East Forum
brought together a crop of young jewellers, who spoke

of the highly innovative methods they have employed

to Impress and engage customers. From introducing
jewellery kitty parties and bringing in fast food vendors at
showrooms, to offering a perfume line along with jewellery,

young jewellers have done it all
(RJ Exclusive)

READ MORE b
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HRJEF2023: NDC takes to 360-de

gree digital

retail positioning to retell the story of natural

diamonds

From red carpet stylists talking about Paris Fashion Week

trends to Bollywood icons sporting diamonds

. NDC has

iInvolved celebs at multiple levels to focus on the glory of
natural diamonds. It has also created a 64-page, third-party

assessed report to sensitize the industry abol
natural diamonds and evolving trade opportu

Singh, MD, India and the Middle East, Natural
(RJ Exclusive)

t grown and
nities, said Richa

Diamond Councll
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For Any Business Enquiry Call Mr.Laxman
+971 9380888030 / +91 95229415357

A leading manufacturer of closed setting diamond jewellery

www.laxmidiamonds.com
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#RJEF2023: India slated to be a US$ 17 billion
market in natural diamonds by 2030, says
Sachin Jain

Encouraging retailers to upsell to their customers instead
of providing cheaper alternatives, the MD of De Beers India
talked about the Metaverse and digital avatars craze which
fashion brands are leveraging abroad. He also spoke of

a new Initiative that allows retailers to inform customers
about the specific community social responsibility impact

when they buy a De Beers Forevermark diamond
(RJ Exclusive)

READ MORE b



https://retailjewellerindia.com/rjef2023-india-slated-to-be-a-us-17-bn-market-in-natural-diamonds-by-2030-says-sachin-jain/

HRJEF2023: Next-gen jewellery retail hinges
on integrating people, products, processes and

tech, say experts

Speaking at the inaugural Retall Jeweller East Forum, Vivek

change, data-driven decisio

"]_

iIntegration in shaping the fu

Das and Sanjib Chatterjee, Founders of Synergics Solutions
Private Limited, emphasized t

ne pivotal role of adaptive
mMmaking, and technology

tu

re of Indian jewellery retall.

They suggested practical strategies while providing real-
world examples for tackling the nitty-gritties of business, and
amplifying organizational business growth

(RJ Exclusive)

READ MORE b
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IS THE NEW BLACK

PINK SAPPHIRE JEWELLERY PROGRAM
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#RJEF2023: Omnichannel retail needs uniformity
between online and offline stores, says Nitin Jain

For long, it has been believed that offline retail will become
obsolete with the progress of technology and online sales.
However, a combination of online and offline channels is
essential as the integrated result - omnichannel retail - can
be more effective in providing customers a better shopping

experience
(RJ Exclusive)

READ MORE b
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#RJEF2023: How retailers gauge consumer
behaviour and bring in innovation to
strengthen the brand

From a parking area within a showroom, to curated evenings
and fashion shows, to behind-the-scenes snippets of
photoshoots, prominent retailers talked about innovative
methods they employed to engage customers in the
showroom and even win back former clients, and gain organic

social media impressions
(RJ Exclusive)

READ MORE b



https://retailjewellerindia.com/rjef2023-how-retailers-gauge-consumer-behaviour-and-bring-in-innovation-to-strengthen-the-brand/

KISNA

DIAMOND & GOLD JEWELLERY

TERI ROSHNI HUN MAIN

#: OJSP40300P

DIAMOND JEWELLERY FROMRX5,000* ONWARDS

% %
BUYBACK EXCHANGE
ON MRP* ON MRP*

FREE LIFETIME REPAIRING & POLISHING
GUARANTEE ON DIAMOND REPLACEMENT
UPTO 0.05 CENTS IN1YEAR OF PURCHASE
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#RJEF2023: ‘Consumer confidence, convenience
matter most for global e-commerce set-up’

Starting an e-commerce business from scratch works
differently for different entities. To create a global e-commerce
set-up, Nitin Khandelwal of GJEPC discussed a 7-day process
that covers every aspect of a business preparing to go online,
ensuring operational convenience and building customer

confidence
(RJ Exclusive)

READ MORE b
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A TATA PRODUCT

Market capitalisation of Titan Company Ltd
crosses the Rs 3 lakh crore mark

With this achievement, Titan, parent company of jewellery
brands Tanishg and Caratlane, ranks 18th among the most
valued companies in India. It is also the second most valued
company within the Tata Group. The company’s shares
have added Rs 1 lakh crore to its market capitalisation every
two years

READ MORE \&‘)
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NUANCE JEWEL

@ NUANCE JEWEL _ INDIA

UNIT NO . B-53/54, 1ST FLOOR, NANDBHUVAN INDUSTRIAL ESTATE, MAHAKALI CAVES CAVES ROAD,
ANDHERI - EAST , MUMBAI - 400 093. TEL:- +912245210100
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Phagu Mal Rattan Chand Jain Jewellers opens
second showroom in Jammu, expands regional
retail presence

Given the difficulty of accessing their store in the older
parts of the city, the decision to open a new showroom also
aligned with the brand’s values of providing quality, ease

of access and convenience to its customers. The showroom
has collections of gold, diamond, polki and silver jewellery

READ MORE b



https://retailjewellerindia.com/phagu-mal-rattan-chand-jain-jewellers-opens-second-showroom-in-jammu-expands-regional-retail-presence/

Tribhovandas Bhimji Zaveri posts higher Q2
profit as diamond dazzles

BENGALURU

The company said its consolidated net profit rose to Rs 90.1
million ($1.08 million) for the quarter ended September 30,
from Rs 54.7 million a year earlier
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More Datails: +91 6303886930, +91 8328288011

nitinjewellershyd@gmail.com | nitinjewellers.com
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Ranka Jewellers honours ‘Power Women of
Pune’, celebrates women’s contribution during

festive season

The initiative was meant to acknowledge the often
invisible efforts of women that power the festive season.
By celebrating women from diverse walks of life, the
brand reaffirmed its commitment towards women’s
empowerment. The branding activity also helped Ranka
Jewellers nurture its relationship with customers

READ MORE b



https://retailjewellerindia.com/ranka-jewellers-honours-power-women-of-pune-celebrates-womens-contribution-during-the-festive-season/
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Titan to benefit from sound demand for
jewellery In the current marriage season

BENGALURU

According to analysts, the company’s jewellery network
expansion is being led by its sub-brands Mia, Zoya and
Caratlane. As part of its international expansion, the
company continues with its focus of shifting to non-
ndian diaspora catchments with a target to achieve 25
iInternational stores by FY24

READ MORE
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FARAH KHAN

A TELIER

Flagship store in Bandra, Mumbai. @ +917685000045 & www.farahkhanworld.com @ farahkhanatelier

NeswanMareus vsa  Jawhara var

KIRTILALS Hyderabad ATARASHT Ahmedabad A s MOTIWALA Mumbai ‘cHoseN Pune BK SARAIL Lucknow
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Senco introduces an Al-powered personalized
prayer initiative for devotees of Goddess Lakshmi

This campaign not only underscores Senco Gold &
Diamonds’ commitment to innovation but also showcases
the immense potential of generative Al in revolutionising
customer-brand interactions.
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Aulerth partners with Ekaya Banaras to unvell
their consciously crafted jewellery line

Opaline Is a testament to Aulerth’s goal of redefining

preci
texti

leitm

ousness while celebrating the rich heritage of Banarasi
es. At its heart lies the pearl, which becomes a
otif across a range of exquisite pieces, including rings,

pendant necklaces, haath phool and earrings

READ MORE b
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wWiww . swarnaadarsh.com

Act with utmost professionalism,

and we'll build personal relations.
Isi Mey Faida Hai. - R

SWdadlliad i gdarl Sh
Abhiyaan

An industry initiative

nspired by the

Aetall Gold Investment Principles
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Hyderabad-based Orafo Jewels launches
e-commerce platform to commemorate fifth
ahniversary

HYDERABAD

The website provides an interactive platform for customers
to explore and purchase precious silver jewellery; and aligns
with the brand’s goal of developing a franchise network

for the e-commerce business pan-India. Features include
video call facility for more collections, interactive chat for
showroom access, and various payment gateways
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India’s October gold imports surge to 31-month
high amidst drop in prices and festive demand

India’s October gold imports surged 60% from a year earlier
as a drop in prices ahead of the festival season prompted
jewellers to ramp up purchases. Higher imports by the
world’s second-biggest bullion consumer could support
benchmark gold prices, but may also widen India’s trade
deficit and put pressure on the ailing rupee

READ MORE b



https://retailjewellerindia.com/indias-october-gold-imports-surge-to-31-month-high-amidst-drop-in-prices-and-festive-demand/

Become a Fura Sapphire
Jewellery program Retailer?

‘I Seize a new

rofit-centre

opportunity for your showroom.

2 India Consumer Research has
shown that 76% Customers are
ready to buy Sapphire Jewellery.

(AARA

98202 68508

How to join the National program

A

EMERALDS = RUBIES * SAPPHIRES

Program Plan

Attractive Point of Sale
materials for your
showroom.

Focused training for your
Sales team to excel in selling
Fura Pink Sapphire and
Colour Gemstone Jewellery.

Feature in the National Fura
Pink Sapphire Jewellery
Catalogue, distributed
across India through top
publications.

Receive digital certificates
from FURA and SGL for all

products.

Benefit from a National
Digital Marketing campaign
to educate and attract
Indian customers to the Pink
sapphire category.

Stock up 100 carats of Pink Sapphire Jewellery from any of the 8 authorised manufacturers.

JEWELEX

98203 55208

29107 05195
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Laxmi Diamond

MIDAS

DIAMOHDS PYT LTD

SINCE 1905

SANT 73503

SNCE 1952

98196 39947

87799 B6EB56

priority

39300 64000

i
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SANGHI

Prirchous Gem slnne Jewellery

767481841

To know more about the program contact RIDHIMA - 98198 28515 | SUNIL - 70215 10477

&) CLICK HERE to register your interest
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South India sees spike in diamond demand due to
falling prices, younger customers

South Indian consumers are increasingly favouring diamonds
over gold due to falling diamond prices, compensating for
the decline. The shift is driven by millennials, prompting
retailers to offer subtler, trendier designs. Despite a 35% price
correction, mid-range focus and lab-grown diamonds sustain
market growth

READ MORE b
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A Knowledge and Networking Platform Where Progressive Jewellers Meet!

Retarl Jeweller
INDIA FORUM' 24

3" JANUARY
JW Marriott, Sahar

Retail Jeweller RETAIL SOLUTIONS

MD & CECM.M EXHIBITION
2024 TECHNOLOGY, SERVICES, PRODUCTS

EXCELLENCE IN LEADERSHIP

> s d
JewellervEranchisine BRIDAL

*  EXHIBITION = TREXDSETTERS

www.retailjewellerindiaforum.com

For delegate registration For Sponsorship / Exhibition
Laxmi +91 7977381527 | Sagar +91 8976907876 Sunil +91 7021510477

CLICK HERE to contact us @D


https://cutt.ly/ywbbs3lJ
https://retailjewellerindiaforum.com/forum-2023/
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Star shine hard to come by for jewellery brands
as celebrities jack up endorsement charges

Celebrities spiking their fees and enacting stringent work
conditions have made brand endorsements unviable for
several jewellery brands. In the wake of the pan-India
success of films and OTT shows from the South, stars like
Allu Arjun, Jr NTR and Nayanthara are especially in demand

A7
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A Knowledge and Networking Platform Where Progressive Jewellers Meet!

Retaul Jeweller

SOUTH FORUM' 24
4™ APRIL

Sheraton Grand, Brigade Gateway

E X H1BLTION JewelleryEranchising BRIDAL

TECHNOLOGY, SERVICES, PRODUCTS o EXHIBITION - TREMNDSETTERDY

www.retailjewellerindiaforum.com

For delegate registration For Sponsorship / Exhibition
Laxmi +91 7977381527 | Sagar +91 8976907876 Sunil +91 7021510477

CLICK HERE to contact us @D
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Solitario launches 10th lab-grown diamond
store at Wakad, Pune; to expand in Dubai next

During the launch of the new store, the brand
next major launch in Dubal. The store in Pune
a significant milestone for the luxury brand, w

announced Its
nas marked
nich has

established its presence in Spain and the Bahamas, and is
now poised for nationwide expansion across India

READ MORE 3&')
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A Knowledge and Networking Platform Where Progressive Jewellers Meet!

Retail Jewefler
DUBAI FORUM' 24

RETAIL
JEWELLER
kY WORLD 2

AWARDS 2023

RETAIL SOLUTIONS EROEJ'}%I-RE O
EXHIBITION BRIDAL
TECHNOLOGY, SERVICES, PRODUCTS B2B BUYER SELLER T i A S

www.retailjewellerindiaforum.com

For delegate registration For Sponsorship / Exhibition
Laxmi +91 7977381527 | Sagar +91 8976907876 Sunil +91 7021510477

CLICK HERE to contact us @D
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https://retailjewellerworld.com/dubai-forum/
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Gargi by P N Gadgil & Sons expands Its
presence with a new store in Pune

The newly opened store in Pune, along with the recent
launch of the diamond collection and the company’s
presence In markets like Nashik and Bangalore via Shoppers
Stop, align with Gargi’s annual plan for the financial year
2023-24

LX)
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The

Rare Edit, a 5-day event held at the Rare Jewels boutigue
S A N O D E F O R store, which provided a complete makeover package
C C to brides and grooms from around 250 select families.

Designer boutique brand Mala and Kinnary and premium

wellness brand The Wedding Clinic joined forces with Ranka

for The Rare Edit.
(RJ Exclugive) READ MORE 5}
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Aisshpra Gems & Jewels expands retail footprint
with new store in Sant Kabir Nagar, Khalilabad

KHALILABAD

The directors of the brand and proprietors of the Khalilabad
store said that the new launch aligns with the brand’s vision
of providing locals access to an immersive retail experience
and high-quality jewellery

A7
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If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samitbhattaretailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I'd love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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BVC is the first logistics firm to start operations
at the new Surat Diamond Bourse

It a
pre

nnounced the inauguration of its branch on the SDB
mises, highlighting its readiness for trade and providing

Sed

mless services to traders. The branch will facilitate

exports and imports from the SDB to 150 countries
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