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Nemichand Bamalwa & Sons (J) adds to 
retail experience with perfume brand, 
jewellery spa at store

READ MORE

Vishal Bamalwa and Rahul Bamalwa, the dynamic third-
generation partners behind the brand, are proving that true 
mastery lies in experimentation and the ability to transcend 
industry boundaries. Besides an experience zone for their 
exclusive perfume brand, they have front-ended jewellery 
repair with a visible ‘jewellery spa’ workstation at the 
brand’s iconic Park Street store 
(RJ Exclusive)
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https://retailjewellerindia.com/nemichand-bamalwa-sons-j-adds-to-retail-experience-with-perfume-brand-jewellery-spa-at-store/


CLICK HERE to register your interest

https://forms.gle/xu2Urw7D2RRd9xx46
https://cutt.ly/YwfG35Ei


READ MORE

Retail jewellery brands in local markets can benefit from a 
learning curve of process digitisation, which increases visibility 
beyond the region, and keeps operations transparent and 
organised, says the Guwahati-based retailer. He also says sub-
standard logistic solutions pose a very big challenge, and 
reiterates the necessity of a streamlined logistics system 
(RJ Exclusive)

Jewellers yet to leverage potential of digital 
marketing: Krishan Soni, Manik Chand & Sons 
Jewellers
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READ MORE

Growth in demand for diamond jewellery marked the 
season, implying an increased share of youth experimenting 
with diamonds. Jewellers also noted strong gold jewellery 
purchases despite high prices this Diwali. Overall, temple 
jewellery in gold and diamond jewellery in 14kt-18kt saw 
strong sales 
(RJ Exclusive)

Diwali 2023: Gold, silver lead regional sales, 
as diamond wins over national markets
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#Topcolour: RK Jewellers flaunts its lotus-
shaped Colombian emerald necklace

READ MORE

The necklace has 92 carats of certified Colombian emeralds 
along with rose-cut and full-cut diamonds. Priced around 
$ 100,000, it took the jeweller about 3-4 years to source 
all emeralds of similar shade, cut and purity, along with the 
diamonds, to achieve the perfect layering for it
(RJ Exclusive)
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READ MORE

The Chennai-based boutique jewellery brand has a topaz 
range across all its verticals and is witnessing solid demand of 
the gemstone because of its versatility in colour and affordable 
pricing. In recent years, topaz has gained a lot of popularity as 
many celebrities have been spotted wearing them
(RJ Exclusive)

#Gemshine: Topaz finds firm footing in Gehna’s 
elaborate coloured gemstone offering
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Retail Jeweller East Forum ’23 set to unite 
jewellery market in the East over insights and 
advancement

READ MORE

With a slew of panel discussions headed by industry 
veterans, the much-awaited knowledge forum will see over 
150 retail jewellers, manufacturers and professionals share 
future-forward innovations, strategies and experiences of 
improving their businesses in East and North East India
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Kalyan Jewellers launches men’s jewellery 
line, Senhor, for International Men’s Day

READ MORE

The newly launched jewellery line offers a diverse range 
of textures, including dual-tone pieces and minimalistic 
patterns, aligning with the aesthetic choices of the current 
generation. It encompasses diverse array of metals and 
jewellery pieces, from gold to platinum, from rose gold to 
white gold and diamond jewellery, particularly neckpieces, 
chains, rings, and bracelets
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Varuna D Jani, Indulge Fine Jewellery showcase 
an eclectic range in Kolkata

READ MORE

Occasionwear as well as dailywear items were a part of 
the display. The collections included bridal wear, dailywear, 
and avant-garde jewellery by Yeprem. The designer herself 
guided every shopper with insights about the festive 
collections

KOLKATA
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Kalyan Jewellers India Limited records PAT of 
Rs 278 crore in H1 FY24, a growth of over 30%

READ MORE

The brand’s India operations recorded a PAT of Rs 126 
crore for the quarter compared to a PAT of Rs 95 crore for 
the corresponding period in the previous year, a growth 
of ~32%. According to the brand, the festive quarter has 
performed well amid higher number of Shradh days and 
fluctuating gold prices

THRISSUR

https://retailjewellerindia.com/kalyan-jewellers-india-limited-records-over-30-growth-with-pat-of-rs-278-crore-in-h1-fy24/


CLICK HERE to contact us

https://cutt.ly/ywbbs3lJ
https://retailjewellerindiaforum.com/forum-2023/


Recently listed Manoj Vaibhav Gems N 
Jewellers shares rally 60% in a month

READ MORE

From its all-time lows, the stock has gained about 60%, 
while it is up 50% from its issue price of Rs 215. The stock 
has gained about 25% in the last one week
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Dhanteras gold and silver purchases surge, sales 
up by 20%, turnover value over Rs 30,000 crore

READ MORE

Gold prices witnessed a decline of Rs 800-1,500 per 10 
grams (24 carats) from the peak level on October 28, 
reaching Rs 61,200 per 10 grams in New Delhi as on 
November 11. This contrasts with the Rs 50,139 per 10 
grams, excluding taxes, recorded on Dhanteras last year
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IIJS Signature attracts international buyers 
from Bahrain

READ MORE

The IIJS team met a total of 57 retailers during the 
campaign, such as Al Zain, Devji, Koheeji Al Hashmi, 
Mujawharty Jewellery, Al Sarraj, Harsh Jewellery, Al Seef 
Jewellers, and Bahrain Jewellery Centre and many others
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Emeralds shine among B-town celebs as the 
go-to wedding jewellery pick

READ MORE

Parineeti Chopra accessorised her wedding outfit with a 
layered necklace made of emeralds and uncut diamonds, 
while actor Nayanthara, who wed director Vignesh Shivan 
in June 2022, wore a Zambian emerald choker, polki, and 
Russian tumble necklace along with a satlada chain

MUMBAI
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If you enjoyed reading Retail Dive, 
please share it with your friends, family, and colleagues. 

   
If you don’t receive Retail Dive sign up here 

for free subscription. For past editions of Retail Dive, 
you can check our Weekly Newsletter page here. 

   
And please write to me anytime at 

samitbhatta@retailjewellerindia.com 
with thoughts, feedback, and criticism or share your story 

if you’d like to see it featured in this space. 
I’d love to hear from you. 

 
Thanks for reading, and see you again next week! 
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