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 DAMODARDAS
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Damodardas Jewellers rides Cricket World Cup
mania, creates golden miniature of trophy for fans

VADODARA

The brand’s aim is to promote gold as a product in a unigue
way, while showing support for the Indian cricket team.

It has created only one miniature 22 kt gold ‘trophy’ -
weighing 11 grams and measuring 1.5 inches in height - so

far, but is open to the idea of taking orders
(RJ Exclusive)
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https://retailjewellerindia.com/damodardas-jewellers-rides-cricket-world-cup-mania-creates-golden-miniature-of-trophy-for-fans/
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GGJS 2023: Panel decodes young jewellers’
approach to innovation, new cultures and

soclal media

GANDHINAGAR

At GGJS 2023, a panel hosted by The Retall Jeweller
young jewellers describe their route to a progressive
the Indian gold jewellery landscape, using social mec

India had
future In
la as a

tool. From leveraging social media’s potential for bra

nding and

connecting with customers to adopting the latest technology,

discussions delved deep into how the young generat

Ion

IS reshaping the jewellery industry and their willingness to

embrace innovation
(RJ Exclusive)

READ MORE b



https://retailjewellerindia.com/ggjs-2023-panel-decodes-young-jewellers-approach-to-innovation-new-cultures-and-social-media/

GGJS 2023: Next-gen jewellers discuss

entering the family
drive change

GANDHINAGAR

business and how they

Panel delves into the journey of young jewellers, the
challenges they faced and their innovative solutions, bringing

fresh perspectives and ac

aptability that is vital for the

iIndustry’s future. The you

Ng entrepreneurs are charting a

promising trajectory for the jewellery industry, holding up the
essentiality of familial succession in the jewellery trade

(RJ Exclusive)

A7

READ MORE 3&"3



https://retailjewellerindia.com/ggjs-2023-next-gen-jewellers-discuss-entering-the-family-business-and-how-they-drive-change/
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Jagdish Jewellers partners with J.J. Valaya, aims
to capture facets of Gujarat in couture jewellery

CHANDIGARH

Susham Sing
the partnersr

a, Managing Director, Jagdish Jewellers, sees
Ip as an opportunity to explore a new customer

segment and cater to a new set of clients, both domestic and

iInternational. With socia

brand aims to make the
(RJ Exclusive)

media outreach and visibility, the

most of this partnership
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READ MORE



https://retailjewellerindia.com/jagdish-jewellers-partners-with-j-j-valaya-aims-to-capture-facets-of-gujarat-in-couture-jewellery/

NAC Jewellers sponsors Duchess Utsav, taps
into niche segment of women entrepreneurs

By displaying signature traditional collections and curating a
fashion show at the annual mega-shopping festival organized
by the Duchess Club - that brings together a wide network
of women to further their business interests - brand amplifies

its visibility, and strategically increases exposure to newer

markets
(RJ Exclusive)
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https://retailjewellerindia.com/nac-jewellers-sponsors-duchess-utsav-taps-into-niche-segment-of-chennais-women-entrepreneurs/

@] NUANCE JEWEL _ INDIA

UNIT NO . B-53/54, 1ST FLOOR, NANDBHUVAN INDUSTRIAL ESTATE, MAHAKALI CAVES CAVES ROAD,
ANDHERI - EAST , MUMBAI - 400 093. TEL:- +912245210100
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https://cutt.ly/OVqDCNo
https://cutt.ly/hVqD9tR

Durga Puja 2023: Jewellery collections and
campaigns revere the qualities of Maa Durga

in women

The themes in these collections explore the qualities

and attributes that are known to be associatec
the Goddess, such as courage, serenity, resilier

with
ce and

independence. With each of the brands featuri

Ng a

collection or a campaign, the aim is to reach out to

customers through the emotional route

v/

READ MORE 3&")



https://retailjewellerindia.com/durga-puja-2023-jewellery-collections-and-campaigns-revere-the-qualities-of-maa-durga-in-women/

a Elegance § Tradition Merged

CZ Jewellery With Pachi Work

NITIN JEWELLERS

.I:d:II T . i u':.: 4

Hyderabad - Thrissur

More Datails: +91 6303886930, +91 8328288011
nitinjewellershyd@gmail.com | nitinjewellers.com

CLICK HERE to connect with us



https://cutt.ly/Rwatsr9l
https://cutt.ly/KwatdpqT

Reliance Jewels’ Swarn Banga collection pays
tribute to Bengal for the festive season

The Swarn Banga collection continues the brand’s legacy of
creating jewellery that mirrors India’s history and captures
the essence of Bengal’s culture and artistic heritage. The

collection captures the intricacy of the regio
temples, the serenity of Shantiniketan, and t
Durga Puja, inspired by different regions of |

N’s terracotta
ne fervour of

ndia
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https://retailjewellerindia.com/reliance-jewels-swarn-banga-collection-pays-tribute-to-bengal-for-the-festive-season/
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FARAH KHAN

A TELIER

Flagship store in Bandra, Mumbai.
(O +917685000045 @& www.farahkhanworld.com farahkhanatelier
NenanMoes vsa _Jawhara vae

KIRTILALS Hyderabad ATARASHI Ahmedabad A s MOTIWALA Mumbai *CHOSEN Pune

reach above company by



https://cutt.ly/nwolor3g
https://cutt.ly/vwtMDDRb
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Senco Gold & Diamonds launches Rajwada 2023
Festive Edit collection at its D’Signia stores

KOLKATA

Senco Gold & Diamonds has unveiled a captivating
campaign to promote its Rajwada 2023 Festive Edit
collection, starring actor Jaya Ahsan. The campaign
beautifully captures the seamless fusion of luxury and
artistry, harmonizing the natural beauty and regal
composure of Jaya Ahsan with the opulence of D’Signia
showrooms, ensuring a truly royal experience for its
discerning customers

READ MORE b



https://retailjewellerindia.com/senco-gold-diamonds-launches-rajwada-2023-festive-edit-collection-at-its-dsignia-stores/

WwWw.swarnaadarsh.com

R - Source with great
AR e responsibility,
PAN LRI and yield great power.
' ' Isi Mey Faida Hai.

Supported by

swarna Adarsh
Abhiyaan

An industry initiative

Inspired by the
Retall Gold Investment Principles

reach above company by



https://cutt.ly/JwozZkjv

Mia by Tanishq’s festive campaign celebrates
self-confidence and individuality in women

The film Is more than a showcase

of exquisite jewellery; it’s

a reminder of the cosmic potential that resides within each
woman. The film beautifully captures the exchange of sweet

gestures, emphasizing the campa

IgN’s core message that

everyone possesses a unigue brilliance within themselves,

akin to the stars that illuminate th

e universe

READ MORE b



https://retailjewellerindia.com/mia-by-tanishqs-festive-campaign-celebrates-self-confidence-and-individuality-in-women/

KISNA

DIAMOND & GOLD JEWELLERY

TERI ROSHNI HUN MAIN

DIAMOND JEWELLERY FROMX5,000* ONWARDS

% %
BUYBACK EXCHANGE
ON MRP* ON MRP*

FREE LIFETIME REPAIRING & POLISHING |
GUARANTEE ON DIAMOND REPLACEMENT
UPTO 0.05 CENTS IN1YEAR OF PURCHASE

reach above company by @‘D



https://cutt.ly/o2KVAGN
https://cutt.ly/W2Lrcvn

FORBES INDIA'S RICHEST LIST - 2023

$4.4B 5. £V

#50"in india

JOY ALUKKAS

Joy Alukkas ranks #50 on Forbes’ ‘India’s 100
Richest 2023’ list, becomes richest Indian jeweller

The Chairman of leading jewellery retail chain Joyalukkas rose

from the 69th position in the list [ast year to 50th ra
with a net worth of $ 4.4 billion. He is the only jewel

Nk In 2023,
er on the

list, proof of the exceptional performance of Brand Joyalukkas
and its consistent growth in turnover and profitability

READ MORE b



https://retailjewellerindia.com/joy-alukkas-ranks-50-on-forbes-indias-100-richest-2023-list-becomes-richest-indian-jeweller/
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https://cutt.ly/JwozZkjv

Jos Alukkas receives certification for its people
ahd customer-centric practices

The Great Place to Work certification signifies a high leve
of trust, fairness and camaraderie at Jos Alukkas. The brand
sald this certification is a testament to the longstanding
commitment of its team members and leadership Iin
creating a workplace that has been supportive to colleagues
and created an atmosphere that has been employee and
customer-centric

READ MORE &3



https://retailjewellerindia.com/jos-alukkas-receives-certification-for-its-people-and-customer-centric-practices/

A Knowledge and Networking Platform Where Progressive Jewellers Meet!

Retarl Jeweller
EAST FORUM' 23

21* NOVEMBER

JW Marriott, Kolkata
ETETIOS | JowelleryFrapchiing L BRDAL

www.retailjewellerindiaforum.com

For delegate registration For Sponsorship / Exhibition
Laxmi +91 7977381527 | Sagar +91 8976907876 Sunil +91 7021510477

CLICK HERE to contact us @D


https://cutt.ly/ywbbs3lJ
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Kalyan Jewellers announces launch of 33
showrooms in key hon-South markets by
Diwali 2023

The brand is set to expand operations In its endeavour to
broaden its footprint and further solidify its presence at
a pan-India level. Following the phygital model, Kalyan
Jewellers’ digital-first jewellery platform Candere too will
ne expanding Its retail footprint with seven new showroo
nefore Diwali

READ MORE

MmSs

.-b



https://retailjewellerindia.com/kalyan-jewellers-india-limited-announces-the-launch-of-33-showrooms-by-diwali-2023/

A Knowledge and Networking Platform Where Progressive Jewellers Meet!

Retarl Jeweller
INDIA FORUM' 24

4" JANUARY
JW Marriott, Sahar

Retail Jeweller RETAIL SOLUTIONS

MD & CECM.M EXHIBITION
2024 TECHNOLOGY, SERVICES, PRODUCTS

EXCELLENCE IN LEADERSHIP
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https://cutt.ly/ywbbs3lJ
https://retailjewellerindiaforum.com/forum-2023/
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|lJSF projected to generate business worth Rs
1,20,000 crore across the country, says GJC

The India Jewellery Shopping Festival will take place across
300 cities, generating a business growth of 30-35%. The

festival will offer benefits to the B2B and the B2C retal
segments, wherein business owners can be a part of the

festival by paying an enro

ment fee and choosing from one of

the several subscription p

ans available to them

READ MORE b



https://retailjewellerindia.com/ijsf-projected-to-generate-business-worth-rs-120000-crore-across-the-country-says-gjc/

A Knowledge and Networking Platform Where Progressive Jewellers Meet!

Retaul Jeweller

SOUTH FORUM' 24
4™ APRIL

Sheraton Grand, Brigade Gateway

E X H1BLTION JewelleryEranchising BRIDAL

TECHNOLOGY, SERVICES, PRODUCTS o EXHIBITION - TREMNDSETTERDY
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For delegate registration For Sponsorship / Exhibition
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Prices of solitaire diamonds worth Rs 5 lakh drop
by 35%, current prices at 2004 |levels, says report

With reduced prices, mainly due to global economic slowdown,
the Russia-Ukraine conflict, and the increasing popularity of lab-
grown diamonds, jewellery manufacturers are now setting their
sights on thriving in both domestic and global markets. A one-
carat ‘slightly included’ (SI) quality diamond that was priced at
around $7,000 in 2004 now commands nearly the same price

READ MORE b



https://retailjewellerindia.com/prices-of-solitaire-diamonds-worth-rs-5-lakh-drop-by-35-current-prices-at-2004-levels-says-toi-report/
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The

Rare Edit, a 5-day event held at the Rare Jewels boutigue
S A N O D E F O R store, which provided a complete makeover package
C C to brides and grooms from around 250 select families.

Designer boutique brand Mala and Kinnary and premium

wellness brand The Wedding Clinic joined forces with Ranka

for The Rare Edit.
(RJ Exclugive) READ MORE 5}
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https://cutt.ly/MCU3qlJ
https://cutt.ly/d71FuvL
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IBJA recognizes Gujarat Gold Jewellery Show
for its contributions at multiple levels

Even though jewellery is purchased from Gujarat, the State
still needs more exposure. According to the |

and Jewellers Association (IB.

the smallest jewellers to the bi
national and international market which
contributions by the exhibition to the ge

Industry

ggest brands i

ndia Bullion

A), the GGJS has highlighted

N the

nas led to major
mMms and jewellery

READ MORE b



https://retailjewellerindia.com/ibja-recognizes-gujarat-gold-jewellery-show-for-contribution-to-the-industry-at-regional-level/

If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
samitbhattaretailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I'd love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.



https://retailjewellerindia.com/subscribe/
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Retarl Jeweller

The Favourite Business Magazine of Retail Jewellers

FOLLOW US ON
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retailjewellerindia.com

To feature your story contact
Srabana Lahiri +91 935262 86802, managingeditor@retailjewellerindia.com

To advertise with us contact

Chirag Waghela +91 91672 52611, chirag@retailjewellerindia.com

To know about our events contact

Sunil Talsaniya +91 89769 07876, sunil@retailjewellerindia.com

CLICK HERE to reach The Retail Jeweller @D
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