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18th FURA Retail Jeweller India Awards 2023  
lifts the bar for innovation in the Indian retail 
jewellery industry

READ MORE

The awards, heralded as the Oscars of India’s retail jewellery 
industry, recognised excellence in design and marketing 
innovation at a gala event held in Mumbai. It resonated with 
the spirit of achievement, bolstered by the presence of over 
600+ retailers from the jewellery industry. The ‘Lifetime 
Achievement Award - Retail’ was conferred posthumously on 
the legendary Bhima Bhattar, Founder of Bhima Jewellery 

MUMBAI

https://retailjewellerindia.com/18th-fura-retail-jeweller-india-awards-2023-lifts-the-bar-for-innovation-in-the-indian-retail-jewellery-industry/


+

READ MORE

‘Best show ever’ is industry’s refrain about IIJS 
Premiere 2023 in its mega avatar

MUMBAI

Both jewellery retailers and manufacturers seemed to make 
the most of IIJS Premiere 2023. Unprecedented footfalls 
and buyers seeking more variety drove the dynamics of 
the show, even as prevailing gold prices upped sales of 
lightweight jewellery. There were mixed responses to the 
dual venue format, and suggestions for a more refined stall 
segregation to enhance visitor experience
(RJ Exclusive)

https://retailjewellerindia.com/best-show-ever-is-industrys-refrain-about-iijs-premiere-2023-in-its-mega-avatar/


+

READ MORE

Kalyan Jewellers’ market capitalization crosses 
Rs 20,000 crore 

THRISSUR

The feat is driven by smart expansion strategies on the back 
of a franchisee-owned company-operated model, a healthy 
mix of south-non-south sales, an increased mix of studded 
items and intent to liquidate non-core assets to pare down 
debts. The company has made robust profits and benefited 
from favourable market conditions too
(RJ Exclusive)

https://retailjewellerindia.com/kalyan-jewellers-market-capitalization-crosses-rs-20000-cr/


+

READ MORE

On its 70th anniversary, Kashi Jewellers tells the 
brand’s story with ‘Kashi Ki Kahani’ 

KANPUR

‘Kashi Ki Kahani’, a campaign propagated through social 
media posts and reels on Instagram, chronicles the brand’s 
rich legacy, showcasing its evolution from a family-owned 
business to an award-winning jeweller. As the industry gets 
more competitive, Kashi Jewellers leverages its unique 
journey to differentiate itself and capture the attention of 
both old and potential new customers
(RJ Exclusive)

https://retailjewellerindia.com/on-its-70th-anniversary-kashi-jewellers-tells-the-brands-story-with-kashi-ki-kahani/


READ MORE

This year’s IIJS Premiere stood out for many firsts, among 
which a dual-venue event was the primary achievement. 
This year’s event was also fully digital, in line with GJEPC’s 
environmental sustainability goal that started with the 
‘One Earth’ initiative. IIJS Premiere 2023 also introduced 
the Innov8 Global to connect manufacturers and buyers to 
forge and boost business interactions

GJEPC’s IIJS Premiere 2023 generates 
highest-ever business of over Rs 70,000 crore

MUMBAI

https://retailjewellerindia.com/gjepcs-iijs-premiere-2023-generates-highest-ever-business-of-over-rs-70000-crore/


READ MORE

Speaking on the sidelines of the India International 
Jewellery Show (IIJS) Premiere 2023, CK Venkataraman, 
Managing Director, Titan Company, said that all the 
circumstances are in the country’s favour right now – 
increased per capita income and an explosion in the top 
two/three income households within the pyramid - and it 
is up to the industry to cash in on the growing demand and 
sell all kinds of jewellery

India has the potential to become the world’s 
market in jewellery: Titan’s CK Venkataraman

MUMBAI

https://retailjewellerindia.com/india-has-the-potential-to-become-the-worlds-market-in-jewellery-titans-ck-venkataraman/


PNG Jewellers launches new store at Mahavir 
Peth in main shopping district of Baramati

READ MORE

The grand opening of the brand’s new store at Baramati in 
Pune district is the latest addition to PNG Jewellers’ list of 
stores all over the world that promise a uniform experience. 
Centrally located in the main shopping district of Baramati, 
the new store can effectively meet the demands of the 
thriving community in the fast-growing metropolis and 
cater to the needs of its residents

BARAMATI

https://retailjewellerindia.com/png-jewellers-launches-baramati-store-in-mahavir-peth/


READ MORE

The collections of Senco Gold & Diamonds are inspired by 
Indian culture. Apart from the sale that marks the celebration 
of 77 years of India’s Independence, the brand has also 
introduced the Mariposa Collection under its Everlite 
lightweight jewellery brand as well as a unique range of  
rakhi designs

Senco Gold & Diamonds unveils ‘Freedom Offer’ 
to celebrate India’s 77th Independence Day

KOLKATA

https://retailjewellerindia.com/senco-gold-diamonds-unveils-freedom-offer-to-celebrate-indias-77th-independence-day/


Kalyan Jewellers to expand Candere’s offline 
presence, open 30 stores this year

READ MORE

The brand has already tested two showrooms of Candere, 
its e-commerce division, in Mumbai. By the end of the year, 
the company wants offline revenue to account for 20-25% 
of Candere’s total revenue, says Kalyan Jewellers Executive 
Director Ramesh Kalyanaraman

THRISSUR

https://retailjewellerindia.com/kalyan-jewellers-to-expand-canderes-offline-presence-open-30-stores-this-year/


Zoya’s brand ambassador Sonam Kapoor Ahuja 
unveils its signature ‘My Embrace’ collection

READ MORE

The signature collection by Zoya features 26 trademarked 
designs in platinum and rose gold that can be worn 
singularly or stacked, or with a choice in gold or gold and 
diamond. The collection encourages the wearer to embrace 
their authenticity and feel comfortable in their own skin, a 
reflection of the brand’s name’s meaning ‘alive’

MUMBAI

https://retailjewellerindia.com/zoyas-brand-ambassador-sonam-kapoor-ahuja-unveils-its-signature-my-embrace-collection/


READ MORE

Reliance Jewels unveils Aabhar collection 2023 
to celebrate its 16th anniversary

The Aabhar collection, launched by the brand in its 16th 
year, is an expression of gratitude to its customers who 
have made the brand what it is today. From minimalistic 
looks for understated elegance to extravagant styles for 
grand occasions, the Aabhar collection offers versatile 
styling options to suit every taste

MUMBAI

https://retailjewellerindia.com/reliance-jewels-unveils-aabhar-collection-2023-to-celebrate-its-16th-anniversary/


READ MORE

Kalyan Jewellers records PAT of Rs 144 crore in 
Q1, a growth of 33% compared to Q1 last year

When Kalyan Jewellers announced its financials for this 
quarter, its standalone revenue in India for Q1 FY24 came 
to Rs 3,641 crore, up from Rs 2,719 crore in the first quarter 
of the previous financial year. Even the company’s revenue 
from its Middle East operations showed a year-over-year 
growth, signifying a good start to this financial year

THRISSUR

https://retailjewellerindia.com/kalyan-jewellers-india-limited-recorded-pat-of-rs-144-crores-in-q1fy24-a-growth-of-33/


Irasva Fine Jewellery showcases exclusive 
Jadau and diamond jewellery at ‘Rendezvous 
with Diamonds’ show

READ MORE

Irasva Fine Jewellery’s craftsmanship and designs have 
been highlighted at the ‘Rendezvous with Diamonds’ 
fashion show. At the event, the brand showcased some 
of its finest artworks which are effortless and bold with a 
touch of femininity that celebrates the free spirit of women 

AHMEDABAD

https://retailjewellerindia.com/irasva-fine-jewellery-showcases-exclusive-jadau-and-diamond-jewellery-at-rendezvous-with-diamonds-show/


PGI unveils a new range of jewellery under its 
‘Men of Platinum’ brand

READ MORE

The newly-introduced collection for men under the 
platinum brand comprises a design language that reflects 
the unique qualities of the men it represents. Through 
elements such as diamonds, colours and patterns that 
embody versatility in all of the pieces including wristwear, 
pendants, chains and more, the jewellery echoes the brand’s 
language of strength, inspiration and influence

MUMBAI

https://retailjewellerindia.com/pgi-unveils-a-new-range-of-jewellery-under-its-men-of-platinum-brand/


READ MORE

Kalyan Jewellers announces the launch of its  
all-new showroom in Anand

Kalyan Jewellers has been expanding its presence and 
operations in Gujarat and their newly opened showroom in 
Anand strengthens their position in the State. This store will 
feature Kalyan Jewellers’ exquisite jewellery collections and 
to mark the opening of this new store in Anand, the brand is 
offering exciting offers on their jewellery

ANAND

https://retailjewellerindia.com/kalyan-jewellers-announces-the-launch-of-its-all-new-showroom-in-anand/


Vicky Kaushal graces GJEPC’s 8th ‘Jewellers 
for Hope’ fundraiser

READ MORE

The philanthropic initiative by GJEPC, organised in 
association with De Beers, World Gold Council and GIA, 
was launched in 2014 and has been raising funds for non-
governmental organisations with the help of manufacturers, 
traders, miners and retailers. The list includes Make-A-Wish 
Foundation, Swades Foundation, Friends of Tribal Society, 
Voluntary Action Association, Live Love, Laugh Foundation, 
among others

MUMBAI

https://retailjewellerindia.com/vicky-kaushal-graces-gjepcs-8th-jewellers-for-hope-fundraiser/


Surat’s diamond exports face steep decline 
amid sluggish global demand

READ MORE

The Surat Special Economic Zone or SUR SEZ witnessed 
a decline of 65% at Rs 3,173 crore as compared to the 
corresponding period last year (Rs 9,064 crore) in its 
gems and jewellery exports for the first four months of 
the 2023-23 financial year. The overall gross exports of 
gems & jewellery for the April-June quarter stood at Rs 
60,222.10 crore as compared to Rs 77,499.44 crore in the 
corresponding period in the previous year

SURAT

https://retailjewellerindia.com/surats-diamond-exports-face-steep-decline-amid-sluggish-global-demand/


Government plans to develop studded diamond 
jewellery segment

READ MORE

To spur the initiative of developing a whole value chain of 
gems and jewellery, Commerce Secretary Sunil Barthwal met 
with more than 150 international delegations at the Gem & 
Jewellery Export Promotion Council (GJEPC) Committee of 
Administration (CoA) at the IIJS Premiere 2023 on August 6 
to discuss related issues pertaining to the industry

MUMBAI

https://retailjewellerindia.com/government-plans-to-develop-studded-diamond-jewellery-segment/


Government may align jewellery BIS norms  
with international standards at Parliament 
panel’s behest

READ MORE

A suggestion by the Parliamentary panel can prompt the 
Government to seek ways to align the precious jewellery 
metals and jewellery’s Bureau of Indian Standards (BIS) 
with international standards. Under the new regulations, the 
Government will be able to address concerns of consumer 
associations regarding unprincipled trade practices that are 
generally prevalent in the precious jewellery industry

NEW DELHI

https://retailjewellerindia.com/government-may-align-jewellery-bis-norms-with-international-standards-at-parliament-panels-behest/


Made in Heaven Season 2 characters flaunt 
glorious natural diamond jewellery looks

READ MORE

In Season 2 of ‘Made in Heaven’, that premiered on Prime 
Video on August 10, the vibe is about lavish nuptials where 
all things are time-honoured yet contemporary, including 
the jewellery. Leading celebrities from the show - Sobhita 
Dhulipala, Mrunal Thakur, Neelam Kothari, Sarah Jane Dias, 
and Shibani Dandekar - add glam to the game with snazzy 
natural diamond jewellery for different characters and stories

MUMBAI
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https://retailjewellerindia.com/made-in-heaven-season-2-characters-flaunt-glorious-natural-diamond-jewellery-looks/

