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GRT Jewellers’ new store in Nizamabad plays on
the brand’s specific ‘local approach’

NIZAMABAD

Using its deep understanding of the preferences of the
people in the region, GRT Jewellers offers a wide range

of specially curated Andhra-Telangana designs and an
elevated retall experience, especially for a Tier Il city, at its
new store in Nizamabad. The brand also offers the facility of
GRT Live, for customers to buy jewellery remotely, assisted

by professionals from its team
(RJ Exclusive)
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How Sara Gandevikar Jewellers enables the
education of 700+ underprivileged students

VADODARA

Sara Gandevikar Jewellers of Vadodara has been enabling
the education of financially weak but academically brilliant
students of Standards X and Xll, by providing scholarships
to the tune of Rs 30-35 lakh each year. On its social media
pages, it recently publicized the scholarships, given through
the Delight & Divine Charitable Trust, started by the brand’s

Director, Sunil Laxmanrao Gandevikar.
(RJ Exclusive)
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#SayNoToFakeNews: Kalyan Jewellers plans
legal action against perpetrators of fake news

Kalyan Jewellers has
malicious acts that ai

through the

taken a strong stance against
m to malign the brand’s reputation

SayNoToFakeNews campaign, introduced on

various social media platforms. Determined to safeguard

egal
nase
abou

Its reputation, the co

action against t
ess rumours, da

it

mpany is in the process of initiating
ne people responsible for spreading

mMmaging allegations and misinformation
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New Tanishg ad weaves a narrative around
celebrating the bride’s choice on her big day

The brand has unveiled a campaign for its wedding
exclusive sub-brand Rivaah, with a modern twist. At
Indian weddings, over the years, the groom and his family
(‘ladkewale’) have always had the upper hand. But Tanishg’s
latest ad has tried to break the norm, making the bride’s
choice just as important.

READ MORE b
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Zoya makes first foray into the wedding space
with ‘My Promise’ for the modern bride

The brand’s muse, the Zoya bride, Is unapologetically
unconventional, and the jewellery she likes is the kind with
character and individuality. In the ‘My Promise’ campaign,
t
t

ne Zoya bride is one who consciously opts for jewellery
nat Isn’t about the heaviest pieces, but those that can be
styled with versatility every day or for special occasions
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CARNATIC & DECCAN

Bejewelled Fast

C. KRISHNIAH CHETTY

The Coffee Table book chronicling the History
of 150-year-old C. Krishniah Chetty.

LIMITED TIME

SPECIAL G&]
TRADE PRICE

Rs.3,250/-

(including GST & Postage, within India)

Only for Jewellers, Diamantaires, and Gem
& Jewellery trade members:

Normal Price: Rs-6;5607/- on amazon.in
and-YSB-160/- on amazon.com

TO AVAIL DISCOUNTED PRICE

CLICK HERE

Enter discount code: JEW50 at checkout

C, KRISHNI AH CHETTYM ~ CALL: 080-4000 1869 / 4100 1869

GROUPOF JEWELLERS : www.ckcjewellers.com | blogs.ckcjewellers.com

Misuse of logos, names & registered trademarks prohibited. () () ®) (in)
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Kirtilals launches ‘experiential techno bridal
studio’ for brides-to-be at Vijayawada

VIJAYAWADA

Diamond and gold jewellery brand Kirtilals has launched
an experiential bridal studio at its Vijayawada showroom,
where the shopping experience is enhanced by technology.
‘Virtual try-on’ allows customers to try on any number

of designs, even beyond existing products in the store,

and pick from a vast collection of jewellery pieces, while
‘customization tablet’ takes customer inputs and renders
virtual designs in under 10 minutes
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BlueStone launches new store, its second one
In Thiruvananthapuram

THIRUVANANTHAPURAM

A company official from digital-first fine jewellery brand
BlueStone took to social media to write about the brand
launching a new outlet at Thiruvananthapuram in Kerala.

The new store Is the brand’s second out

located on t
Thiruvanant

ne Mahatma Gandhi Road In

napuram

et In the city and Is
Pulimoodu area of
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DIAMOND & GOLD JEWELLERY

TERI ROSHNI HUN MAIN

DIAMOND JEWELLERY
FROM5,000* ONWARDS

0

Yo %o
BUYBACK EXCHANGE
ON MRP ON MRP

FREE LIFETIME REPAIRING & POLISHING
GUARANTEE ON DIAMOND REPLACEMENT
UPTO 0.05 CENTS IN YEAR 1 OF PURCHASE
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Designer Manish Malhotra launches his high
jewellery line focusing on all-natural diamonds

Renowned fashion designer Manish Malhotra’s high
jewellery, launched on June 14, introduces the concept of a
Diamond Bride, highlighting the brilliance of diamonds and
embodying the designer’s progressive approach to creating
a unique bridal experience. The line integrates natural
stones of premium quality, including striking Zambian and
Russian emeralds and exquisite Mozambique rubies

READ MORE b
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Augmont Goldtech Private Limited of Lower Parel, Mumbai set a record for the
thinnest Gold coin. The 24Karat - 999 pure hallmarked gold coin measure d less than

1 mm, which is as thin as a foil paper with the weight of 100 mg and diameter of
2.2 ¢cm as confirmed on May 17, 2023.
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‘Augmont Gold for All’ gains recognition for
creating gold coin with less than 1 mm thickness

The Asia Book of Records has officially certified Augmont
Gold for All’'s thinnest gold coin with a thickness of less
than 1 mm. It has a diameter of 2.2 cm and weighs 100 mg.
The platform, which aims to democratize gold ownership,
also helps gold jewellers conduct online business through
an app or website

READ MORE b
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Jewellery among top three preferred items for
people offloading Rs 2,000 notes, says survey

NEW DELHI

The pan-India survey, conducted by location-based social
network Public App, says people are using their Rs 2,000
notes to buy gold and jewellery, petrol and diesel, and daily

groceries. The Reserve Ba
withdrawal of Rs 2,000 cu

nk of India had announced the
rrency notes on May 19, but gave

the public time till September 30 to either deposit the notes
INn accounts or exchange them at banks
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Gold jewellery recycling in India may jump 20%
this year to match 2019 record, says WGC

ndians will probably sell a record amount of used gold
jewellery this year to take advantage of a surge in domestic

prices of the precious metal, according to the World Gold
Councll. If local prices continue to rise, recycled bullion sales
are expected to jump more than 20% and match the previous

ndia at the World Gold Council, said, adding t
ead to India importing less gold this year
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Gem, jewellery exports fall 10.7% to Rs 22,693.41
crore in May, says GJEPC data

The overall gems and jewellery exports from India
0.70% In May, 2023 at

withessed a decline of |

crore ($ 2,755.90 millio

N), according to t

Export Promotion Council (GJEPC). Duri
gem and jewellery exports stood at Rs 25,412.66 crore
($ 3,285.47 million), GJEPC said in data published on its

website
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Indian e-commerce industry will surpass the US by
2034, become world’s second largest: Shiprocket

NEW DELHI

According to ‘The State of Cross-Border Trade’ survey
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contemporary bridal jewellery market through The

Rare Edit, a 5-day event held at the Rare Jewels boutigue
S A N O D E F O R store, which provided a complete makeover package
C C to brides and grooms from around 250 select families.

Designer boutique brand Mala and Kinnary and premium

wellness brand The Wedding Clinic joined forces with Ranka

for The Rare Edit.
(RJ Exclugive) READ MORE 5}
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CRISIL anticipates revenue growth of 16-18%
for organized gold jewellery retailers in FY24

A study conducted by CRISIL Ratings, encompassing 46
gold jewellery retailers representing 25% of the organized
jewellery sector, projects that organized gold jewellery
retailers will experience a notable boost in revenue during
the current fiscal. However, the growth in volume is
expected to be modest due to the volatility and consistently
high prices of gold
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If you enjoyed reading Retail Dive,
please share it with your friends, family, and colleagues.

If you don’t receive Retall Dive sign up here
for free subscription. For past editions of Retail Dive,
vou can check our Weekly Newsletter page here.

And please write to me anytime at
soma@retailjewellerindia.com
with thoughts, feedback, and criticism or share your story
If you’d like to see it featured in this space.
I'd love to hear from you.

Thanks for reading, and see you again next week!

Do you want the industry to know
about your product or service?
Advertise in Retail Dive.
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