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NEW STORE BRAND STORY - PRECIOUS MAVERICK
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AMRAPALIJEWELS  gpj ALANKAR JEWELLERS
Tarang Arora Creative &SONS

H BARADIA JOSE

Director, Anopchand Chairman and Managing

Director and CEO, talks Yash Gupta, Director Tilokchand Jewellers, Director, discusses the

about how Juhuis a shares the retail

shares how the brand key lessons that have

natural fit for Amrapali playbook fortier2and3 | established itself as a shaped his business

Jewels' Mumbai flagship markets

leading destination for | approach over the years

modern bridal jewellery

Neil Sonawala, Managing
Director, talks creating
India’s go-to affordable

modern diamond
Jewellery brand

Director. Manepally
Jewellers, reflects on
his years of experience
and leadership journey
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