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BK Saraf Jewellers honour women achievers
through Devi campaign

Jewellery celebrates women, their outer and inner
beauty. This Navratri, the brand hosted a gala felicitation
ceremony on the lines of the UP-born folk legendary
singer’s guidelines in 2021. Nine women from all walks of
ife such as entrepreneurship, healthcare, entertainment,

numan resource, and others were selected by the brand.
(RJ Exclusive)
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https://retailjewellerindia.com/nine-women-from-all-walks-of-life-such-as-entrepreneurship-healthcare-entertainment-human-resource-and-others-were-selected-by-the-brand/

Tanishq launches the second season of their
campaign - Marriage Conversations

Tanishq recently released ‘Marriage Conversations,” which
delves deeply into marital life conversations in November
2021. The three-minute ad’s goal was to urge married
couples to talk about the life they want to establish together.
Tanishqg takes its message forward in the campaign’s second
season. Each film explores a new topic that likely resonates
with soon-to-wed couples and depicts an equitable, modern

relationship.
(RJ Exclusive)
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https://retailjewellerindia.com/the-three-minute-ads-goal-was-to-urge-married-couples-to-talk-about-the-life-they-want-to-establish-together/

CaratLane infuses Bollywood drama in
promotional reels to excite buyers

Reels are a must for brand promotions nowadays. They
nelp get the word out in the easiest and the most informal

ways possible. When it comes to sustaining a youth-
friendly image, it is actually up to the brand to imbibe
contemporary social media tools to drum up the latest
offer. In doing so, one must also be careful to understand

C

ne language the target audience uses, and even their

ﬁ

umour. CaratLane seems to have aced that with their

atest promotional reels.

(RJ Exclusive)
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https://retailjewellerindia.com/for-their-golden-monday-sale-the-brand-took-the-clip-of-kareena-kapoors-unforgettable-character-of-puja-with-her-girl-gang-walking-along-with-pure-style/
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Arundhati Jewellers introduce ‘Arka’, a new
line inspired by the Sun Temple

The
conf

L
L

collection by Arund

(RJ Exclusive)

ndian heritage and culture are an all-embracing
ux of religions, traditions, and customs, and the
highlights of this vast conc
architecture, performing ar
Musi

ave are our treasure of Its
d fine arts, classical dance and

c, hatural reserve, flora and fauna, and unforgettably,
ne countrymen. This all-encompassing identity sums up
ne purpose of precisely what the newly-launched ‘Arka’
nati Jewellers, Odisha, iIs all about.
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https://retailjewellerindia.com/the-ultimate-mission-for-this-collection-is-to-promote-the-ancient-peoples-skills-and-talents/
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Natural Diamond Council and Vogue India
bring Forces of Fashion to Indian shores

Natural Diamond Council joined hands with Vogue

India to bring the globally recognised Forces of Fashion
event to India for the very first time. Forces of Fashion
celebrated India’s legacy of jewellery and fashion, along
with its distinct and celebrated craftsmanship and artistry.
The themes included diversity, new-age fashion media,
sustainability and slow luxury, and the very fabric of India’s

fashion scene.
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https://retailjewellerindia.com/conversations-revolved-around-luxury-natural-diamonds-and-fashion-while-also-celebrating-indian-jewellery-with-its-artistry-craftsmanship-and-beyond/

KISNA (Hari Krishna Group) launches ‘Teri

Roshni Hun Main’ campaign to mark the brand

re-stage

KISNA Diamond & Gold jewellery from the Hari Krishna

Group marks its restage with its new campaign Teri Roshni

Hun Main. The campaign features popular actor Nakuul

Mehta who represents KISNA as a confidant to this modern

woman. The campaign builds on the brand’s new identity
and philosophy of enabling women to shine through every

step of the way.

READ MORE
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https://retailjewellerindia.com/the-campaign-builds-on-the-brands-new-identity-and-philosophy-of-enabling-women-to-shine-through-every-step-of-the-way/

Titan aspires for about 30% growth this
fiscal, says CFO Ashok Sonthalia

The Q2 results season is almost over and as companies are
ramping up their efforts for Q3, they are also constantly
looking over their shoulders as global economic tensions
are on the rise and one such firm is Titan Company
Limited. In an exclusive interview, Titan’s Chief Financial
Officer Designate Ashok Sonthalia talks about the
company’s growth, the global economic downturn and
expectations from the Union Budget 2023-24.
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https://retailjewellerindia.com/as-the-company-banks-on-the-festive-season-for-a-robust-q3-it-is-also-keeping-its-focus-on-international-growth-and-the-union-budget-2023/
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www.laxmidiamond.com | sales@laxmidiamond.com
Tel. no.: 022 6150 3333, 61503320 | Fax.: 02261503300
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A clay become
more beautiful
with beautiful jeweﬂery

PNG’s Gargi Fashion jewellery aims for 100

crore YOY sales In five years

Gargil jewellery by P N Gadgil & Sons
a staggering 185 per cent sales growt
years. Over the past year, Gargi’s tota

IS projected to record

N over the next five

sales have Increased

from about Rs 5.94 crore in the period from December 1,

2021 to March 31, 2022, to 12.35 crore

up to September 30,

2022. And, the future seems to be even more sparkling.
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https://retailjewellerindia.com/gargi-fashion-jewellery-has-redefined-fashion-jewellery-with-its-trendsetting-modern-designs-and-top-quality-workmanship-and-finish/

Radhika Jewellers launch new showroom in

Rajkot

After serving 30 years with exclusivity, quality, and
originality for creating a legacy, Radhika Jeweltech
Radhika Jewellers has taken a new shape to evolve
world of jewellery. The brand is launching a new category
of polki jewellery with this new showroom in Rajkot. Their
karigars in Bikaner and

jadau jewellery Is created by rea
Jaipur. A skilled jewellery stylist
customers on the latest trends a
IS a special bridal lounge availab
customer convenience.

_td, now

In the

IS available to advise

nd jewellery pairings. There

e by appointment for
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https://retailjewellerindia.com/the-brand-is-launching-a-new-category-of-polki-jewellery-with-this-new-showroom-in-rajkot/

Suniel Shetty launches men’s jewellery brand
‘MetaMan’

Bollywood actor Suniel Shetty launches men’s jewellery
brand, MetaMan on International Men’s Day along with its
debut collection. The brand MetaMan symbolises ‘Metal for
Man’ as the next must-have accessory that gives the taste

of elegance and simplicity to Indian men. The collection has
been imagined by designer Pallavi Foley. The brand presents
a range of high-quality bracelets, pendants, and chains
made with brass, gold, or silver.
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https://retailjewellerindia.com/the-brand-metaman-symbolises-metal-for-man-as-the-next-must-have-accessory-that-gives-the-taste-of-elegance-and-simplicity-to-indian-men/
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Melorra clocks annual recurring revenue of USD
100 million

NEW DELHI

D2C startup Melorra, which deals in jewellery said it has
clocked an annual recurring revenue of USD 100 million.
Annual recurring revenue (ARR) refers to projected
revenue that a company expects to receive from its
customers in 12 months.
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https://retailjewellerindia.com/annual-recurring-revenue-refers-to-projected-revenue-that-a-company-expects-to-receive-from-its-customers-in-12-months/
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Tales of Diamond launch exquisite zodiac
rings collection

Tales of Diamond, an online diamond jewellery store has
dropped its debut collection, the Zodiac Rings. The parure
IS Intimate, intriguing, elegant and all things exclusive at
an affordable price. The zodiac designs are beyond the
mainstream sun sign icons, represent a more profound
symbolism and are truly inspired by the ancient scriptures.

\

READ MORE 3@



https://retailjewellerindia.com/the-zodiac-designs-are-beyond-the-mainstream-sun-sign-icons-and-represent-a-more-profound-symbolism/

PGI launch ‘Commit to love campaign’

Launched in the midst of the wedding season the brand’s
campaignh #CommitToLove celebrates the myriad values of
modern love. The first film revolves around a couple about
to meet the boy’s extended family for the first time. The
campaign is aimed at building the brand saliency & driving
consideration further in the all-important season for the
jewellery category.
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READ MORE 3'@



https://retailjewellerindia.com/launched-in-the-midst-of-the-wedding-season-the-brands-campaign-celebrates-the-myriad-values-of-modern-love/
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12th Successful
Editions of GGJS

A Remarkable Journey!
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TODAY!
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" INDIA - AUSTRALIA

Economic Cooperation and Trade Agreement |
(IndAus ECTA) /

A

Virtual Signing Ceremony

Saturday, 2 April 2022

India-Australia ECTA to boost bilateral gem &
jewellery trade to $2 billion

ndia-Australia has a significant bilateral trade of USD
1.3 billion for gem and jewellery commodities in financial
Year 2021-22. Key commodities exported to Australia are
plain gold jewellery, studded jewellery and cut & polished
diamonds. The main commodities imported from Australia
are precious metals i.e. gold and silver bars.
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https://retailjewellerindia.com/key-commodities-exported-to-australia-are-plain-gold-jewellery-studded-jewellery-and-cut-and-polished-diamonds/
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Series of steps underway to promote India-UAE
trade pact to boost exports, says official

The commerce department in association with the Embassy
of India in the UAE is taking a series of steps such as
organising buyer-seller meets and encouraging states to
organise road shows there to enhance utilisation of the free
trade agreement between the countries, a senior official
sald. The agreement, which was implemented in May, has
helped in pushing India’s exports to the UAE.

READ MORE b



https://retailjewellerindia.com/indias-exports-to-the-uae-rose-by-12-5-per-cent-to-usd-12-67-billion-in-june-october-2022/
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Gold imports fall 17% in April-October to $24
billion: Centre

India witnhessed a decline in both gold and silver imports in
October, according to the latest by the Commerce ministry.
The import of the yellow metal declined 17.38% to about
$24 billion during April-October due to a fall in demand,
according to the data of the commerce ministry. The gold
import stood at $29 billion in the corresponding period last
year, the ministry added.

\/
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https://retailjewellerindia.com/the-gold-import-stood-at-29-billion-in-the-corresponding-period-last-year/

Act with utmost professionalism,
and we'll build personal relations.

Isi Mey Faida Hali.

Supported by
swarna Adarsh

Abhiyaan

An Industry initiative

Inspired by the Retall Gold Investment Principles
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| of Negotiations for India-UK Free Trade Agre

BY
Hon’ble **inister for Commggce & Industry

L'g Governn;ir: of Ind Luu |
RtHon A\ 'y of State f@iasNational Trade

Government A"
aw Delhi, 13" Ja

India-UK trade pact a high priority; next round
of talks slated next month, says Piyush Goyal

The proposed free trade agreement between India and
the UK is a high priority for both the countries and the
next round of negotiations for the pact is slated to happen
next month, commerce and industry minister Piyush Goyal
sald. He said that things are progressing well and it will
yield good results.

READ MORE @


https://retailjewellerindia.com/reduction-or-elimination-of-customs-duty-under-the-pact-would-help-indian-labour-intensive-sectors-like-textiles-leather-and-gems-and-jewellery-to-boost-exports-in-the-uk-market/
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Trade pacts are the booster engines for India’s
gem & jewellery sector

As the dust of the pandemic settles, the industry is
entering into a completely revitalised business ecosystem.
India has set its sights on the tantalising prospect of

becoming the world’s primary manufacturing a

jewellery sourcing centre. T
series of open and frank co

ne government has

Nd
neld a

nsultations across tr

e table

with every stakeholder before finalising the Free Trade

Agreements.

READ
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https://retailjewellerindia.com/the-governments-proactive-engagement-with-the-gem-and-jewellery-sector-to-implement-policies-is-helping-the-sector-achieve-the-export-targets/

Ambassador of India Pankaj Sharma
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© Manish Patwa, Green Diamonds technologies LLP 2 "K Shrinivasan ", Emerald Jewel Industry India pvt...

India global connect with Mexico reveals
growth potential in gems and jewellery sector

GJEPC recently organised its 1/th India Global Connect
e-meeting. This was first-ever India Global Connect with
Mexico. The objective was to explore trade opportunities
between Indian manufacturers and Mexican jewellery
retailers. The talks touched upon the importance of Mexico
as a supplier of gold and silver to India and the potential
to increase Indian gold jewellery exports to the Latin
American nation.
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https://retailjewellerindia.com/the-talks-touched-upon-the-importance-of-mexico-as-a-supplier-of-gold-and-silver-to-india-and-the-potential-to-increase-indian-gold-jewellery-exports-to-the-latin-american-nation/
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THE PREMIUM B2B SHOW
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India’s silver imports top 8,000 tonnes as

consumption for jewe

llery rises

India’s silver imports have topped a record high of

8,000 tonnes this yearont

ne heels of a rise in jewellery

consumption, experts track

INg the sector said. Silver

jewellery consumption, which made up over 50 per cent

of the 21 per cent growth in global offtake last year, Is
expected to increase by 11 per cent this year, surpassing the
levels seen in 2019, according to the Silver Institute.

\

READ MORE &D



https://retailjewellerindia.com/silver-jewellery-consumption-is-expected-to-increase-by-11-per-cent-this-year-surpassing-the-levels-seen-in-2019/
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The Rare Edit by Sheetal Ranka surprises

store, which provided a complete makeover package
to brides and grooms from around 250 select families.

for The Rare Edit.

(RJ Exclusive) READ HORE

SERVIGE PROVIDER -

15 Premlers 2022 records 50,000 visitors:
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Pune’s HNI base with luxurious collaborations

Sheetal Ranka of Ranka Jewellers made a commendable
mark in contermnporary bridal jewellery market through The
Rare Edit, a 5-day event held at the Rare Jewels boutigue

Designer boutique brand Mala and Kinnary and premium
wellness brand The Wedding Clinic joined forces with Ranka

&

Rt - AWARDS  FORUM  SUBSCHRIBE - PUBLIGATION - GAREERS  GUNTACT US Q

Drands ralse o boast to timeless sibling love with
somtimental rakhi campaigns

HAC Jewellers partners with multiple
homaogrown kids brands through Young Ones
iewellery ranoe

The enbid season i i and ke jewellery industry it sxploting e off svery

- i s provaidied
base. I8 partrered
k3, tikiboun, Tha
4 Tary wnarers
1y i, tre

affy wwl every opporiurly e oeale
the moat keved beainds have oome
and comemanciak ek

sl flemin], B

| campaign for
ek abouf the

wi ] ERL RN

B H

undaled comp
AT F ndeiid v

i Py 'E:

fetail

Retail
ke

e Fl The Impart duty kike on gold to negatively
L1, ] Impact the trade: Retallers

Jewellery retall chalns on & post-pandemic retall
BXPANTION SPreE

efenniad Thoiz Pl i el haly ©n @bl Fas Qo s & sheoCher Tho large reLal Chaing Dhat inadwertintly shiwed dovwn
e of them from e government. Recuperaling from the af ermath expansion during covid ane now increasing footpeing

ehind ol & crushing Danciermic, (e gem and jewelieny indusiry aves incla &t an accelenated pace. Chain siore brands
= ard un’l enpet] Lo cowrk this urmwelouse develooment e Balvan Jeweler awd Juyabickas are Laubaring Lhe

Markes on the DK 0f Trong SEuilY aNd SWaneness

[l

Wil The IRTENTION NS CeEn 10 MeQUE O DRETREE OR
current srrotmni defichl s ress D o aton
retailers are polsrived cwer this sudden move

R En fesdvw)
AL h

. 06th - 12th Jun 22 30th - 05th Jun 22

27 Redail

WLA D O ':'_\,.

Nrityabaran campaign by Abaran
highlights design diversity of Indlan
claggical dance forms

Verma Jewellers lauds achievements of women
pradhani in Himachal Pradesh via wirlwal
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