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The auspicious occasion of Dhanteras saw robust sales of
gold, jewellery and coins this year. According to Ramesh
Kalyanaraman, Executive Director, Kalyan Jewellers, the
orand registered robust pre-bookings for purchases.
~urther, the resilient demand for other categories,

especially
jewellery i

across categories..
(RJ Exclusive)
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Gold, jewellery sales glitter during Dhanteras;
jewellers withess higher sales as compared to
pre-pandemic
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neavyweight jewellery from the wedding

ne - Muhurat, resulted in strong revenue growth
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" ACTIVITY BASED KIDS POP-UP

NAC Jewellers partner with The Belstead to
host ‘Spooktacular Fest’

Interesting on-ground activities are common for NAC
Jewellers, Chennal. Engaging children in the world of
fashion, the brand had conceived a well-thought-out plan
to thrill kids with a fun-filled experience. That’s how ‘The
Spooktacular fest’ came into being. It’s an activity-based
Kids’ Pop Up organized in collaboration with The Belstead,
The Activity Room and Zubi - the fun candy shop on 29th
October 2022. Held from 12 pm to 9 pm at the Savannah -
Rooftop in Chennai, the activity was for children between

the age-group of 1-year-old to 12-year-old.
(RJ Exclusive)
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READ MORE &)



https://retailjewellerindia.com/the-fest-was-filled-with-many-spooky-activities-such-as-a-ramp-walk-competition-for-kids-and-moms-wickedly-wild-costume/
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Prasad Jewellers, Rourkela amasses 5K live
audience for lucky draw contest

If It’s @ consumer connect campaign, it should generate
enough excitement for people to remember. This includes
meticulous planning, just like Prasad Jewellers, Rourkela,
did with a year-long in-store lucky draw contest. When it
came to making a felicitation ceremony, they scaled it up
with blazing dance performances, a humorous emcee, and

lots of prizes.
(RJ Exclusive)
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LIGHTWEIGHT GOLD JEWELLERY
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SHOP NOW

7.5% cashback
On select Credit Cards*

Melorra collaborates with comedienne
Shraddha for humorous ad on lightweight
jewellery

A product pitch with oodles of confidence and strong
merit seldom fails. Melorra’s latest video commercial
featuring South Indian comedienne-influencer Shraddha
IS just that and should be a trending example for the

industry to create simplistic, yet hard-hitting ads.
(RJ Exclusive)
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https://retailjewellerindia.com/the-video-commercial-is-about-the-lightweight-jewellery-by-melorra-and-shraddha-puts-her-own-spin-to-the-narrative/
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India to become largest market for lab-grown
diamonds in the future

With largest population of millennials in the world, a report
by Prabhudas Lilladher claims that India is perceived to
become the largest market for [ab-grown diamonds in the
future. Industry experts said around five years ago, there
were only a handful of lab diamond growers but their
numbers have gone up tremendously In the last 2-3 years
due to a recession in the natural diamond industry.

READ MORE &)


https://retailjewellerindia.com/india-witnessed-a-sharp-rise-in-lab-grown-diamond-exports-worth-443-million-which-rose-102-per-cent-year-on-year/
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Challani Jewellery gifts cars, bikes to employees
as Diwali gifts

For the first time in the country, Challani Jewellery has
gifted cars or bikes to its staff. Eight employees, who have
been with the organisation since it’s inception, got cars
while 18 got bikes. The company decided against giving the
employees a cash bonus for Diwali and chose vehicles.

READ MORE b


https://retailjewellerindia.com/eight-employees-got-cars-while-18-got-bikes/
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Anmol Swarn India Pvt. Ltd.
Liberty One, No: 54, 16th Main 33rd Cross, 4th T Block, Jayanagar, Bengaluru - 560041
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https://retailjewellerindia.com/investors-can-now-trade-in-gold-similar-to-shares-with-the-launch-of-electronic-gold-receipts-by-the-bse/
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Project Name : OMAXE CHANDNI CHOWK
Project Promoted by : OMAXE HERITAGE PVT. LTD. (100% Subsidiary of Omaxe Ltd.) F O R L E A S I N G
CIN: U45200DL2008PTC172543

Corporate Address : Omaxe Ltd., 10, Local Shopping Centre, Kalka Ji, New Delhi-110019 +
Email: sales@omaxe.com | SMS OMAXE CHS to 56677
@ omaxechowk omaxe_chowk

Disclaimer: To know more about the project details are available on the company/site/marketing office(s) and/or company website and on the website of RERA, Delhi @ rera.delhi.gov.in or at its office | *Terms & Conditions Apply www.omaxecC h ow k n
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PC Jeweller posts quarterly profit on festive
gold demand

BENGALURU

PC Jeweller reported a quarterly profit compared to a year-
ago loss, as bullion demand surged ahead of key festivals
and the wedding season. Profit stood at 859.2 million
rupees ($10.44 million) for the three months ended Sept
30, compared to a loss of 788.9 million rupees a year earlier.
This was the jewellery retailer’s second straight quarterly
profit after nine consecutive quarters of losses. Revenue
from operations jumped 60.4% to 8.98 billion rupees.
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READ MORE 3&'3



https://retailjewellerindia.com/profit-stood-at-859-2-million-rupees-for-the-three-months-ended-sept-30-compared-to-a-loss-of-788-9-million-rupees-a-year-earlier/
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Jos Alukkas launched its new showroom in
Nizamabad, Telangana

Jos Alukkas has recently opened an all-new showroom in
‘elangana. The brand new showroom consists of exclusive
collections of BIS-hallmarked 916 gold jewellery, |Gl
certified diamond jewellery, platinum and silver jewellery.
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READ MORE 3@


https://retailjewellerindia.com/the-brand-celebrated-its-58th-anniversary-this-month-and-therefore-launched-incredible-all-new-collections/
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Mia by Tanishq launches its brand new store
In Kolkata

Mia by Tanishqg continues to expand its retail footprint
with the inauguration of its new store at Park Street In
Kolkata. Spanning across 500 sq ft, Mia by Tanishqg’s sixth
store caters to a range of fine fashionable 14kt and 18kt
jewellery in variety of designs. From vibrant colour stones,
to dazzling gold, sparking diamond and shining silver, the
store has jewellery pieces for every day and occasion.
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https://retailjewellerindia.com/spanning-across-500-sq-ft-mia-by-tanishqs-sixth-store-in-kolkata-caters-to-a-range-of-fine-fashionable-14kt-and-18kt-jewellery-in-variety-of-designs/
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Aisshpra Gems and Jewels, and SL Shet IS Premiere 2022 records 50,000 visitors; Brands raise a toast to timeless sibling love with MAC Jewellers partners with multiple
Diamond House celebrate Independence Day expected to generate business worth Rs. sentimental rakhi campalgns homegrown kids brands through Young Ones
with special activities 50,000 cr jewellery range
The gems and jewellery industry rose up to the occasion GJERCs flagship show, ILIS Premiere saw a record numbser The rakhi seascn i in and the jewellery industry is exploring wge of every
of Invdependence Day. Different brands played with the of visitors which will generate business woerth Bs. 50000 4 & has provided
numerals of India’s 75th year of Independence to provide croge to exhibitors in the coming 4-6 months. With 1,750 basa, |t partnered
attractive discaunls and excite thea Wrade. Faw ook the axhibilors showcsing their axquisite gems & jewsllary and ika, tikitoro, The
opportundy 1o celebrale the occasion with mermorable spiead over 8.00L8/9+ 50 I of exhibition area, || 15 Premiere d Tiny weaves.
activitles. Alsshpra Gems and Jewels, and 51 Shet Diamond 2022 presented a galaxy of vamaties in gold & gokd CF 1y time, the
House were two such brands, studdad jewellery; diamond, gemstons & other studded F' | camgaign for
[RJ Exciwsive) jewellery; loose stones, CVD, silver jewellery, artefacts and pat about the
q@fting items, laboratories & education, and machinery & (B Frelusivel o At on
RE % allied industry products and services. READHORE
. b {RJ Exclosivel -b
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e et . 4 The import duty hike on gold to negatively Jewellery retail chains on a post-pandemic retail
- m impact the trade: Retailers expansion spree

sferred The hike inimoort duty on gald has come as a shocker The large retal chains that inadvertently slowed down
e af them from the government. Recuperating fram the aftermath expanson during covid are now increasing foatpring
ehind of a crushing pandemic, the gem and jewellery Industry across India at an accelerated pace. Cham store brandgs

= and didin't expect to court this unwedcome development like Katyan Jewellars and Joyalukkas are capturing the
‘While the intention has been to reduce the pressure on market on the back of strong equity and awareness:
currant account deficit and resist rupes Sepreciation (RS Exclusive)
RE rétaders are polansed aver thel sudden move "
f:, (%) Exciusive) READ HGRE T
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI base with luxurious collaborations

PUNE ‘
Sheetal Ranka of Ranka Jewellers made a commendable

mark in contermnporary bridal jewellery market through The 3 P
Rare Edit, a 5-day event held at the Rare Jewels boutigue
store, which provided a complete makeover package

to brides and grooms from around 250 select families.
Designer boutique brand Mala and Kinnary and premiurm
wellness brand The Wedding Clinic joined forces with Ranka

for The Rare Edit.
(RJ Exelusive) READ HORE 55;3

sl Fablison Bl bl m Fabbonion
e e W i e

.
Retail -
O Xl

Hewn, Drinbrs b imighes
Bor- 05 e 013

Nrityabaran campaign by Abaran

Illﬂhl_lnhts design diversity of Indian Verma Jewellers lauds achievements of women
classical dance forms pradhans in Himachal Pradesh via virtual

The campaign is Abaran's unified attempt to showcase its
diverse invenlory acress bridal and semi-bridal categories.
The brand has focussed on various forms of dance, namely
Odissi, Mohiniyattam, Kuchipudi, and Kathak. In this
angaing campaign on social media, ona sees shart details
an each of the dance form graciously presented by trained
classical dancers.
(R Enciusive)

On the occasion of Intemmational Women's Day, Verma
Jewellers held a virtual felicitation cerermony of 429 women
pracihans n the state, titled "Pride of Himachal', The avenl
highlighted the achievements of YWomen Pradhans and
featured a prestigious panel discussion with the Pradhans
who discussed the challenges faced by them and the
difficilties they have overcome aver the years

READ MORE f} (RS Exclusive)
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