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Chandukaka Saraf & Sons shines on feminine 
power with regional ad campaign 

Chandukaka Saraf & Sons recently came up with a 
campaign on women empowerment. Named Sonyasarkhi 
Shuddh Tu Daginyashi Maitri Kar, it is a video campaign 
directed at the regional Maharashtrian customer cohort. The 
positioning in the video has been clear, with strong focus 
on girl power in accepting her femininity and defending her 
honour.
(RJ Exclusive)

https://retailjewellerindia.com/the-campaign-manages-to-showcase-how-women-should-never-falter-before-evil-entities-in-the-society/


READ MORE

NAC Jewellers catch attention of clusters 
across generations with Heirloom Stories

NAC Jewellers held a workshop named Heirloom Stories, 
in the showrooms of T Nagar and Mylapore of the brand 
to redesign heritage jewellery without any redesigning 
charge. The brand partnered with Designers of India, an 
organisation of jewellery designers from across the country 
who specialise in all categories of jewellery.
(RJ Exclusive)

https://retailjewellerindia.com/it-partnered-with-jewellery-designers-from-across-the-country-who-specialise-in-all-categories-of-jewellery


READ MORE

CaratLane launches ‘Mere Style Ki Diwali’ 
campaign on the occasion of Diwali

CaratLane has launched its digital film ‘Mere Style Ki Diwali’, 
on the occasion of Diwali. Launching the first of four digital 
films, the campaign aims to showcase that every person 
has their own style of celebrating Diwali and honoring the 
traditions of the festivities.

MUMBAI

https://retailjewellerindia.com/the-campaign-aims-to-showcase-that-while-jewellery-plays-an-important-role-in-intimate-gifting-relationships-every-person-has-their-own-style-of-celebrating-diwali/


reach above company by

https://cutt.ly/OVqDCNo
https://cutt.ly/hVqD9tR


READ MORE

World Gold Council launches new gold 
jewellery campaign to attract youth

World Gold Council has launched a new look ‘You are 
gold’ campaign, in partnership with GJEPC, to increase 
awareness, relevance and adoption of gold jewellery 
amongst young Indian women. The ad film showcases 
a montage of young women from diverse backgrounds, 
who are unafraid of letting their inner light shine and are 
precious, brilliant, and bold.

https://retailjewellerindia.com/the-ad-film-showcases-a-montage-of-young-women-from-diverse-backgrounds-who-are-unafraid-of-letting-their-inner-light-shine-and-are-precious-brilliant-and-bold/


Kalyan Jewellers launches star-studded Diwali 
campaign Celebrating Every Indian’s true spirit 
of togetherness

READ MORE

Kalyan Jewellers launched its star-studded Diwali campaign 
#CelebratingEveryIndian. The ad beautifully weaves 
together the distinctive personal traditions and rituals 
practised across the country on Diwali. The ad campaign 
aims to capture the true spirit of togetherness through a 
mixed bag of emotions witnessed by every Indian during 
this auspicious timer.

MUMBAI

https://retailjewellerindia.com/the-campaign-ad-captures-the-festive-spirit-of-every-indian-through-an-array-of-moments/


reach above company by

https://cutt.ly/hVqD9tR
https://cutt.ly/OVqDCNo


READ MORE

Bruce Cleaver to be succeeded by Al Cook as 
CEO of De Beers Group

De Beers Group announced that Bruce Cleaver will be 
succeeded by Al Cook as CEO of De Beers Group from early 
next year. Bruce will become Co-Chairman of De Beers 
Group, alongside De Beers Group Chairman and Anglo 
American Chief Executive Duncan Wanblad.

https://retailjewellerindia.com/during-more-than-six-years-as-ceo-of-de-beers-group-bruce-has-led-the-businesss-transformation-across-the-value-chain/


READ MORE

Diamond units to cut working days, extend 
holidays

Surat’s diamond-cutting units have extended the Diwali 
holidays for their workers to 25 days this year. But there 
isn’t anything to cheer about. The businesses are down as 
their major markets, the US and Europe, are grappling with 
a slowdown. For the exporters, giving more off days to 
workers is a short-term measure to avoid job cuts.

https://retailjewellerindia.com/at-the-diamond-cutting-units-in-surat-diwali-holidays-will-begin-on-october-21-and-continue-till-november-15/


reach above company by

https://cutt.ly/LVqDPmz


Augmont – Gold For All, all set to expand its 
‘Sell Old Gold’ business in Hyderabad

READ MORE

Augmont Gold has chosen the Hyderabad market as its 
second touch point for the Sell Old Gold process. Under 
its Sell Old Gold scheme the brand offers free testing of 
gold, fully transparent gold melting process and one of 
the best valuations for selling one’s used gold via digital 
transaction process.

https://retailjewellerindia.com/the-brand-has-chosen-hyderabad-market-as-its-second-touch-point-for-the-sell-old-gold-process/


India’s new rich fuel brand expansion for 
Tata’s jewellery arm

READ MORE

India’s expected surge of rich consumers is driving the 
jewellery unit of Indian conglomerate Tata Group to triple 
its Zoya-branded luxury stores by 2027. The company 
plans to expand the number of Zoya stores to 15 in the 
next five years and add Zoya galleries within select 
Tanishq stores. 

https://retailjewellerindia.com/titan-gets-about-90-of-its-revenue-from-the-sale-of-jewelry-and-the-rest-from-watches-eyewear-and-perfumes/


reach above company by

https://cutt.ly/WVqDQ7b


Kalyan Jewellers strengthens position in 
Northern Region with two new showrooms

READ MORE

Kalyan Jewellers announced that the company will be 
launching an all-new showroom at Gomati Nagar in 
Lucknow and Gold Souk in Gurugram. The showrooms 
are scheduled to be inaugurated on 8th October, 2022. 
With the new showroom launches, Kalyan Jewellers, will 
be expanding the global footprint to 166.

NEW DELHI

https://retailjewellerindia.com/with-the-new-showroom-launches-kalyan-jewellers-will-be-expanding-the-global-footprint-to-166/
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