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Abaran Timeless Jewellery’s Onam

campaigh upholds timeless grace with
Sudha Chandran

Abaran Timeless Jewellery recently came up with a new
Onam campaign starring Sudha Chandran. Adorned in
ravishing temple jewellery, Sudha Is seen arranging for
Pooja ceremony with undivided attention. The commercial
puts neither hint nor mention of a collection being
launched. There is no call-to-action anywhere across this
video. The beauty of the campaign is the broad reach of

temple jewellery in bridal or non-bridal occasions.
(RJ Exclusive)
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https://retailjewellerindia.com/the-beauty-of-the-campaign-is-the-broad-reach-of-temple-jewellery-in-bridal-or-non-bridal-occasions/
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GRT Jewellers’ brand recall campaignh woos
customers with wedding mandap inside the
showroom

GRT Jewellers developed a 360-degree campaign where
wedding booths inside their showrooms have become the
focal point of attraction. Beautiful wedding mandaps were
installed inside the showroom, facilitating prospects to walk

In, enjoy the ambience, and share pictures on social media.
(RJ Exclusive)
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https://retailjewellerindia.com/grt-jewellers-developed-a-360-degree-campaign-where-wedding-booths-inside-their-showrooms-have-become-the-focal-point-of-attraction/
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CaratLane opens the largest showroom in
Park Street, Kolkata

CaratLane has opened a 1/00 sq ft standalone showroom
In Park Street, taking the tally of CaratLane stores in the
city to a total of 10. It is by far the largest showroom of
the brand in the city. The outlet also offers paid parking
facilities with plush seating arrangements for people to

relax and shop.
(RJ Exclusive)
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https://retailjewellerindia.com/the-jewellery-brand-has-opened-a-1700-sq-ft-standalone-showroom-taking-the-tally-of-caratlane-stores-in-the-city-to-a-total-of-10/
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PNG Jewellers bets big on Fashion Forward

Silver Jewellery under “Silvostyle - Fashion
Next.”

PNG Jewellers Is betting on the revitalised brand “Silvostyle

-ashion Next”.
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ed out across 35 stores of PNG Jewellers in
model, an E-commerce store, and Silvostyle

Fashion Next Exclusive Boutiques.
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https://retailjewellerindia.com/silvostyle-fashion-next-aims-to-become-a-design-first-silver-and-fashion-jewellery-label/
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Turning dreams into reality
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and many more...

Project Name : OMAXE CHANDNI CHOWK
Project Promoted by : OMAXE HERITAGE PVT. LTD. (100% Subsidiary of Omaxe Ltd.) F O R L E A S I N G
CIN: U45200DL2008PTC172543

Corporate Address : Omaxe Ltd., 10, Local Shopping Centre, Kalka Ji, New Delhi-110019 +
Email: sales@omaxe.com | SMS OMAXE CHS to 56677
@ omaxechowk omaxe_chowk

Disclaimer: To know more about the project details are available on the company/site/marketing office(s) and/or company website and on the website of RERA, Delhi @ rera.delhi.gov.in or at its office | *Terms & Conditions Apply www.omaxecC h ow k n
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Kalyan Jewellers up 12% on heavy volume;
tops issue price for the first time

Shares of Kalyan Jewellers India hit a record high of

Rs 93.60 on the BSE, as the stock rallied 12 per cent In

Wed

nesday’s intra-day trade amid heavy volumes. The

stock surpassed its previous high of Rs 85.70 that it had

touc

ned on September 2, 2022. The stock also traded for

the fi

rst time above its issue price of Rs 87 per share.
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https://retailjewellerindia.com/the-stock-also-traded-for-the-first-time-above-its-issue-price-of-rs-87-per-share/

Be open, and customers will
walk in with eyes closed.

Isi Mey Faida Hal.

: Supported by
Swarna Adarsh
Abhiyaan

An industry initiative

Inspired by the Retail Gold Investment Principles
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Jewellers looking to make the most of pent-up
demand this festive season

Consumer sentiments towards gold purchases during the
festive period were muted for the last two years due to the
pandemic, which hurt the entire industry. As the consumer
economy shows glimpses of normalcy, jewellery brands in
the country are very optimistic about the ongoing festive
season.
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https://retailjewellerindia.com/mp-ahammed-expects-a-robust-consumer-demand-in-the-upcoming-festive-season-driven-by-positive-consumer-sentiment-and-pent-up-demand/
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#HumaraApnaShow

Phase 2 Visitor Registration Ends on
19th September 2022

Register Now: Www.gjsindia.org
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LOGISTIC PARTNERS

BVC [fjSequel

LOGISTICS Global precious logistics

For Queries: Helpline No. 080354 70747
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Narayanh Jewellers unvell new e-commerce
website with Mira Rajput Kapoor

Narayan Jewellers unvei
with Mira Rajput. It also

ed thelr new e-commerce website

introduced a new category of

jewellery “Elegance”, where they will be introducing limited

edition collections with multip

Narayan Jewellers One-in-a-mi

e pieces of the same designs.
llion category will showcase

their exclusive high jewellery, cocktail & bridal designs.

READ MORE
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https://retailjewellerindia.com/the-new-elegance-range-showcases-two-new-collections-be-you-of-stackable-bracelets-layered-you-including-layered-chain-both-being-every-girls-best-frien/
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DEVOTIONAL IDOLS

THE POWER OF PRAYER
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MEET US AT:

S GJS (Mumbai) GJIIF (Chennai)
/g:’p India Gem & Jewellery Show | 22" to 24" September
JEWELSULLP 22" to 25 September Zone -1

Booth No.: 3M02, 3NO2 Stall No.: CC26
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De Beers Forevermark unveils the bold new
additions from the Forevermark Avaanti
Collection

BANGALORE

This festive season sees three exciting new additions to

the Forevermark Avaanti collection. The latest designs
embody a spirit of possibility, inspiring the wearer to realise
their power and make a lasting statement every day. The
collection consists of rings, pendants and earrings with
natural diamonds, set in 18K yellow, white or rose gold.
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https://retailjewellerindia.com/the-latest-designs-embody-a-spirit-of-possibility-inspiring-the-wearer-to-realise-their-power-and-make-a-lasting-statement-every-day/
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JEWELLERY SHOW

RAJKOT, GUJARAT, India
M: +91 98242 95859 (Vineet N. Vasa) E: sales@lotusjewellery.com

www.lotusjewellery.com  ciick here to like us on n{) Click here to Follow us on @

Download our new app search “Lotus jewellery creation”

Available on the
Check here to Download ‘ App Store

” G:‘ologle Play
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LOYUS

JEWELLERY CREATION

CRAFTING JEWELS OF TRUST
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CaratLane launches their latest collection,
‘Mogra.’

CaratLane is ready for a diamond-studded celebration this
festive season, introducing their first-of-its-kind collection
In India, Mogra. The collection features a diverse range of

jewellery, such as rings, earrings, bracelets, and neckwear.
Every design is as distinctive and fresh as the silhouette of

the fragrant ivory flower.

READ MORE b



https://retailjewellerindia.com/the-collection-features-a-diverse-range-of-jewellery-such-as-rings-earrings-bracelets-neckwear-and-every-design-is-as-distinctive-fresh-as-the-silhouette-of-the-fragrant-ivory-flower/
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Retail sales in malls set to touch $39 billion by
FY28: Report

There is good news for retailers planning to operate or
currently operating from malls. According to the real -
estate consultancy, Knight Frank retail sales in Indian malls
are set to grow at a phenomenal pace. In Dec 2019, India
had 255 malls; the number has increased to 271 post-
covid. Retall sales are projected to continue to grow at a
compound annual growth rate of 29% in FY22-28.
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https://retailjewellerindia.com/retail-sales-in-indian-malls-across-the-top-8-cities-grew-3-to-reach-8-billion-in-fy22/
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI baze with luxurious callaborations

Shaatal Ranka of Ranka Jewellers made a commendable
mark in contemparary bridal jewellery markot throwgh The
Rare Edit. a 5-day event held at the Rare Jewels boutigue
store, which prowided a complebe makeqer package

to brides and groame from around 250 select families
Desiger boutiaue brand Maka and Kinmary and premium
wellness brand The Wedding Clinic jolnied forces with Ranka
for The Raro Edit,
(1) Exelusive)
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