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Konika Jewellery creates regal campaign
featuring trans model

Beauty has never been just skin-deep. It’s the popular
notions that have got us to associating adornment with
physical features. If you delve deeper into the soul,

you unlock boundless dimensions. That is what Konika
Jewellery did with their latest brand recall campaign
featuring trans model Meera. The initial impressions of

the campaign look nothing short of regal.
(RJ Exclusive)
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https://retailjewellerindia.com/glimpses-released-on-social-media-show-the-trio-decked-up-in-full-bridal-jewellery-with-two-distinct-photoshoots/

Kamal Jewellers opens grand showroom in the
spiritual city of Haridwar

Haridwar is the next stop for Kamal Jewellers. The brand
nas inaugurated its fourth grand showroom in the busy and
spiritual city of Haridwar. Spread across 3000 square feet
of space in gold, diamond, and silver jewellery, this is an

extension of the brand’s trust since inception in 1970.
(RJ Exclusive)
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https://retailjewellerindia.com/spread-across-3000-square-feet-of-space-in-gold-diamond-and-silver-jewellery-this-is-an-extension-of-the-brands-trust-since-inception-in-1970/

Ganesh Chaturthi creates new engagement
opportunities for jewellers pan-India

Ganesh Chaturthi is the biggest festival for Maharashtra.
Likewise, it's a great opportunity for jewellers to appeal

to the devotees with ranges signifying Lord Ganesha and
the grandeur of the occasion. That’s why several jewellers
nave come up with interesting activities on social media to

Increase the excitement around Ganpati Bappa.
(RJ Exclusive)
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https://retailjewellerindia.com/several-jewellers-have-come-up-with-interesting-activities-on-social-media-to-increase-the-excitement-around-ganpati-bappa/
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TOTREASURE
NOW AND FOREVER

Natural Diamond Council names new celebrity
ambassador, Lily James and unvells next global
advertising campaign

The Natural Diamond Council announces the imminent

launch of its global

advertising campaign with the

sentiment: “To Treasure, Now and Forever” featuring

the freshly appointed British actor, Lily James to Global

Ambassador. Ms. James shines in NDC’s natural diamond
universe, serving as the main inspiration for the 45-second

campaign film whic
the myriad of roles

N captures a series of scenes relevant to
Ms. James plays on and off camera.
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https://retailjewellerindia.com/the-new-to-treasure-now-and-forever-campaign-celebrates-the-longevity-beauty-and-versatility-of-natural-diamonds-throughout-all-the-roles-one-may-play-in-life/

«

€

Aisshpra Gems & Jewels announces the first
franchise store in Ayodhya
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https://retailjewellerindia.com/aisshpra-gems-jewels-is-planning-to-launch-25-franchise-stores-by-2025/
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Aisshpra Gems & Jewels partners with De Beers
Forevermark

GORAKHPUR

Aisshpra Gems and Jewels, has |
Beers Forevermark, the world’s
ewellery brand, to lau
In Gorakhpur.
nd’s exquisite |

diamond |

first time
of the bra

Forevermark Icon, the Avanti Co

Setting, the Twogether Collectio

oined hands with De
eading and trusted

nch Forevermark for the
‘he store will showcase a selection
ewellery designs, including the

lection, Forevermark
n and the Encordia

collection in an array of rings, earrings, pendants
and bracelets.
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https://retailjewellerindia.com/mouni-roy-graced-the-occasion-de-beers-forevermark-diamonds/
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Hyperlocal jewellery retail chain Vaibhav
Gems N Jewellers files for its IPO

VISAKHAPATNAM

Vaibhav Gems N’ Jewellers Ltd has filed preliminary papers
with capital markets regulator SEBI to raise funds through
an initial public offering. The public issue comprises fresh
Issue of equity shares aggregating up to Rs 210 crore and
an Offer-for-Sale of 43 lakh equity shares by promoter
entity Grandhi Bharata Mallika Ratna Kumari, according to
the draft red herring prospectus (DRHP).
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https://retailjewellerindia.com/the-company-in-consultation-with-the-lead-bankers-to-the-issue-may-consider-a-further-issue-of-equity-shares-for-cash-consideration-aggregating-up-to-rs-40-crore/

of loss, keeping the familia
ousiness woman, her jewel

Riddhima Kapoor Sahni collaborates with
Punjab Jewellers and British designer, Helen
Anthony for the London Fashion Week ‘22

Riddhima Kapoor Sahni is knee-deep prepping for her
international debut at the London Fashion Week 2022,
the excitement leading up to her collaboration with
British designer, Helen Anthony, all set for September 19 is
palpable. In the interview with Bazaar India, she speaks of
channelling all her energy into work through tough years

balance intact while being a
ery showcase and lucky charm,

ner love for diamonds, what jewellery trends will be the
nighlight this year, and more.
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https://retailjewellerindia.com/the-extremely-talented-designer-speaks-of-her-love-for-everything-fashion-and-bringing-the-showstopper-culture-to-the-uk/

KISNA - A saga of 18 years long journey

KISNA has recently turned 18 and in an exclusive interview
with The Retail Jeweller, Mr. Parag Shah, Director, KISNA
Real Diamond and Gold shares the overall journey of the
brand. KISNA was launched in 2005 with twenty-five
outlets and gradually expanded the business. Currently,
the brand has 3500+ retail in-store outlets and have the
largest outlet reach not just in India but in the world as far
as diamond jewellery is concerned.
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https://retailjewellerindia.com/kisna-a-saga-of-18-years-long-journey/
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Kalyan Jewellers launches new showroom at

Brahmapur in Odisha

BRAHMAPUR

Kalyan Jewe
Brahmapur |
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discount of up to Rs. 300 off per gram on making charges
as well as Rs. 50 more per gram on Old Gold Exchange.
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https://retailjewellerindia.com/the-new-and-luxurious-showroom-located-at-city-high-school-road-marks-the-jewellery-brands-entry-in-brahmapur/
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Kalyan Jewellers strengthens brand footprint
In Delhi NCR with new showroom at Rajouri

Garden

NEW DELHI

Kalyan Jewellers launched its brand new showroom at
Rajouri Garden in New Delhi. This is the brand’s 12th
showroom in the Delhi-NCR region, while 162nd showroom
globally. Celebrating the showroom launch in unique style,
the jewellery brand has announced up to Rs. 10,000 off on
every Rs. 1lakh worth of diamond jewellery purchases.

READ MORE b

NP ALYAN


https://retailjewellerindia.com/this-is-the-brands-12th-showroom-in-the-delhi-ncr-region-while-162nd-showroom-globally/

L THE
_@ . DIWALIL
EDITION

#HumaraApnaShow

DISCOVER RADIANT JEWELLERY.
)LLECTION & REPLENISH YOUR STOC]

- §
0
TR S
S\
0%
—— INDIAGEM & —— S C(O
JEWELLERY SHOW ‘§\ @
A GRAND BUSINESS TO BUSINESS EX PO 7
NEE
22NP - 25TH SEPTEMBER 2022 LL'~
BOMBAY EXHIBITION CENTER (NESCO) 5}"
MUMBAI | /

For Queries: Mr. William D’sa : +91 84339 89674

For Visitor Registration, Visit: www.gjsindia.org P eAIGIC @ gjc_india @ www.gjsindia.org

reach above company by



https://cutt.ly/cCELMpl
https://cutt.ly/NCEZIt6

- e m—

Reliance Jewels unveils their 11th showroom in
Delhi-NCR

NEW DELHI

Rellance Jewels has launched their 11th showroom In
Delhi NCR. The 4,272 square feet showroom, with its
stylish interiors & enthralling display of Gold & Diamond
Jewellery, I1s geared to elevate the jewellery shopping
experience of customers. The exclusive traditional and
contemporary collection of gold and diamond jewellery
can be experienced at the showroom with its unigue
lighting and eye-catching display complemented by
delightful customer service.

READ MORE b


https://retailjewellerindia.com/the-4272-square-feet-showroom-with-its-stylish-interiors-enthralling-display-of-gold-diamond-jewellery-is-geared-to-elevate-the-jewellery-shopping-experience/

GJEPC

GJEPC organises the 6th India Rough Gemstone
Sourcing Show (IRGSS) In Jaipur

The 6th edition of the India Rough Gemstone Sourcing
Show (IRGSS), organised by GJEPC, was inaugurated in
Jaipur on 31st August 2022. Vipul Shah, Chairman of GJEPC,
sald, “First held during the pandemic, IRGSS became an
important platform for manufacturers to source rough
during lockdowns and remains vital, as the increased
demand from key markets requires easy access and
constant supply of rough.

READ MORE b



https://retailjewellerindia.com/for-the-period-of-april-to-july-2022-provisional-gross-exports-of-coloured-gemstones-grew-44-year-on-year/
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PLATINUM GUILD
I INTERNATIONAL

Platinum jewellery sales rise in key markets
as jewellers leverage marketing initiatives to
capture demand in the buying season

n the latest Platinum Jewellery Business Review Q2 2022,
Platinum Guild International reports a continued recovery

In platinum jewellery sales in India, Japan, and the United
States in the second quarter of 2022, despite the lingering
effects of the pandemic and rising inflation. In part,

the upswing has been fuelled by a series of marketing
programmes underscoring platinum’s lustre and emotional
appeal, supporting the industry’s demand to drive sales and
margin growth post-pandemic.

READ MORE b


https://retailjewellerindia.com/in-india-pgis-strategic-partners-reported-gains-of-2-3-times-compared-to-a-year-ago-and-110-growth-from-the-same-quarter-in-2019/
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Rates and the dollar further pushed gold down
In August: World Gold Council trend report

According to a recent trend report published by the World
Gold Council, gold ended August lower m-o-m, down 2%

to US$1,715.9/0z - its fifth consecutive mont
The promising bounce that began in mid-Ju
N mid-August after failing to break the US$1,800/0z
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https://retailjewellerindia.com/golds-performance-in-august-was-most-negatively-impacted-by-opportunity-cost-drivers-yields-and-the-us-dollar/
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NEW DELHI

China’s zero-Covid policy hits India’s diamond

The China lockdown and Beijing’s zero-Covid policy have
started to impact India’s exports of cut and polished

diamonds, which fell for the first time this fiscal year in

July. Exports of these stones fell 13.45% from a year earlier

to $1,933.32 million in July, as demand was muted from
nina, the second largest buyer of India’s cut and polished

C

4

amonds after the US.
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https://retailjewellerindia.com/exports-of-diamond-jewellery-fell-13-45-from-a-year-earlier-to-1933-32-million-in-july-as-demand-was-muted-from-china/
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The Rare Edit by Sheetal Ranka surprises
Pune’s HNI baze with luxurious callaborations

Shaatal Ranka of Ranka Jewellers made a commendable
mark in contemparary bridal jewellery markot throwgh The
Rare Edit. a 5-day event held at the Rare Jewels boutigue
store, which prowided a complebe makeqer package

to brides and groame from around 250 select families
Desiger boutiaue brand Maka and Kinmary and premium
wellness brand The Wedding Clinic jolnied forces with Ranka
for The Raro Edit,
(1) Exelusive)
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