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NAC Jewellers partners with multiple
homegrown kids brands through Young Ones

jewellery range

Cross promotion is beneficial at every stage of every
business. For NAC Jewellers, the technique has provided
the opportunity to cater to new customer base. It partnered
with 6 homegrown enterprises such as Tulika, tikitoro, The
Dro Sto, Toddle Town, The Magical Fish, and Tiny weaves.
Ranging from skin care, clothing, books, play time, the
brand has created a complete promotional campaign for
each of these brands, starting with a snippet about the

founders, the product offering and location.
(RJ Exclusive) READ MORE b



https://retailjewellerindia.com/the-prime-offer-is-a-15-discount-on-the-range-of-products-and-services-of-the-partnering-brands-available-to-every-customer-who-buys-nacs-young-ones-jewellery/
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Address: 901, Majestic Shopping Center, 144 ] S S Road, Girgaum, Mumbai - 400004, Maharashtra



https://www.facebook.com/sumitd1980
https://bit.ly/3HZ4fGQ

Making charges and ancillary pricing mechanisms often
confuse an amateur customer with a decent buying

MALABAR

GOLD & DIAMONDS

Malabar Gold and Diamonds solves pricing
confusion with nationwide Fair Price

appetite. Malabar Gold and Diamo

pain point wit
break the myt

purity, jewellery maintenance, and making charges, all

N their Fair price pro

N around varying go

through an uniform gold rate.

(RJ Exclusive)

nds has tried to solve that
mise. The commercials

d rates, discounts, gold

READ MORE b



https://retailjewellerindia.com/under-fair-price-promise-they-offer-reasonable-and-transparent-making-charges-at-all-the-showrooms-across-the-country/

{8) NUANCE JEWEL _ INDIA

UNIT NO . B-53/54, 1ST FLOOR, NANDBHUVAN INDUSTRIAL ESTATE, MAHAKALI CAVES CAVES ROAD,
ANDHERI - EAST , MUMBAI - 400 093. TEL:- +912245210100

reach above company by



https://bit.ly/3ux8wdz
https://bit.ly/39UEcUy

vﬂl‘ \I|
L _:"'- -
THE FAKING L

RHYTHMS a/ RAIRN

i

LY
G r-;'l::aslq
- 1

RHYTHMS ¢/ RAIN

b
TANISHQ

Abhishek Rastogi walks us through Tanishq’s
Rhythms of Rain range and its inspirations

Inspiration is the key to creativity. The Rhythms of Rain
collection by Tanishqg is no exception. The brand has
showcased an exceptional journey shouldering Tanishg
Design Head Abhishek Rastogi’s vision, right from the first
instance of an idea striking him to piecing together amazing

gemstones to create the collection.

(RJ Exclusive) READ MORE &



https://retailjewellerindia.com/different-forms-of-clouds-have-been-individually-crafted-to-form-a-pair-of-earrings-in-this-collection/

Source with great responsibility,
and yield great power.
Isi Mey Faida Hali.

Supported by

Swarna Adarsh
Abhiyaan

An industry Initiative

Inspired by the Retail Gold Investment Principles

reach above company by
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https://swarnaadarsh.com
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The small and medium enterprises in the gems and jewellery

sector are likely to grow 1-3% year on year |
the current fiscal year. This is compared wit
FY22 primarily because of the import duty

points to 12.5% and supply chain disruptions due to the

ongoing Russia-Ukraine war. The impact of

SME clusters such as Thrissur and Coimbatore, which mainly
manufacture plain gold and traditional jewellery, and are

focussed on the domestic market.

READ MORE 3&’3

Twin headwinds lash SMEs in gems and
jewellery sector: Crisil SME Tracker

N value terms In
n over 45-50% In

nike of 500 basis

this will be on
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https://retailjewellerindia.com/the-impact-of-this-will-be-on-sme-clusters-such-as-thrissur-and-coimbatore-which-mainly-manufacture-plain-gold-and-traditional-jewellery-and-are-focussed-on-the-domestic-market/
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reach above company by Q:)



https://bit.ly/3O7cCBD
https://bit.ly/3OW0gNT
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Gargi by PN Gadgil and Sons- Iinspiring
millennial women to express and impress

The PN Gadgil & Sons Group has now added a peppy and
stylish dimension to its offerings in the form of Gargi by
PNG & Sons. Launched in December 2021, the new brand
envisions making women feel beautiful by providing them
with a wide range of choices for their ensemble for any
occasion.

A/

READ MORE 3&"3



https://retailjewellerindia.com/the-new-brand-is-set-to-create-new-standards-of-style-statements-for-indian-women/
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reach above company by


https://www.mehtagold.com/
https://wa.me/+919964354544

Gold demand defies Q2 headwinds with year-
on-year recovery in first half of 2022

The Wor
reveals t

d Gold Council’s latest Gold Demand Trends report
nat gold demand (excluding OTC) in the second

quarter was down 8% year-on-year to 948t. However,

first half
Growth |

thanks to strong ETF inflows in Q1, gold demand for the

of 2022 is up 12% compared to H1 2021 at 2,189t.
n demand came notably from India, the Middle

East, and Turkey.

v/

READ MORE :&'3



https://retailjewellerindia.com/gold-demand-for-the-first-half-of-2022-is-up-12-compared-to-h1-2021-at-2189t/
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SMR JEWELS PVT. LTD.

Freserving tradifion since [ Ya4 }
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https://instagram.com/smr_jewells?igshid=YmMyMTA2M2Y=
https://wa.me/+917433929699

PNG Jewellers is now certified as ‘Great Place
to Work’

PNG Jewellers has become the first jewellery brand from
Maharashtra to be certified as a Great Place to Work In
ndia. This is an authority on building, sustaining, and
recognizing high-trust, high-performance culture at
workplaces globally. For over three decades, it has been
conducting pioneering research on the qualities of an
organization that makes it a ‘Great Place to Work’.

READ MORE 3&")



https://retailjewellerindia.com/great-place-to-work-is-an-authority-on-building-sustaining-and-recognizing-high-trust-high-performance-culture-at-workplaces-globally/
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HEAD OFFICE : 3-6-519, 307, 4th Floor, Sai Pragati Towers,Himayat Nagar, : el o

Opp Malabar Gold, HYDERABAD - 500029. Ph : +91-40-6666 9916 ,+91-40 -6636 1188 ,‘;"'-
M : +91-98490 06618. Email : vinatijewpvtltd@gmail.com , www.vinatijeweller.com
§

BRANCH OFFICE : 27, Govindhu Street, S/2, MHV Pinnacle, Off.
FJEW ESL.ERS:PVT. LTD GN Chetty Road, T. Nagar, CHENNAI - 600017. M : +91-9502645432

reach above company by



https://bit.ly/3aGwcXN
https://bit.ly/3RHbCa4

Khurana Jewellery House presents Meraki
collection for the soulful women

Khurana Jewellery House has come up with a new collection
called Meraki collection for the soulful women, who
embrace everything with their own sense of individuality.
The collection consists of a diversity of earrings, rings,
and bracelets beautifully curated in 14kt hallmarked gold,
with varied shades of enamel, an aesthetic that blends
modernity and traditionality together.

A/

READ MORE 3&")



https://retailjewellerindia.com/the-collection-consists-of-a-diversity-of-earrings-rings-and-bracelets-beautifully-curated-in-14kt-hallmarked-gold/
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[.axmi Diamond
Since 1972

COLLECTION

www.laxmidiamond.com | saleselaxmidiamond.com
Tel. No. - 022-6150 3333, 6150353320 | Fax - 022-6150 3300

f Laxmi Diamond Pvt. LTD . elaxmidiamond elaxmidiamondindia in Laxmi Diamond PVT LTD

reach above company by



https://bit.ly/3ux8wdz
https://bit.ly/39UEcUy

Evoke the emotion of admiration and love
with Silver Rakhis from Mia by Tanishq

On the occasion of Rakshaband
has released a range of beautifL

collection called ‘Shades of Bhali

nan, MIA by Tanishg
| exclusive silver rakhi
' designed for a

variety of different types of sibli

ng bonds across India.

The collection comes In five different types of rakhis
- Adventure Bhai (the compass rakhi), Padhaku bhai
(oxygen Rakhi), Hero Bhai (dumbbell rakhi), Masti bhai

(masti rakhi), Classic Bhai (bhai

rakhi).

READ MORE

'b



https://retailjewellerindia.com/the-classic-bhai-silver-rakhi-symbolises-the-love-for-his-sister-who-stands-as-a-shield-to-protect-her-forever/
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301 - 305, Nex Plaza, 3rd Floor, 23/29, Vitalwadi, Zaveri Bazar Corner, Mumbai - 400002
Rajen Gandhi : +91 98330 08982 | Mitul Shah : +91 98199 61688
Email : kanchanjewellers1972@gmail.com

Click here to Like us on @ Click here to Follow us on |§)

Search "Kanchan" on appstore / playstore. Click here to Download
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[‘ App Store J [’/’ Google PIay)

reach above company by



https://www.instagram.com/kj.antiquegoldjewellery/
https://wa.me/+919833008982

Indian diamond industry’s revenue set to fall
15-20% this fiscal year, Crisil says

The Indian diamond industry’s revenue is set to drop
15-20% to $19-20 b
decadal high in the
from falling demand and rising prices of roughs across
the globe, according to Crisil Ratings. The US sanctions

on Russian diamono
Jkral
most 30%.

the Invasion of
diamonds by al

lion this fiscal, as compared with a
ast fiscal, following a double blow

mining company Alrosa, following

ne, has cut supplies of rough

READ MORE b



https://retailjewellerindia.com/us-sanctions-on-alrosa-following-the-invasion-of-ukraine-has-cut-supplies-of-rough-diamonds-by-almost-30/

SOURCE FINEST POLKI JEWELRY

Direct From In-House Manufacturing Unit From BlKANER

¥ INDIA
11.)S oo,
N““ Mohanlal Narayandas
2

JEWELLERS

BIKANER ~- MUMBAI~- HYDERABAD
) +91-9829513897 ﬂ M

reach above company by



https://www.instagram.com/mohanlal_narayandas_jewellers/?hl=en
https://wa.me/+919829513897

Jewellery makers cut work hours as duty hike
hits gold demand

Gold jewellery manufacturing units in Mumbai,

Ahmeo
work ti
nad fal

abad, Coimbatore, Kolkata and ajkot have cut
me to 6-7 hours from 8-10 hours earlier as demand
en by more than 60% after the government

niked import duty to 12.5% from 7.5% last month. These
manufacturing units employ around 6.5 million people.

Jewellery manufacturers say job losses may be on the

anvil in

the coming weeks if business drops further.

A/

READ MORE 3&



https://retailjewellerindia.com/jewellery-manufacturers-say-job-losses-may-be-on-the-anvil-in-the-coming-weeks-if-business-drops-further/
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RAJKOT, GUJARAT, India
. +91 98242 95859 (Vineet N. Vasa) E: sales@lotusjewellery.com

% Click here to Follow us on

us jewellery creation”

0

US

RY CREATION

/  Available on the J—— s JEWELS OF TRUST
@& AppStore Google Play NCE 1943 —

reach above company by



https://bit.ly/34xBFwC
https://bit.ly/34AACM7
https://bit.ly/3uoAF8G
https://bit.ly/34AACM7
mailto:?subject=
https://wa.me/+919824295859
https://apps.apple.com/in/app/lotus-jewellery-creation/id1536093557
https://bit.ly/3QMcUQG
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Gold smuggling may rise 33% in 2022: World
Gold Council

Gold smuggling could increase by 33% to touch 160
tonnes in calendar year 2022 as compared to the
ore-Covid period due to import duty hike on gold to
12.5% from 7.5%, according to the World Gold Councill.
However, despite duty hike, inflation and uncertainty,
WGC has pegged this year’s gold consumption at
800 tonnes, which is a shade higher than 797 tonnes
consumed in 2021.

A/

READ MORE 3&



https://retailjewellerindia.com/wgc-has-pegged-this-years-gold-consumption-at-800-tonnes-which-is-a-shade-higher-than-797-tonnes-consumed-in-2021/
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